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International CEO

(Communication, Economics, Organization)
Social Sciences Congress

Presentation

We are delighted to introduce Sekolah Tinggi Manajemen IPMI (IPMI - International Business
School), Mohanlal Sukhadia University, Samarkand Branch of Tashkent University of
Economics, International Vision University, Alfred Nobel University, International Gorazde
University, Nisantas1 University, University of Prizren, Cyprus West University, Insec, NCM
Publishing, CEO Tekmer, Universitas Bhayangkara, Knowledge Laboratory, Universitas Ghara
Karya and Ostim Technical University served as the vehicle of dissemination for a showpiece of
articles at the International CEO (Communication, Economics, Organization) Social Sciences
Congress (CEO SSC 2022, Indonesia, Jakarta) that was held online on Dec 9-11, 2022. CEO Congress
aims to provide a platform for discussing the issues, challenges, opportunities and findings of
Communication, Economics, Organization and Social Science research. The organizing committee
with feedback from the division chairs and the members of the scientific committee foresaw an
opportunity and research gap in the conference theme, that pitches for pressing issues in the business
world.

Presentations are in Turkish & English & Indonesian. With the participation and contributions of
academics from 34 countries: Argentina, Azerbaijan, Belarus, Bosnia and Herzegovina, Indonesia,
Ethiopia, Philippines, Ghana, South Korea, Georgia, India, Irag, United Kingdom, Spain, Italy,
Japan, Cameroon, Canada, Kyrgyzstan, Kosovo, North Cyprus, Cuba, Malaysia, Uzbekistan,
Pakistan, Poland, Portugal, Romania, Tanzania, Turkey, Ukraine, USA, New Zealand. It is a great
privilege for us to present the Abstract Book of CEO SSC 2022 to the authors and delegates of the
conference.

Several manuscripts from prestigious institutions could not be accepted due to the reviewing
outcomes and our capacity constraints. Participation from 155 different institutions or
universities. The 3 days long conference gathered close to 445 national and international
attendees to enliven a constellation of contributions. 199 papers of the 273 papers approved to
present at the congress are outside of Turkey. 73% of the papers presented at the congress
are from outside Tiirkiye. 5 awards were issued to distinguished papers, and a total of 273
oral presentations.

On the day of completion of this journey, we are delighted with a high level of satisfaction and
aspiration. It is important to offer our sincere thanks and gratitude to a range of organizations and
individuals, without whom this year’s conference would not take place. This conference would have not
materialized without the efforts of the contributing authors for sharing the fruit of their research and
the reviewers for scrutinizing, despite their busy schedules. We also thank our members and
colleagues who accepted the duty to participate in the Scientific Committee and for their valuable
help in the screening, selecting, and recommending best contributions.

All presentations made during the congress were published on the social media accounts of the CEO
Congress.



Uluslararas1 CEO
(iletisim, Ekonomi, Organizasyon)
Sosyal Bilimler Kongresi

Sunus

9-11 Arahk 2022 tarihlerinde "5. Uluslararas1 CEO Tlletisim, Ekonomi ve Organizasyon
Sosyal Bilimler Kongresi" IPMI Uluslararasi Isletme Okulu ev sahipliginde
Endonezya’nin baskenti Cakarta’da, Mohanlal Sukhadia University, Samarkand Branch of
Tashkent University of Economics, International Vision University, Alfred Nobel University,
International Gorazde University, Nisantas1i Universitesi, University of Prizren, Cyprus West
University, Insec, NCM Publishing, CEO Tekmer, Universitas Bhayangkara, Knowledge
Laboratory, Universitas Ghara Karya ve Ostim Teknik Universitesi is birligi ile online ve fiziki
katilimlar ile gergeklesmistir.

Kongremizde ABD, Arjantin, Azerbaycan, Belarus, Bosna Hersek, Endonezya, Etiyopya,
Filipinler, Gana, Giiney Kore, Giircistan, Hindistan, Irak, Ingtltere, Ispanya, Italya,
Japonya, Kamerun, Kanada, Kirgizistan, Kosova, Kuzey Kibris, Kiiba, Malezya, Ozbekistan,
Pakistan, Polonya, Portekiz, Romanya, Tanzanya, Tiirkiye, Ukrayna, Yeni Zelanda, Zambiya
gibi 34 iilkeden ve 155 kurum/iiniversiteden 445 akademisyen tarafindan hazirlanan 273
bildiri sunulmustur.

Kongremize 343 bildiri 6zeti génderilmis, editdr ve hakem siireglerinden sonra bunlardan 303
tanesi sozli sunuma kabul edilmis, ancak 50 oturumda 273 bildirinin sunumu
gerceklesmistir. Sunulan bildiriler, 978-605-73822-6-9 ISBN’li bu e kitapta yayimlanmaktadir.
Belirtilen tarihe kadar kongre sitesine yiiklenen tam metin bildiriler ise, yazarin tercihine,
editor ve hakemlerin degerlendirmelerine gore tam metin bildiri kitabinda bildiri olarak,
edit kitapta kitap boliimii olarak veya web sitesinde belirtilen dergilerde makale olarak
yayimlanma firsatina sahiptir. Yazarlar, tercihleri ile ilgili caligmasinin tam metnini
ceocongress.info@gmail.com adresine mutlaka gondermelilerdir.

Kongrede sunulan 273 bilidirinin 199’u yurt disindandir. Yaymlanan bildirilerin %73
Tiirkiye disindandir. Onceki Uluslararasi CEO Kongre’lerde oldugu gibi 5. Uluslararasi
CEO Kongre’de de hem bildiri 6zet kitabinda hem de tam metin kitabinda yabanci oram
%350’den fazladir.

Onayli ve yaymlanan 273 bilidiriden ikisi Tiirkiye’den ve iicii yurt disindan olmak iizere
besine en iyi bildiri odiilii duyurulmustur.

Kongre esnasinda gergeklesen tiim sunumlar kongrenin sosyal medya hesaplarinda
yayimlanmistir. Tekrar yararlanmak istendigi durumlarda CEO Congress sosyal medya
hesaplarindan izlenebilir.

Kongrenin bilim insanlarina, kamu ve 6zel sektor ile STK’larin yonetiminin etkinligine katki
bulunmasini temenni eder, bildirileriyle katkida bulunan akademisyenler ile diizenleme kurulu,
danigsma kurulu, bilim ve hakem kurulundaki meslektaslarimiza ziyadesiyle tesekkiir ederiz.
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A Special Thanks To...

Below is a list of individuals who have supported CEO Congress 2022 Indonesia by donating
some of their time. It is these people who make our work possible and have been a great help. We
would like to say a special THANK YOU for all those listed below.

Prof. Dr. Himmet KARADAL, Tiirkiye
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Prof. Dr. Hernan E. Gil FORLEO, University of Buenos Aires, Argentina
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Prof.Dr. Luis Miguel Cardoso, Polytechnic Institute of Portalegre, Portugal
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Country Coordinator
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PhD. Candidate Mehmet Metehan CETINTAS, Uludag University
Mr. Souvik DASGUPTA, Presidency University, Kolkata, India
Mr. Luigi Pio Leonardo CAVALIERE from Italy



Congress Participants’ Institutions

(Rafat Spiewak: University of Economy in Bydgoszcz, Poland; Ernest Czermanski: University of Gdarisk,

1 Poland; Aleksandra Seroka: University of Gdansk, Poland)

2 | Academy of Public Administration of Azerbaijan — Azerbaijan
3 | Adiyaman University — Tiirkiye

4 | Afyon Kocatepe University, Suhut Vocational School — Tiirkiye
5 | Afyonkarahisar Health Sciences University — Tiirkiye

6 | Aksaray University — Tiirkiye

7 | Anadolu Ajansi — Turkiye

8 | Anadolu University — Tiirkiye

9 | Ankara University — Turkiye

10 | Arba Minch University — Ethiopia

11 | Arrows Research Consultancy Limited (ARCL) — New Zealand
12 | Atihm University — Tirkiye

13 | Aydin Adnan Menderes University — Tiirkiye
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19 | Balikesir University — Turkiye
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24 | Batman University — Tiirkiye

25 | Belarusian State University — Belarus
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32 | Burdwan University — India
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34 | Cyprus Science University — TRNC
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36 | Cukurova University — Tiirkiye

37 | Delhi University - India

38 | Deniplant-Aide Sante Medical Center — Romania

39 | Dicle University— Tiirkiye

40 | Dokuz Eylil University — Turkiye

41 | Ege University — Tiirkiye

42 | Ekolah Tinggi Manajemen IPMI — Indonesia

43 | Erciyes University — Tiirkiye

44 | Eskisehir Osmangazi University — Tiirkiye

45 | G H Raisoni School of Hospitality Management, Nagpur — India




46

Galatasaray University — Tiirkiye

47 | Gaziantep University - Tiirkiye

48 | Giresun University — Tirkiye

49 | Guru Nanak Dev University, Amritsar — India

50 [ Hali¢ University — Tiirkiye

51 | Harran University — Tirkiye

52 | Hatay Mustafa Kemal University — Tiirkiye

53 | Helena Chodkowska University of Technology and Economics, Poland
54 | ICAES - Universidad Nacional de San Luis — Argentina

55 | IGNOU - India

56 | Indian Institute of Technology, Guwahati — India

57 | Institut Bisnis dan Informatika Kosgoro 1957 — Indonesia
58 | Institut Teknologi Bandung — Indonesia

59 | IPMI International Business School - Indonesia

60 |istanbul Topkapi University - Tiirkiye

61 | izmir Bakircay University — Tiirkiye

62 |Jadavpur University - India

63 | Jan Kochanowski University of Kielce, Poland

64 | John Paul Il Catholic University of Lublin, Poland

65 | Karabik University - Tiirkiye

66 | Karamanoglu Mehmetbey University — Tiirkiye

67 | Kayseri University — Tiirkiye

68 | Khazar University — Azerbaijan

69 | Kocaeli University — Tiirkiye

70 | Kohat University of Science & Technology — Pakistan

71 | Kiitahya Dumlupinar University — Tiirkiye

72 | London School of Economics and Political Science (LSE) - United Kingdom
73 | Lovely professional university — India

74 | Lublin University of Technology, Poland

75 | Mahatma Gandhi University — India

76 | Malatya Turgut Ozal University — Tiirkiye

77 | Mersin University Bayburt University — Tiirkiye

78 | Ministry of National Education of Turkey — Tiirkiye

79 | Molecular Genetics University of Poonch Rawalakot — Pakistan
80 | Mugla Sitki Kogman University — Turkiye

81 | Mukundabagh High School, West Bengal, India — India
82 | National Defence University — Pakistan

83 | National Health Services — Pakistan

84 | National Textile University Faisalabad Pakistan — Pakistan
85 | NDU — Pakistan

86 | Necmettin Erbakan Universitesi — Tiirkiye

87 | Nevsehir Haci Bektas Veli Universitesi — Tiirkiye

88 | Nicolaus Copernicus University in Torun, Ludwik Rydygier Collegium Medicum in Bydgoszcz, Poland
89 | NUML — Pakistan

90 | NUST MISIS — Uzbekistan

91 | Ordu University — Tirkiye




92

OSCE Academy Bishkek — Uzbekistan

93

Payap University, Thailand

94

Pertamina University — Indonesia

95

Piri Reis University— Tirkiye

96

Polish Naval Academy, Poland

97

PPM School of Management, Indonesia

98

Presidency University, Kolkata — India

99

Pt. Sulawesi Internasional Produksi — Indonesia

100

Raiganj University — India

101

Rizal Technological University — Philippines

102

Saglik Bilimleri University — Tiirkiye

103

Sahid University of Jakarta — Indonesia

104

Sakarya University — Turkiye

105

Salahaddin University — Iraq

106

Satya Wacana Christian University — Indonesia

107

SBM ITB — Indonesia

108

Sekolah Tinggi Management IPMI — Indonesia

109

Selcuk Universitesi — Tiirkiye

110

Shobhit University, Noida - India

111

Sikkim Government law College. — India

112

Sivas Cumhuriyet University — Turkiye

113

Stuzba Wiezienna, Okregowy Inspektorat Stuzby Wieziennej w Krakowie, Poland

114

Sree Shankaracharya University of Sanskrit, Kerala — India

115

SRM University, Haryana — India

116

St. Xavier's University, Kolkata — India

117

Superior University — Pakistan

118

Suresh Gyan Vihar University- jaipur- Rajasthan — India

119

Te Wananga o Aotearoa, Auckland, New Zealand

120

Tekirdag Namik Kemal University — Tirkiye

121

The University of Burdwan — India

122

The University of Faisalabad, Faisalabad — Pakistan

123

Titu Maiorescu University — Romania

124

TSTU — Uzbekistan

125

TUIT — Uzbekistan

126

Turkiye Halkbank A.S. — Tiirkiye

127

Uluslararasi Saraybosna Universitesi - Bosna Hersek

128

University of Eswatini, Southern Africa

129

Universidad de Buenos Aires — Argentina

130

Universidad de Oriente — Cuba

131

Universitas Bhayangakra Jakarta Raya — Indonesia

132

Universitas Graha Karya Muara Bulian — Indonesia

133

Universitas Indonesia — Indonesia

134

Universitas Riau — Indonesia

135

Universitas Semarang — Indonesia

136

Université de Douala — Cameroun

137

University Graha Karya — Indonesia
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University Malaya — Malaysia

139

University of Central Asia & International Ala-Too University — Kyrgyzstan

140

University of Delhi - India

141

University of Economy in Bydgoszcz, Poland

142

University of Eswatini — India

143

University of Foggia, Foggia — Italy

144

University of Gondar — Ethiopia
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University of Hyderabad — India

146

University of Kota — India
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University of Lodz, Poland
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149

University of Nusa Cendana — Indonesia
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University of Prizren — Kosovo
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University of Wah — Pakistan

152

University Utara Malaysia —Iraq

153

War Studies University, Poland

154

WSPIA University of Rzeszéw, Poland

155

Yildiz Technical University — Tiirkiye

156

Yozgat Bozok University— Tiirkiye

157

Ghazi University - Pakistan

158

University of Zambia - Zambia
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Belarusian and Polish Parliaments: A Comparative Legal Aspect
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ABSTRACT

Goal — To analyze the key points of concepts of single-person and collegial permanent bodies of belarusian and
polish Parliaments in comparative feature.

Research methodology — The basis of the work is the comparative-legal method of research, as well as other
methods of scientific knowledge.

Score - In European legal science an essential right of MPs (Members of Parliament) is to single-person and collegial
form permanent bodies as mutually agreed within their respective Parliaments. MPs perform their functions in the
framework of single-person bodies, Presidiums of the Sejm and the Senate in Poland, the Council of the House of
Representatives, the Presidium of the Council of the Republic of Belarus, parliamentary commissions of both Polish
Parliament and Belarusian legislative (representative) authority at the same time carrying out their mandatory
duties. A number of progressive characteristics of these form of permanent bodies are stated.

Originality/value - A new conclusion has been reached that it is preferable to further improve the regulatory framework
that promotes the establishment of the right of Parliament to jointly and single-person form of permanent bodies, which
should be based both in Poland and in Belarus on the study and mutual implementation of the accumulated positive
legislative experience of these states in this area.

Keywords: Single-person Bodies of Parliament, Collegial Bodies of Parliament, Permanent Bodies, Parliament,
Legal Status, Belarus, Poland, EU, Comparative Legal Analysis.
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ABSTRACT
The study aimed to determine the conflict management styles of the respondents, sources of conflict, and the
behavior in handling conflict situation in public higher education institution in National Capital Region.
The statistical methods that had been used in attaining the results were Frequency and Percentage, Weighted Mean
and Standard Deviation, Mann Whitney U Test and Kruskal Wallis Test, Spearman Correlation, and Partial Least
Square. The importance of this study was to introduce a focus structural equation model, which broadens
administrators' decision-making capacities and enhances empirical understanding of conflict situations,
particularly in an institutional environment. Descriptive comparative and descriptive correlational were the
research designs that had been used in the study. Moreover, the respondents of the study were ninety-three (93)
deans from the sixteen (16) public higher education institutions (HEISs) in the National Capital Region (NCR).
As to the age of the respondents, thirty-nine (f=39 or 41.9%) from 41-50 years old, was the highest while the
lowest got fourteen (f=14 or 15.1%) from 51-60 years old. With regard to the sex of the respondents, the population
of the females was fifty-four (f=54 or 58.1%), which was a little higher than the males, thirty-nine (f=39 or 41.9%).
For the highest educational attainment, the respondents with a Master’s degree got the highest frequency, fifty-
four (f=54 or 58.1%), while other degree units got the lowest frequency, fifteen (f=15 or 16.1%). Sixty (f=60 or
64.5%) of the respondents lasted for 1-5 years in the position while fourteen (f=14 or 15.1%) of them stayed 11-
15 years in their position. Meanwhile, for the academic rank of the respondents, the associate professor got the
highest frequency which was forty (f=40 or 43.0%), while the university professor got the lowest frequency which
was seven (f=7 or 7.5%). Finally, concerning the type of public higher educational institutions, respondents from
The topmost source of conflict situations was goal incompatibility with (WM=3.49, SD=0.58) while the least was
lack of resources (WM=3.44, SD=0.62). The respondents' number one conflict management styles were both
accommodating and collaborating with the same results (WM=3.58, SD=0.56) while the least practiced was
avoiding (WM=2.94, SD=0.91). Furthermore, the most practiced behavior of the respondents in handling conflict
situations was assertiveness with (WM=3.45, SD=0.58) while the least was submissiveness with (WM=3.03,
SD=0.82). In the sources of conflict and profile of the respondents, there was no significant difference between
the sources of conflict and the respondents’ profile as to age (P=0.000) and sex (P=0.010) were less than 0.05 level
of significance, highest educational attainment (P=0.235), number of years in the position as dean (P=0.318),
academic rank (P=0.318) and type of HEI (P=0.084) were not less than 0.05 level of significance. Meanwhile, the
conflict management styles and the respondents’ profiles had a significant difference in the conflict management
styles when the age, sex, highest educational attainment, number of years as dean, academic rank, and type of HEI
were considered. The position as a dean (P=0.147) and type of HEI (P=0.229) were insignificant, since its P-values
were not less than 0.05 alpha while the computed P-values for age (P=0.006), sex (P=0.009), highest educational
attainment (P=0.003) and academic rank (P=0.019) were significant since the P-values were less than 0.05 alpha.
Lastly, there was a significant relationship between the respondents’ sources of conflict and conflict management
styles as to the computed P-values between goal compatibility and accommodation (P=0.000), avoiding (P=0.043),
collaborating (P=0.001), and compromising (P=0.016) were less than 0.05 level of significance; thus, there was a
rejection of the null hypothesis; however, the computed P-value between goal compatibility and competing
(P=0.075) was not less than 0.05 level of significance; thus, retain the null hypothesis was retained.
Finally, this study implies that there were various techniques to deal with the incompatibilities that occurred,
regardless of behavior in handling conflict as to components between accommodating and goal incompatibility
(P=0.000), lack of resources (P=0.000) and performance expectation (P=0.000); between avoiding and goal
incompatibility (P-0.043); between collaborating to goal incompatibility (P=0.001), lack of resources (P=0.000),
and performance expectation (P=0.001); competitiveness to lack of resources (P=0.000), and performance
expectation (P=0.000); and compromising goal incompatibility (P=0.016), lack of resources (P=0.000), and
performance expectation (P=0.001) were all significant.
Keywords: Conflict Management, Thomas Killman, Structural Equation, Ethical Model, Public Higher
Institutions, Education.
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ABSTRACT

Goal — To analyze the key points of concepts of disciplinary responsibility of the members of Parliaments of
Belarus and Poland in comparative feature.

Research methodology — The basis of the work is the comparative-legal method of research, as well as other methods of
scientific knowledge

Score - Disciplinary responsibility occupies an important place in the structure of the legal responsibility of a
parliamentarian both in the Polish and Belarusian states.

Originality/value - A new conclusion has been reached that it is preferable to further improve the regulatory framework
that promotes the establishment of disciplinary responsibility of the members of Parliaments, which should be based
both in Poland and in Belarus on the study and mutual implementation of the accumulated positive legislative experience
of these states in this area. In the article a number of progressive characteristics of disciplinary responsibility of
the members of Parliaments of Belarus and Poland are stated.

Keywords: Disciplinary Responsibility, Members of Parliaments, Parliament, Belarus, Poland, EU, Comparative
Feature.
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ABSTRACT

This paper characterizes the projects that are developed in Social and Human Sciences of the FCH of the UNSL
that make up 18.4% of the total research projects of the National University of San Luis, Argentina. The 47 research
projects are directed by 80 percent of women and the percentage of female researchers in the Faculty of Human
Sciences of the National University of San Luis is 79%.

Some research challenges that the FCH promotes are those of promoting research in the disciplines recently
incorporated into the FCH, greater articulation with postgraduate studies, the indexing of FCH journals, the
training of researchers, greater participation in external calls and a better articulation between research groups of
the faculty itself.

In future research perspectives, no alternatives were considered to socially communicate knowledge, nor proposals
to mobilize the knowledge produced within the university to the community. Communicating knowledge to
citizens is of vital importance for community development and exposing knowledge to be used by diverse groups
of users can be considered a social challenge for the university.

We consider that a knowledge mobilization plan (KMb) containing the following elements is feasible: relevant
messages, objective or goal, specific knowledge users, summary of needs and context, level of commitment and
expected impact of the research.

Keywords: Science, Social Sciences, Communication, Movilization
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ABSTRACT

Among all indicators in the financial report, earnings reflect major financial performance benchmarks for a
company, which any improper reporting could mislead stakeholder’s decision making, particularly in stock market.
Earnings Response Coefficient (ERC) reflects the change in stock prices resulting from the announcement of
earnings by the company. ERC supports a useful approach to financial reporting as management perceives better
understanding of investors’ response to financial statements and how investors could benefit from the published
information. This study sought to investigate the four determinants of the ERC that accounts for profitability,
investment opportunity set, firm size, and capital structure with the purposive data sampling from published
audited financial statements of 29 Manufacturing Consumer Goods Indonesian listed companies for period of 2016
— 2018. Multiple regression analysis, supporting statistical data analysis are implemented with Eviews 11.0 and
Excel 365 to quantify the relationship. The results indicate that profitability, capital structure, and firm size has a
positive significant effect towards ERC, whereas investment opportunity set has no significant effect towards ERC.
This paper expects future improvements with other variables and ERC models to be tested as ERC is perceivably
insightful to improve investors and stakeholders’ confidence in their stock investment decisions.

Keywords: Earnings Response Coefficient, Profitability, Investment Opportunity Set, Firm Size, Capital
Structure.
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ABSTRACT

India was the colonial possession of many European countries like Portuguese, British, Dutch Danish and French
and amongst these, the British Colonialism was the longest. Colonialism is a multifaceted phenomenon that
includes expansion of wealth, territorial land, political power, cultural issue etc. It is a foreign domination over
other country that serves the interests of the ruling country and deprives the colonised country in many respects
such as economic, political, cultural and likewise Colonialism in India has some advantages also like health system
improvement, infrastructure development for example, road, rail, electricity, building, architecture; better
education including technological advancement etc. Specially, the colonization of India has a tremendous impact
on architecture. It may be said that the colonization opened a new chapter in Indian architecture. Though the
Portuguese, Dutch and French built many buildings but it was the British who had a long-term effect on
architecture of India. The Dutch existence in Indian subcontinent was from 1605 AD to 1825 AD and Cochin
(now Kochi)) in Kerala has the most number of Dutch-style buildings The Danish existence in Indian subcontinent
were form 1620AD to 1869AD. Denmark —Norway held possessions in India for 200 years. In south India the
town of Tharangambadi which is in Tamil Nadu state, Serampore in West Bengal and Nicobar Island were the
colony of the Danish. After Dutch and British colonization, India came under French colonization. The French
occupation was founded as a commercial enterprise in 1664 and saw its successful establishment by 1719. French
architectural buildings were seen in many places like Pondicherry, Karikal, Yanaon on the Coromandel Coast,
Mahe on the Malabar Coast, Patna(bihar), Balasore(Orissa), Surat in Gujarat, Chandernagor and Cassimbazar in
West Bengal etc. We find the influence of French architecture in Changernagor and Pondicherry ( Today
Pondicherry is a Union territory) is so rich that both became famous tourist spots in India. The French Institute
and Consulate-General, French Palace today known as the Government Square, the Romain Rolland Library and
Notre Dame des Anges church are some noticeable and famous French architecture structures in Pondicherry.

Keywords: Portuguese, Dutch, Danish, British, French Architecture
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ABSTRACT

Due to the digitization of film journalism, the video essay format is becoming more and more common, as an
audiovisual version in which the entrepreneur presents part of his biography or his achievements. The adoption
of video essays in the presentation of inventions or innovations has much greater potential, since personal video
essays are works of non-fiction, the voice and image of the entrepreneur must be reliable.

Objectives: Video essays being a form that is developing now, we believe that it is an optimal time to promote
them.

Materials and methods: In the first phase, it is worth studying the essay video speech. In the applied discussion of
certain video essays, this paper focuses on those that suggest a successful transition between the written and the
video essay.

Results: Video essays are informative, watching videos while the entrepreneur talks about his achievements,
manages to simplify their reception to a significant extent. Video essays allow entrepreneurs to have short video
clips already on hand, which makes it simple to illustrate an achievement.

Conclusion: The video presents a biographical fragment of an entrepreneur who, suffering from psoriasis, a disease
that medicine classifies as incurable, does not accept reality and after some research discovers a treatment for this
disease, a discovery that later helped tens of thousands of the sick to be healed. Being a creative spirit, the
entrepreneur discovers other treatment methods to cure paralysis in dogs. The entrepreneur's dream is to create
his own laboratory and clinic where, together with famous doctors, he can treat patients whom allopathic medicine
could not help.

Keywords: Video Essay, Entrepreneur, Natural Remedies, Herbal Supplements, Nutraceuticals
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ABSTRACT

The paper addresses economic growth and developments of economic activities during the Covid-19 crisis in
Kosovo. The importance of the paper consists in addressing economic issues and processes including
developments in economic activities during the Covid-19 crisis in Kosovo. Kosovo was affected by Pandemia-
Covid19 starting from March 2020. Undoubtedly, the Covid-19 crisis has had effects on economic processes,
affecting the activity of various sectors of the economy and the tourism sector in Kosovo. The main purpose of
this paper is to analyze the performance of economic growth and economic activities during the Covid-19 crisis in
Kosovo. In order to achieve the objectives, the analysis method is mainly used, tabular and graphic separately,
comparative method, analyzing in dynamics the issue related to economic activities in the Republic of Kosovo.
Through this study, the results and recommendations given are considered to be considered by policy makers in
the Republic of Kosovo.

Keywords: Economic Growth, Economic Activities, Economic Processes, Covid-19
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ABSTRACT

Every object we are seeing in reality now, was a mere ‘Idea’ at some point of time. Invention often comes out of
the womb of an ldea. Powerful ideas make a society powerful and bless it with a rich intellectual culture and
knowledge. However, since mortality of a man limits this flow of intellectual wisdom, it becomes necessary to
preserve these powerful ideas and information using Books. Sadly, this is exactly why, from the ancient time
onwards books became the foremost casualty of intolerance and censorship. Destruction of books or ‘Biblioclasm’
by burning or by any other means was a common ritual of the invaders in ancient and in the medieval era to destroy
the knowledge and culture of the invaded. Libraries all across the world were subjected to vandalism and
destruction at various points in history. Biggest instances of such in the ancient time were that of Alexandria in
Egypt and Nalanda University in India. In the Medieval era this goring phenomenon of book burning was seen
prominently in Kashmir (India) where this intellectual genocide, continued till as late as the 90s. This is a form of
information warfare which continues to this day, but in a changed form. Since the digitisation of information, mere
burning of books cannot destroy ideas completely. Therefore, rather than Information suppression we started
increasingly witnessing Information manipulation, through the modern day propaganda warfare of the Cold War
period, that continues to this day through the Social Media. In both cases our society is losing out authentic
information that needed to be preserved for the posterity. In this article my attempt would be to trace the continuity
of the modern day information warfare from the past and its harmful consequences if the knowledge of a
civilisation is not preserved in its true form.

Keywords: Book Burning, Information Warfare, Alexandria Library, Nalanda University
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ABSTRACT

Mergers and Acquisitions (M&As) are considered as one of the useful strategies for growth and expansion of
businesses in this globalisation era. This study aims to explore the effect of M&As on stock price behavior of the
banking sector in Indonesia by using event study methods over the period of 2011-2019. One-Sample Wilcoxon
Signed Ranks test was used to compute the abnormal and cumulative abnormal returns for analyzing pre and post
events effect of the phenomenon on stock prices. The empirical findings of this study shows that M&As did not
provide potential benefits to the bank's stock performance.

Keywords: Merger and Acquisition, Event Study, Banking, Stock Performance
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ABSTRACT

The early history of Kashmir is full of legends, myths and traditions. In the early medieval times of the eighth
century CE, the Karkota Empire established themselves as the rulers of Kashmir. During this time Kashmir
flourished in many ways and became politically strong and culturally astonishing. The Karkota dynasty
materialized one of the great regional Empires in North India. Lalitaditya Muktapid was one of the greatest kings
of this Karkota dynasty. In his time Karkota dynasty expanded political territory through military invasion and
Kashmir established good diplomatic relations with China and other contemporary foreign nations. There are many
developments that occurred in various fields in Kashmir during his tenure. Many temples were made, and religious
institutions were patronized by the court. This article will try to give a fresh perspective on Lalitaditya and the
developments in Kashmir in his time.

Keywords: Kashmir, Karkota, Lalitaditya, Kashmir
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ABSTRACT

The article deals with historical issues of Kitabi-Dada Gorgud epos which have important place in the heroic
eposes related to the early Middle Ages. As noted by the researcher of Kitabi-Dada Gorgud epos this fact increases
the interest to compare the events of the activities of personages of epos with the real history.

According to the comman decisions of the reseachers who research Kitabi-Dada Gorgud epos, the most events
described in the epos reflects historical realities.

To explore the main problem, it is clarfied to the question of the written in which historical situation or being of
what historical period by the author in the article.

Keywords: Kitabi-Dada Gorgud, Azerbaijan, historic characher, military democracy, Z.M.Bunyadov,
Y.Mahmudov, V.Minorsky, F.Sumer
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ABSTRACT

Indonesia's MSME (micro, small, medium enterprise) business digital penetration in 2022 is 29.7% but contradicts
to findings of OECD (2021) early evidence from global business surveys that up to 70% of MSMEs increased
their business through digital platforms. Mobile Digital application has become a key factor in micro, small to
medium enterprise (SME-M) establishment to upgrade their selling, but many of these business practitioners /
traditional traders are still not very clear or digitally literate about the actual usage of this technology. This study
used the Unified Theory of Use of Technology (UTAUT) to test the actual usage and intention to use mobile e-
commerce applications by 3,211 retail garment traders in the Cipulir traditional thematic market located in Jakarta,
Indonesia. MSME in Indonesia plays an important role in the Indonesian economy and must increase the total
number of businesses that are digitized immediately. As an extension and modification to the UTAUT framework,
digital literacy will be investigated. Furthermore, this study used a questionnaire survey with 100 respondents to
collect data. SPSS and PLS-SEM are used to analyze data. The results of the test show that Digital Literacy have
positive effect to Intention to Use, and Intention to Use to Actual Usage. However, the relationship between Digital
Literacy to Actual Usage does not have a significant relationship. The research implication is that government
would consider of MSME education level in correlation to better adapt to actual usage of digital application. It is
recommended to have further research with larger scope of area other than Cipulir thematic market.

Keywords: Digital Literacy, UTAUT, MSME, Cipulir Thematic Market
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ABSTRACT

During Covid-19 in Indonesia, Online Food Delivery (OFD) has been increasingly adopted. After almost three
years of pandemic, with the loosen restrictions and people are start doing their activities in a normal condition,
namely go out to the malls, restaurants and schools. There are few information on how the purchase behaviour has
shifted overtime between online food delivery and dine-in. This study aims to understand the value shifting in
Online Food Delivery during and after pandemic in Indonesia using the Theory of Consumption Value (TCV) and
what factors that motivate the shift in purchasing behaviour during and after pandemic. An explorative mixed-
method research approach will be taken to conduct focus group discussion to develop the questionnaire and then
follows with quantitative research via online survey amongst middle up Online Food Delivery heavy users (order
food at least one time per week) to better review the shifting behaviour. The seven variables; Price, Quality,
Hygiene, Convenience, Festivity, Prestige, and Visibility will be examined through SEM-PLS. The result can help
food and beverage industry’s managers to create better Omni-Channel Strategy and for Online Food Delivery
providers to seek possible new opportunities to maximize transactions and profitability.

Keywords: Online Food Delivery (OFD), Theory of Consumption Value (TCV), Food and Beverage (F&B)
Industry, Omni-Channel Strategy, Purchasing Behaviour.
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ABSTRACT

Countries make investments in foreign countries and benefit from the gains accruing from such investment efforts,
thanks to the advent of globalization. It is well recognized that foreign investments help the host economies to
flourish. Foreign direct investment (FDI) can have a significant positive impact on the host nation, but it also
comes with costs. One such form of expense is in the form of effluents that the activity of the foreign businesses
and industries in the host countries release into the environment. The objective of this chapter is to investigate the
effect of FDI and economic growth on the environmental degradation of the BRICS countries. The data for this
study has been primarily sourced from the World Development Indicators published by The World Bank Group
and available statistical databases for the respective countries concerned. The paper applies Autoregressive
distributed lag model (ARDL) for the analysis. The findings reveal that both FDI and economic growth have a
significant impact on the environmental degradation in BRICS countries. The paper also finds evidence for the
positive part of the Environmental Kuznets Curve. Theoretically, the effect of FDI on the environment can be
either negative or positive. Although the literature is dominated with this adverse view of FDI on the environment,
the paper explores the possibility that whether FDI can contribute to a cleaner environment, especially, if FDI
comes with green technologies and this creates spillovers for domestic industries. The recommendations which
stem from this study are that the BRICS countries should continue with the policies of trade openness and accept
FDI inflows into their countries in consonance with economic growth; however, they should watch closely which
components of trade affect environmental quality and control them; monitor the threshold of FDI inflows i.e., at
what level the harmful negative effects switch to positive effects on environmental quality.

Keywords: Investment, Multinationals, Cointegration, CO, Emission, Real Effective Exchange Rate
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ABSTRACT

Social Marketing is an approach and goal to change or maintain people's behaviour for the benefit of the society
or the individual as a whole. The Social Marketing Model identifies five stages in the campaign process: includes
Planning Theory, Communication Analysis, Implementation, Evaluation, and Outcome. If our target is to do social
marketing, then our goal should not be to increase awareness or knowledge or change attitudes but rather
concentrate on societal impact on society. Social Marketing has also played a vital role in government agencies,
NGO(s), and the private sector with a platform where it clearly focuses on providing evidence of sustained
behaviour change as the bottom-line indicator of success. Many marketing techniques have been used to allow
companies to contribute to the well-being of society. Through Social Marketing activities communities strive to
impact people's behaviour, evoke a consciousness and bring change.

Keywords: Social Marketing, Planning, Social Impact, Environmental Marketing, People's Behaviour*
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ABSTRACT

High penetration of the internet and Covid-19 pandemic have triggered changes in consumption patterns and
behavior in Indonesia. The consumers were encouraged to shop for various products online including for daily
necessities such as groceries. As a result, online grocery (e-grocery) application and start-ups showing up rapidly
to meet consumers’ demand for convenience, flexibility, and faster delivery bolstered during the pandemic.

This e-grocery services might have impacted the performance of conventional modern trade retail company, for
example PT Supra Boga Lestari Tbk (RANC), a modern trade retail company under the name “Ranch Market”,
“Farmers Market”, “The Gourmet by Ranch Market” and “Day2Day by Farmers Market”.

This research aims to measure the financial performance of PT Supra Boga Lestari Tbk (RANC) responding to the
emergence of e-grocery trends. The factors measured and tested are the Company’s financial ratios consists of
liquidity ratio (Current Ratio), leverage ratio (Debt to Assets Ratio), activity ratio (Total Assets Turnover) and
profitability ratio (Return on Equity).

The data used are 23 quarterly financial statements from Q1 2017 to Q3 2022 which are analyzed using descriptive
with a quantitative approach and comparative analysis with paired sample t-tests to compare the mean values
between two samples of dependent results. The first result is before and the second result is during the emergence
of e-grocery trends. For this study, it is assume that there is a significant difference in Company’s liquidity,
leverage, activity and profitability before and during the emergence of e-grocery trends.

Keywords: Financial Performance, Financial Ratios, E-Grocery, Modern Trade Retail Company, Covid-19
Pandemic.
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ABSTRACT

The issue of juvenile delinquency is becoming unbearable and not acceptable in many global communities.
Economic issues have affected the process of socialization while causing moral decadence in many societies.
Despite huge criminal activities committed by adults, juvenile delinquency has been at the stage of rising in
Nigeria. The present study is qualitative that focuses on illegal activities performed by children under the age of
18 in Kebbi State, Nigeria. The study achieved specific objectives “to determine the rise of juvenile delinquency
from 2020 to 2022; to find the most influential factor for the engagement of underage into such activity”. Snowball
sampling was employed to determine the sample size of 25. In-depth interview was used for data collection from
key informants and juvenile under the custody of a rehabilitation center in the state while a frequency table was
used for data analysis. The study found the rise of the phenomenon year in and year out as the figure of inmates
enrolled in rehabilitation center has been changing and increasing. In addition, the economic issue has been
identified as the most influential factor for the increase of such activity in the state. The study recommends the
involvement of traditional institutions in reviving societal norms while requiring the government to act promptly
in addressing the chief host factor by providing enabling environment to at least minimize the level of poverty
among households.

Keywords: Criminal, Delinquency, Juvenile Rehabilitation, Influential
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ABSTRACT

Money laundering is currently a serious financial crime all over the world. Criminals use a wide variety
of money laundering techniques to make illegally obtained funds look clean. Most financial institutions take anti-
money laundering (AML) measures to detect and prevent these procedures.

The investigation of Azerbaijan in terms of money laundering is the significant aim of our study. Post-
Soviet countries are always at the center of attention by international organizations in money laundering
assessments. In this context, it is important to examine Azerbaijan in terms of money laundering and terrorist
financing in this study. The aim of the research is to investigate the Republic of Azerbaijan in terms of money
laundering and terrorist financing.

The establishment date, mission and work methods of the Financial Monitoring Service, which is the
organization to fight against money laundering and terrorist financing in Azerbaijan, is investigated. One of the
aims of the research is to show the international organizations of which Azerbaijan is a member and the scheme
of cooperation with them on money laundering. Then, Azerbaijan, which is the main subject of our research, is
examined in terms of money and terrorist financing, and the evaluation notes given by international organizations
and the reasons for the evaluation are explained. The study contains statistical information on the evaluation notes,
causes and consequences of Azerbaijan by the relevant international organizations in terms of money laundering
and terrorist financing.

Keywords: Money Laundering, Terrorist Financing, Republic of Azerbaijan, Financial Monitoring Service, Anti-
Money Laundering Evaluation Note

19



o ]
| _sss

gy
congress
5" International CEO Communication, Economics, Organization & Social Sciences Congress

The Antecedents of Subscriber Intention of Indonesian Young Generations
Upon Spotify

Mr. Bagawan Kagurnita Krisatio SOENARJONO
Sekolah Tinggi Manajemen IPMI
bagawan.soenarjono@ipmi.ac.id

Orcid: 0000-0001-9402-8650

Prof. Ir. M. Aman WIRAKARTAKUSUMAH, PhD.
Sekolah Tinggi Manajamen IPMI
aman.wirakartakusumah@ipmi.ac.id

Orcid: 0000-0003-2873-7955

Ms. Liza Agustina Maureen NELLOH
Sekolah Tinggi Manajemen IPMI
liza.nelloh@ipmi.ac.id

Orcid: 0000-0002-8961-8979

ABSTRACT

Following the Covid-19 pandemic, Indonesia's culture and creative sectors have experienced an acceleration in
their digital growth. The two primary sectors of digitalization in Indonesia are services and goods. Nowadays,
everyone may use digital services like music, banking, and communication, regardless of their age or
socioeconomic status. Up to 43% of the global music industry's revenue may come from Indonesia. In 2016,
Spotify began to grow in Indonesia. When it comes to intentions to subscribe to Spotify, previous studies carried
out in various nations have shown a range of findings. This study primarily examines the effects of Perceived
Value, Musical Affinity, and Hedonic Motivation on Generation Z and Millennials in Indonesia's Intention to
Subscribe to Spotify. The SEM-PLS approach is employed in this study. In this research, the majority of
participants are Indonesian Millennials and Generation Z members who are between the ages of 17 and 40, live in
the Jabodetabek and Bandung region, and have had Spotify installed on their smartphone for at least six months.
The survey was completed by 100 eligible participants who satisfied the criteria. Hedonic Motivation has a
significant impact on subscription intention, but Music Affinity and Perceived Value have little to no effect. This
study suggests that Spotify develop a new pricing approach to ensure that people can afford it and easily enjoy
using the service. This study hopes to look at more factors in the future, such word-of-mouth (WoM).

Keywords: Spotify, Millennials, Generation Z, Indonesia, Intention to Subscribe, Perceived Value, Hedonic
Motivation, Music Affinity
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ABSTRACT

This article presents Bhuta worship of Tulunadu and its view on European writers. After the Anglo-Mysore war
in 1799 South Canara came under the British Government as a part of the Madras Presidency. In 1838 Basel
Evangelical Mission started its missionary activities at Mangalore. They curiously viewed religion of South
Canara, collected, and documented the Oral Genres of Tulunadu. W. T. EImore, Monier William, and R.C.Temple
are the exponents of Missionary ideologies in this regard. From 1860 to 1880 they mainly concentrated on
preaching against Bhuta worship of Tulunadu. European writers perceived Tulu people as unchangeable, stagnant,
aboriginals, Devil/Demon worshippers, Demonolatry, or Necromancy. They tried to impose Christian sense of
God and religion on Tulu belief system. The colonial writers argued, Tulunadu never experienced the true religion
and its geographical structure fitted for demons. They made assumptions on people of Tulunadu as Barbaric and
Uncivilized.

Keywords: South Canara, Dravidian, Religion, Cult, Devil, Bhuta, Colonial Writing.

21



C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Managing Human Resource Strategically: The Role of Supply Chain
towards Flexibility Contingences and Organizational Fit

Dr. Muhammad Zia-Ur-REHMAN
University of Malaya (Post-Doc Fellow)
drziaofficial@gmail.com

Orcid: 0000-0001-7721-8786

Abdullah NAEEM
Independent research scholar, Pakistan
abdullahnaeem@gmail.com

Mrs. Marna Z1IA
mariaziaofficial @gmail.com

ABSTRACT

The study focuses on the strategic human resource management and the underlying dynamics of supply chain
management in relation to it. A framework for evaluating strategic human resource management in line with supply
chain management has been established in this study to explain the model and go out the possible options for
obtaining supply chain orientation. Literature review shows that in the studies of supply chain management in line
with human resource management this element was missing. This paper further expands the human resource
management framework strategically, by incorporating Different networks and connections. Data were collected
through a questionnaire which was self-administered among the respondents, after analyzing the data by using
SPSS, it is found that's supply chain orientation has a positive influence on flexibility contingencies and
organizational fit. We also found that the organization can receive a lot of benefits from supply chain orientation
as a moderating variable playing its role in the presence of supply chain oriented human resource management
system base principles. The study presents are well inside recommendations for the organizational managers,
operations managers, and even the functional heads.

Keywords: Strategic Human Resource Management, Supply Chain, Strategic fit, SHRM, SCO.
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ABSTRACT

The COVID-19 pandemic has encouraged changes in consumer behavior in interacting and also in meeting their
needs. During the pandemic, consumer activities are very limited, this is due to restrictions on activities carried
out by the government to suppress the spread of the corona virus. This condition causes changes in consumer
behavior in interacting with their colleagues and also in shopping to meet their living needs. Consumers to interact
with their peers use social media (Facebook, Instagram, TikTok, and others), while for shopping consumers make
purchases through online (Tokopedia, Shopee, Lazada, and others). This trend of changing purchasing patterns
from offline to online continues to increase. This change in purchasing patterns is a challenge for companies to
adapt to changes that occur in order to maintain business growth and increase market share. The factors that
influence this behavior change need to be further researched, so that interested stakeholders can use this data in
making more informed decisions. 200 farmers in Bandung, Brebes, and Kediri were surveyed through filling out
a face-to-face questionnaire and analyzed using qualitative methods. And the results of this hypothesis are used to
determine the business model suitable for future application by the relevant company.

Keywords: Consumer Behaviour, Purchase Patterns, Pandemic Covid-19, Social Media, Offline to Online.
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ABSTRACT

This review paper aims to evaluate how different leadership philosophies affect how employees behave in
workplaces. According to earlier research, people are more likely to engage in positive behaviour when they feel
like they have some control over their environment (Judge et al., 1997). A leader’s approach can also affect how
their team behaves and cause unfavourable behaviours brought on by stress and burnout (Powell, 1994). On the
other hand, a lack of a strong leadership approach will lead to unfavourable employee behaviour in a company
(Butler, 2005). Studies also describe various leadership philosophies and come to the conclusion that there is a
connection between leadership practices in an organization and employee output behaviour (Choi et al. 2016). As
a result, happy workers put in effective work and a lot of effort to address organizational challenges in many
organizations (Yadav, 2018). A relationship between leadership and employee behaviour in an organization was
discovered by the current study, which sought to investigate the impact of leadership styles on performance (Jamali
et al., 2022). However, this review concluded that there is a global pandemic on the effect of leadership style on
employee behaviour, hence there is the need for further research to be done addressing the issue of leadership style
in organizations at large (Kaiser, 2017; Pokharel 2020; and Jamali, et al., 2022).

Keywords: Employee Behaviour, Employee Satisfaction, Leadership Style, Negative Behaviour, Positive
Behaviour
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ABSTRACT

Development is growth and also an evolution, a stage of advancement in the context of rural background it means
developing better physical, social and economic conditions for a specific group of people, the rural poor living in
rural areas (Dutt, 2018). When comparing rural areas with urban areas in terms of its development, there the
progress as well as growth is always lacking, that results in the migration of people from rural areas to industrial
areas. The government of India has introduced many development programs such as; MGNREGA, Pradhan Mantri
Gram Sadak Yojna (PMGSY), Indira Awaas Yojna (IAY), etc., for generating employment opportunities,
alleviating poverty, and infrastructural development. Along with these programs and schemes, Panchayat Raj
Institutions (PRIs) also been created by the Government of India to strengthen democracy at the gross root level
and the role of these institutions is to plan, coordinate, and monitor, the various national programs. Despite all
these development programs, schemes, and organizations; rural poverty, unemployment, and low production still
exist. As this study is based on secondary sources of data. Therefore, the aim of this paper will be to examine the
role of NGOs (Non-Governmental Organizations) in the development of rural areas. Also, to scrutinize the
challenges faced by the rural people and NGOs in the development of rural areas. To check these loopholes various
governmental agencies and even NGOs are required to work on.

Keywords: Non-Governmental Organizations, Rural Development, Schemes
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ABSTRACT

The research article focuses on the organizational success, which is one of the most important concepts not
only in academia but also in the market. It is universally acknowledged that if an organization is successful,
its image is built up, and it attracts most of the customers from the market and gains not only the prophet
but also expands regionally and globally as well. The study analyzed by visiting various corporations’
companies and organizations all over the country, conducted interviews of managers and some key position
holders in the companies, and collected data about the one question that what it makes and organization to
become successful. After collection of 800 and 62 feedbacks, the responses were analyzed based on
thematic analysis, the results show that majority of the respondents went off the opinion that it is
organizational culture that contributes at maximum towards organizational sources. On the basis of results,
the study recommends that organizational culture which is always from top to down needs to be established,
developed, and enhanced positively to have an organization that is successful.

Keywords: Culture, Corporate Culture, Employees, Corporate Success, Professional Development
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ABSTRACT

Nowadays, the whole world is moving towards Industry 4.0, where digital technologies has affected the way people
trade. Digital business, where people buy and sell goods and services via online platforms among Internet’s
applicants is experiencing a significant growth. Although the development of digital business was fascinating,
many of the digital entrepreneurs in Indonesia are men which show that there remains a gender gap in this industry.
This study aims to examine what factors that motivate women to become digital entrepreneurs through a
quantitative analysis using multiple regression. This research adapts purposive sampling technique with population
include women who live in Jabodetabek area, Indonesia. The finding shows Self-Potency and Entrepreneurial
Education have a significant and positive relationship towards woman’s motivation in becoming digital
entrepreneurs. This study provides contribution towards the literature of factors that influencing woman in
becoming digital entrepreneurs in Indonesia.

Keywords: Digital Business, Woman Entrepreneurs, Entrepreneurs.
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ABSTRACT

The study focuses on the employee commitment as it is one of the most important issues in various organizations.
The commitment of the employees is necessary for the organizations to be effective and perform better. The study
focuses on the cause is behind the low commitment or no commitment of the employees, it was found that there
are multiple factors that play their role towards employee commitment, one of them which is crucial is the turnover
intention. The study focused on the turnover intention of the employees and found that there are multiple causes
for the turnover intention as well. To comprehend the whole phenomenon and analyze the association, the study
came up with the proposition that emotional exhaustion as a key factor contributing towards not only turnover
intention of the employees but also to the law employee commitment as an outcome variable. A self-administered
questionnaire was distributed among the respondents, data were gathered and analyzed by using SPSS version 21,
the results show that emotional exhaustion has a great impact on employee commitment. This study recommends
a lot of theoretical as well as practical implications for the human resource managers of the organizations, the
directors, and managers of the companies.

Keywords: Emotional Exhaustion, Low employee Commitment, Turnover.
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ABSTRACT

Online channel usually call Digital is now channel of choice to shopping after the COVID-19 pandemic that has
attacked all over the world. Customers who shop for products / services on Digital channels to consider many
things, especially about advantages and values the product & there are other factors such as user interface, user
experience on the digital platform used in transactions. Customer satisfaction in buying something on an online
channel, it is necessary to analyze the relationship between the user interface and customer satisfaction, user
experience and customer satisfaction. In this research will try to collect data that has been shop in August —
October 2022 in BSD Serpong. The way to do the analysis is to find out the relationship between factors by using
quantitative survey methods and qualitative ones that connect theories. It turns out that the user interface and user
experience of customers in shopping on a platform affect their satisfaction, especially millennial & Z generations,
they need simplicity & completeness in finding information on a product, ease of finding & transaction. In the
future, results will find that each product has different segmentation & targeting, so it must match again with the
user interface & user experience to show in the Digital platform, so that it is easier for customers to make purchases
through online channels and be done consistently in the future.

Keywords: User Interface, User Experience, Customer Satisfaction, Digital Channel, Customer Experience
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ABSTRACT

In this article, we explore the typology of international assignments that can guide expatriates. Applying a well-
known job typology of Mobility and Behavior in Organizations, we distinguish between star and guardian
assignments. The essence of this study is to explain the difference related to crucial relationship: the link between
expatriate performance and organizational success. Drawing on two well-known approaches, it is analyzed the
essential characteristics and the differences between star and guardian assignments to deduce concrete
consequences for the employment of specific human resource management policies along the expatriate cycle.
Interviews were conducted to gather relevant data from experts and then the data were analyzed for results and
conclusion was drawn. The paper concludes with a discussion of theoretical and practical implications. It was
found that if expatriates show better performance, they will improve the subsidiary’s effectiveness and with this,
eventually, enhance the overall organizational performance.

Keywords: Expatriate Performance; International Assignments; Star and Guardian Jobs; Transnational
Organizations.
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ABSTRACT

This study lights on the mechanisms behind the direct and indirect effect of Micro, Small and Medium Enterprise
(MSME) loan securitization on bank stability. It begins by examining the nature of securitization and some factors
which make banks as the primary provider of loans to MSMEs. Further, | analyze the role played by bank risk,
cost of funding, liquidity and regulatory capital in explaining the relationship between MSME loan securitization
and bank stability. To address the relevant issues, | employ novel dataset of banks in several European countries
covering the period between 2004 and 2022. My final dataset comprises 839 securitized MSME loan deals. The
results show that bank risk, cost of funding, liquidity and regulatory capital individually and jointly act as mediators
in MSME loan securitization and bank stability relationship. Further, | break down the MSME loan securitization
effects on bank stability into direct and indirect effects and identify the contribution of each individual channel in
the overall impact on bank stability. These findings have several implications for banks, financial markets, and
regulators.

Keywords: Small Business Loan, Securitization, Bank Stability
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ABSTRACT

It is universally acknowledged that there are two main categories of the organizations that provide the products
and services to the community in general. The study focuses on the service-oriented organizations of Pakistan.
Previous researchers recommended to carry out study either on manufacturing-oriented organizations or service-
oriented organizations of Pakistan. Basing on the previous recommendations this study has been conducted on
those organizations specifically called the telecom organizations operating in Pakistan. The study it out by
collecting the data from 5 telecom organizations especially operating in the field of mobile telecom organizations
network in the country. After collection of the data and analysis, the results show that there is huge growth
especially in in financial terms in all the telecom mobile operating organizations in the country, however this
remarkable growth is not matching the quality of service these organizations are providing. As compared to their
growth and development, and expansion, and even financial benefit these organizations get, the quality of service
they are providing to the public is way down the ladder in its quality. On the other hand, they not only provide
low quality service, but also keep on increasing the cost of using the price of using the service in an incremental
manner. The study recommends that mobile telecom organizations need to and hence the quality of service in
line with their remarkable growth, expansion, extension and even the financial gains they received in so many
years in the form of return on investment, profitability, and benefits.

Keywords: Service Organizations, Performance, Quality of Service, Telecom
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ABSTRACT

Pandemic covid-19 has become a big issue in around the world, including in Indonesia. The Covid pandemic has
created both public- health crises and economy crises which has resulted business activities to shut down. There
were exponential growth in infections number about 6.470.961 , 6.293.947 cured and 158.429 died. Some of them
even urgently brought to hospital. And there are many hospital even transformed into Covid-19 hospital emergency
to accomodate treatment of covid patients. As one of the largest Initial Public Offering company has become one
of the emergency hospital MIKA ( PT. Mitra Keluarga Karyasehat Thk ) to accommodate tereatment of covid
patients. This study aims to find its impact to the hospital in independency of financial as the purpose of this
quantitative research. The primary data are financial data of 2 years of pre-pandemic of the COVID-19 in 2017
and during COVID-19 pandemic in 2021. The purpose of this study is to analyze the financial performance of PT.
Mitra Keluarga Karyasehat (MIKA) a hospital company listed in Indonesia Stock Exchange (IDX). To analyze
factors that affect stock return as well as to analyze factors that affect profitability of MIKA, some selected ratios
have been used. The factors are Return on Asset, Debt to Equity ratios and Debt to Asset ratios, Asset Turnover,
Current Ratios, Profit Margin, Return on Equity, Market Return and Stock Return. The research is using
quantitative research method, and purposive sampling. The samples consist of financial reports of the company
from 2017 up to 2021

Keywords: Return on Asset, Debt to Equity Ratios and Debt to Asset Ratios, Asset Turnover, Current Ratios,
Profit Margin, Return on Equity, Market Return and Stock Return, Hospital, Pandemic Covid-19
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ABSTRACT

And the study aims at organizational performance issues and the causes behind that. After reviewing the existing
literature, it was found that most of the research and the researchers focused on the traditional and conventional
causes of organizational performance. Therefore, they recommended to the organizations and management, or the
leadership of the organizations do resolve the problem by following the proposed frameworks and solutions. But
few studies focused on the unique contribution made by other factors including diversity. The study therefore
picked up that unique aspect of diversity and its management to gauge the contribution towards organizational
performance. A self-administered questionnaire was distributed among the respondents, the feedback obtained was
inputted in SPSS version 22 4 analysis and generating results. Drawing on the analysis, findings show that diversity
management is an essential element contributing towards organizational performance. The study focused on the
developmental projects in the country, therefore future studies can be carried out on other projects or programs or
even other organizations having performance issues. This study recommends to the directors, managers, and
corporate leadership of the organizations to establish diversity management system in their organizations to obtain
better organizational performance and enhance their productivity.

Keywords: Diversity Management, Developmental Projects, Performance, Productivity
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ABSTRACT

Word-of-mouth (WOM) in marketing-focused literature, provides informal positive or negative communication
between customers about brands, products, or services. In the digital era, WOM has evolved into electronic word-
of-mouth (eWOM), enabling customers to access information faster and easier. However, there is limited research
looking at the eWOM as a moderating variable toward purchase intention in the Theory of Planned Behavior
(TPB) model. This research aims to determine whether there is an effect of eWWOM as moderating role on customer
intentions in the TPB model, to purchase lubricant products at Shell petrol station. There are 226 data as basic
materials for research, obtained from primary data or quantitative data, using purposive or non-probability
sampling techniques, and processed using PLS-SEM version 3.0. The finding shows there are several positive
significant results such as the Perceived Behavioral Control variable on Purchase Intention, Subjective Norm on
Purchase Intention, and eWOM moderation on Subjective Norm towards Purchase Intention. This research has
added knowledge to the marketing literature. It also gives a strong insight to petrol station owners about customer
behavior. Therefore, the owners could make decisions to increase sales and profitability. For future research, there
should be more than one Shell petrol station, carried out at the level of a wider area (e.g., city or region), or
conducting comparative research between different brands.

Keywords: Electronic Word-of-Mouth, Purchase Intention, Theory of Planned Behavior, Lubricant, Petrol
Station.
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OZET

Hayatta kalan Ezidi gen¢ kadinlarin farkli sosyal sorunlar1 var ve sorunlarina kamplarda farkli sekillerde uyum
sagliyorlar. Bu ¢alisma, dort Ulke i¢inde Yerinden Edilmis Kisi kampinda yiiriitiilmiistiir. Arastirma, hayatta
kalanlarin 6zgiirlestikten sonra topluma nasil uyum sagladigini belirlemeyi amagliyor. Ardindan, onlar i¢in uygun
programlar1 belirleyin. Bu kadinlarin topluma uyum saglamasina yardimci olan sosyal sorunlar ve faktorler.
Karma bir yaklasimla yapilan goriismelerde betimleyici bir tarz kullanilmistir. Hayatta kalan 36 kisiden olusan
amacli bir 6rneklem seg¢ildi. Hayatta kalanlarin cogu, kayip kisileri diisiinmenin yani sira psikolojik rahatsizliklara
da sahiptir. Gengler siddetin her tiirliisiine karg1 daha savunmasizdir. Duygusal olarak hayatta kalanlarda teslim
olma duygusu vardir; Okuma yazma bilmeyen siniftan sag kurtulanlarin ¢ogu, ii¢ y1ldan uzun bir siire esaret altinda
kald1. Ekonomik durum vahim ¢iinkii gengler 6ldiiriiliiyor ya da yaslilar is bulamiyor. Calismanin 6nerileri, hayatta
kalan kadinlar1 istihdam etmektir. Hayatta kalanlarin ilag aldig1 bir boliim oldugu i¢in hastalara ilag saglanmasi,
uluslararasi kuruluslar araciligiyla takip edilmesi, hayatta kalanlara psikososyal destek saglanmasi ve bireysel
psikoterapi miidahale gruplarina dahil edilmesi. Yazar, tiglincii tilkelere giden kadinlardan kurtulanlarla aragtirma
yapilmasini dnermektedir.

Anahtar Kelimeler: Kaide, Toplumsal Sorunlar, Yezidiler, Hayatta Kalanlar, Basa Cikma Mekanizmasi.

The Coping Mechanism by Yazidi Female Survivors and Their Problems
Inside Camps-Duhok

ABSTRACT

Yazidi young women survivors have different kinds of social problems and adapt to their issues in different ways
inside camps. This study was conducted in four Internal Displacement Person camps. The research aims to
determine how survivors adapted to society after their liberation. Then, identify appropriate programs for them.
Social problems and factors that help these women adapt to the community. A descriptive style was used for
interviews with a mixed approach. A purposive sample of 36 survivors was selected. Most survivors have
psychological disorders, in addition to thinking of missing persons. Young people are more vulnerable to all kinds
of violence. Emotional survivors have a sense of surrender; most of the illiterate class survivors have remained in
captivity for an extended period of more than three years. The economic situation is terrible because young people
have been killed or the elderly cannot get work. The recommendations of the study are to employ female survivors.
The provision of medicines for patients because it is a section of survivors take medicine, tracing through
international organizations, providing psychosocial support for survivors, and their inclusion in individual
psychotherapy intervention groups. The author suggests conducting research with the survivors of women who
went to third countries.

Keywords: Qadia, Social Problems, Yazidi, Survivors, Coping Mechanism.
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ABSTRACT

The study examines technical efficiency of firms with Foreign Direct Investment (FDI) in the Indian
pharmaceutical sector by applying Data Envelopment Analysis (DEA) for the period 2001-2020. Both output as
well as input specific efficiencies have been calculated. In the present study, firm level data has been taken from
Centre for Monitoring Indian Economy (CMIE). Out of the population of the firms, a sample of firms that has a
foreign equity participation of more than 10 percent have been selected as foreign firms. There are 38 foreign firms
in the study. It follows one-output four-input model. The output efficiency results depict how much an average
firm can increase its output without employing any additional inputs and the input-specific efficiencies suggest
the average amount a firm can cut down on its input’s cost without reducing its output. The output efficiency
remains somewhat stagnant while the input-specific efficiencies show a declining trend. The analysis highlights
that the firms are not able to utilise their inputs well but still are performing well in producing output. This suggests
that due to technical progress, some firms have increased their absorptive capacity and thus the production frontier
has shifted outwards.

Keywords: Technical Efficiency, Foreign Direct Investment, Data Envelopment Analysis, Pharmaceuticals
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ABSTRACT

In today’s time banking system plays a pivotal role in our day-to-day life. Starting from buying groceries to paying
the EMI’s, it’s the banking system that helps. However, the need of physical assistance of the bankers has still not
missed its charm and we rely more on physical bankers than the virtual one’s. Bankers are the actual representatives
of the bank, and the way of their interaction depicts how customer friendly the bank is. The customer interaction
takeaways are more positive towards private banks when compared to government banks. Being considered as
more secure, govt. banks always have more end users, but their way to cater the customers had always been under
the radar. At the same time, the private bank operates in a much different way. In the paper, a detail analysis would
be done about the functionality of private and public banks along with their customer service experiences. Also,
the areas they need to work on to improve their quality.

Keywords: Banking Sector, Private and Government Bank comparison, Banking Services, Customer Experience
in Bank, Indian Banking System, Indian Financial Institute
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ABSTRACT

The purpose of this study is to investigate the impact of communication science through social media which
influences corporate trust, and how it is impacting purchase intention mediated through customer equity. Research
has been conducted on social media toward purchase intention, nevertheless, more research is needed to
accommodate interactivity, formality, and immediacy as communication factors in social media which will be
impacting toward purchase intention, mediated by customer’s equity. This research is developing a multi-
perspective approach to communication science and its implementation toward purchase intention mediated by
customer equity. The main implication of this research is that communication science needs to be considered
when designing social media online communication. Both the communication and the management aspects should
be implemented optimally as an effective marketing strategy to enhance the purchase intention. Future empirical
research is needed to establish a rigorous finding on this subject.

Keywords: Communication Science, Brand Loyalty, Customer’s Equity, Purchase Intention, Social Media
Marketing
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ABSTRACT

Blended method of teaching and learning is considered a newly accepted method that combines online learning
materials and interconnections with a place-based classroom. Blended teaching or learning, as a popular term,
arose at the time when educational systems were negotiating entry into the online world; specially in last decade.
Blended teaching or learning, is also known as hybrid mode of teaching or learning, technology-mediated
instruction, web-enhanced instruction, or mixed-mode instruction, is an application to education that combines
online educational materials and opportunities for interconnection online with traditional place-based classroom
methods. This article helps to know the salient benefits of Blended Teaching and Learning.

Keywords: Blended Teaching, Learning Hybrid, Methods.
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ABSTRACT

This study illustrates the importance of bilateral investment and the impact on cooperation between Indonesia and
Timor Leste. As an independent country, Timor Leste must be responsible for the welfare of the people and fully
maintain its domestic political stability for long-term national security. Political stability and national resilience
are two very important things to strive for as a new country. Timor Leste has a special priority to grow, maintain
and develop political stability and national security. A newly independent country is prone to conflict within a
country, as well as Timor Leste.

International partnership as a step not to isolate Timor Leste from other countries. In addition to not being isolated
from other countries, Timor Leste will also be able to support national security and social order within its own
country to improve the welfare of the people which is still far from a decent standard of living (below the poverty
line). one of the important reasons for Timor Leste to build partnerships with neighboring countries both bilaterally
and multilaterally.

The visa-free policy for Indonesian citizens in its implementation is not just reducing or minimizing the use of rat
trails. Moreover, East Nusa Tenggara Province, especially Belu Regency, has four cross-border routes between
Indonesia and Timor Leste. So that illegal road access will continue. Apart from the illegal route, the visa-free
policy for Indonesian citizens is also a policy of reciprocity or reciprocity for Timor-Leste, for the policy of
exempting East Timorese tourist visas to Indonesia.

Key word: Bilateral, Investment, Policy
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ABSTRACT

This research depicts participation related to women's opportunities and access to strategic political
positions such as structural positions and decision-making processes in political parties in East Nusa Tenggara
(NTT), Indonesia. The main question that this study wants to answer is what is the empirical condition of women
in political parties in the frame of opportunity and access? This study, in answering the research question, focuses
on the challenges and obstacles faced, and the ideal conditions expected by women regarding opportunities and
access to strategic positions in political parties.

This study departs from the fact that the participation of women and youth in political parties, especially in NTT,
is still not significant. The number of women and youth is still limited. Although the Chairperson of the DPD PDIP
NTT and the Secretary of the DPD | Golkar NTT are women, on the other hand, the Secretary of the DPD PDIP
NTT and the Chairperson of the DPD | Golkar NTT are youth, even a number of Deputy Chair positions and
political activities involve women and youth, but overall there are still very few women and youth who can have
the opportunity and access to strategic political positions. To answer the research question, this study utilizes the
concept of local area (Massey, 2009) as well as points and vetoes (Immergut, 1990; 1992; Tsebelis, 2011). Massey
explains that there is a local area as a political space where the power that determines various important decisions
works. This political space is understood as a relation, multiplicity under the process of being — under construction
— continuously. While Immergut indicates the number of decision points — veto points — that negotiate with each
other, and the concentration of resources that determine involvement in the decision-making process.

Key Words: Gender, Strategic,Political
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ABSTRACT

Since the beginning of the corona-virus pandemic, online sales and the number of online shoppers using wireless
internet enabled devices have increased tremendously. The corona-virus pandemic era has made many companies
to not only rely on their retail partners to grow the business, but do the direct sales to consumers to reach wider
coverage. More importantly, customer satisfaction and repurchase intention are the important factors to the success
of a business. Direct-to-consumer (D2C) is the practice of selling products directly to consumers through a
company-owned web shop or e-commerce, bypassing third-party retailers and wholesalers. Direct-to-consumer
(D2C) is currently the best opportunity for innovative companies to build direct relationships with their customers.
With greater control over the brand, companies operating through a Direct-to-consumer (D2C) business model
have an excellent opportunity to improve their relationship with customers. However, the Direct-to-consumer
(D2C) model should be explored further, to see if it is the right model to maintain consumer satisfaction and make
consumers repurchase the products. This paper examines the Direct-to-consumer (D2C) business model used by
businesses to sell to end-consumer directly and investigates the impact of Direct-to-consumer (D2C) on repurchase
intention through consumer satisfaction of the fashion industry in Indonesia.

Keywords: Direct-to-consumer (D2C), Consumer Satisfaction, Repurchase Intention
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ABSTRACT

PT Bank Pembangunan Daerah Sumatera Selatan dan Bangka Belitung (brand name: Bank Sumsel Babel) is one
of the regional state-owned enterprises (RSOESs) engaged in the banking sector. As a local company with a big
purpose, of course, Bank Sumsel Babel has a big responsibility to support all industries in the region province of
South Sumateraand province of Banka Belitung Islands. This study examines the downward trends in credit and
financing activity over the previous five years, particularly in working capital and investment credit at Babel
Sumsel Babel branches, while these two credits are an assessment of how successful regional banks are at boosting
the local economy. On the other hand, the bank have seen a decrease in market share in its multipurpose credit
products to civil servants in the South Sumatra and Bangka Belitung islands, where this credit is the primary source
of income for the Bank Sumsel Babel. This research utilizes qualitative information to determine the root cause as
well as provide improvements in business processes by utilizing the digitalization process of credit and financing
as a solution to speed up the process and increase microfinance in Bank Sumsel Babel. Furthermore, the capital
budgeting analysis to build the digitalization process will be calculated in this study to determine whether the
investment is feasible or not. Based on the findings of this study, it is possible to conclude that Bank Sumsel Babel
can use digitalization as a process improvement to secure their niche market and increase lending activities.
Finally, this study makes recommendations for internal management on how to implement the credit and lending
digitalization process

Keywords: Regional State-owned Enterprises, Business Process Improvement, Capital Budgeting Analysis,
Digitalization.
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ABSTRACT

Sharia banking follows the teaching of Islamic teaching that has been depended on by Muslim people, especially
in Indonesia. Currently, in Indonesia, the momentum of the Sharia Bank is growing from the increase of the Halal
Industry that Indonesia's Government supports. Hence the Sharia Bank's healthiness level needed to be analyzed.
This study aims to assess the healthiness level of the Sharia Bank in Indonesia. The Sharia Bank is listed on the
Indonesia Stock Exchange (IDX), using the Risk-Based Bank Rating (RBBR) methodology by measuring the Risk
Profile condition, Profitability (Earnings), Capital, and Good Corporate Governance (GCG) for periods 2018-
2020. The Sharia Bank that will be analyzed is PT Bank BRISyariah Thk (BRIS) which has been merged into PT.
Bank Syariah Indonesia, PT Bank Tabungan Pensiunan Nasional Syariah Tbk (BTPS), and PT Bank Panin Dubai
Syariah Tbk (PNBS). This study uses descriptive research with a quantitative approach. All the data are secondary
data collected quarterly from the 3rd Quarter of 2018 until the 4th Quarter of 2020. The population of this research
is 75% which is 3 out of 4 Sharia Bank listed. Based on the result of the risk profile, Non-Performing Loan (NPL)
is Healthy, while Loan to Debt Ratio (LDR) is Quite Healthy. The GCG result indicates that the companies
achieved Good. While the Profitability and Capital that be measured through Return on Asset (ROA), Net Interest
Margin (NIM), Cost of Operating Income (BOPO), and Capital Adequacy Ratio (CAR) are in Very Healthy
Condition.

Keywords: Risk-Based Bank Rating (RBBR), Sharia Bank, Financial Health, Managerial Implication,
Recommendation to Sharia Bank.
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ABSTRACT

This is a unique study, because a very few studies analyzed the difference of the role of leadership and
managership in organizational framework. This study focuses on the characteristic features of managers and the
characteristic features of leaders in a unique, specific, and practical manner. Furthermore, the study evaluates the
critical role played by the very essential element, termed as “emotional intelligence” to differentiate managership
from leadership. As past few studies show just that emotional intelligence can be taken as a main contributing
factor between manager and a leader, especially in organizational setup. Therefore, relying on the existing
literature review, we highlighted the issue and inscribed problem statement. We conducted interviews of 570
managers, who were at the position of decision making and having authority to employ resources for their
employees as well as the organization. A thematic analysis was carried out to gauge the difference between
managers and leaders. After analyzing the feedback, it was found out that emotional intelligence really plays a
vital role towards fashioning out a manager into a leader, and specific processes and steps have been deliberated
upon in interviews. The detail of the thematic factors and their subfactors have been elaborated in detail in this
article. The research recommends that emotional intelligence if utilized in a customized manner, can produce an
effective and efficient leader, while if it is handed it over to managers or employees without its proper manual or
the instructions, it can backfire and may convert an efficient and effective manager into low performing manager.
The study can be used by the top-level leaders, corporate leadership, and policymakers for enhancing and fine
tuning the top-level managers and the leaders of various organizations.

Keywords: Leadership, Managership, Performance, Emotional Intelligence
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ABSTRACT

The current international legal framework for the shipping industry still has loopholes in the system that can incur
excessive costs as a result of operating substandard vessels. The impact of inspections varies across Vessel types
and the prevention of incidents with high economic costs can be improved by a coordinated approach to all types
of inspections that are performed which allows the decrease of unnecessary inspections. Another interesting
finding is that for the majority of ship types, an increase in earnings decreases the incident rate. Indonesia is one
of the largest countries that had maritime operations also having this occasion. This research will be conducted
qualitatively through news analysis and in-depth interviews with Indonesian Ship Owners in purpose exploring
ship accidents that occurred and their causes, the impact of vessel inspections on vessel operations, businesses,
and the probability of vessel accidents, and insights on implementing proper vessel inspections with minimum
costs. Also, the risk spiral applied in this study provides comprehensive risk analysis and helps the respondents to
get broader information. The analysis and insights from literature and experts are expected to share a new
understanding of vessel maintenance and its impact on maritime business. The understanding from the study will
be helpful for stakeholders handling their operation risks, especially on vessel operations.

Keywords: Vessel Inspections, Maritime Operations, Tanker Industry, Vessel Economic Cycles, Risk Spiral
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ABSTRACT

Indonesia is one of the largest Islamic economies, with 97% of the labor for the industry sector comprising
MSMEs. The Indonesian QR Code Payment System (QRIS) was created for the MSMES to operate more quickly
and adapt to modern technology. Bank ABC is a Sharia Bank that operates QRIS System (PJSP) in Indonesia. The
relationship between User Behavior (UB), Behavioral Intention (BI), Perceived Usefulness (PU), Perceived Ease
of Use (PEU), Perceive Compatibility (PC), Social Influence (SI), Personal Innovativeness (PI), Perceived Trust
(PT), and Perceived Risk (PR) was examined to establish a conceptual framework. Three hundred fifty-six (365)
merchant users were surveyed using a quantitative methodology based on a cross-sectional design with LISREL
8.80 and structural equation modeling. The structural equation model results revealed that Bank ABC has a
positive benefit impact and a substantial relationship with UB to continue utilizing QRIS. The measuring
facilitating conditions variables show MSMEs' PR level to support resources, organizations, and infrastructure
applying Bl in QRIS technology to MSME digital payment systems. Bank ABC must leverage that approval to
build positive PU, SI, and PR, which drives long-term UB. Considering that the QRIS system in Bank ABC is still
regarded as a functional innovation, this study would be useful for managers and decision-makers to explain the
now relatively positive UB in designing strategies to encourage the adoption and acceptance of QRIS Merchant
Users. This study would assist managers and decision-makers in devising methods to promote the adoption and
acceptance of QRIS Merchant Users by explaining the already largely positive UB.

Keywords: QRIS, Sharia Bank, MSMEs, Bank ABC, Technology Adoption, User Behavior, Behavior Intention,
Structural Equation Modeling, Merchant.
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ABSTRACT

The article aims at the requirement of the society and community, especially the people who construct their houses
for residential purposes or commercial purposes. Nowadays various organizations and rather an industry has been
established, that is called construction industry, trying to help the people not only in constructing houses but also
developing and establishing societies for living as well as commercial purposes. The article focuses on the
managerial perspective of architectural designs adopted by various construction-oriented companies. As we can
see based on the review of literature that architecture design has been changing over the years, as time passes. In
the beginning it was very traditional way of construction, then in medieval ages it shifted towards little mix of
European and Eastern style of construction, then again it moved toward the Islamic style of construction. This has
been depicted in various big cities of the world situated in different continents, including Middle East, South Asia,
Central Asia, Europe and even in Africa. Islamic architecture possesses a unique style of designing and building
the structures whether they are for residential purposes or for commercial. To elicit the feedback from the people
involved, we carried out interviews from around 875 construction companies’ managers and the project directors
from the well-chosen organizational setup from different orientations. The companies were chosen based on equal
selection chance; therefore, probability sampling technique was employed to pick up the companies and their
managerial staff giving them equal opportunity to be selected. We selected a frame of around 50 companies from
all regions including Europe, Africa, Asia and Middle East. After collecting the data, a thematic analysis was
carried out, that showed and revealed that most of the managerial and top-level position holders who were
interviewed, they believed Islamic architecture is having better quality, more sustainability, high acceptability, and
more adjustability in almost every culture. The study recommends that further studies may be carried out by
comparing various architectural styles in different cultures. This study can be used by project directors and the
designers of construction industries all over the world.

Key Words: Construction, Architectural Styles, Islamic Style, Recommendations for best Style of Construction.
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ABSTRACT

The study investigates the impact of transformational leadership on employee performance and evaluates that what
role transformational leadership can have towards the performance of the employees. We selected higher education
institutions, because most of the times it was found that this problem resides in the institutions related to higher
education of the country, as discussed in the literature review. To address the problem, we identified important
stakeholders and carried out the 10 interviews prior to collect the data. After assessing, evaluating, and getting the
relevant feedback from the relevant stakeholders, we distributed a self-administered questionnaire among 317 non-
teaching faculty members and staff of higher education institutions. It took a lot of time to collect the questionnaire
back, therefore a team of colleagues were assigned the task to visit each higher education institution and collect
the feedback from them physically. Then the data were inputted in SPSS version 22 and analyzed for generating
the results. After analysis it was found that the performance of the employees can be tremendously increased if
transformational leadership is applied in a proper manner. But as we had some questions in the questionnaire
related to suggestions from the respondents, for example we mentioned that if the respondents have any other
point, they have the liberty to mention below, and we provided the empty box for that. After analyzing that open-
ended question, we found that various managerial level staff members mentioned that transformational leadership
cannot work until and unless its training is provided to the leaders, managers, and directors of the higher education
institutions. Based on this research it is recommended that transformational leadership training should be provided
to the top-level leaders before motivating and inspiring the people to follow transformational leadership in different
institutions. This study can be used for the policymakers and top-level managerial staff of different organizations.

Key Words: Transformational Leadership, Training, Satisfaction, Employee performance.
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ABSTRACT

Indonesia is a tropical country with a population of 275,361,267 which has 2 seasons, winter and summer. During
summer, most Indonesian people have a habit of consuming Ice Cream as a thirst quencher or refreshment.
Therefore, the ice cream market in Indonesia is growing rapidly and has the potential for continuous product
innovation to meet market needs. The product innovations carried out by the ice cream industry players in
Indonesia are very important in determining the success of market acceptance of the new products launched. In
addition to the high population, Indonesia also has a diverse cultural diversity. In this study, the aim is to investigate
the interaction of Culture in the launch of the Ice Cream (NPD) product to Market Acceptance. The methodology
used in this study is the mediating variable, with Culture as the mediating variable between New Product
Launching and Market Acceptance. These results provide practical insights into how managers should make
decisions concerning product concepts, launch timing, and advertising strategies in markets.

Keywords: Market Acceptance, Culture Loaded, New Product Launch, Ice Cream Industry, Marketing Strategy.
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ABSTRACT

According to data from Central Agency on Statistics, there’s two hundred sixty nine millions Indonesian for the
year 2020 only. This number surely makes Indonesia very attractive for business from domestic and foreign. In
order to win the competition in Indonesia, holds competitive advantage is mandatory for each company. Therefor
this research aims to identify the extent of influence of market based assets and marketing capability on sustainable
competitive advantage and its effect to company performance. This research conducted by quantitative research
method with survey method on senior level employees who work specifically for recycled plastics company in
Indonesia. The sample will be taken by purposive sampling method where 50 samples obtained are chosen based
on predetermined criteria. The sample will be tested for its validity and reliability before analysis further. The
result of this research is to find out (1) there is significant influence of market based assets on sustainable
competitive advantage, (2) there is significant influence of marketing capability on sustainable competitive
advantage, (3) there is significant influence market based assets and marketing capability simultaneously on
sustainable competitive advantage (4) there is significant influence of sustainable competitive advantage on
company performance. The result of this research will contribute to the development of knowledge of strategic
management with emphasize on market based assets and marketing capability and will help the industry’s
managers to developing the strategy for the company in order to securing sustainable competitive advantage with
market based assets and marketing capability as resources and increase company’s performance.

Keywords: Company Performance, Market Based Assets, Marketing Capability, Sustainable Competitive
Advantage.
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ABSTRACT

One of the most important and critical issues nowadays in different organizations at regional level and even at
international level is work family conflict among employees. There are many researchers who recommended some
solutions and approaches to deal with this issue and to reduce this conflict but did not succeed fully. The major
issue with this work family conflict is that it needs a tailored and customized solution for every organization, while
organizations try to implement one size fits all. The study focuses on work family conflict and comes up with a
unique and different methodological approach of employing organizational support and performance incentives to
reduce both work and family conflicts. We selected five major organizations from telecom sector of the country
and distributed the questionnaire among the middle level managers and supervisors of each department to extract
their understandings. The questionnaire distributed were 750, while after a time of three months we received only
560 questionnaires back. The data were inputted in SPSS version 22, and analyzed through regression, correlation,
descriptive statistics, and hypotheses testing. Based on analysis it was found that the methodological approach of
organizational support and performance incentives works better than other approaches employed by various
researchers in past. A detailed deliberation has been added in discussion part for readers. The study provides a rich
knowledge for decision makers and the company honors and even for those who are interested to study about work
family conflict.

Keywords: Work Family Conflict, Managers, Methodological Approach, Telecom Organizations.
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ABSTRACT

This research was carried out in the production area of PT.XYZ by analyze yields and production costs as objects.
The gap is that there is a condition where the yield increases, but the cost of production is not reduced. This
condition may be caused by the number of workers, freight costs, and repair costs that are not reduced. This
research aims to analyze whether an increase in yield will cause production costs to decrease. This study is
conducted by using the quantitative approach in collecting and analyzing. Data population using secondary data
of PT XYZ from 2011 to 2021. Tools to analyze ratios correlation with Cost of Production are using Multiple
Linier Regression to study the correlation between them. The study regression models will be further analyzed
using F-Test, T-Test and P-Value through ANOVA table and performed using analytical data tools of Microsoft
Excel. Based on methodology provided above, and literature review, the regression model of the research to study
the hypotheses is: Cost of Production (Y) = a + b1X1(Yield) + b2x2(Manpower) + b3X3(Freight Cost) +
b4X4(Repair Cost). The methodology used to increase yield by reducing waste and pointless activating is the 3-
sigma method.

Keywords: Kaizen, 3 Sigma, Multiple Linier Regression, Production Cost.
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ABSTRACT

The Covid-19 pandemic has brought an immense impact on Indonesia’s economy. Indonesia officially went into
recession after the Central Statistics Agency (BPS) announced negative GDP growth for two consecutive quarters,
namely in the second quarter (-5.32%) and the third quarter (-3.49%) of 2020. The contracted Indonesia’s economy
caused depression in many Indonesian Industries. The results of a survey by BPS in 2020 noted that 82.85% of
companies in Indonesia were affected by the COVID-19 coronavirus pandemic and the construction sector was
recorded as one of the sectors that experienced the most decline in revenue, which was 87.94%. The huge decline
in the revenue of construction sectors was triggered by the enactment of the Indonesian Government Regulation
of the Republic of Indonesia No. 21 of 2020 concerning Large-Scale Social Restrictions (PSBB) in the Context of
Accelerating the Handling of Covid-19 and the government’s shifting focus to fully handle and restrain the spread
of the Covid-19 by allocating Rp 405 trillion of the country’s budget. This caused many of the planned national
construction projects to be postponed. This situation was reflected in the financial conditions of the Indonesian
state-owned enterprises in the construction Industry listed on IDX, namely ADHI, PTPP, WIKA, and WSKT.
Those companies experienced a decline in revenue in 2020 and then an increase in 2021 but still did not reach the
2019 record. Financial performance analysis is carried out to analyze the financial health condition of those
companies based on the decree of the Ministry of SOEs no. KEP-100/MBU/2002 as well as the financial distress
(bankruptcy) prediction by using the Altman Z-Score method. The data used are secondary financial data from
annual reports of ADHI, PTPP, WIKA, and WSKT period 2019 — 2021.

Keywords: Indonesian State-Owned Enterprises in the Construction Sector, Financial Performance Analysis,
Financial Ratios Analysis, Financial Health Assessment, Financial Distress Prediction.
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ABSTRACT

The purpose of this study is based on exploratory research to identify “Challenges in Quality of Education in HEIs
of Pakistan”. The exploratory research approach is used to achieve the objectives of the study in less time and with
inexpensive means. Pakistan is facing a lot of challenges in the education sector. Emerging issues in the education
sector are fewer training institutions and the trend towards research work which is essential to follow for the growth
and strength of any economy. The purpose of this research is to identify the major challenges in the educational
sector in Pakistan which the educational sector is suffering for the last few years. The researcher used triangulation
in order to carry out the reliability and validity of the data for results. So, to conduct this triangulation the researcher
used a polling survey for the students, a questionnaire for the teachers, and interviews with the management. . In
this regard primary data was collected from the focused group of students and teachers using a sample of 100
questionnaires for each university were filled by the students of the selected five universities. This attempt of
conducting the research will play an important role in the development of Pakistan. The findings highlight the
positive relationship of quality education with curriculum, few training institutions, corruption in education,
teachers’ behavior, and less research work. These challenges caused restrictions in accomplishing competent
teaching and learning with respect to quality education.

Keywords: Curriculum, Corruption, Teachers’ Behavior, Research Work.
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ABSTRACT

Social media has been growing significantly in the world of corporations and business in the past few years and
even stronger during the covid pandemic until today. Consumer behavior is also changing where internet and
social media play a vital role in helping consumer find any products they are looking for. Influencer Marketing
(IM) is relatively a new discipline in marketing to interact and engage with stakeholders in social media. The
increasing importance of social media influencers (SMIs) has been acknowledged by marketers and gained
attention of the academics. However, there is still limited research focusing on the comparative analysis of
celebrity influencer vs expert influencer. This paper focuses on consumer electronic cooking appliances product
and the objective of this study is to observe the comparative effect of using a celebrity vis a vis chef influencer on
consumer purchase intentions. The factors that influence the purchase intentions need to be further researched, so
that interested stakeholders can use this data in making more informed decisions. This paper is a conceptual paper
and further research should be conducted in an empirical way to test the significancy of the hypothesis

Keywords: Social Media, Influencer Marketing, Consumer Behavior, Purchase Intention
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ABSTRACT

Indonesia had become an oil exporter that is recognized by the world for many years and joined The Organization
of Petroleum Export Community (OPEC) — an organization that controls petroleum production, supplies, and
prices in the global market — in 1962. However, oil production in Indonesia has been decreasing from year to year,
one of which is due to the lack of investment in the exploration of new oil wells in Indonesia so the majority of
upstream oil and gas work in Indonesia is exploiting old wells which will naturally decline steadily. This resulted
in Indonesia becoming a net import oil country in 2003. Therefore, additional operations are needed to maximize
oil production from these existing wells, one of which is by conducting Chemical Enhanced Oil Recovery (CEOR).
The main objective of EOR itself is to mobilize the remaining oil by enhancing the oil displacement and volumetric
sweep efficiency. PT. ABC, asubsidiary of PT. XYZ (a state-owned company under SKK Migas and PT Pertamina
supervision) which is engaged in the upstream sector in Indonesia, is assigned by the government to carry out one
of the CEOR projects that have been determined by the Government. This research covers the economic feasibility
of the CEOR Project based on the conventional Discounted Cash Flow (DCF) and Real Option Valuation (ROV)
Model. The revenue-sharing policy used for the project economic calculation is the gross split method. The result
of the economic analysis using the DCF method is the project is not economically feasible to run as the net present
value (NPV) shows negative which is -2,911 MUSD. However, the real option valuation model helped increase
the value to 11,416 MUSD by adopting a strategic option which is an option to delay and time flexibility into the
project. As a result, the project could be economically feasible if the operation is deferred to the following year
and the oil price is over 85.2 USD/BBL.

Keywords: CEOR Project, Economic Feasibility Study, Discounted Cash Flow, Real Option.
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ABSTRACT

This study was required to analyze the challenges/issues teachers and students encountered in the online education
& learning process as it was being carried out in Pakistan during the Covid-19 pandemic. The social, economic,
and political systems around the world have all experienced COVID-19 as a nightmarish. In Pakistan, one of the
most damaged sectors is thought to be education. The developed nations have already switched from traditional
classroom settings to online learning environments, while Third World nations like Pakistan were most negatively
impacted because they lacked the necessary technology for online learning at any point during the COVID-19
pandemic. There have been several difficulties in getting teachers and students to adopt new technology. In this
study, closed-ended questionnaires were used in a mixed-method research design. To improve data collection and
analysis, the researcher issued questionnaires to students, teachers, and the management in addition to conducting
management interviews. This study offers advice to online teachers in Pakistan on how to overcome their
difficulties. The results show a negative attitude toward faculty members using online learning environments for
teaching and learning. The difficulties faced by faculty members prevented them from providing effective teaching
and learning. Faculty members also needed extensive expertise in teaching online and were not provided the right
training to deal with the technical difficulties. This study will assist educators in improving the quality of online
teaching in Pakistan by identifying suitable solutions and suggestions by exploring the experiences and difficulties
faculty members have with online education and learning.

Keywords: Online Education & Learning, Pakistan, Covid-19 Pandemic, Online Teaching & Learning
Challenges.
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ABSTRACT

Digital transformation is accelerated and happening much faster because of COVID-19 pandemic. Indonesia
remains as one of the most attractive countries for digital economy growth due to its size, growth opportunities,
vibrant ecosystem for digital start-ups. Technology and non-technology start-ups have been blooming at average
growth rate of 49% since 2015, mostly in the e-commerce, fintech, edutech, healthtech, and agrotech. However,
the digital transformation in legal industry is very limited with adoption of legal technology companies only
limited to 22 start-ups as of 2019, despite the untapped Indonesian market and demand for legal services. Looking
at the number of populations, 50,000 Indonesian lawyers in 2019 has to serve about 270 million population — ratio
1:5,400 or 1 lawyer serves 5,400 people, compared with the US with ratio of 1:310 or Malaysia with 1:1,887 or
even Singapore with 1:1,20), there are still limited growth from the industry and the lawyers to adopt digital
innovation in the deliverance of the work. This study aimed to investigate several factors influenced the digital
innovation adoption by lawyers using Technology Acceptance Model with Perceived Usefulness (PU) and
Perceived Ease of Use (PEOU). However, based on findings from previous studies, little has been known about
the moderating effect of Top Management Support from law firms and how it may affect lawyer’s actual
technological adoptionThe designed questionnaires will be sent to the total of 100 lawyers working in law firms
in Jabodetabek area as a sample to conclude the result of this study.

Keywords: Digitalization, Legal Technology, Legaltech, Lawyers
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ABSTRACT

Non-aeronautical business is becoming more important and crucial source of revenue and profit for Soekarno Hatta
International Airport (CGK) to develop. Understanding the passenger behavior in the airport, especially shopping
behavior is needed. With the unique condition of airport, the objective of the research is to understand the effect
of hedonic and utilitarian shopping value to impulsive buying behavior of passenger in the airport. Apart from
that, the moderated effect of digital airport experience is also proposed to examine, which believe psychologically
will encourage the desire to shop. Using non probability purposive sampling technique, 150 respondent is collected
with the following criteria was a passenger of airlines in the CGK Airport and having a transaction in the CGK
Airport. A structural equation model is adopted to measure the relationship between all the variables. The study
found that hedonic and utilitarian shopping value in the airport have significant relationship with the passenger
buying intention. The higher passenger buying intention that affected by hedonic and utilitarian shopping value,
the higher rate of passenger impulsive buying activities will be. However, digital airport experience, as one of
development focus of CGK Airport, does not have significantly relationship as a moderator variable with
passenger impulsive buying. Hence, develop impulsive marketing strategy in CGK Airport, is essential to boost
the performance and profitability of non-aeronautical business.

Keywords: Airport Management, Stimulus-Organism-Response Theory, Impulsive Buying Behaviour
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ABSTRACT

The Covid-19 that has occurred has accelerated technological developments and behavioral changes in various
fields, including technology and health. Many businesses are forced to shift from offline to online in order to
continue to survive and thrive. Health platforms are increasingly mushrooming along with increasing public
awareness and need for health technology, Alodokter is one of them. This study uses Alodokter, which is one of
the digital health initiator platforms in Indonesia with a number of users reaching 5 million people. The new normal
situation of Covid-19 has made online product sales increase sharply, including sales of non-prescription drugs
sold officially by health platforms such as Alodokter. This study aims to measure the intention to buy non-
prescription medicine via e-health platform using TPB theory with product knowledge as moderator. The variables
are product knowledge, personal attitude, perceived social pressure, perceived autonomy, and purchase intention.
The limitation in this study, does not compare intentions before the Covid-19 situation. The population is
Indonesian people who have used the Alodokter platform, with a sample of 384 people using a questionnaire. The
implications of this research are not only limited to Alodokter, but also have an impact on other health platforms
to be able to increase the quality and public trust in purchasing non-prescription drugs easily.

Keywords: Non-Prescription Drugs, Digital Health Platform, Intention
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ABSTRACT

Interpersonal communication applied in the teaching and learning process is used as a deepening of the character
of each student. In a class, it will facilitate the process of transferring information between each member so that
the teacher will more easily understand and explore the character of students to develop the potential of students
and direct them to a better direction. The process of interpersonal communication does not only occur between
teachers and students, but also occurs between students and other students. Formulation of the problem of how
interpersonal communication in the process of developing children's character. The research method used is
qualitative research, and the objects are teachers and parents. Interpersonal communication skills are described
that "communication includes the meaning of conveying information (in the form of news, messages, knowledge,
thoughts, values) to others, with the intention that the person participates, where the information ultimately belongs
to the person who sent the information (communicator) and the person receiving the information (telling)".
Interpersonal communication is applied in the teaching and learning process as a deepening of the child's character
and then developing the potential of the student. BKB Paud Tunas Muda as an educational institution at the golden
age of toddlers has made efforts to improve the quality of the nation's young generation, and the generation of
parents. Through interpersonal communication that applies all learning methods BKB Paud Tunas Muda
successfully carries out efforts to form children's character from an early age. In conclusion, the interpersonal
communication process carried out by the BKB Paud Tunas Muda teachers is to develop the child's character
gradually where the child does not understand there will be a process first. Where each child already has their own
character, the teacher only redevelops the character of each child and will process it with positive characters.

Keywords: Interpersonal Communication, Bkb Paud Tunas Muda, Learning Activities, Character
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ABSTRACT

When India gained independence in 1947, there were approximately 565 princely states. Shri Vallabh Bhai Patel
successfully integrated all of them, with the exception of three princely states, earning him the title "Iron Man of
India." Three states decided to maintain their independence, with Jammu and Kashmir being one of them.
According to Patel, Jammu and Kashmir should stay a crucial part of India. Thus, the Maharaja of Jammu and
Kashmir, Shri Hari Singh, was persuaded to sign the Instrument of Accession with India by great Indian leaders
who exerted all of their influence. However, the Maharaja was in a terrible predicament. As a devoted and patriotic
Hindu, the Maharaja was unable to consider joining in Pakistan. He was also hesitant to join Bharat right away,
given the state's significant Muslim majority. Following the failure of our leaders' efforts to persuade the Maharaja
to accept India's accession, Sardar Patel personally appealed to the RSS Sarsanghchalak, Shri Madhavrao
Sadashivrao Golwalkar (Shri Guruji), to use his influence and seek the Maharaja's consent for accession. As
planned, Shri Guruji arrived in Kashmir and met with the Maharaja. As a result of this meeting, on October 26,
1947, the Maharaja signed the instrument of accession. This essay is a sincere attempt to highlight Shri Golwalkar's
vision, including why it was crucial for him to convince the maharaja that Jammu and Kashmir should be merged
with India and the steps he took to do so. Books and articles, as well as other secondary sources, were primarily
used in the paper.

Key Words: Integration, Jammu & Kashmir, Golwalkar, RSS
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ABSTRACT

This study analyzes and evaluates the impact of the Ore Export Ban and macroeconomic variables to the stock
return of nickel mining companies listed on the Indonesia Stock Exchange from 2011 to 2021. This study used
macroeconomics variables (GDP growth, Exchange rate, Market returns, Nickel price, and Gold price) as
independent variables. The Ore Export Ban is used as independent as well as moderating variable. The universe
of nickel mining companies is limited to integrated nickel mining companies; PT Aneka Tambang Tbk and PT
Vale Indonesia Tbk. This study used the Wilcoxon Mann-Whitney test and the Regression Data Panel Analysis
to answer the research questions. This study concluded that there was no difference in stock returns between the
companies. Other outcomes from this study showed that GDP growth, Market return, and the Gold price positively
affected stock returns. This study also found that Ore Export Ban only moderated the impact of GDP growth on-
stock returns, and the Ore Export Ban did not have moderating effect to other independent variables. Investors
who want to invest in the nickel mining sector are encouraged to analyze and closely monitor the GDP Growth,
Market return and Gold return because they have a positive effect on the return of their investment.

Keywords: Export Ban, Nickel Mining Company, Macroeconomics Variables, Stock Returns.
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ABSTRACT

Although research on university branding has begun to emerge, studies on the effectiveness of brand elements,
especially the tagline, still need to be found. This study aims to determine to what extent HEIs in Indonesia have
used taglines in their integrated marketing communications and evaluate their effectiveness. This study collected
taglines from websites, social media, and other HElI communication materials, followed by interviews with six
branding experts who aimed to categorize the captured taglines. A total of 52 selected taglines were used as
material for interviews with three HEIs stakeholders, namely 30 prospective students, 15 parents, and 15 school
counsellors. This study categorizes existing taglines based on five factors, namely the length of the tagline,
orientation, the language used, the form of the tagline, and the method of conveying meaning. Based on the results
of interviews with students, parents, and school counsellors, grouping based on the degree of catchiness and degree
of understanding resulted in (1) catchy and understandable, (2) catchy but not understood, (3) not catchy but not
understood and (4) not catchy and also incomprehensible. School counsellors are the ones who best understand
the meaning of the tagline because it is relevant to their work. Meanwhile, parents and students need more time to
understand the meaning of the tagline. For elements of differentiation, we focused on group 1, the catchy and
understandable taglines. This group is divided into those with differentiation and those without clear
differentiation. This study extends the literature on attitudes toward brand advertising in the context of attitudes
toward the tagline of HEI. The results of this study provide insights for decision-makers in HEIs, especially in
Indonesia, to reformulate or reconstruct their taglines to increase marketing communications' effectiveness. It
needs to consider three aspects: catchy, understandable, and differentiable.

Keywords: Higher Education Institutions, Brand Element, Tagline, Value Differentiation, Marketing
Communication
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ABSTRACT

One of the main elements of the country's economic development are people who have an entrepreneurial
spirit. They are the driving force of growth and prosperity. The experience of economically developed countries
shows that development of entrepreneurship activity has a direct impact on the growth of macroeconomic
indicators as GDP, income of population, production and service volume, private capital invested in the economy
(investments), etc.

In the modern stage of development economy of Azerbaijan is characterized by aspects such as complex
market relations, competitive products and integration into the world financial and economic system. Currently
one of the most important tasks facing the country's economy is to improve organization of entrepreneurial activity,
its socio-economic efficiency and management in order to achieve the development of entrepreneurship.

Enacted State Programs in the field of entrepreneurship development had a special role in the development
of this field and made the state measures for the development of small and medium entrepreneurship one of the
priority directions of the economic policy of the state of Azerbaijan.

Implementation of state patronage in a systematic way to entrepreneurship, as well as increase in state-
supported events for business entities helped achieving important successes in that field. State-entrepreneur
relations have been constantly developed and decisive steps have been taken for the improvement of the
mechanism of state regulation of entrepreneurship. Mechanisms for the protection of the rights of entrepreneurs
have been established and thanks to their application, cases of interference have been eliminated. With all this
besides, a mechanism of financial assistance to entrepreneurship was created, which as a result ensures the payment
of the demand for financial resources of entrepreneurs operating in the country.

Keywords: Azerbaijan, Entrepreneurship, State, State Programs, Development.
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ABSTRACT

A deficit hospital of roughly Rp 1 billion a month has been transformed into a profitable Rp 400 million per month
within eight months in Bhina Bhakti Husada Hospital. This paper presents a case study of the observation of
financial income statements, patients’ hospital BOR (Bed Occupancy Rate), and an outpatient visit from May 2021
to January 2022. Bed Occupancy Rate before May 2021 was an average of 20% for inpatients and, in January
2022, became 60%, whereas outpatients had 200-300 visits by the month before May 2021 and became 2500-3000
patients on January 2022. Its monthly revenue was around Rp 1,5 billion, and its expenditures were Rp 2,5 billion
before May 2021 became Rp 5 billion in revenue and Rp 4,6 billion in expenditure on January 2022. The researcher
conducted field analysis using an in-depth interview with outside parties from hospital referrers. The result of the
interview found Ill-favoured communication between the hospital and its referrers as if community health centres,
private practice doctors and midwives, and ambulance driver communities. Within eight months, 15 community
health centres, 11 private practice doctors and 26 midwives, and three ambulance driver communities were invited
under separately gathering and resulting feedback of 50% suggesting to conduct a referral reward for each patient
referred, 40% input that the hospital had unpleasant service at the emergency room and 10% suggestions
individually.

Keywords: Hospital, Transformation, Profitable, BOR, Referrer
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ABSTRACT

This research studies online violence against female journalists in four countries in Central Asia (Kazakhstan,
Kyrgyzstan, Tajikistan and Uzbekistan).
The data were collected through three different methods:

a. Online survey
b. In-depth interviews
c. Focus group discussion

Online Survey:

The questionnaire on online violence against female journalists developed by Julie Posetti was adapted to the
Central Asia context. Due to ethical considerations, many questions were optional. Some questions also allowed
the selection of numerous answers to be able to gather multiple experiences. The questionnaire was translated into
local languages (Kazak, Kyrgyz, Tajik and Uzbek) and Russian. The online survey platform Qualtrics was used.
Respondents in the online survey were selected using a quota sample based on quantity, type (printed, electronic,
online), form of ownership (state, private, public, partisan, civil, blogger, freelancer), language, geography (urban,
rural) media.

Database with lists and contact details of media in the Central Asian countries was created. To avoid illegitimate
or counterfeit responses and ensure data integrity, the survey was distributed digitally via the closed networks of
The OSCE Academy-Bishkek and their research collaborates, OSCE Field Offices in the four countries, civil
society organizations focused on media development and groups of professional journalists.

The survey was conducted from April to July 2022. 268 respondents filled out the online questionnaire from the
four countries: Kazakhstan - 88, Kyrgyzstan - 80, Uzbekistan - 73, Tajikistan - 27. The data was then subjected to
quantitative analysis.

In depth-interviews:

Semi-structured interviews were conducted to 8 key-informants, female journalist who were subjected to online
violence: Kazakhstan — 2, Kyrgyzstan — 3, Uzbekistan - 3. Unfortunately, despite the efforts to include women
journalists from Tajikistan, this was not possible because no female journalists in Tajikistan wanted to participate.
Focus group discussion:

A focus group discussion was conducted in Bishkek (Kyrgyzstan) on the 22 of July 2022 with 9 participants:
Kyrgyzstan (3), Kazakhstan (3) and Uzbekistan (3), women journalists who were subjected to online violence. At
the beginning, preliminary research results were presented. After the presentation Q&A session started on
preliminary research results. Then the focus group discussion started which lasted for 2 hours where each
participant shared with their experiences of online violence and participated in discussion about online violence in
each Central Asian country and provided recommendations to solve this problem.

The findings shared in this report reflect the input of the 268 respondents that completed the survey, 8 female
journalist (key-informants) interviewed and the analysis of the focus group discussion.

Keywords: Research Studies, Online Violence, Female Journalists.
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ABSTRACT

Facing aggressive competition due to oversupply cement in the market and competitors with low prices to win
market share, Semen Indonesia (SIG) take approach through a multi-brand & multi-product strategy. Digitalization
of marketing, sales, and supply chain processes also continue to be improved as one of the strategies. The objective
of this research is to analyze the effect of multi-brand strategy (MBS) and digital transformation (DT) so it could
enhance competitive advantages (CA) in Semen Indonesia. This research’s contribution to the body of knowledge
is to fill the gap by leadership styles (LS) as moderator in relationship between digital transformation and
competitive advantages. Purposive sampling technique is applied to acquire 105 samples of SIG’s managerial level
employees based on Java area by using online questionnaire during the period of July to August 2022. Data was
processed using SPSS and SEM PLS. The result showed that statistically positive relationships were found in three
direct effects; MBS-CA, DT-CA and LS-CA. Furthermore, leadership styles were found to have a moderating
effect on relationship between DT and CA. The finding contributes to literature with the moderator variable of
leadership styles. The practical implication of the study is to provide management of Semen Indonesia some
guidance on the appropriate response strategy and decision making to have competitive advantages and reach
better performance of the company. This research also will provide cement producers/manufacturers to have an
insightful information about competitive advantages in term of cement manufacturing industry in Indonesia.

Keywords: Multi Brand Strategy, Competitive Advantage, Digital Transformation, Leadership Styles, Cement
Industry
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ABSTRACT

This study aimed to analyze and evaluate whether there was a difference in stock return in healthcare companies
listed on Indonesia Stock Exchange for period 2018-2021. This study used macroeconomic factor as independent
variables, stock returns as the dependent variable, and Covid-19 as the moderating variable. This study using
secondary data from six (6) companies quarterly report which consist of ninety-six (92) samples. The data collected
in this study is processed with Panel Data Regression using Eviews 12 software. The study results followed
Efficient Market Hypothesis that stock prices would be responsive to fundamental information. This study
expected provide consideration for investor who want to invest in the healthcare companies in the stock exchange.

Keywords: Stock Return, Macroeconomics, Stock Exchange, Stock Performance, Healthcare Companies
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ABSTRACT

Good quality innovations are needed in every local perfume product, both in domestic and export markets, to
attract and increase consumer interest to purchase products in the perfume industry. Despite the attractiveness
of the perfume industry, the market penetration rate and the purchase intention of local brand perfumes are still
lower than the imported brand products. The literature measures innovativeness primarily based on the product
newness to the firm. This research aims to analyze and measure innovativeness as a moderating variable toward
purchase intention in the Theory of Planned Behavior (TPB) model. This conceptual research argues that there
is an effect of innovativeness as a moderating role on customer intentions in the TPB model to purchase local
brand perfumes in DKI Jakarta. The survey will be conducted through the primary data using purposive non-

probabilistic sampling techniques and will be processed using the data analysis software SmartPLS modeling
method.

Keywords: Innovativeness, Purchase Intention, Theory of Planned Behavior, Local Brand Perfume.
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ABSTRACT

Due to the rise of Korean Wave (Hallyu), many e-commerce companies in Indonesia have decided to pick a popular
South Korean celebrity as brand ambassador of their products. Lemonilo is one of the company which use this
strategy to beat its competitors. Lemonelo is an Indonesia company that produce healthy noodle products. They
decided to collaborate with the NCT DREAM, a South Korea boyband as the ambassador of the company.This
study is aiming at measuring the credibility of NCT DREAM as the brand ambassador of @Lemonilo Instagram
followers on the consumptive behavior. To carry out the task, this study uses ‘source credibility theory’ which
states that credibility plays an important role in persuading the audiences in determining perception of messages
conveyed by the communicator.This theory has three indicators, namely trust, expertise, and attractiveness. Trust
is the audience's impression of communicators’ integrity, honesty, and neutrality when conveying messages.
Expertise is the audience's perception in recognizing the knowledge, experience, and skills of the communicators
in their field. Attractiveness is an indicator where the audience finds the communicator physically and
psychologically attractive.This study uses explanatory quantitative method to enable explaining the relationship
between variable x (brand ambassador credibility) and variable y (consumptive behavior), using 100 respondents
of @Lemonilo Instagram followers as samples, those who had bought Lemonilo x NCT DREAM products The
study showed that there is a correlation between the two variables and with a positive regression coefficient. The
results of the t-test show the t-count value of 6,236 . It means that NCT DREAM is an ideal and a credible brand
ambassador of Lemonilo (measured as 28,40% influence) on that consumptive behavior.

Keywords: Marketing Communication, Brand Ambassador Credibility, Consumptive Behavior, Source
Credibility Theory.
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ABSTRACT

This study examines how corporate ownership and dividend policy, as the part of corporate governance practice,
have impacted the quality of risk disclosure practices of a company, and further study on how the quality of risk
disclosure practices could have an impact to the stock market performance of the company in Indonesia during
pandemic COVID-19. Risk disclosure is crucial to reduce information asymmetries between the stakeholders.
Moreover, in crisis situations as of these days, where COVID-19 added more uncertainties in the stock market.
Through a multidimensional approach, the risk disclosure quality of 35 listed non-financial companies on the
Indonesian Exchange market was measured for the period 2018-2021. To assess risk disclosure quality, this study
used content analysis. The collected data is processed with Ordinary Least Square (OLS). The significance of this
study comes from the documentation of various reporting incentives pertaining to organizations' number as well
as quality of risk reporting. Our research as a whole encourages advocacy for changes and tighter regulations of
risk disclosure practice in Indonesia to improve market efficiency.

Keywords: Risk Disclosure, Dividend Policy, Corporate Ownership, Stock Market Performance, Content
Analysis
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ABSTRACT

Competitive advantage may come to a firm based on its unique human capital and the human resources it employs
and develops. The difference in characteristics from the previous generation is a factor that can be considered. The
suitability of individual values and values applied in the organization (P-O fit) can be a way for the organization
to retain employees. Person-organization fit is an important influencing factor on strengthened employee
engagement and reduce turnover intention. Moreover, this study investigated person-organization fit as a
moderating and mediating effect based on the unique characteristic of the new generational cohort, Generation Z
at banks in Jakarta, now entering the workforce. This study conducted in 2022, using survey data of 200
respondents from Gen Z employees of a top 10 banks in Jakarta with a minimum of 6 months working experience,
age between 21-25 years and at least having bachelor degree or equivalent. Data is analyzed using a structural

equation model by employing SmartPLS.

Keywords: Person-Organization Fit, Generation Z, Employee Engagement, Turnover Intention, Human
Resources
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ABSTRACT

Insect farming has been widely studied as a viable alternative to increase food security, particularly in low-income
nations, and as a more sustainable source of animal feed. Insect-based feedstuffs are a good alternative to fishmeal,
soymeal, and other feedstuffs since they are comparable in protein and nutrients, need less space to produce, have
a minimal environmental impact, and are already a natural component of the diet of poultry, fish, and pigs. Despite
all these benefits, there are still obstacles to be addressed to capture the attention of policy-makers and other
institutions to support and promote the use of insects in our agricultural chain. The adoption of insect farming
among farmers is one of these key obstacles. Even though using insects as an alternate source of animal feed might
benefit rural communities in many ways, misperceptions and a lack of acceptability may make it difficult for
farmers to accept, integrate, and promote this technology. The factors that impact farmers' intentions to adopt these
methods, however, are not very well understood. The major objective of this study was to analyze the level of
acceptance of insect farming, specifically Black Soldier Fly farming technology in the Calabarzon region of the
Philippines. The conceptual framework used was a modified framework based on Theory of Planned Behavior
(TPB), a prominent model used to predict the acceptance of new technologies or innovations. The novelty brought
forth in this study was the incorporation of knowledge as the moderating variable.

Keywords: Black Soldier Fly, Insect-Based Animal Feed, Theory of Planned Behavior, Sustainability.
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ABSTRACT

The G20 summit will be held in Bali in 2022 provides a sign that Indonesia is very strategic in global competition.
Although Indonesia’s large population serves a potential market, from the SWOT (Strength Weakness Opportunity
Thread) perspective, the weakness possessed by the country is less mastery technology. An inevitable threat which
could arise is neighboring countries to control the natural resources and technology for financial purpose if
precautions are not considered. However, the area of land and natural resources serves as an opportunity for
Indonesia. The potential of natural resources in the form of nickel and bauxite provides a great chance to master
storage technology as the country possessed these valuable raw materials. Other than that, biomass is also a good
opportunity in Indonesia for energy transition. Likewise, biomass technology has been mastered, so what is needed
is a licensing and financial system. The purpose of the research is to make solutions in the field related to input to
the government about advocating for renewable energy regulations with the SAST method by collecting data in
Sumbawa to produce a Feed in Tariff policy.

Keyword: Renewable Energy, Energy Transition, SAST, Feed in Tariff
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ABSTRACT

Human Resource Management (HRM) is required to digitally transform as the new normal in the enterprise
business world. The organizations need to find new ways to streamline and support their HRM processes, manage
the employees, and enable leaders to make smarter decisions when it comes to the HRM framework through
technologies. How the challenges, solutions, and results in each country will be the object of observation and
comparative analysis as well as benchmarking in the industrial gas company in APAC countries who just
transformed with myHR go-live on 1st June 2021 for wave-1 in South East Asia. Unfortunately, the readiness
factor of the employees in each country to face digital changes that are completely automated are limited. The
population of this research are the employees in Indonesia, Vietnam, Philippines and Thailand as part of the South
East Asia developing countries that still have cultural challenges and digital skills. The transformation steps
observed include planning, preparation, implementation, and evaluation. This research uses a descriptive
qualitative research method with Secondary Data Analysis approach.

Keywords: HRM Digital Transformation,Change management, Emerging Countries, South East Asia
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ABSTRACT

A deficit hospital of roughly Rp 1 billion a month has been transformed into a profitable Rp 400 million per month
within eight months in Bhina Bhakti Husada Hospital. This paper presents a case study of the observation of
financial income statements, patients’ hospital BOR (Bed Occupancy Rate), and an outpatient visit from May 2021
to January 2022. Bed Occupancy Rate before May 2021 was an average of 20% for inpatients and, in January
2022, became 60%, whereas outpatients had 200-300 visits by the month before May 2021 and became 2500-3000
patients on January 2022. Its monthly revenue was around Rp 1,5 billion, and its expenditures were Rp 2,5 billion
before May 2021 became Rp 5 billion in revenue and Rp 4,6 billion in expenditure on January 2022. The researcher
conducted field analysis using an in-depth interview with outside parties from hospital referrers. The result of the
interview found Ill-favoured communication between the hospital and its referrers as if community health centres,
private practice doctors and midwives, and ambulance driver communities. Within eight months, 15 community
health centres, 11 private practice doctors and 26 midwives, and three ambulance driver communities were invited
under separately gathering and resulting feedback of 50% suggesting to conduct a referral reward for each patient
referred, 40% input that the hospital had unpleasant service at the emergency room and 10% suggestions
individually.

Keywords: Hospital, Transformation, Profitable, BOR, Referrer
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ABSTRACT

Due to the intense competition, minimarket owners must understand how to develop their marketing strategy from
the perspective of their customers to maintain customer satisfaction and trust. This study aims to determine the
effect of shopping experience on customer satisfaction, the effect of perceived value on customer satisfaction, and
the effect of customer satisfaction on consumer trust in Jakarta minimarkets. A quantitative approach was used
using SEM-PLS (Structural Equation Modelling) as an analytical tool. The results showed that the shopping
experience had an insignificant effect on customer satisfaction, but on the contrary perceived value had an
influence on customer satisfaction. Furthermore, customer satisfaction has a positive impact on customer trust in
minimarkets in Jakarta. Based on the results of the study showed that a person's experience when shopping to
influence customer satisfaction is considered less significant. This finding contradicts several previous studies
which state that the shopping experience has an impact on customer satisfaction. After all, the results of this study
can be used as a reference by retail owners to reshape their marketing efforts.

Keywords: Shopping Experience, Perceived Value, Customer Satisfaction, Customers Trust, Minimarket.
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ABSTRACT

Although transportation growth can form a substantial part of the working day and economic acceleration, it has
problems, including traffic congestion, air pollution, and environmental harm from excessive fuel use. Public
transportation holds great potential to alleviate the negative impact of people's high mobility needs. However,
public transport still needs to be widely used in Indonesia. Therefore, a timely and comprehensive synthesis of the
current research on the public's preferences is required. A literature analysis, following PRISMA guidelines, aims
to identify the public's priorities for public transportation in Indonesia. A review of the Science Direct, SAGE-
databases, and Research Gate is performed. A rigorous screening process is used to collect critical articles to
construct a general picture of existing knowledge. Furthermore, this research provides enhancement suggestions
to encourage public transportation usage and a research agenda to identify unresolved research questions that
future research can address. Our comprehensive review identified articles focused on public preferences for mass
public transport that met the inclusion-criteria (n = 26). Our review summaries the most important factors
influencing people's choice of public transportation. Applied to all land-based mass transit, are tariff or travel cost,
security, convenience, travel time, and accessibility. There are variations in preferences due to the different
characteristics of each transport mode. The choice of road-based public transit influenced by service-quality,
convenience, safety, wait-time, reliability, and availability. Meanwhile, punctuality, departure frequency, carriage
amenities, and ticketing system are of particular importance for rail-based transport pessengers. Recommendations
were made for stakeholder strategy follow-up and further research.

Keywords: Preferences, Public Transportation, Systematic Review
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ABSTRACT

Psychological problems are more common during adolescence stage than at any other time during childhood.
Adolescents are much more independent, mobile, and are often out of direct control of adults. When misbehaviour
become severe and frequent, an adolescent’s psychological wellbeing should be evaluated by a psychological
health professional for further intervention. The main goal of the study was to examine factors affecting
adolescents’ psychological wellbeing. The collection of data based on four objectives, which were to identify the
symptoms of psychological problems facing adolescents; assess factors affecting adolescent’s psychological
wellbeing; evaluate adolescents’ ways of coping with psychological problems; and to find out protective factors
for adolescents’ psychological wellbeing. The study was both qualitative and quantitative research approach. Data
were collected through questionnaires, interview, and document reviews. Quantitative data were analysed through
SPSS program and qualitative data through content analysis. Findings revealed that (19.1%) of adolescents are
psychological ill. Hence, they are experiencing symptoms of psychological problem in their life. The causes were
Ryff’s six factors, that is the three factors are more influential by (16.7%) environmental mastery, purpose in life,
and self-acceptance than the rest by (21.8%,) which are autonomy, personal growth, positive relations but generally
all factors play a big role on affecting adolescents’ psychological wellbeing. Furthermore, findings indicated that
adolescents used both negative and positive copping ways to overcome problems, in which 71.9% use negative
copping. Moreover, the findings also revealed that the problem still exist in a great extent. In addition, the study
concluded that support and psychological intervention urgently needed to help adolescents to improve their
psychological wellbeing. The suggestion was that, Government through MoEVT Zanzibar and other stakeholders
should take special priorities for providing adolescents care, hence rehabilitation centre is very important. Finally,
the researcher recommends that further study should be done with a big sample to address psychological wellbeing
need of adolescents in a large area; examining types of adolescents’ psychological problems experienced; and to
explore the benefits between boys’ and girls’ psychological wellbeing and their impacts on their academic
performance.

Keywords: Adolescent, Psychological Health, Rehabilitation, Copping Way
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ABSTRACT

The study aims to examine the effects of human capital development, transformational leadership, organizational
commitment, and how it affects employee work performance. This study employed quantitative research method
through online survey and obtained 100 respondents. The data were analyzed using Structural Equation Modeling—
Partial Least Square (SEM-PLS). The finding showed that human capital development, transformational
leadership, and organizational commitment have a significant effect on employee work performance. The study
provides important insight of human capital development practice particularly in events industry. The study also
provides a reference for human capital departments in making policies related to human capital development in
increasing their employee work performance. Furthermore, the findings of this study can be used by academicians
as case study in their teaching at higher education institutions to give understanding of complex issues that faced
by the organization in the disruptive era.

Key Words: Human Capital Development, Transformational Leadership, Organizational Committment, Work

Performance.
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ABSTRACT

As one of the top national commaodities, shrimp has continually been an option to be involved in boom country
revenue and acquire the target of growth in manufacturing. The present problem was inconsistency in electricity
from the State Electricity Company (PLN) to some areas in Indonesia that affect some shrimp pond industries
which is electricity blackout, extra cost when, and loss risk when the blackout occurred. For that reason,
shareholder considering to the install other option of power source which is solar PV. The author will use capital
budgeting analysis, Strategy Analysis and Monte Carlo Analysis to analyze which power source that will beneficial
to shareholder in the future. With using element such as: Payback Period, Discounted Payback Period, Return of
Investment, Net Present Value and Internal Rate of Return to provide analysis required by company for deciding
whether the option to invent is feasible (or not) and support it with Monte Carlo Analysis and Strategic Analysis
will help shareholder to make a final decision.

Keywords: Capital Budgeting, Investment Appraisal, Decision Making
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ABSTRACT

In recent years, traditional banks in Indonesia have been facing numerous challenges which require banks to have
a good health level to survive. Although it is logical to assume that BUKU IV are the best performer among other
BUKU groups due to their large core capital, it needs to be statistically proven. Therefore, this study aims to
examine the impacts of RBBR ratios on the stock returns of the two largest BUKU groups—BUKU |11 and BUKU
IV—and compare both results. This study uses five independent variables namely NPL, LDR, ROA, NIM, and
CAR; one control variable, bank size; and dummy variables, BUKU Il and BUKU V. This study also uses
purposive sampling technique to determine the research sample. The RBBR analysis is used to examine the
banking health level of each RBBR ratio and multiple regression analysis is performed for testing the hypotheses.
The first result of this study shows that BUKU IV was healthier regarding NPL, LDR, ROA, and NIM than BUKU
I11 whereas the latter was healthier in terms of CAR compared to BUKU IV. The second result indicates that NPL,
LDR, and NIM had no effect on stock returns of BUKU |11 and BUKU IV. Meanwhile ROA had a negative effect
and CAR had a positive effect on stock returns of BUKU |11 and BUKU IV. It is also noted that there was no
difference between the stock returns of BUKU Il and the stock returns of BUKU IV.

Keywords: Bank’s Health, Risk-Based Bank Rating, BUKU I, BUKU IV, Stock Return
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ABSTRACT

In the new global economy, Metaverse has become a central issue for technology companies to transform their
way of conducting professional learning and development. Metaverse is an immersive, three-dimensional, virtual,
and multiuser environment online platform, allowing people to interact socially and economically, regardless of
their location with a large of people. However, there is limited research being conducted in this area promising the
future of web 3.0, Metaverse. This study aims to scrutinize a proposed research model for factors influencing
behavioral intention to use Metaverse as a learning platform for early users at MarkPlus Institute, Indonesia. The
studies used a quantitative approach and developed a research model based on an extension of the Technology
Acceptance Model. The model adds the source of credibility as an independent variable and facilitating condition
as a moderating variable. A survey was conducted to obtain data from 85 training participants for testing the
hypothesis. SEM-PLS, a multivariate statistical analysis technique, was used to analyze responses to examine
models, factors, and structural relationships and test hypotheses. The results show the Source of Credibility
positively and significantly influences the perceived ease of use.

Moreover, Perceived Ease of Use and Facilitating Condition will impact behavioral intention using Metaverse as
a learning platform. The mediation analysis results show that perceived ease of use has mediating effects between
Source of Credibility and behavioral intention. The results have significant empirical implications for educational
institutions looking to implement the Metaverse as a new platform for learning.

Keywords: Metaverse, Behavioral Intention, Technology Acceptance Model (TAM), Source of Credibility, and
Facilitating Condition.
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ABSTRACT

The Indonesian banking industry is rapidly changing due to digital transformation and increased mobile phone
penetration. Digital devices are now becoming a more important service channel for banks than offline branches
or ATMs. Along with these changes, Digital Banks have emerged. The Digital Bank is a hew type of bank that
provides most of its services online. There are no offline channels or only a few offline channels are operated.
Digital bank is also called internet-only bank, online bank, virtual bank, neobank, etc. This study used the case of
Line Bank, one of Indonesia's Digital Banks. LINE Bank is a digital banking platform launched by LINE Financial
Asia, a global financial subsidiary of LINE Corporation, together with PT Bank KEB Hana Indonesia. The purpose
of this study is to propose a marketing strategy by analyzing Indonesian bank customers' awareness of digital
banks. To this end, this study analyzes consumer awareness of digital banks and how much digital banks have
penetrated the Indonesian banking industry through a survey research method. The results of this study can help
managers in the banking industry create better digital marketing strategies and find new opportunities to maximize
digital banking transactions and profitability, as well as consumer satisfactions.

Keywords: Digital Bank, LINE Bank, Bank Consumer Awareness, Digital Bank Marketing.
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ABSTRACT

Corruption is a chronic problem that never ends. Various efforts have been made to tackle corruption, one of which
is the establishment of the rule of law to ensnare the perpetrators of corruption. However, corruption is still often
found in various places, both large and small institutions. This paper emphasizes that dealing with corruption is
not enough just to take action, but focuses on prevention efforts. Forming an anti-corruption character from an
early age in children is one of them. This paper argues that a new approach is needed in shaping the anti-corruption
character in children. Children are no longer just a material for providing anti-corruption characters, but provide
space and a place for children to actively develop anti-corruption characters. This study examines the anti-
corruption character building model using the Penta helix approach with the soft system approach (SSM)
methodology, which compares the actual conditions that exist with the model that should occur, thus leading to a
better understanding of the existing conditions. The output of this paper is a recommendation model for the
formation of anti-corruption characters in children in Indonesia. The steps in efforts to build children's character
include the stages of (1) Identification of the Capacity of Children's Forums in each city, (2) FGDs involving the
KPK, ICW and Children's Forums, (3) Socialization, Debriefing and Training to members of the Children's Forum,
(4) Members of the Children's Forum go to school to provide socialization, debriefing and training for anti-
corruption education educators (ToT) to junior and senior high school students (representatives), and (5) making
posters, caricatures and Anti-Corruption Campaign Videos. The main focus is character building with the active
participation of the Children's Forum participants. Children can be pioneers in eradicating corruption and the
Children's Forum is a relevant forum to provide a participatory space for children to develop honest, integrity, fair
characters from an early age and present an anti-corruption culture.

Keywords: Corruption, Children's Forum, Pentahelix, Character Building
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ABSTRACT

Food is an integral part of tourism. Food tourism comes under cultural tourism. It is a strongly emerging niche,
complementing other means to experience the culture of a region. It manifests intangible heritage of a region. Food
is a source of major tourist satisfaction, recall and revisit intentions. It adds to the unforgettable experiences,
inspirations and cultural explorations.

Food is an important push and pull factor for a tourist. It pushes the food tourist away from his/her familiar food
and eating habits and pulls him/her towards exciting and new food and cuisine, at the same time.

Food tourism has four major categories. Gastronomy Tourism, Culinary Tourism, Cuisine Tourism and Gourmet
Tourism. Culinary is adjectival form of cuisine, if cuisine is the style of food preparation, gastronomy is art and
science of good eating and gourmet is all about an individual’s own journey, knowledge and likes about food then
culinary is not only the style of food preparation, however, it also represents the social context in which food is
acquired, prepared, presented, served and consumed. It includes ingredients, prepared foods, beverages,
institutional structures, social interaction around food and food tourism itself.

Culinary tourism is, thus, the experience of food in its natural set up. It is not high-end food tourism like
gastronomy tourism. The culinary tourist appreciates food as the part of his/her essential experience as a tourist.
They eat typical regional dishes at a lower price range in its rustic set up. They are food hunters.

The cuisine of the country displays its cultural and national identity. ‘... India’s wide variety of traditional cuisines
is a source of tourist attractions that can be packaged and marketed by developing culinary tour routes’ for special
category of tourists keen on authentic tastes and cuisines’, Indian government, in addition to other measures, in its
annual report (Ministry of Tourism, 2008: 22) envisaged.

This exploratory study on Indian Culinary Tourism-Past, Present and Future will be a landmark study on the
measures to Create Local Cuisines into Tourist Attraction, visiting the past of culinary tourism, bringing to
forefront what is the present value and what will be the future of Culinary Tourism in India?

Keywords: Culinary Tourism, Food Tourism, Culinary Tourism in India, Future of Indian Culinary Tourism
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ABSTRACT

Punjab state has been claimed as one of the pioneers in India for outmigration all over the world taking the United
Kingdom as well as Europe, Canada, and Australia in prominence. It has been argued that no substantial change
in the Punjabis of migrants took place, but the pattern of migration on the immigration laws. It is the most important
thing is British states, European countries in general, western European in specific, have perpetually settled
population from Punjab. Diaspora or Migration can be defined as the method of going from one nation, region, or
place of abode to settle in another. This present study examines the transition historical and cultural personality of
one significant Indian Diaspora group of people, the Punjabis in the United Kingdom, England, and discusses the
latter’s charity to India and to its homeland of Punjab. The period of this innovative settlement differs, but for the
motive of this study, the focus is on entities who reposition either semi-permanently or permanently to another
state. Immigrants may move enmasse or individually. The evidence reveals that the NRI Punjabi Diaspora in the
UK is to a certain extent old, dating rear to the colonial era. For instance, people who voyage for monetary or
scholastic explanations may move alone and at a later date be united by their clans, whereas people who move due
to radical causes may interchange enmasse but with or without their kinfolks. But this whole conversation is based
on the collection of primary data through ethnographic interviews and field observation. In the end, this explores
that a superior push is needed, especially at the state level to facilities the Punjabi Diaspora’s engagement with
Punjab and with its home regions and state.

Keywords: Migration, Punjabi diaspora, Permit of exodus, Social status, the United Kingdom
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ABSTRACT

This study aims to empirically examine the effect of debt policy, corporate activities, and risk management
practices on financial distress in mining companies on the Indonesia Stock Exchange in 2019-2021. The research
method is quantitative with correlational type which aims to see the relationship or influence of the independent
variable on the dependent variable. The method of determining the sample using purposive sampling with a sample
of 40 data. The results showed that: Debt policy, company activities, and risk management have positive affects
to financial distress. This shows that debt policy should be directed at improving company performance.
Institutional ownership highly can strengthen the company's performance control. Meanwhile, risk management
practices will encourage the application of the precautionary principle in decision making. So that it can prevent
the company from the possibility of bankruptcy or financial distress.

Keywords: Debt Policy, Company Activities, Risk Management and Financial Distress

91


https://orcid.org/0000-0003-1959-1536
https://orcid.org/0000-0002-1012-4985

G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Determining the Method of Calculating of Article 21 Income Tax in Tax
Planning (Case Study at PT. Khatulistiwa)

Defiani Nindasari
Bhayangkara Jakarta Raya University
defiani.nindasaril8@mhs.ubharajaya.ac.id

Tutty Nuryati

Bhayangkara Jakarta Raya University
tutty.nuryati@dsn.ubharajaya.ac.id

Orcid: https://orcid.org/0000-0002-5397-9238

David Pangaribuan

Bhayangkara Jakarta Raya University
david.pangaribuan@dsn.ubharajaya.ac.id
Orcid: https://orcid.org/0000-0003-1959-1536

ABSTRACT

Taxes in companies get high enough attention because taxes for companies are a burden that reduces the company's
net profit, causing companies to make various efforts to be able to pay taxes as low as possible. The company's
goal is to maximize profit or profit. To maximize these profits, the company must increase revenue and reduce
expenses to a minimum, including the tax burden that must be paid. Efforts that can be made by companies in
minimizing the company's tax burden are tax management. Tax management is closely related to tax planning (tax
planning). Tax planning is an effort made by taxpayers or groups of taxpayers in organizing taxes, both income
taxes or other taxes so that they are in the lowest possible position as long as it is still possible by the provisions
of applicable tax regulations. By doing tax planning (tax planning), companies can get greater income because the
company's tax burden paid is smaller than before doing tax planning. Tax planning that can be done by the
company is to choose the method of calculating the income tax withholding article 21. This study contains a
comparison of the calculation of Article 21 income tax using the net, gross, and gross up methods and the aim is
to find out which method is the most efficient for the total income tax burden that must be paid by PT. Equator.
The method used is descriptive and comparative research method with a qualitative approach. Data collection
techniques used are interview techniques, documentation, and literature study. The data used are primary data and
secondary data. The results show that from the calculation of Article 21 income tax using the net, gross, and gross
up method, the most efficient method of income tax expense is the gross up method because there is a tax allowance
of Article 21 income tax given by the company to employees.

Keywords: Income Tax Article 21, Tax Planning, Gross up
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ABSTRACT

The emerging use of technology has been adopted in many types of industries and functions in the organization.
Business Intelligence existed to provide a dashboard visualization that will help the decision maker manage their
business strategically. However, the implementation of Business Intelligence has faced several barriers. The
technical skills that are needed to support the system were lacking and led to miscommunication among the internal
employees. This capability is essential to conduct the performance of Business Intelligence more effectively. On
the other hand, companies need to address issues regarding the culture, especially from the top management
support and clear vision & mission. A conducive culture that supports the Business Intelligence application will
elevate its performance deeply. This study aims to analyze the effect of Business Intelligence on organizational
performance based on the Balance Score Card (BSC). Furthermore, the novelty of this research is bringing the
culture and capability aspect as the moderating variable to see the correlation between the two main variables. The
primary data from a single case study company in the pharmaceutical industry will be collected to support the
analysis. This conceptual research will be beneficial for leaders in order to formulate a strategy based on a data-
driven approach. Moreover, the insight from the Business Intelligence application will make companies more agile
in handling challenging factors such as the impact of COVID-19 and the war between Ukraine & Russia. It is
expected that Business Intelligence will improve organizational performance and support companies in gaining a
competitive advantage to face current and upcoming events.

Keywords: Business Intelligence, Culture, Capability, Organizational Performance
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ABSTRACT

The purpose of this study was to analyze and evaluate the effect of corporate social responsibility and financial
aspects with the moderating impact of firm size on stock returns in the telecommunication sector companies listed
on the Indonesia Stock Exchange from 2016 to 2021. This study used Corporate Social Responsibility (CSR),
Return-on-Equity (ROE), Debt-to-Asset Ratio (DAR), and Debt-to-Equity Ratio (DER) as independent variables.
This study used Stock Returns as the dependent variable and Firm Size as the moderating variable. This study used
a quantitative method by collecting secondary data from quarterly financial reports on the sample of 7 of Indonesia
telecommunication companies listed on the Indonesia Stock Exchange (IDX) during the period 2016-2021. This
study used T-test, F-test and panel data regression to test all the hypothesis using the software Eviews.

Keywords: Corporate Social Responsibility, Financial Aspects, Stock Returns, Telecommunication, Firm Size
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ABSTRACT

Environmental demands after the digital transformation require people to be able to adapt and utilize technology
well, because at macro levels, the shift toward different technologies is setting the agenda for new mechanisms of
competition, industry structures, work systems, and relations to emerge. In higher education institutions (HEI) the
goal of implementing information and technology (IT) is to gain competitive advantage from business
opportunities, saving costs for infrastructure development in the future, developing successful resources and
competencies in the organization. Throughout this research, the hypotheses will be resources (RS) has positive
effect to digital leadership (DL) (H1), digital leadership (DL) has positive effect to digital culture (DC) (H2),
resources (RS) has positive effect to digital culture (DC) (H3). The methods of PLS-SEM and SPSS have been
used in this research, due to the existence of a positive indirect effect by the digital leadership (DL) within the
effect of resources (RS) to digital culture (DC) (H4). The population for this research is the lecturers, dean, director,
as well as head of study in 5 big universities in Java island — UGM, UNDIP, UNPAD, IPB, and Telkom
Universities and the sample will be 90 in total.

Keywords : Higher Education Institutions, Digitalization, Resources, Digital Leadership, Digital Culture
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ABSTRACT

Like other industries, the footwear industry is trying many efforts to achieve and maintain sustainable competitive
advantages (SCA) for the firms’ sustainable growth and various outside factors such as international trade relations
and government regulations are influencing on competitiveness between countries in the same industry. In this
study showed that the changes in export competitiveness of Indonesia and Vietnam's footwear industry was
brought by the government’s reaction on COVID-19. However Vietnam is still the world's number 1 as production
base but the competitiveness of Indonesia was increased significantly. The objective of the research is to find what
kind of efforts Indonesia should make to further enhance the competitiveness of the footwear manufacturing and
exporting in the scope of Human Capital Management. Competitive profile matrix and SWOT/TOWS analysis is
used for finding the effective and practical strategies. Findings from our study revealed that human capial
development is crucially important in increasing competitiveness in the footwear industry in Indonesia, and the
innovation in human resource system would keep sustainable competitive advantages maintained.

Keywords: Sustainable Competitive Advantage, Human Capital Management, Footwear Industry, Covid-19
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ABSTRACT

Automotive industry has become one of the primary pillars on the manufacturing industry in the Indonesian
economy over the years. In the current state, the majority of new automobiles purchased become one package with
repair and service through automotive dealerships. However, past studies showed that customer loyalty to
dealership workshop significantly drops after vehicle’s warranty period expires. Moreover, studies related to
customer loyalty in automotive industry are focusing on automotive dealerships or automotive brands only, not on
the automotive workshop industry. Therefore, this research aims to identify factors influencing customer loyalty
on independent automotive workshops. The study also attempts to identify the most essential factors among those
investigated: perceived value, service quality, reputation, and trust of the independent automotive workshops. A
questionnaire survey was conducted with total sample of 97 independent workshop customers in Greater Jakarta
and analyzed through SPSS and SEM-PLS. Based on the findings, perceived value, service quality, reputation,
and trust have positive impact to customer loyalty in independent automotive workshops around Greater Jakarta.
Service quality is the strongest variable that influence customer loyalty followed by perceived value, reputation,
and trust. These findings have given the independent automotive workshop insight into which areas should be
prioritized in order to retain their customers.

Keywords: Automotive workshops, Customer loyalty, Service quality, Perceived value, Reputation
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ABSTRACT

The incidence of Intimate partner violence (IPV) has immense number of known and unknown detrimental impact
on the society hence became a public concern in Tanzania. There is inadequate knowledge related to the link
between IPV and use of various health services offered by the government particularly to women more importantly
of maternal and reproductive health. Data from the most recent DHS survey was used in this analysis. To
investigate the connections between the use of IPV, women empowerment, and services for reproductive and
maternal health, taking into consideration the implications of important sociodemographic factors. It was observed
that almost 4,471 married or cohabiting women between the ages of 15 and 49 in Tanzania Demographic and
Health Survey (TDHS), by using the domestic violence module Survey 39 percent of the women reported being
physically violated, at least once by their current partner and only women who made up 30 percent of the
population were considered empowered. Based on involvement in household decision-making process after
adjusting for other variables, it was discovered that women empowerment means 1) use of modern contraceptive
methods, 2) more antenatal care visits, and 3) use of a skilled birth attendant during delivery. But still there were
less connections that were remarkable between IPV and any one of these three maternal and reproductive health
treatments. Nonetheless the results indicates that women empowerment in Tanzania has a significant impact on
their usage of maternity and reproductive health services. Therefore, there is a requirement for multi-sector
cooperation in creating programs and interventions to increase women’s suffrage, boost educational achievement,
and decrease violence against women.

Keywords: Antenatal Care, Contraceptive Use, Intimate Partner Violence, Skilled Birth Attendant, Tanzania,
Women Empowerment.
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ABSTRACT

The article discusses the diagnostics of monitoring the technological states in petrochemical industries.
This issue is relevant for monitoring the state of large volumes of technological parameters and obtaining
cumulative information of an analytical nature. To solve this problem, it is proposed to use an information-
analytical monitoring system for diagnosing the technological conditions of equipment in petrochemical
enterprises. In the study, it is proposed to develop a logical-graphical model created on the basis of graph theory
methods, as a mathematical tool. On the basis of models for searching for rational modes of operation of the
aggregates, an algorithm for performing the operations in processing information was developed. It makes it
possible to determine a rational option of technological modes of the aggregates from a variety of options that
corresponds to the operating procedure in the considered time situation. The rational modes of aggregates
according to this matrix are chosen based on the analysis of product quality indices from a set of solutions
formulated to ensure the implementation of the plan. In addition, based on the analysis of the operating procedure
of the state of equipment, a set of conditions is formulated that affect the decision. For each condition, a set of
values of this condition is determined - the modes of equipment operation corresponding to the implementation
of the operating procedure. In the process of performing information processing, a matrix is formed that shows
various modes of operation of the aggregates. Hybrid neuro-fuzzy models of technological safety of petrochemical
units and complexes based on the joint use of neural network technologies and fuzzy logic using the principles of
situational control and the set-theoretical approach were developed. The methods of forming a knowledge base
and a database for technological monitoring of petrochemical unit functioning are analyzed, Based on this analysis,
the architecture of an intelligent information-analytical system is developed that provides assessment and
monitoring of the reliability of the functioning of technological units and complexes of oil refineries.

Keywords: Diagnostics, Monitoring, Control, Model, Set of Estimates, Aggregate, Fuzzy Logic.
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ABSTRACT

Le but de cette communication est de démontrer que 1’organisation d’une bonne logistique urbaine dans la ville de
Yaoundé(Cameroun) peut contribuer a la mobilité urbaine. La logistique urbaine est au centre de la mobilité
urbaine des flux des entreprises et des personnes dans les délais et & moindre coit. La logistique urbaine permet
d’optimiser les flux de marchandises et de personnes dans les centres urbains, les agglomérations, les périphéries
et méme les flux interurbains, de produire et créer rapidement des revenus et par conséquent, le Cameroun y tire
de la croissance économique, améliorant la mobilité urbaine et le bien-étre des populations dans la ville de
Yaoundé. Ce travail s’appuie sur I’enquéte de terrain et 1’analyse des sources diachroniques et synchroniques
existantes sur la ville de Yaoundé et de ses localités périurbaines. L’approche qualitative par observation n’est pas
en reste pour 1’analyse de I’impact de cette logistique urbaine sur la mobilité urbaine. Il ressort des résultats
empiriques, que la logistique urbaine de la ville de Yaoundé ne contribue pas assez a la mobilité urbaine a cause
de la mauvaise politique urbaine, des politiques de transports inadaptées aux villes modernes. Autrement dit, des
infrastructures en déphasage avec des villes nouvelles ou villes neuves. L’originalité de cette recherche est double
: Comprendre I’impact que la logistique urbaine peut avoir sur la mobilité des populations et le lien entre
démographie et mobilité urbaine dans la ville de Yaoundé.

Keywords: Logistique Urbaine, Mobilité Urbaine, Flux.
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ABSTRACT

Metaverse has become a new trend in the future of internet development by promising the fusion of the virtual
world with the real world. However, there are concerns about how this new technology will affect humans,
especially today's youngest generations. Generation Z, born 1995-2010, is seen as a critical generation in both the
development and utilization of the metaverse. Since birth, they are digital residents who have internet technology
and use it to meet their life needs. However, the impact of the metaverse on this generation has been inadequately
explored. In this article, we conduct a literature review to know the benefits and disadvantages of Generation Z in
using the metaverse. The unique characteristics of Generation Z were formulated and tested with literature on the
metaverse. The research findings reveal that Generation Z benefits from continuous and essential training,
technology-based study, face-to-face communication, and consistent and frequent feedback. Meanwhile, the
assimilating learning style of Generation Z is thought to be hampered by the metaverse. Metaverse can hinder the
development of abilities and the application of critical thinking for its users due to the nature and economic and
political interests. Based on this review, we suggest some steps maintain critical thinking skills through policy,
education, and family interventions.

Keywords: Metaverse, Critical Thinking, Generation Z, Virtual Worlds, Education
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ABSTRACT

PT XYZ as a service provider that specializes in toll road maintenance will be affected by the increasing length of
toll roads. The use of information technology will increase productivity in carrying out maintenance work.
However, the company has not implemented information technology optimally, even though many software
related to the construction industry have been released. The implementation of construction IT also considers the
readiness of its employees, which is still dominated by senior employees who tend to take longer to learn
construction IT. Little has been known about the mediating effect of the Digital Readiness (DR) in the Technology
Acceptance Model (TAM) framework. The objective of the study is to analyses the relationship between variables
and the mediating effect of DR in the TAM framework. The sample taken is the managers in PT XYZ and its
vendors, using non-probability, and purposive sampling. The sample size was 100 collected during July to Aug
2022. The data analyzed based on Partial Least Squares Modelling using SPSS v25 and Smart PLS4. The result
indicated all the 7 hypotheses accepted, and the indirect relationship between BIU to DR to ASU is not as high as
the direct relationship between BIU to ASU. So, it can be concluded that the role of DR is a partial mediating
variable. This mediating role has never been studied and is novelty to TAM framework and in the context of toll
road maintenance company. The practical implication is the manager to consider Digital Readiness to increase
employee performance.

Keywords: Construction IT, Technology Acceptance Model (TAM), Digital Readiness, Toll Road Maintenance,
Partial Least Squares Modelling
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ABSTRACT

Utilization of information technology is very important in finding opportunities and datafrom several sources
for decision making in the choice of corporate strategic management. Business Intelligence is an acronym for
a type of implementationcapable of responding to a company's demands for improvement in assessing the
problems it faces and the choices it makes. Business Intelligence is a method for gathering information and
gathering business operational data. To obtain data relevantto business analysis, modifications can also be made
during the extraction process using various formulas, aggregations, and validations. The data in the warehouse
is then analyzed using different statistical analyzes as part of the data mining process, enabling the identification
of distinct trends or patterns. Future Bl trends will be combined with Al (Artificial Intelligence) technology.
Since the 1980s, artificial intelligence (Al) has been used in business applications. It is very helpful for solving
complex problems and decision support methods in real time business applications. Soon, Bl and Al
applications will mix, ushering in a new era of business. Enterprise Information Integration (EIl) and SOA
(Service Oriented Architecture) were first used by BI providers to manage integration (EII).

Keywords: Business, Benefits, Constraints
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ABSTRACT

Growth economy cause level competition business between company the tighter. dynamics competition in change
a world economy that doesn't unexpected, forced company must formulate their strategy by efficient after they
analyze condition environment them. Application right decision will help management in win market competition.
Intensity in Market competition is one of the factor uncertainty that must get attention special. Progress technology
information bring impact big on development in paradigm that has been give various means for management in
manage business and manufacture decision. And Business Intelligence plays a role for produce information
adequate and important business that will contribute on strategy and decisions doing business company for
compete win market competition. This paper discusses the potential general use Business Intelligence in the
company in take a decision and aims to win the market competition.

Keywords: Decision Making, Business Intelligence, Market Competition
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ABSTRACT

Development college tall moment this no again depending on the majesty campus or equipment laboratory, but
depend on intelligence in intellectual capital management based on source owned power. In the era of globalization
development technology information has so fast . Discovery methods and methods new in the the use of data and
information systems is also growing with rapidly . one method in the development benefit data management is
with business intelligence. The meaning of Business Intelligence is an operational data extraction process a
organization or a company , and then collect them in a data warehouse and then make use of it for various necessity
organization or company.Wrong one organization that can Utilizing Business Intelligence is college high.Process
Business Intelligence Development in College tall started with Data analysis and integration with use data
warehouse and OLAP techniques . Next determine KPIs from the data to be made size . The results of the processes
of data analysis will represented in tables and graphs even the dashboard will worn for measure performance
college tall as well as taking decision for leaders College . With the existence of Business Intelligence in
universities tall this , then the leaders college tall could To do measurement by Keep going continuously to
performance and quality college the height he leads for ensure achievement goals that have been set as well as
could take decisions with by fast and precise in accordance with target.

Keywords: Data Warehouse, OLAP, Business Intelligence, KPI, Performance
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ABSTRACT

Based on data from the online statistical agency, market research, and the business intelligence portal Statista, the
number of internet users in Indonesia continues to increase from year to year. In the 2022 period, the number of
internet users in Indonesia reached 232.40 million, an increase from 195.20 million in the previous year. Video
streaming is an instrument in the media industry which continues to experience increasing demand in Indonesia
from year to year. Business Intelligence is a method, process, application or concept in digging large data through
extraction and transformation processes to find the intelligence value of the data that is useful for reference or
support for strategic decision making at the management level for the company . The type of research conducted
is experimental research that will try to implement the OLAP (Online Analytical Process in Business Intelligence)
method with the aim of increasing sales of Rabbani products, where the stages of implementing the OLAP method
are as follows: (1) data collection , (2) data warehouse , (3) data analysis, (4) organizing data (5) reconstructing
data (6) generating information.

Keywords: Business Intelligence, Business Strategic, Video Streaming.
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ABSTRACT

Purpose — This study aims to estimate and test the effect of CEO overconfidence, profitability, and corporate
social responsibility on tax avoidance.

Design/methodology/approach — The type of research used is quantitative research with the population of this
paper being LQ-45 companies listed on the Indonesia Stock Exchange during 2016-2021 with a total of 13 samples
and 78 observations taken through purposive sampling technique. The data analysis method used is panel data
regression analysis with the help of the Stata version 16 program

Findings — The results of this paper indicate that CEO overconfidence has a positive and significant effect on tax
avoidance. Profitability has a negative and significant effect on tax avoidance. Corporate Social Responsibility has
a positive but not significant effect on tax avoidance.

Practical implications — Policies on company activities in minimizing tax obligations without violating tax
regulations require an important role in the ability or competence of CEQs, utilizing company assets to generate
profits and participating in Corporate Social Responsibility activities as a form of social and environmental
responsibility.

Originality/value — The originality of this paper is an attempt to examine the impact of the ability or competence
of CEOs, the use of assets owned by the company in generating profits and Corporate Social Responsibility
activities as a form of social and environmental responsibility for tax avoidance activities in developing countries
such as Indonesia. The results of the paper contribute to explaining the ability or competence of CEOs and the use
of assets owned by the company in generating profits is the company's motivation to do tax avoidance.

Keywords: CEO Overconfidence. Profitability, Corporate Social Responsibility, Tax Avoidance
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ABSTRACT

Development is essential for any nation on earth, and that can be done by any means if managed accordingly if the
resources are properly identified, developed, and channelized. To do so, institutional development and
effectiveness are two imperative considerations that contribute a lot. Hence, the study spotlights these critical
foundations. It is indispensable to discern that both natural resources and institutional quality alignment are
essential to obtain the required development. VVarious propositions were propositioned to carry out. The study aims
at financial development based on natural resources and institutional quality. Data were gathered from secondary
sources and analyzed according to the research proffers. Various tests were employed to check the correlation and
co-integration among the designated variables. The findings depict that some variables show negative association
with financial development while others positive. Moreover, the study focused on institutional quality and found
that institutional quality has a significant and positive influence on financial development. The study proposes
various recommendations for not only the institutional heads but also for the Government and the Policy Makers
to strengthen the financial development for better and progressive growth.

Key Words: Development, National resources, Integration, Government, Financial development.
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ABSTRACT

The study focuses on the behavioral aspects of the students, specifically those who are in their teen ages. It is one
of the essential elements to understand the behaviors of teenagers to fashion them out to be effective and efficient
part of society and humanity. Eventually this is the essence of education. The study proposes that there is a great
deal of change in the behavior and the ethics of the teenagers who stay in hostels. There are multiple factors that
contribute towards their change in behavioral ethics who spend their maximum time in hostels. It is an exploratory
study, and we consolidate 171 various hostels from all over the country including Islamabad, Lahore, Peshawar,
Quetta and Karachi. These hostels were selected based on the population and the teenagers specifically those who
are undergraduate students staying in the hostels. Various factors were taken into consideration including friends,
societies, and groups they join, overall freedom or liberty, environment, culture, living habits, mess environment,
other facilities available in hostels, timing, safety and security, linkage with the parents/guardians, and many
others. The feedback received from undergrad students living full time in hostels, were equally distributed based
on the gender population. Out of them 350 were female students while 410 were found male students. The study
presents a wide array of eye-opening implications which can be considered essential not only for the parents, not
only even for the hostel management but also for the educational institutions, community, and the society overall.
The findings can also be used by the hostel management, university management and even the guardians of the
teenagers living in hostels. The study recommends that further studies can be carried out on those students who
are involved in their graduate or postgraduate studies and a comparative analysis may show a much better and
dynamic results specifically related to their ethical behaviors.

Key Words: Hostel Life, Ethical Behaviors, Management, Parenting, Factors, Pakistan
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ABSTRACT

Business is the practice of meeting consumer needs in terms of production, consumption, and distribution while
attempting to profit. Sumber Rezeki aluminum/glass shop provides household goods for the community in Jambi
City and its surroundings. This study aims to determine how price and product quality have influenced consumer
purchase intention at the Sumber Rezeki Aluminum and Glass shop. The method used in this research is descriptive
quantitative research, with a total sample of 35 respondents. The results showed that the effect of price was 3.86,
product quality was 3.94 and consumer buying interest of 3.83. The price effect of t-count 3,508 > t-table 1,693 is
the result of the t-test comparison t-count between the effects of price and product quality with significant or
dominant influence. From the f test, it is obtained that the calculated f value is 8.794 > f table 3.29 which means
that at the real level alpha = 0.05, the effect of price (x1) and product quality (X2) simultaneously has an influence
on consumer purchase intention (). From the results of the analysis, the coefficient of determination (R2) is 0.355
and after adjustment (adjusted R2) it becomes 0.314 indicating that the combination of price and product quality
together contributes 31.4% to consumer purchase intention while the remaining 68.6% is the contribution of other
variables not examined in this study.

Keywords: Price, Product Quality, Consumer Purchase Intention
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ABSTRACT

Charities Aid Foundation reported that Indonesian are identified as the number one giver worldwide, especially in
donating money and volunteering time. In the last 3 (three) years, Yayasan Plan International Indonesia (YPII) has
experienced growth in individual donations with an average increase of 31% annually, However, when compared
to other NGOs, the income from individual donors at Plan Indonesia are still not good enough. In comparison with
religious-based NGOs, PLAN Indonesia's individual fundraising is still far behind. Thus, a major question arises
whether the perception of philanthropic programs (PP) and trust in NGOs (TN) have a significant relationship with
Fundraising Attitude (AF) during COVID-19 pandemic recovery, and the moderating role of religious belief (RB)
has a significant effect on it. It employed the PLS-SEM software to generate the structural model and analyse the
22-questionnaire data collected from 161 respondent during the period of October 2022 from spesific criteria for
selecting purposive sampling, resulting PP significantly influence and impact AF during the COVID-19 pandemic
recovery fundraising appeal, while TN not significantly influence and impact AF during the COVID-19 pandemic
recovery fundraising appeal. RB directly significantly influence AF but not moderates the impact of PP and TN
towards AF during the COVID-19 pandemic recovery fundraising appeal. This study provided an in-depth
understanding of Indonesia donors’ especially in Jabodetabek attitudes toward philanthropy campaigns, and how
religious faiths influence and moderate the association between charity projects geared toward the most
marginalized and trust in charities, with attitudes to donate.

Keywords: Philanthropic, NGO, Donation, Fundraising, Theory of Planned Behaviour
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ABSTRACT

The study investigates the role of multiple factors towards organizational performance, as all over the world
organizations are worried about their performance and try to augment it through multi-faceted approaches. Apart
from various strategies, methods, and approaches one of the methods they attempted toward obtaining
organizational performance is developing the leadership. It is because based on various researchers’ opinion, that
leadership is the critical force behind organizational performance. But here comes the question that what sort of
leadership should be employed to enhance organizational performance. There are numerous theories, models, and
approaches to develop leadership in organizations Starting from great man theory till transformational leadership.
The contemporary study emphasizes on humble leadership and proposes that humility is the driving force in
leadership, which is inside out approach for leadership development. Therefore, to empirically test the proposal a
self-administered questionnaire was distributed among organizational leaders; specifically, those people who are
at the position of decision making and problem solving. The organizations chosen were those that are international
organizations specifically related to providing services like telecom organizations. The survey was distributed
among 870 potential respondents addressing the characteristic features of humility in leaders call mom financial
as well as non-financial performance of their organization and personal information like age gender education and
experience. Feedback was collected after consistent follow up, and 560 questionnaires well received back. The
data were analyzed by using SPSS version-21, and for testing the hypothesis regression and correlation tests were
employed. The results show that a good dose of humility in leaders create a great impact on organization
performance through people's resources. Therefore, it is recommended that training is related to humility and
humble leadership be provided, and those who are at the helm of decision-making process, they should consider
humble leadership in their organizations to flourish, prosper, become more profitable, and ultimately perform at
highest level.

Keywords: Humble Leadership, Organizational Performance, Humility, Executives
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ABSTRACT

Organizations all over the world either product-oriented manufacturing organizations or service-oriented
organizations, they try to satisfy their customers through their brands, however they remain unsatisfied. The study
focuses on the brand loyalty of the customers and inquiries about how many times the customers repurchase the
products of same brand that even possesses some deficiencies. We have taken social relationship and interactivity
in consideration to test the proposition of social interactivity towards brand loyalty. The study is a quantitative in
nature and data were collected through a survey distributed among the customers using snowball sampling
technique. Around 1500 questionnaires were distributed, while 1320 questionnaire were received back. Out of
them it was found that 80 questionnaires were not properly filled, rather they were either kept empty or filled only
a portion was marked. Therefore, those were discarded unfortunately. The remaining 1250 were inputted in SPSS
version -22 for analysis. The analysis was run by using regression and correlation techniques, which shows that
there is a positive and significant impact of social interactivity on brand loyalty. It was also deduced that formal
advertisements and marketing strategies may work on their own, but in nowadays world, actual social interaction
and relationship be more influential and effective tool for brand loyalty. The study puts forth that actors, relation,
partner, context, activities, and evaluation are imperative aspects of social interactivity. Conclusively, the study
presents various recommendations for marketing managers and company owners.

Keywords: Social Interactivity, Brand Loyalty, Customer Satisfaction
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ABSTRACT

Since past twenty-five years, ambidexterity has been one of the significant areas various researchers have been
pondering upon. However, it's connection with other important players within the organization has not bean
categorically defined. There are few studies investigating organizational ambidexterity in relation to market and
external forces. However, the concept of ambidexterity and its implications related to the workplace and
organization cannot be undermined. This research paper investigates the underpinning and dynamic contribution
of organization ambidexterity, the theoretical perceptions and conceptual frameworks which could be horrendous
in nature. Through meta-analysis of the studies carried out since last 20 years, the study conducts a conceptual
analysis of organizational performance, which has been studied qualitatively based on 360 research articles
specifically exploring the concept in the form of firm performance, organization performance, institutional
effectiveness, and efficiency. Based on the Content Analysis Technique, and recommendations by the researchers
in the field, the study provides an insight of organization ambidexterity towards firms’ performance. The study is
of conceptual nature, which provides recommendations for the future researchers to pick up the theoretical
framework for their qualitative research, and for those who are interested in conducting quantitative research, this
conceptual study can also serve as foundation stone. Furthermore, the study also provides ample ground for
theorists, researchers, and those who yearn to embark upon ambidexterity n the context of organization
performance.

Keywords: Ambidexterity, Organizational Performance, Conceptual Study
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ABSTRACT

At the dawn of 21st century, social media and its networks were at its infancy and caught of the attention of very
few people. However rapidly it emerged as one of the most influential and effective media for not only
communication but also for networking and socializing. The spread of social media networks, and it's adaption by
the public, especially among youngsters has been raising eyebrows in different cultures and elderly generation
from different corners of the world. The companies and some schools of thought have been standing in favor of
social media networks and the use of them in life acquiescently, while others feel not only reluctant but also
criticize the use of social media networks with exemplifications and narration of life stories. The study focuses on
the emotional involvement of the public especially the youth in social media networks. Hence, the role of emotional
intelligence comes into play. This is the competency that if implied and grasped well, the benefits of social media
networks maybe effectively cherished as a facilitating tool by the people in their lives. A cluster of analytical
methods for conceptualizing and then interpreting the visual feedback and texts in the form of stories and
exemplifications have been gathered, analyzed and interpreted. The conceptual linkage of the stories from the lives
of the people were extracted through surveys, case studies, and observations. After that a thematic model was
deduced to present the findings at the end.

Keywords: Emotional Intelligence, Thematic Study, Social Media Networks
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ABSTRACT

This study aims to determine the level of competence and communication skill in relation to job satisfaction of the
secretariat employees of the Batang Hari Regency DPRD. The data of respondents is collected via questionnaires.
The method of sampling used is a systematic random sampling, taken from a population of 102 employees at the
Secretariat of the Regional People's Representative Council of Batanghari Regency. Each person in the third order
will be taken as a sample with a total of 34 people used. The data analysis technique used is the Pearson Correlation
test. The results showed that: 1) Employee of Batang Hari Regency DPRD were competence, 2) Employee of
Batang Hari Regency DPRD were good at communicate, 3) Employee of Batang Hari Regency DPRD were very
satisfied with their job, 4) There is a correlation between level of competence and communication on the work
objectives of the Batang Hari Regency DPRD Secretariat Employees.

Keywords: Competence, Communication and Job Satisfaction
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ABSTRACT

In modern higher education, the use of a huge number of various universal computer programs is already
widespread, which makes it possible to create methodological developments in various educational subjects.
Teachers use text, spreadsheets, programs for preparing presentations of various kinds, graphic programs, database
management systems, and so on. Teachers actively use them both for preparing lessons and for extracurricular
activities.

Higher education acquires a new quality with the advent of computer networks and other similar means of
information and communication technologies. Direct participants in the educational process: teachers and students
are those who actively use both information and technical programs, devices, and opportunities. This is reflected
in the speed of obtaining information from anywhere in the world. In the possibility of instant access to world
resources, such as: electronic libraries, file storage, news and educational resources, and so on. through the global
computer network Internet. Through it, other means of information and communication technologies are also
available, which play a significant role in the modern education system, these are e-mail, chats, forums, and so on.

Keywords: Information Society, Humanitarian Education, Distance Learning, Education Technologies, History
Teaching, Informatization Of The Education System
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ABSTRACT

Since the creation of the universe, and emancipation of human being on the planet earth, man has been facing
numerous challenges to survive and to progress. Since the last six thousand years of recorded history, hundreds
and thousands of management principles, approaches and methods have been proposed and implemented to
counter the prevailing challenges. Relying on social need theory, the study elucidates that human being has been
exerting efforts to attain success and happiness through multiple ways. To achieve success and happiness through
personal and professional management, the mankind has tried everything and from every field to be successful,
however the very basic management principle has been ignored individually and forgotten collectively. By
applying narrative analysis technique, the study draws attention towards self-management through the intake of
right food. Human being individually has been intaking food to survive and to gain strength, soundness, vigor, and
agility. For this purpose, human being tried numerous edibles, and then indulged in professional life without any
return and without any proper review. The intake shifted from simplicity to complexity, from proper meal to
irregularity, from organic food to stupidity and thus from wellness to illness. In nowadays fast-moving world, the
contemporary generation has moved even further, relying on the junk food, and not even giving a single thought.
The research assessed that by observing this behavior, many actors and players jumped in the ground to provide
supply for the need. Thus, food companies mass produced and commercialized the junk food items through lean
production and supply chain processes targeting individuals, groups, organizations, and society. After the
involvement of masses, the established intake has become trend and human being has no time to review thus
spreading from singularity oriented thoughtless intake behavior to pluralistic oriented ignorance in the form of
food intake in gatherings like parties and celebration occasions. Therefore, what to intake and what not to for a
healthy physical and mental life, has not only been forgotten individualistically but also been ignored
pluralistically. As a result, human being instigate suffering in the form of various malignant and benign effects.
Some well-known effects could be seen in the form of obesity, heart issues, joint pains, and alike while others
remain hidden. At this point in time, the dilemma of human being is that instead of finding causes of the effects,
they go for treating the effects by using various medications. Instead of understanding the underlying basic health
based on food principles and others i.e body mass index principles, human being goes for other practices including
dieting, and even some other and unlikely intake of high potency medicines. However, the dilemma is that that
after taking such medications, human being moves to next level, that is even worse i.e getting a self-defense
mechanism weaker and thus suffering from many other diseases. This journey may not end here with physical
diseases including, aches, infections , allergies, viral and bacterial attacks, and cardiovascular diseases, but also
may reach to psychological level including anxiety, hypertension, dementia, disorders of personality, mood, and
even psychotic. bipolar disorders, schizophrenia, neurodevelopmental disorders, depression and even PTSD.
Conclusively the study exerts the effort to draw the attention towards achieving success through management at
two levels that is individual thoughtfulness and pluralistic realization by presenting various recommendations
based on well thought deliberations, not only for individuals, groups, and organizations in specific but also for the
society and humanity in general. The study confers several essential recommendations for the policymakers and
government as well.

Keywords: Pluralistic Ignorance, Individual Thoughtlessness, Management Principles, Physical Diseases,
Psychological Diseases.
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ABSTRACT

The Nepalese are a heterogeneous group. They consists of many castes and tribes and can be roughly divided
between the Chettri, Bhaun, Gurung, Rai, Tamang, Mangar, Limboos, Kami, Sarki, Newar, and many more.
Among all the groups of Nepalese Limbus and Magars are considered as the earlier settlers of the Sikkim along
with Lepchas. This paper mainly focuses on the socio-economic and political changes of the Limbu community in
course of time. The rule of Tashi Namgyal the eleventh ruler of Sikkim (1893-1963 A.D) was perhaps the worst
phase for Limbu community as they were clubbed with later Nepali migrant communities which resulted in the
loss of their special status. Moreover with the merger of Sikkim with the Indian Union through 36th Constitutional
Amendment under Article 371F recognized only three communities of Sikkim, the Lepchas, the Bhutias and the
Nepalese. Limbu community today is working towards the restoration of their lost status.

Keywords: Limbus, Lepchas and Nepalese.
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ABSTRACT

The main goal of the study was to evaluate the level of efficiency of the new model of the gradual implementation
of the content and technologies of continuous pedagogical education in distance education. The results of ongoing
experiences at different levels for thirteen years have shown that the application of the content and technologies
of pedagogical education in five stages serves to improve the quality of pedagogical education, enables the training
of teachers with the following competencies: who determines their professional identity (stage 1), the activity of
education who builds on the basis of legal norms, understands the state policy in education and fulfills his duties
responsibly (stage II), researcher and creator (stage Ill), constantly develops himself as a personality and
professional (stage 1V), always maintains his professional relevance through his creative activity which preserves
(stage V).

2019-2020; In the 2020-2021 academic year, "Introduction to Education" (5 groups) and "Curriculum and
Assessment Strategies” (3 groups) were taught in eight groups for 3 semesters at Khazar University. The results
of the final exams of the students of the groups where the subjects are taught are officially recorded on the
Microsoft Teams platform.

A quasi-experimental research design was used to investigate the effect of an experimental subject taught in
distance education. The capabilities of the ANOVA Social Science Statistics calculator were widely used for the
analysis.

Thus, the t-test of the students of the 8 groups, whose results were analyzed, showed that the indicators of the
students in the 7 groups, whose content and technology were arranged in accordance with the programs organized
in stages, were much higher. It was not high enough in only 1 group (1.25). 87.5 percent of the results of the groups
participating in the T-test showed significantly higher results than the average success rate of students.

Keywords: Pedagogical Education, Content, Technologies, Gradation, Distance Education
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ABSTRACT

The study focuses on the management aspects of anthropology, owing to its foundations on society and culture,
this field and discipline contributes towards effectiveness and efficiency of those who manage organizations. The
research puts forth an argument that social anthropology either directly or indirectly influences the organizational
psychology, Both methodologically as well as conceptually. Based on this proposition, the study was carried out
and interviews of renowned anthropologies were conducted together qualitative data. A good number of 20
anthropologists were contacted for interviews, however only 12 of them gave consent and time for interview.
Relying on social anthropology, rich data qualitative in nature were gathered and then analyzed accordingly
through thematic analysis. The analysis reveals that there is a great deal of influence of anthropology in
management. Furthermore, the process of management includes various steps starting from planning, organizing,
leading, controlling, where anthropology contributes to each step in the form of ethical, ideological,
epistemological, effective, and cognitive considerations. The findings show that if anthropological considerations
are generalized, the management of an organization can be much more efficient, effective and thus the organization
may perform at its highest potential. Thus, there is a need to harness this potential And let the organizational
managers be successful in understanding, interacting, and leading with anthropologically well he quipped
employees to solve the problems, individually, at team level and even at organizational level. The study has some
essential recommendations for the future researchers.

Keywords: Anthropology, Social Anthropology, Management Principles, Organizations
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ABSTRACT

This paper research the impact of company reputation, service quality and customer satisfaction towards
customers’ loyalty and investigate the relationships among these variables. The investigation is undertaken at an
Indonesia’s mining and construction end users or customers of a ground engaging tools (GET) supplier. The
research should fill the gap in the customer loyalty study within the mining and construction segment globally and
specifically, Indonesia. This research surveyed 25 past and current customers of a Ground Engaging Tools supplier
in the mining and construction market in Indonesia by way of questionnaires online form. This research empirically
tested all variables to measure the effect and significance between supplier reputation, service quality and customer
satisfaction toward end user loyalty. Data was processed using SPSS and SEM PLS. The result shown both service
quality and customer satisfaction have positive and significant affect toward customer loyalty, however, company
reputation showed insignificant or weak affect towards loyalty. With this analysis, GET supplier can formulate
appropriate response to strategize company’s resources to improve market requirement in the mining and
construction segment.

Keywords: Customer loyalty, Mining industry, Company reputation, Service quality.
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ABSTRACT

This study used analyzes and evaluates the impact of macroeconomics and financial performance on stock returns
of Indonesian 4 category Banks from 2012 — 2021 with Financial Technology as a moderating variable.
Macroeconomic is assessed using GDP growth, interest rate, exchange rate, and market return. Financial
Performance is measured by using RGEC Methods (Risk Profile, Good Corporate Governance, Earnings and
Capital). The Risk Profile variables consist of Non-Performing Loans (NPL) and Loan to Deposit Ratio (LDR)
while Good Corporate Governance (GCG) use Composite Rating GCG, Earnings using ratios of Return on Assets
(ROA), Net Interest Margin (NIM) and Capital using Capital Adequacy Ratio (CAR). This study used descriptive
quantitative and the Regression Data Panel Analysis to answer the research questions. The data sources used in
this study are secondary data. Eviews are used to analyze the data in this study. This study concluded that GDP
growth, exchange rate, market return and NPL are significantly affected stock returns. This study also found that
Financial Technology moderated the impact of NPL on-stock returns. The other independent variables had no
effect, and Financial Technology did not have moderating effect to other independent variables. The results of this
study help researchers and practitioners understand the internal and external factors that affect banking industry
in the financial technology era. Investors who want to invest in the banking sector are encouraged to analyze and
closely monitor the GDP Growth, exchange rate, market return and NPL because they have a positive effect on
the return of their investment.

Keywords: Stock Returns, Macroeconomic, GCG, RGEC, Financial Technology.

123



C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

The Effect of Customer Trust in Moderating Business Model Innovation on
Competitive Advantage: A Case of Industrial Water Treatment Companies
in Indonesia

Bayu Rachmanul Hakim
Sekolah Tinggi Manajemen IPMI
bayu.hakim@ipmi.ac.id

ABSTRACT

As the largest economy in Southeast Asia, Indonesia has seen significant industrial and infrastructure development
during the last five years, impacting the increased water supply demand. Based on data, the industry’s total water
usage has an annual growth of 10% through 2025. However, the average business growth of water treatment
companies for the previous five years is below five percent, which could be very low for some companies. Thus,
industrial water treatment companies must look at their competitive advantage to distinguish them from the
competition. This research followed the influence of customer trust (CT) as moderating variable that affects the
relation of business model innovation (BMI) to competitive advantage (CA). This thesis employed the SPSS v25
and SmartPLS 4 software to generate the structural model and analyze the 65-questionnaire. Data was collected
from the firm’s employees who worked at C-level and one layer under C-level at industrial water treatment
companies, with growth below five percent done against ten industrial water treatment companies, their customers
(end-user) who worked at C-level and one layer under C-level. The sampling period is from July to Aug 2022. The
result showed that customer trust (CT) has a positive effect on moderating the relationship between business model
innovation (BMI) and competitive advantage (CA). The finding contributes to the literature with the moderator
variable of customer trust (CT). The practical implication of the study is to provide industrial water treatment
companies’ management with some guidance on the appropriate response strategy, which would increase their
competitive advantage.

Keywords: Strategic Supply Chain Management, Competitive Advantage, Business Model Innovation, Customer
Trust
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ABSTRACT

This study focuses on optimizing the use of inorganic and organic fertilizers in the palm seedling. There are
numerous of research on inorganic fertilizers. Inorganic fertilizers are in great demand because they are easy to
obtain and react quickly when applied to the soil. However, the case of continuous use of long-term inorganic
fertilizers can reduce soil productivity because the soil becomes dense and disturbed. Currently, the high price of
inorganic fertilizers and the side effects have made farmers start to reduce their use. Smart farmers choose to use
a mixture of inorganic fertilizers and organic fertilizers. Organic fertilizers are starting to be noticed because they
have no residue, are cheap, can be produced by themselves, are healthy, and increase soil productivity. Research
on the use of 25-75% organic fertilizer + 25-75% inorganic fertilizer has been carried out and is proven to increase
soil fertility due to an increase in soil pH and an increase in macro and micronutrients. However, there is still
limited research focusing on the optimum combination of inorganic and organic fertilizers in a specific case in
Nursery . The objective of this study is to determined the proper comparison of inorganic fertilizers and organic
fertilizers for produced good quality and low cost oil palm seedling. This study used Randomized Block Design
as different percentage of inorganic fertilizers and organic fertilizers and secondary data for oil palm seed farming
business analysis. t. The result showed The high availability of nutrients due to the application of organic
fertilizers has a positive effect on the growth of oil palm seedlings. The creation of quality seeds with low
production costs will have a positive impact on farmers. Further comparative research from different areas will
enrich this current research.

Keywords: Farmer Income, Organic /in-organik Fertilizer, Oil Palm Seedling
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ABSTRACT

Social media today is a buzz word. Of all the social media platforms, Facebook is considered as one of the most
largely used app of social media. Most of the people spend a part of their day surfing the walls of Facebook.
Women are no exception. Starting from general entertainment to issues of public interests to the crucial ones like
health care, entrepreneurship etc. draws the female attention every now and then. This paper seeks to analyse the
usage of Facebook particularly by the female section of the population. Why Facebook has turned up as a women’s
friend, philosopher and guide is the issue of analysis in this particular paper. Some key areas have been selected
for the study and the evaluation of the role of Facebook in a women’s life. This paper is also an attempt to critically
evaluate the functioning of the Facebook for its female users as they are the frequent users of the same.

Keywords: Women, Facebook, Online Engagement, Virtual Space, Entrepreneurship, Gender Gap, Fake News,
Digital Literacy.
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ABSTRACT

According to the OECD-FAOQ, in 2022 Indonesia was classified as one of the top ten largest agricultural producers
in the world. One of the agricultural sectors in Indonesia which contributes the largest is the aquaculture sector.
Aquaculture production in Indonesia in the last 12 years is growing stably. However, the growth is too small,
considering potential Indonesia has, so acceleration is needed to boost the growth & productivity. The
implementation of the latest technology can be a solution in providing increased effectiveness and efficiency in
the Indonesian aquaculture sector. But technology adaptation is still the main obstacle in this industry. The research
will refer to eFishery company to assess and test the latest technological innovations in their recent business
processes. By using qualitative analysis methods. In the process, this study used two data collection techniques:
interviews and field observations. To obtain validity, a triangulation data analysis used as the primary data
validation method, triangulation refers to the use of multiple methods or data sources in qualitative research to
develop a comprehensive understanding of phenomena. Comparing three different frameworks for assessing the
degree of congruence between parties, intervention process, and technology adjustment, some of the recent
inefficiency and infectivity factors found in eFishery technology. This study also shows two significant factors in
technological innovation: producer flexibility and technology user participation. It was also found that technology
can be developed effectively when it represents a two-way communication process between its users and the
producer of the technology. In conclusion, this research is expected to be an evaluation material for the
technological innovation process in Indonesia's aquaculture sector, especially those run by eFishery.

Keywords: Technology Innovation Process, Aquaculture, Intervention Process, Knowledge Transfer, Technology
Adjustment
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ABSTRACT

Currently, competition between companies are becoming very tight, in beverage industries they must
compete each other’s to get many consumers so that their business continues to run and is in demand by consumers.
According to data from the Badan Pusat Statistik, the growth of the beverage industry in the last 2 years has slowed
due to the impact of the Covid-19 pandemic compared to its normal period (2019 and below). Where in 2020 the
growth of the beverage industry only reached 1.58% then in 2021 the growth is still slow down by 2.54%. This
phenomena indicate that there was a problem to recover the growth of beverage industries during pandemic
situation to become like normal situation and there is a room for improvement in the company to growth same like
in the normal situation. This study is investigating the effect of digital transformation and product innovation on
customer engagement with mediating role of organizational culture at beverage company in Jakarta. The research
collected two hundred (200) data at beverage company in Jakarta using quantitative approach by sending
questionnaire with stratified sampling method. The result in the findings revealed that digital transformation has a
significant effect on organizational culture, product innovation has a significant effect on organizational culture,
organizational culture has a significant effect on customer engagement, organizational culture fully mediates the
relationship between digital transformation and customer engagement and organizational culture fully mediates
the relationship between product innovation and customer engagement. The strong organizational culture is the
most important things for the company to winning to increase the customer engagement.

Keywords: Digital Transformation, Product Innovation, Organizational Culture, Customer Engagement, Covid-
19 Pandemic, Beverage Company
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ABSTRAK

Pertumbuhan ekonomi menjadi salah satu tolak ukur kemajuan ekonomi suatu daerah. Provinsi Jambi merupakan
salah satu provinsi yang sedang berkembang yang ada di Indonesia. Sebagai provinsi yang sedang berkembang,
tentu saja mengalami pertumbuhan jumlah penduduk yang positif. Penelitian ini bermaksud untuk mengetahui
pengaruh jumlah penduduk terhadap pertumbuhan ekonomi Provinsi Jambi. Meotode yang digunakan dalam
penelitian ini adalah penelitian deskriptif kuantitatif dengan melibatkan 11 kabupaten/kota yang ada di Provinsi
Jambi. Analisa dilakukan dengan menggunakan Structural Equation Modeling (SEM) dengan pengaruh langsung
dengan bantuan aplikasi SmartPLS 4.0. Hasil penelitian menunjukkan bahwa tiap kabupaten/kota yang ada di
Provinsi Jambi memberikan pengaruh terhadap pertumbuhan ekonomi Provinsi Jambi secara positif. Hal ini dapat
dilihat dari nilai koefisien parameter yang semuanya bernilai positif serta P values di bawah 0,05. Jumlah penduduk
mempengaruhi pertumbuhan ekonomi sebesar 65,8%.

Kata Kunci: Jumlah Penduduk, PDRB, Pertumbuhan Ekonomi, Jambi
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ABSTRACT

The aim of this study is to analyze the financial performance of a coal mining company listed in Indonesia Stock
Exchange (IDX), PT. Adaro Energy Indonesia Thk (ADRO). A financial ratio analysis is applied to compare
ADRO financial performance position relative to its competitors and industry average; and to analyze factors
affecting ADRO stock return and profitability. The selected ratios and indicators include ROA, DER, DAR, Asset
Turnover, Current Ratios, Profit Margin, ROE, Market Return and Stock Return. This research uses quantitative
research method, and purposive sampling technique in collecting the required data. The sample consists of 40
quarterly financial reports, from 2012 to 2021. ADRO’s quarterly reports are then compared against ADRO’s
closest competitor, PT Indika Energy Tbk (INDY), and with the average coal mining industry metrics. Based on
the financial performance analysis, ADRO has a relatively remarkable financial performance compared to its
competitor and average industry in terms of profitability and liquidity. Despite positive trend on profitability and
solvency, ADRO’s asset-use efficiency is found to be fairly concerning. In terms of factors that predict ADRO
stock returns, this research found that fundamental factors have statistically limited effect on stock returns. It also
reveals that only profitability is affected by fundamental financial factors such as asset turnover and financial
leverage. The findings in this study provide investors in the coal mining industry with key insights on how stock
returns and financial performance of a coal mining company are affected by certain fundamental financial factors.
The study also features potential macroeconomic variables as the determinants in predicting coal mining company
stock return.

Keywords: Financial Analysis, Profitability, Stock Return, Coal Mining Company
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ABSTRACT

Global activity of merger and acquisition (M&A) in 2021 increased 64% compared to 2020 based on Refinitiv
data 2022. In food industry, extended clean label or additional portfolio of the products drove the M&A activities
over the past year. However, in regard to the M&A activities, customer responses vary from positive to negative.
This became important factor that the new merged company must consider. Most research focused on the effect
of M&A on investor returns and overlook customer reaction. This study aimed to measure customer satisfaction
through service quality in post M&A situation in food ingredient industry and gave insight for the corporate to
determine path forward. Integrated product portfolio benefits were used as moderating role in service quality and
customer satisfaction relationship. Food and beverage customers of a global food ingredient company located in
Indonesia were used as population and sample in this study. This company that had been almost 2 years having
post M&A situation since 2021. This study used a questionnaire survey spread to the R&D respondents and the
data were processed with The Statistical Package for the Social Sciences (SPSS) and the Partial Least Square
Structural Equation Model (PLS-SEM).

Keywords: Service Quality, Customer Satisfaction, SERVQUAL, Post M&A situation, Food Industry
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ABSTRACT

Oil palm plantations is one of the estate commodities that gives a high return for farmers and became an economic
driver in some rural areas of Indonesia. The main objective of the study was compared the income of oil palm
smallholders by pattern management and by main islands in Indonesia. The secondary data was applied to 16,586
selected oil palm farmers from the results of the 2014 Estate Cultivation Household Survey by Statistics Indonesia.
The analytical tool used in this study was farming income and comparative analysis. The result provided empirical
evidence of differences in the income of farmers between independent farmers and supported farmers; and between
farmers in Sumatera, Kalimantan and Sulawesi. Judging from the analysis of a Revenue Cost ratio, the farming of
oil palm basically worth the effort because the average of all farmers has a value of R/C ratio was greater than one.
The results may provide support for development policy of oil palm smallholder regionally and improvement of

schemes in Indonesia.

Keywords: Income; Smallholder; Independent farmers; Supported farmers
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Green Entrepreneurship and Its Determinants- The Case of Poland
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ABSTRACT

The presentation presents research results dedicated to isolating factors influencing green entrepreneurship in
Poland from 2008 to 2020. The theoretical part discusses selected problems related to green entrepreneurship (we
focus on analysing green sectors of the economy) and its determinants. The practical part shows the research
results. I use Pearson's R, the Ordinary Least Squares and the Vector Autoregression model (VAR) to verify our
research hypothesis. We focus on factors which are crucial for entrepreneurship (OECD, 2011), including
macroeconomic conditions (MacroCon), creation and diffusion of knowledge (CaDKnow), entrepreneurial skills
and capabilities (CapEnt), regulations (RegFram), the expenditure on environmental protection (EnvProt).
According to the OLS regression, there is a substantial variation in the impact of individual factors on green
entrepreneurship in Poland from 2010 to 2020. Moreover, green is conditioned by a sequence of events, with the
past determining the present values.

Keywords: Green Entrepreneurship, Sustainable Development, Environmental Economics, Ecological
Development, Emerging Markets.
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ABSTRACT

The paper presents an outline of the issues of logistic management during crisis situations. At the beginning, the
tasks and objectives of crisis management in the structure of public administration were discussed. Subsequently,
the objectives and tasks of crisis logistics in the praxeological system of crisis management were presented, paying
particular attention to the logistical needs of the injured population and the real possibilities of securing and
logistical support. An important element of logistics management in a crisis situation is the potential (personnel,
organizational, material, service) that are subject to strict balancing against the needs of the current scenario of
logistics security for a specific crisis situation. In the conclusion, attention was drawn to the specific principles
and importance of logistic management in each crisis situation and its fundamental importance in the
comprehensive logistic protection of the injured population. The main thesis of the work indicates the decisive
importance of effective logistic management in shaping high living standards of the population injured during a
crisis situation.

Keywords: Crisis, Logistics, Reconstruction, Planning, Response, Prevention, Management
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ABSTRACT

3D printing is increasingly being used in biomedical applications and opens up huge opportunities for
manufacturers of medical and orthopedic technology products. It is used to create implants, prostheses, medicines,
tissues and artificial organs, among other things. The use of this method in orthopedics is an opportunity to change
the current methods of treatment, as well as facilitate the process of creating selected products. Among other
things, 3D models are used in orthopedic surgery, e.g. in planning treatment of multiple ankle fractures, cancerous
lesions, etc. 3D printing of bone models is possible thanks to data obtained from computed tomography or
magnetic resonance imaging. Based on the data obtained during the examination, 3D models of the patient's body
are created. 3D prints of bone models are made to show details that are difficult to see on two-dimensional images.
This allows specialists to better prepare for surgery with individual details. The technique shortens the time of
surgery and there is less risk of error for the specialist performing the procedure. In case there is a defect in the
bone, it is possible to design an individual implant that will fit exactly to the needs. Computer-aided design, such
as CAD, is used to design the implant. The design of the implant can be facilitated by pre-printing a bone model
reflecting the defect and, in the general case, incremental techniques can be used to print bone models that replicate
the patient's anatomy.

Keywords: 3D Printing, Postural Defects, Children, Adolescents
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ABSTRACT

Between 2019 and 2022, Icelanders began implementing government measures to strengthen the position of the
Icelandic language. Emphasis was placed on the importance of Icelandic as a living language in constant
development and the main communication language of society. This awareness-raising, under the banner of Afram
Icelandic, covers most areas of national life. Icelanders make a lot of effot in order to preserve their language.
They do not take up the English words too easy. The project creates rules for the use of Icelandic and other
languages in information and promotional materials by both the government and the business sector. The aim of
the article is to show the legal regulations protecting the Icelandic language.

Keywords: Icelandic Law, Icelandic Language, Icelandic Heritage, Afram Icelandic
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Comparative Analysis of European and Polish Transport Policy From the
Perspective of Aims and Their Compliance with the Sustainable
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ABSTRACT

The article analyzes European and Polish national transport policy. They have been considered from the
perspective of their compliance with the idea of sustainable development. The work attempts to assess their
consistency and identify the reasons for this state of affairs. The conducted research focused on the areas of impact
on economic development, environmental protection and quality of life, which also took into account transport
accessibility and safety. For the purposes of the research, it was decided to use the desk reseacrch method, focusing
on the content of the most important documents about transport policy in the EU and Poland, supplemented with
statistical data.

Keywords: European and Polish Transport, Compliance, Sustainable Development
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ABSTRACT

The diagnosis of modern medicine is based on imaging studies. Computed tomography or magnetic resonance
imaging examinations extend the scope of clinicians' activities. It is thanks to these examinations that they can
easily and precisely select an effective treatment plan or identify most disease entities.

Magnetic resonance imaging (MRI) is an examination based on the use of an electromagnetic field. It is a non-
invasive method and does not adversely affect our body. This method does not use harmful ionising radiation,
compared to computed tomography (CT). MRI imaging is used to examine virtually the entire body. The
examination can be performed in different sequences. Each change in parameters allows slightly different data to
be obtained, giving different diagnostic possibilities. Magnetic resonance imaging of the brain is the most accurate
method of reflecting the structures of the brain itself, or accurately determining the location of a disease entity.
Through the use of modern technology and the selection of appropriate sequences by a specialised
Electroradiologist, clinicians can gain a wealth of valuable information. A well-chosen examination protocol is
the essence of success. Each planned sequence reflects its purpose, which equates to an expert diagnosis. Each
examination is supervised by an Electroradiologist assisted by a Radiologist. Specialised staff are already half the
battle to make the right diagnosis. A well-planned examination, appropriate selection of the protocol and including
selected sequences with well-chosen parameters expand the margin of action. Basic examination sequences
include acquired T1-weighted, T2-weighted, FLAIR and diffusion-weighted images. It is also possible to obtain
specialised sequences such as spectroscopy or perfusion. We then obtain magnetic resonance spectra of the areas
of the body under investigation, extending diagnostics, such as oncology.

Keywords: Magnetic, Resonance, Electroradiologist, Diagnosis, Brain
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ABSTRACT

An Indonesian Company that has a subsidiary with the core business of the subsidiary company being exploration
and production of Oil and Gas and providing products to many companies, which required hydrocarbon as fuel or
raw materials. Since 2016, this company acquired three huge assets in total from two multinational companies,
and it became challenging for the company to integrate the whole assets. Most organizations in recent mergers and
acquisitions tend to fail in increasing organizational performance and enhancing their competitive advantage.
Currently, organizational leaders and the integration task force are facing challenges to integrate the different
cultures of acquired assets with the current company to maintain and enhance organizational performance with
dimensions of employee commitment, job satisfaction, and employee retention. This paper is a conceptual paper
developing a research framework based on the result of previous studies. This paper is expected to enhance
understanding of the implications of merged culture from acquisitions toward employee commitment, job
satisfaction, and employee retention. This paper’s data collection is sourced from the employees of the company
and the acquired assets. The company will have a framework as its consideration that will be used for integrating
the organizational culture to enhance the organizational performance.

Keywords: Organizational Culture, Organizational Performance, Employee Commitment, Job Satisfaction,
Employee Retention, Merger and Acquisition
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ABSTRACT

This study aims to determine and analyze the soundness of Bank Syariah Mandiri for the 2016-2020 period using
the CAMEL method. This type of research is descriptive quantitative research. The type of data used in this
research is secondary data. The method used to collect data is the documentation method. The data analysis method
used is the CAMEL method. CAMEL method is a method used to measure the soundness of Islamic banks by
using several aspects, namely aspects of Capital (Capital), aspects of Assets (Asset Quality), aspects of
Management (Management), aspects of Earning (Rentability) and aspects of Liquidity (Liquidity). Each aspect
has a different ratio, the capital aspect uses the Capital Adequacy Ratio (CAR), the asset quality aspect uses the
Earning Asset Quality (KAP) ratio, the management aspect uses the Net Profit Margin (NPM) ratio, the
profitability aspect uses the Return On Asset (ROA) ratio. ), liquidity aspect using the ratio of Financing Deposit
Ratio (FDR). The results of the study show that the CAR ratio of Bank Syariah Mandiri in 2016-2020 tends to
increase every year. The KAP ratio of Bank Syariah Mandiri in 2016-2020 tends to decrease due to a decrease in
the number of classified earning assets and an increase in total earning assets. The NPM ratio of Bank Syariah
Mandiri in 2016-2020 fluctuated or fluctuated every year. The ROA ratio of Bank Syariah Mandiri in 2016-2020
tends to increase every year. Bank Syariah Mandiri's FDR ratio in 2016-2020 tends to decrease, but in 2019 it
increased again and in 2020 it again decreased. The health level of Bank Syariah Mandiri is in the healthy category
with a composite value of 72% in 2016 , in 2017 at 72%, in 2018 at 80%, in 2019 at 84%, in 2020 at 76%. Based
on the results of the study, it can be said that the bank's soundness level using the CAMEL method at Bank Syariah
Mandiri for the 2016-2020 period is in the healthy category.

Keywords: CAMEL Method (Capital, Asset, Management, Earning, Liquidity)
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ABSTRACT

The Korean banking industry is facing a great change recently. The low growth and low birth rate of the Korean
economy are making the banking business environment difficult, and the high-interest rate and high-exchange rate
are expected to further deteriorate profitability. In the midst of this, as the digital formation of the global economy
progresses, internet banks and big-tech companies have emerged as competitors to traditional banks, making the
future of banking more uncertain. In particular, in a bank that is highly dependent on human resources, securing
and maintaining competent employees who have acquired skills and knowledge is essential to gain a competitive
advantage. In this context, the proportion of the Z generation in the workforce has continued to increase throughout
the era of the Baby Boomer Generation’s retirement. However, Z-generation employees, who tend to value
themselves above all else, have higher turnover intentions than other generations. The high turnover intention is a
serious problem that causes financial and psychological losses to both organizations and individuals. This paper
is a conceptual paper developing a research framework based on the result of previous studies. The study aims to
research the effects that organizational justice, career development, and work-life balance, which are important
factors for Gen Z, have on job satisfaction and turnover intention in the Korean banking industry. Thus, this
research is expected to be useful for banks to build a foundation to determine the relevant strategy for improving
its Gen Z employee’s job satisfaction and reducing turnover intention.

Keywords: Gen Z, Organizational Justice, Career Development Opportunity, Work-life Balance, Turnover
Intention, Job Satisfaction
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ABSTRACT

Many individuals in Koto Boyo Village are working on palm oil plantations or are converting rubber plantations
to palm oil. This enables them to raise the income level of oil palm farmers in Koto Boyo Village. The purpose of
this study is to identify the dominant factors influencing the income level of palm oil farmers in Koto Boyo Village,
Batin XXIV Batang Hari District. In addition, this study sought to ascertain how production costs, production
yields, prices, and maintenance influenced the palm oil farmers' income level.

This research relates to the fields of economics. With respect to the approaches taken in the theories concerned
with income, the factors that affect farmers' income are production costs, production yields, prices and
maintenance. This research is a descriptive quantitative research with data sources came from primary and
secondary data. Data collection techniques used interviews and questionnaires with a total sample of 49 people.
Data analysis tools used in this study are the Likert Scale and Index Scale.

The obtained results of show the dominant factor influencing the level of income of palm oil farmers in Koto Boyo
Village from the average price index scale range of 4.25, namely the price variable (X3).

Keywords: Production Costs, Production Yields, Prices, and Maintenance
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ABSTRACT

We all know that Covid 19 was declared as a public health emergency of international concern on 30 January
2020, and a pandemic on 11 March 2020 by the world health organization or WHO. And it has been paralyzing
lots of industries around the world for more than 2 years. Among industries around the world that has been
devasatingly affected by it, the tourism industry is hit the hardest. As international travel restrictions have been
imposed by many countries. And because of this situation caused a major shift in the attributes selections of
people's buying decisions process, especially on some crucial things like the price, product, etc before traveling
domestically post-pandemic. This paper is a conceptual paper developing a research framework based on the result
of previous studies. The study is aiming at conducting research to understand the effect of marketing mix 7P and
buying decision process on foreign people’s buying decision behaviour towards traveling domestically in
Indonesia. Thus, this research is expected to be useful for all businesses in the travel or leisure industry. The
limitation is in the lack of empirical data, and it should be suggested as a future research.

Keywords: Marketing Mix 7P, Buying Decision, Buying Behaviour, Traveling Domestically, Indonesia
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OZET

Penelitian ini dilakukan untuk mengetahui cara pengolahan bokar yang dilakukan oleh petani karet rakyat di
Kabupaten Muaro Jambi, menganalisis pendapatan usahatani karet rakyat di Kabupaten Muaro Jambi dan
menganalisis hubungan antara cara pengolahan bokar dengan pendapatan usahatani karet rakyat di Kabupaten
Muaro Jambi. Analisis data pada penelitian ini menggunakan analisis deskriptif kuantitatif untuk menganalisis
cara pengolahan bokar dan pendapatan usahatani karet rakyat dan menggunakan analisis uji statistik non
parametrik yaitu model Uji Chi-Square (X2) dengan kontingensi 2 x 2 untuk menganalisis hubungan cara
pengolahan bokar dengan tingkat pendapatan usahatani karet rakyat di Kabupaten Muaro Jambi. Hasil penelitian
menunjukkan bahwa hanya terdapat 41,27 persen petani karet yang telah menerapkan cara pengolahan bokar
sesuai SNI (SNI-1 dan SNI-2). Sedangkan 58,73 persen petani karet lainya masih menerapkan cara pengolahan
bokar Non-SNI. Hasil analisis dapat disimpulkan: Pada cara pengolahan bokar sesuai SNI dengan rata-rata
pendapatan sebesar Rp. 9.810.491/ha/tahun terdapat 61,54 persen petani karet rakyat di Kabupaten Muaro Jambi
tergolong dalam kategori pendapatan tinggi, dan 38,46 persen tergolong dalam kategori pendapatan rendah. Pada
cara pengolahan bokar Non-SNI dengan rata-rata pendapatan sebesar Rp. 7.760.417/ha/tahun hanya terdapat 32,43
persen petani karet rakyat tergolong dalam kategori pendapatan tinggi dan 67,57 persen petani tergolong dalam
kategori pendapatan rendah. Berdasarkan kriteria pengujian hipotesis yang digunakan dapat disimpulkan bahwa
terdapat hubungan secara signifikan antara cara pengolahan bokar dengan tingkat pendapatan usahatani karet
dengan hasil uji X2 = 4,1266 dan harga koefisien kontingensi C = 0,248. Artinya terdapat perbedaan pendapatan
usahatani karet antara cara pengolahan bokar SNI dengan Non-SNI.

Kata Kunci : Bokar. Cara Pengolahan Bokar Sesuai SNI dan Non SNI, Pendapatan Usahatani Karet Rakyat.

How to Process Rubber Processing Materials With The Income Of People's
Rubber Farming in Muaro Jambi Regency

ABSTRACT

This research was conducted to find out the processing of bokar by smallholder rubber farmers in Muaro Jambi
Regency, to analyze the income of smallholder rubber farming in Muaro Jambi Regency and to analyze the
relationship between how to process bokar and the income of smallholder rubber farming in Muaro Jambi Regency.
Data analysis in this study used quantitative descriptive analysis to analyze bokar processing methods and
smallholder rubber farming income and used non-parametric statistical test analysis, namely the Chi-Square Test
model (X2) with a 2 x 2 contingency to analyze the relationship between bokar processing methods and income
levels smallholder rubber farming in Muaro Jambi Regency. The results showed that there were only 41.27 percent
of rubber farmers who had implemented the bokar processing method according to SNI (SNI-1 and SNI-2).
Meanwhile, another 58.73 percent of rubber farmers still apply non-SNI bokar processing methods. The results of
the analysis can be concluded: In the way of processing bokar according to SNI with an average income of Rp.
9,810,491/halyear There are 61.54 percent of smallholder rubber farmers in Muaro Jambi Regency belonging to
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the high income category, and 38.46 percent belonging to the low income category. In the Non-SNI bokar
processing method with an average income of Rp. 7,760,417/halyear, only 32.43 percent of smallholder rubber
farmers belong to the high income category and 67.57 percent of farmers belong to the low income category. Based
on the hypothesis testing criteria used, it can be concluded that there is a significant relationship between the
processing of bokar and the income level of rubber farming with test results X2 = 4.1266 and the contingency
coefficient price C = 0.248. This means that there is a difference in rubber farming income between SNI and Non-
SNI bokar processing methods.

Keywords: Bokar, Processing Method Bokar accordance SNI and Non-SNI, Rubber Farming Income
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ABSTRACT

PLN Indonesia Power is a subsidiary of PT. PLN (a state-owned company) with core business is to providing
electricity to all regions in Indonesia. PTPLN Indonesia Power is currently facing various challenges. It is common
knowledge that today's business environment is changing very fast, and the characteristics are getting more
volatile, more uncertain, more complicated and disruptive. External challenges come from various sources,
including global target for PLN Group to accelerate the achievement of a larger portion of renewable energy in a
short time. The Government hope to achieve 100% of Indonesian people enjoying electricity, changes in the
supplier structure due to the entry of the private sector and the public in the supply of electrical energy, and the
demands for utilizing new technologies to improve the efficiency of electricity supply and distribution. The
internal challenge is the decreasing market share significantly from 48.92% in 2003 to 19.1% in 2021 based on
data from the annual report of PLN Indonesia Power. This paper is a conceptual paper developing a research
framework based on the result of previous studies. This research is expected to be useful for companies to be
able to understandthe influence of delegation authority and transformational leadership toward individual
performance. It is argued that in order to accelerate company objectives there is the mediating effect of individual
adaptability. The company will have a framework as a consideration that will be used in employees adaptability
and leadership program developments to improve their performance.

Keywords: PLN Indonesia Power, Delegation Authority, Transformational Leadership, Individual Adaptability
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ABSTRACT

The concept of "marketing myopia," first introduced by Levitt (1960) and then expanded by Smith et al. (2010) to
"new marketing myopia,"” is still around today, despite being responsible for the demise of several industries.
Several other researchers have addressed the issue of marketing myopia, stressing the importance for businesses
to put the needs of their customers first, prioritize innovation and technology, be flexible in the face of change,
keep an eye on the competition, and hear the voices of all relevant stakeholders (Levitt, 1960; Levitt, 1979; Richard
et al., 1992; Day, 1994; Brown et al. 2005; Levitt, 2008; Johnston, 2009; Smith et al., 2010; Bharadwaj, 2015;
Meerja & Chatterjee, 2017; Freitas Delapedra & Domingues da Silva, 2021).
This paper aimed to investigate if Netflix is following in the footsteps of Blockbuster. Netflix became the market
leader in the streaming sector as a result of its internet-based market transformation, which was also the main
reason behind the demise of Blockbuster. Organizational inertia, disregard for competition, and Ignoring
Technology were the key causes of Blockbuster's demise, weak leadership was also a factor (Peers &
Ramachandran, 2013; Dunston, 2017; Birkinshaw, 2013; Tyler, 2017). Inadequate innovation and bad pricing
practices also contributed to Blockbuster's collapse (Downes & Nunes, 2013; Viana, da Silva & Moro, 2016).
Netflix's innovation is hindered by its success, even though it has enjoyed major competitive advantages over its
rivals over the years and continues to do so owing to the distinctiveness of its content and its customer-centric
focus. In this research, we investigate if Netflix has unique and customer-centric content. If so, why are they losing
customers to their competitors, just as Blockbuster lost subscribers to Netflix? We approach this topic from a "New
Modern Marketing Myopia" perspective in which organizations lose market share to competitors because of
clouded innovation and success dystrophy.
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ABSTRACT

Indonesia is a rapidly digitizing country with over 270 million population in 2022 and more than 202.6 million
internet users. Thus, the digital health industry is believed to be the next wave of digital disruption, with an
expected growth rate of over 60% annually, with revenues will reach $973 million by 2023 from $85 million in
2017. Nevertheless, the penetration of digital health applications is still relatively low. Halodoc, a market leader
in digital health applications in Indonesia only penetrated 8.9% of users in 2022. Brand image is one indicator that
influences the customer experience using these applications. However, research to investigate the influence of
brand image on the customer experience and thus lead to the actual usage of digital health applications is relatively
limited. Hence, this paper proposed an alternative framework to fill the gap by employing the extension of the
Technology Acceptance Model (TAM) approach. Brand image is believed to be able to influence the customer
experience and the actual use of digital health applications. The limitation of this paper lies in the lack of empirical
data. This paper is conceptual, and future research should be done empirically.

Keywords: Digital Health Applications, Technology Acceptance Model, Customer Experience, Actual Use of
Digital Health Applications, Brand Image
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ABSTRACT

Recent days, the thought of boosting entrepreneurship in some sectors including higher education requires the
application of modern digital technology. A new sort of entrepreneurship, such as digital entrepreneurship, may
have emerged as a result of the Internet and technology, which may have altered the process of beginning a firm.
However, the terminology of digital entrepreneurial intention has not been analysed further especially in the higher
education sector. This research aims to test the antecedents of digital entrepreneurial intention such as attitude on
entrepreneurship, digital competency and university’s entrepreneurial environment. The study uses inner and outer
model of SEM-PLS to achieve the procedural in SEM-PLS. The analytical tool to test the hypothesis was
SmartPLS. Based on the results using SEM-PLS (with SmartPLS), toward 100 business students around Jakarta,
Indonesia, the study profound that digital competency of business students is not significant on digital
entrepreneurial intention. However, the other predictors such as attitude on entrepreneurship, university’s
entrepreneurial environment are significantly influence on the dependent variable. The implications of this study
can be seen on the theoretical and practical sides especially for business school in Jakarta Indonesia. As the
theoretical implications, the new model of UTAUT?2 and Theory of Planned Behaviour have been selected with
some modifications such as insignificant effect of digital competencies in the digital era for younger generation.
Even the results surprisingly effect on the updated theories, but the practical implication for business school is to
implement and improving the ambiance of entrepreneurship spirit among students.

Keywords: Digital Entrepreneurial intention, Digital Competencies, Attitude on Entrepreneurship,
Entrepreneurship Environment
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ABSTRACT

The COVID-19 pandemic has altered sentiment in the Indonesian capital market, which has affected investors'
capacity to identify stocks that can deal with the storm. Socially responsible stocks are more stable than other
stocks during the pandemic Covid-19. This study aims to analyze market capitalization and market return with
other fundamental factors with Covid-19 as the moderating effect on stock return. A panel regression was used in
this study analysis. 302 observations from fifteen companies that are constantly listed in the SRI-KEHATI Index
for the Period October 2017 to September 2022 were used in the study as a sample. In this research on stock return,
the testing of the hypothesis is carried out through the utilization of panel data regression analysis with the
assistance of SPSS software. The result stated that the market return, interest rate, and covid-19 had a significant
effect on the stock return. This study shows that COVID-19 only moderates the influence of market capitalization,
interest rate, and company size on stock returns. The implication of this study is that the investor who intends to
invest in the stock market socially responsible companies should consider the company's market return, and the
interest rate in the country to get a better stock return.

Keywords: SRI Kehati, Stock Return, Market Capitalization, Fundamental Factor, Covid-19
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ABSTRACT

E-commerce payments in Indonesia are forecasted to rise further at a compound annual growth rate (CAGR) of
22.0% between 2021 and 2025, to reach IDR753.8 trillion ($53.8bn) in 2025. Responding to rapid digitalization
progress in Indonesia, many enterprises are trying to go digital by developing their digital transformation
initiatives. Semen Indonesia, the biggest cement producer in Indonesia, is trying to capture the opportunity of
growing e-commerce and opening Semen Indonesia’s official store in Tokopedia in 2020. However, since it was
launched in September 2020, the number of contributions of cement sales through e-commerce compared to
traditional sales is still low, the contribution is less than 1% during 2020-2022 and the actual number of transactions
is behind the target. In online shopping, a consumer only interacts with the website before they make the purchase.
Thus, the quality of the online relationship is important and it’s related to customer trust and satisfaction. Customer
trust has a very important role in encouraging the occurrence of online transactions. There is still much controversy
about the relationship between customer satisfaction and repurchase intention, and also the relationship between
website quality and repurchase intention. This conceptual paper argues that customer trust is a moderating variable
that can influence the relationship between customer satisfaction and website quality to repurchase intention based
on the literature review. The limitation of this paper lies in the lack of empirical data. Further research should also
be conducted empirically.

Keywords: E-commerce, Repurchase Intention, E-Customer Trust, E-Customer Satisfaction, Perceived Website
Quality, Cement Product
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ABSTRACT

The function of customer experience, customer satisfaction, and promotion remain important factors to retain
customer loyalty and attract new customers in e-Commerce/ Marketplace industry. However, as the interaction
between customers and e-Commerce is limited due to the nature of e-Commerce, Live Chat agent feature plays an
important role to overcome this limitation. This paper intends to measure and address Shopee e-Commerce
declining quality service, quality of customer experience, customer satisfaction, and promotion as recently
overtaken by Tokopedia in terms of customer visits and transactions. This paper is a conceptual paper, which aims
to argue the influence of customer experience, customer satisfaction, and promotion toward customer loyalty in
Shopee e-commerce, with the moderating role of the live chat agent feature.

The limitation of the paper lies in the lack of empirical data. Future research should be conducted in an empirical
way quantitatively as well as qualitatively.

Keywords: Customer Experience, Customer Satisfaction, Promotion, Live Chat Agent, Customer Loyalty
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ABSTRACT

There is a change in the communication between business and customer. Businesses in the past used banners,
billboards, magazines, and many more to advertise their business. Now they use social media as their platform to
communicate with their customers. Social media is also used by coffee shops as their marketing platform, for
example Starbucks uses social media such as Facebook, Instagram, and Tiktok to post their product, give
information about their campaign, and spread out information about what is going on in the coffee shops, etc. Even
though there are many studies that have tried to research and analyze the connection between social network
marketing, and purchase intention, there is not much research between social network marketing, customer
perception, and purchase intention in coffee shops. Therefore, The main purpose of this thesis is to get a better
understanding and fill the gap from previous research of the impact of social network marketing and Gen Z
customers’ perception on purchase intention. Using the quantitative approach, primary data was gathered by
distributing online questionnaires with a total of 103 respondents statistically analyzed in Smart PLS. According
to the findings, Social Network Marketing has no significant effect on Purchase Intention. Customer Perception,
on the other hand, plays a mediating role and has a positive influence on Purchase Intention. Furthermore, the
outcomes of this study will add to previous research while also assisting coffee shops in applying the most efficient
social network marketing tactics to boost product purchases.

Keywords: Social Network Marketing, Customer Perception, Purchase Intention, Coffee Shops, South Jakarta
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ABSTRACT

This research is about the use of Digital Platforms for information retrieval by parents who have elementary school
level children during the covid-19 pandemic. This research was conducted in Jabodetabek City. A qualitative
method with a phenomenological approach is used in this study. Data collection techniques using interviews,
observation, and literature review. The data analysis techniques are data reduction, data presentation, and drawing
conclusions. The results of this study reveal that the use of the Digital Platform is an obligation on the part of the
school for explicit distance learning. In addition, the use of the Digital Platform is the main medium which is
relatively easy for parents in distance learning assistants to find the materials or the information. The use of the
Digital Platform type by accompanying parents in distance learning consists of WhatsApp, YouTube, Google, and
the Apps Loc Live All this platform to support reading material searches, viewing teacher material instructions,
collecting assignments from teachers, and discussing or asking questions with teachers and other students' parents.
This study recommends that schools and the Education Office hold information literacy training for parents of
distance learning assistants in using the Digital Platform for the online learning process to make it more effective
and efficient.

Keywords: Digital Platform, Parental, Distance learning, Covid-19, Pandemic
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ABSTRACT

Plantation sector, especially in the palm oil industry, is a large and growing sector in Indonesia, and is a part of the
biggest supplier of palm oil in the world. The Indonesian palm oil industry started to gain attention from both
national and international, which demanded that the palm oil industry in Indonesia should comply with
environmental, social, and governance (ESG) regulations from the Indonesian government and international
organizations. With tighter regulation, there are promised benefits in complying with the ESG. so to analyze
whether this benefit exists using already listed in the market for more than five years and have five years of ESG
disclosure. This study aims to analyze Indonesia's palm oil sector performance using seven Indonesian ESG palm
oil companies during 2017-2021. The methodology used for this study is Purposive sampling method is used an
Eviews statistical tool then financial ratio analysis, CAGR analysis, T-test analysis, and F-test analysis to examine
the variables. The financial ratios are profitability, liquidity, operating return, multiples, and leverage. The T-test
analysis is designed to find the mean difference between portfolio returns and market returns, while the F-test
analysis is intended to find the variance difference. The results of this study show that the returns are statistically
equal to market returns but ESG palm oil companies are riskier than the market. ESG palm oil companies show
different financial performances but most have good liquidity, multiplier, and leverage. Then poor performance in
profitability and operating return.

Keywords: Palm Oil Companies, ESG, Stock Return, Ratio Analysis
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ABSTRACT

One of the most crucial things every human’s needs is food, so there are many technology companies out there
that can make every person’s life easier by creating a platform that can make food come to you with a wide variety
of it in the form of a food delivery service. One of the biggest food delivery companies in Indonesia is GoFood by
Gojek. One of the most popular tenant choices is fast food restaurants, which mainly offer a wide selection of
foods like fried chicken, burgers, and hotdogs. Because of the wide variety of choices of burger restaurants in
GoFood, consumers have to pass several stages to be able to choose where to buy. Unfortunately, there are not
many studies that focus on burger restaurants in GoFood. To fill this gap, this research aims to analyze the factors
that influence the buying decision of Generation Z towards burger delivery restaurants in Jakarta for GoFood. The
purpose of this research is to help the burger restaurants in Indonesia to identify the factors that drive the buying
decision of their target market. The study uses the theory of 4Ps of Marketing Mix in order to identify the factors
that influence buying decision of Generation Z in Jakarta on burger delivery restaurants available in GoFood and
only limited to 4Ps of marketing mix theory. The components of the marketing mix are product, price, place, and
promotion. This study is quantitative and gathers information from Jakarta-based consumers of burger restaurants
available in GoFood who are aged 18 to 26 through the distribution of questionnaires. The results of this study's
multiple regression analysis revealed that factors such as product, price, place, and promotion have a significant
impact on Generation Z’s buying decision to buy burgers in GoFood.

Keywords: Factors, Buying Decision, Generation Z, Burger Delivery Restaurants, GoFood.
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ABSTRACT

PT Sarimelati Kencana, TBK. as the Pizza Hut brand holder in Indonesia, always innovates to keep up with the
times. The company launched the Pizza Hut Mobile Application. Currently customer preferences are shifting to
buying products through mobile applications, so the launch of the Pizza Hut Application is a step that must be
taken. In addition, the company's Technology with its super apps containing various services has become part of
the customer's lifestyle. The Food Aggregator services of such apps help companies earn additional revenue. But
on the other hand, the fees charged by Food Aggregators to companies are also likely to increase, and the
development and maintenance of native apps also require substantial investment. As of the first quarter of 2022, it
can be seen that sales from Food Aggregators still far dominate online sales. Sales from enterprise apps are only
about 10% of the total online sales. This paper is a conceptual paper that develops a research framework based on
previous research results. By analyzing the effect of perceived usefulness and perceived ease of use on online food
purchase intention with menu informativeness as moderation, it is hoped that it will be able to contribute ideas for
further research, especially in the field of marketing management related to the online food delivery model. The
results of this study are expected to provide input to company management in increasing sales through providing
online applications that are easy to use and provide benefits to users.

Keywords: Pizza Hut Indonesia, Perceived Usefulness, Perceived Ease of Use, Intention to Buy, Menu
Informativeness
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ABSTRACT

Strict protocol procedures have been adopted worldwide, to deal with the coronavirus (Covid-19) pandemic, PT.
Citra Bathara Saudara is a company that is included in the essential sector. Must continue to operate as usual
following government regulations, which will undoubtedly have a significant impact on the company's operational
activity, especially employee performance. This study aims to determine the effect of information systems
management, work environment, and motivation on employee performance. This research uses a quantitative
approach and uses primary data through dissemination questionnaires to 59 respondents, employees of PT. Citra
Bathara Bersaudara. The sampling technique used is simple random sampling. The data is processed through the
SPSS version 25.0 program with analytical techniques parametric statistics, namely multiple linear regression
analysis. The results of the partial t-test prove that partially the management information system (MIS) significant
effect on employee performance with a value of significance of 0.001 < 0.05, the work environment variable is not
affecting on employee performance with a value of 0.749 > 0.05, while motivation has a significant effect on
employee performance which is indicated by the acquisition of a significant value of 0.000 < 0.05. The F test
results prove that the management information system (MIS), work environment, and motivation simultaneously
have a significant effect on the performance of employees of PT. Citra Bathara Bersaudara with a value
significance of 0.000 < 0.05. The large contribution of the influence of information systems management (MIS),
work environment, and motivation on work performance employees with Adjusted coefficient of determination
Adjusted-R of 0.884 or 88.4% while the remaining 11.6% is affected by other factors which were not investigated
in this study.

Key Words: Management Information System (MIS), Information Systems, Work Environment, Motivation,
Employee Performance, Performance.
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ABSTRACT

Corporate Social Responsibility has been an application that highlights the responsibility that corporations have
towards the society and environment in which they choose to operate. Initially, the objective of CSR was to
preserve the world, and it paved the path for many modes of operation. However, some argue that Corporate Social
Responsibility in commercial practice has had the opposite effect. Interestingly, as the fashion business developed,
it got more social, and its evolution over time has thrown more light on how vital the concept of CSR is in this
context.

Arguments claim that the industry has reached a breaking point, when overconsumption of earth's resources has
resulted in the industry contributing to and destroying the environment and society aspects. The following research
will analyse, evaluate, and investigate if CSR in the fashion sector is a realistic choice or a dead end for a brand.
This study analyses the effect of corporate social responsibility (CSR) program on purchasing decisions of Uniglo
Indonesia as a fast fashion player, both directly and indirectly through the brand image intervening variable. The
methodology used in the dissertation includes quantitative methods as well as research from practitioners and
academics to demonstrate an understanding of the issue and to generate arguments and conclusions.

Keywords: Current Fashion Industry, Sustainable Business Model, Corporate Social Responsibility (CSR),
Legitimacy, Purchasing Decision, Fashionable Society, Fast Fashion
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ABSTRACT

Today, brands are competing through product packaging as it has become a tool towin customers’ approval.
Yet, producers, especially SMEs, often lack the resources required to create packaging that can effectively capture
customers’ interest. This study tries to resolve the gap in previous studies as research that tries to portray the effects
of design elements on consumer buying decisions is still scarce, specificallyfor Indonesian consumable wellness
products. This research investigates the effect of Use of Colors, Typeface, and Image towards consumers’ buying
decisions. Thisresearch pursued the quantitative approach targeted at Generation Z between the age of 18-23 who
lives in Jabodetabek area and are customers of consumable wellness products. This research relies on primary data
collected through an onlinequestionnaire and analyzed using SPSS statistics. This study found that out of 156
respondents, the Use of Colors and Typeface affect their buying decisions. On the other hand, Image does not have
any significant effect. This research aims to theoretically and empirically verify which graphic design elements
affect customers buying decisions, and to provide the basis for producers, especially SMEs, to develop their
product packaging by giving them the latest customers insights on elements that influence their buying decisions
the most.

Keywords: Graphic Design, Buying Decisions, Colors, Typeface, Images.
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ABSTRACT

The COVID-19 pandemic has brought significant changes in every aspect of human behavior. Over the last few
years, our behavior has needed to adapt to new habits or tin the popular term what we called new normal.
Sihombing (2020) mention that COVID-19 impacted everyone to behave beyond normal limits as usual, including
the habits that related with working experience. Due to COVID-19, organizations need to work to handle
disruptions that had the power to remake their workforces, or even challenge their very existence (Delloite 2022).
Employee well-being and safety first have been regulated by law in many economies and have even been set as
the corporate goals for many organizations (Liu, 2019)

During COVID-19, many people have adapted and become more comfortable with their non-office work style.
This phenomenon has created the opinion that combining working in the office and working from anywhere—called
Hybrid working is remain relevant in the post-COVID-19 era. Technology improvements were one of the basic
steps in setting the first pillar of teleworking, later described as a hybrid working model (Radonic 2021). After
the effect of COVID-19 is diminish, some of peoples or workers are more comfortable to have Hybrid working.
This phenomenon is become a game change for company to manage their employee satisfaction and turnover rate,
especially their key people and future leader. Therefore, the company must embrace the benefits and opportunities
of a hybrid work world to get larger pools of talent, the ability to retain workers through life changes, and to have
more productive employees (Galub 2022). Company is also needed to define their strategy to manage the
millennials employees. With their range age, they can be considered as short -long future leader for the company.
The millennials is have a unique character compare with previous generation. Gallup (2016) described millennials
as a group without attachments and tend to change jobs more often than do those any older generation. Companies
need to

in key positions at the right time is important, as it affects sales, creativity, and organizational effectiveness.
Company strategies on implementing Hybrid working may become one of key point to manage millennial
employee engagement and their intention to stay n the company

Keywords: Hybrid Working, Millennials, Employee Engagement; Turnover Organizational Culture,
Organizational behavior, Job Satisfaction, Employee Retention, Post COVID-19
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ABSTRACT

Violence against children is a global health and development issue. However, a problem that contributes to
violence against children is gender inequality. Physical, sexual, and psychological child abuse is still the main
problem in many countries (Hillis et al., 2017). Frequently, siblings, as well as parents, relatives, or neighbours
who are closely involved in the child’s upbringing and whom the child trusts, are among the ones who abuse their
children. Many children suffer from psychological harm, which is caused by physical pain; hence, forced sexual
contact remains a big issue (Winstok & Basheer, 2015). The effects and consequences of violence against children
are highlighted in this study, along with various strategies for overcoming it. Recent published researches explain
that preventing child abuse requires a multifaceted approach that involves important societal spheres like public
health, the government, education, social services, and justice (Hillis et al., 2017). Current research has concluded
that more research is needed to identify the causes, dynamics, and outcomes of violence against children, including
media effects, and to articulate how different forms of such violence vary in outcomes depending on cultural
context. The current study is entirely based on reviewing of secondary sources of data. Moreover, the study
suggests that the best way to address the issue of violence against children is by reaching out to children to increase
their awareness and provide them with useful safety advice.

Keywords: Child Abuse, Gender Inequality, Human Rights, Mental Health, Social Issues, Violence
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ABSTRACT

According to the Association of Certified Fraud Examiners (ACFE) (2020), fraud is still a lot going on and has
frequently debated in Indonesia. The three types of fraud that are most frequent and most costly in Indonesia
are corruption, misuse of state or company assets, and fraud of financial statements. In various industries,
especially the construction, transportation, and storage industries, as well as the communication and financial
industries, there are still many cases of fraud (Beattie, 2020). In Indonesia, there are many cases of financial
report fraud such as the financial statement fraud case of PT Garuda Indonesia (in 2018), and others. Fraud cases
such as financial statement fraud that often occur in Indonesia raise questions about the causes of this
fraud. This study analyzes listed companies on the Indonesia Stock Exchange. This study uses descriptive
research with a quantitative approach. All the data are secondary data collected quarterly from the 1st Quarter of
2019 until the 2nd Quarter of 2022. The population of this research is 45% which is 364 out of 810 listed company
that currently has a special notation mark.

Keywords: Special Notation, Fraud, Financial Health, Managerial Implication, Recommendation to Listed
Companies.
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ABSTRACT

The purpose of this research is to prove the effect of institutional ownership, managerial ownership, and public
ownership on Sustainability Report Disclosures in Primary Consumer Goods sector companies listed on the
Indonesia Stock Exchange. The samples used were 23 companies during 2017-2020 so that a total of 92 data were
observed. The type of data used is secondary data obtained from annual financial reports, annual reports, and
sustainability reports. Hypothesis testing was tested using the SEM-PLS method. The results of this study indicate
that institutional ownership, managerial ownership, and public ownership have no effect on sustainability report
disclosure. This shows that institutions in Indonesia as shareholders tend not to pay attention to responsibility and
concern for the environment and social as a benchmark in investing. The existence of relatively small managerial
ownership and public ownership causes managers to not be able to maximize the value of the company and the
public as shareholders do not have full authority in influencing the disclosure of the company's sustainability
report.

Keywords: Institutional Ownership; Managerial Ownership,; Public Ownership; Sustainability Report.
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ABSTRACT

Online transportation is a service provider that is becoming trend in Indonesia. Where the means of transport is
harnessing technology smartphones so that everyone in Indonesia can download the application online for visitors.
This application is a breakthrough for those who needs practical use of transportation, stay using the application
will then be connected with a taxi driver and taxi driver online will come to the location of the caller. The caller's
taxi online already gives the destination location in the applications and will calculate the cost and the caller can
consider those costs. Unlike conventional transportation with conventional based practices, where we have to
approach the taxi and asks the price to place the goals targeted also price that they have to bare. The location of
the research are in nationwide in Indonesia because it is a precursor of the revolution of online application taxi
transportation services in Indonesia. This study will examine whether price, E-Service Quality (e-SQ) and COSE
will affect customer satisfaction online taxi.

Keywords: Online Taxi, Price, e-SQ, COSE, Customer Satisfaction
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ABSTRACT

This research was conducted at Mr. H. Hendro Sudarto's dragon fruit agrotourism farming in Sungai Buluh Village,
Muara Bulian District, Batanghari Regency. The area of Mr. H. Hendro Sudarto's dragon fruit agro-tourism
farming area is 2 hectares and consists of + 2,000 pillars supporting dragon fruit plants with a total of 6,000 plants.
Mr. H. Hendro Sudarto's dragon fruit agro-tourism business began in 2016 until now. The research objectives
based on the formulation of the problem can be concluded as follows (1) To find out the amount of costs in dragon
fruit farming in Sungai Buluh Village, Muara Bulian District, Batanghari Regency. (2) Analyze the amount of
farmers' income in dragon fruit farming in Sungai Buluh Village, Muara Bulian District, Batanghari Regency, and
(3) Analyze the efficiency of dragon fruit farming in Sungai Buluh Village, Muara Bulian District, Batanghari
Regency.

The research method used in this study is a quantitative descriptive research method, namely a research method
that focuses on actual problems or phenomena at the time the research is carried out and then describes the facts
about the problem being investigated as it is accompanied by a rational and accurate interpretation .

The results showed that: (1) the total cost of Mr. H. Hendro Sudarto's dragon fruit agrotourism business was Rp.
856,977,000,-. (2) The amount of dragon fruit agro-tourism farming income received by farmers is Rp.
140,523,000,-. (3) Mr. H. Hendro Sudarto's dragon fruit agro-tourism business is considered feasible based on the
Revenue Cost Ratio (R/C) with a value of 1.16 because R/C > 1.

Keywords: Analisis Usahatani, Agrowisata Buah Naga, Biaya Total, Pendapatan, dan Efisiensi.
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ABSTRACT

The purpose of this research is to prove the effect of intellectual capital and corporate social responsibility on the
value of bank companies going public in Indonesia. The sample was selected by purposive sampling method and
obtained 37 bank companies that went public for 4 periods. The data used is secondary data in the form of annual
reports and/or sustainability reports for the 2017-2020 period. Data analysis techniques using descriptive statistics,
classical assumption test, multiple regression analysis, and hypothesis testing. The results of this study indicate
that intellectual capital and corporate social responsibility practices partially have a significant negative effect on
firm value. This shows that the greater the company's intellectual capital, it will not affect a measure of company
value. From the CSR aspect, it appears that the company does not communicate its social responsibility
appropriately so that it has not been considered as something that needs attention by interested parties. However,
simultaneously intellectual capital and corporate social responsibility have a significant positive effect on firm
value.

Keywords: Intellectual Capital; Corporate Social Responsibility; Corporate Value; Bank Public.
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ABSTRACT

The Millennials Generation has become the beacon to Accelerate economic growth—as they slowly becoming a
majority for the working force & may become the country's future holder. Especially in Greater Jakarta. While
there are advantages and disadvantages due to various aspects, Managing and Retaining Millennials seems more
difficult because of their Job-Hopping Behavior as the employees may move to another company voluntarily
within 2-5 years. This research examines the Millennials behavioral intention to do so in Job-Hopping, focusing
on what drives them and hold their intention by utilizing extended Theory of Planned Behavior that consist of
Perceived Behavior Control, Subjective Norm and Attitude Towards Behavior moderated by Employer Branding.
A total of 214 questionnaires distributed by using online surveys, targeting people who are age 21-32 who has left
their respective companies within 2 years that is living in the Greater Jakarta area. Data were analyzed using PLS-
SEM method and SPSS. The result of this study is that Attitude towards Behavior, Subjective Norm, Perceived
Behavioral Control, positively affect Job Hopping Intention. While Employer Branding negatively affects Job
Hopping Behavior. The study found out that Employer Branding has no significant effect on Job Hopping
Behavior.

Keywords: Employer Branding, Job Hopping Intention, Job Hopping Behavior, Theory of Planned Behavior
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ABSTRACT

In this paper we analyze the inflationary growth cycles of the United States, Canada, and Mexico from the early
1980s to the present. In the first part, we calculate the cyclical ups and downs of the growth cycle to arrive at the
monthly periodic rate of inflation. Secondly, using the descriptive statistical analysis, we determine the intervals
that allow us to classify the cycles according to whether they are high, medium-high, medium-low, low and stable,
and negative inflation. Third, we measure equivalent inflation based on rising and falling phases. Fourth, an
analysis of comparative probabilities. Finally, the conclusions compared for the three selected countries.

Keywords: Inflation Rate, Growth Cycle, CPI, Upswing, Downswing Cycles
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ABSTRACT

Travel and Tourism is a rapidly developing industry in India thanks to the massive amount of information and
positive campaigning on social media nowadays. But uncontrolled tourism in recent years is creating excessive
strain on the natural resources and environmental ecosystem of the sub-continent, particularly its forest. Forest
encroachments in the name of tourism coupled by secret trophy hunting and animal poaching in the recent times
have become a menace for the natural world. However, on the other hand, the conservation of such vast stretches
of forest land requires a dim sum amount of monetary compulsion. Thus, neither the booming tourism industry
could be waved off nor could it be given unprecedented entry within the forest premises. In the wake of such a
dilemma, the development of Green tourism offers a sustainable way out of the problem. Green tourism is a type
of tourism that focuses on responsible travel to natural places and environmental preservation. It is a type of
sustainable tourism that allows visitors to observe nature in its purest form. Tourists participating in ecotourism
activities are more likely to engage in activities that are less invasive or detrimental to the ecosystem, as well as
more ecological and respectful of the residents’ native culture. Since the introduction of the last Forest
Conservation Act (1980) Green tourism at present holds a lot of potential in the sustainable development of Forest
Conservation without hampering the growth of the Travel & tourism industry. Our paper will focus on this
development of Green Tourism in India and its possible application with a special reference to the forest
management policy in Assam.

Keywords: Green Tourism, Forest Management, Locals, Tigers, Etc.
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ABSTRACT

This study describes the condition of the dimensions of service quality and its influence on patient satisfaction.
The type of research used is qualitative research, where the data is not in the form of numbers or cannot be
calculated in the form of numbers, and is obtained from the results of interviews and various information obtained
from other parties related to the research problem. The data source used in this study used primary data obtained
from the author through observation, or direct observation from the location at the Maro Sebo Ilir District Health
Center. As for other data the author obtained by interviewing several patients or some of the surrounding
community who had received treatment at the Maro Sebo Ilir District Health Center.

Methods of data collection carried out by the author there are several methods, namely; literature study, field study,
observation, and interviews.

Qualitative data analysis method is a method that is widely used in research. The analytical method is an important
step that needs to be applied to get the desired research results. In the qualitative data analysis method, an approach
is needed from subjective data. Analysis with qualitative methods is not general in nature, because it is subjective,
that is based on the understanding of each individual or researcher. Qualitative data can be in the form of images,
text, and various symbols.

According to Miles and Huberman, the analysis is divided into several stages as follows: Data reduction is the
stage of data simplification in accordance with the needs so that it is easy to get information. Data presentation is
done to display reduced data in the form of graphs, charts, and others. Conclusion drawing is information obtained
from data that has been compiled and grouped which is then presented using a certain technique. Conclusions can
be placed at the end or as a cover so that the reader can find the conclusions of the entire research

Based on the results of the data acquisition, in the dimensions of service quality at the Maro Sebo Ilir District
Health Center, it can be said that the atmosphere is very comfortable in the Puskesmas service room, and the
officers provide convenience in the service process. The dimension of service quality is reliability. It can be said
that Puskesmas staff are reliable in using tools properly and quickly, and Puskesmas staff are careful in serving
patients. The dimension of service quality is in attention, it can be said that Puskesmas staff always prioritize the
interests of patients and serve in a friendly manner, and pay attention to patients without distinguishing social
status. The dimension of service quality in responsiveness, it can be said that Puskesmas officers respond
appropriately to patient requests, and respond to every patient who wants to get service, are also able to handle
patient complaints properly and appropriately. The dimensions of service quality in guarantees, it can be said that
Puskesmas officers provide services skillfully, and provide timely guarantees for services, as well as provide
guarantees of cost certainty in services quickly. So the authors can conclude that the Puskesmas has been able to
provide good and optimal service to patients.

Keywords: Dimensions of Service Quality
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ABSTRACT

It is universally acknowledged that there are two types of knowledge sharing and education: through formal
education or knowledge management or through informal knowledge sharing or education. Whatever is the field
of knowledge, various disciplines try to answer the questions of mankind, however anthropology as a body of
knowledge tred to position itself in such a way that it answers some of the toughest questions related to education
and knowledge management. Why is it so ? It is because it deals with the people, engages with their living styles,
behaviors, activities, and civilization. In current environment, world has various different types of educational
system to create, impart, and manage knowledge both formally as well as informally. The study focuses on various
innovation-oriented knowledge management practices supported by the discipline of anthropology that not only
help in imparting knowledge for example at classrooms level like in educational institutions or at social level like
in community living in general. The importance of knowledge management through touch, feelings, sounds, and
multiple other factors can tremendously enhance learning. Consequently, the amount of time, energy and cost can
be reduced to the minimal level and efficiency can be enhanced to the maximum level in imparting knowledge.
During COVIDD-19, the role of intercultural and transcultural knowledge management has become unavoidable.
Current study used an approach of narrative analysis based on anthropological comprehension and proposes that
such approaches even aid the organizations, businesses, educational systems, and community development,
through socio and psychoanalysis based on the environmental and ecological changes. The results show that if
anthropological principles are used in knowledge management, efficiency and effectiveness can really be
augmented.

Keywords: Anthropology, Knowledge Management, International, Transcultural Environment
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ABSTRACT

The use of social media and instant messaging for fashion online shopping in Indonesia are as high as 55% and
94%. Meanwhile, the percentage of Indonesia people use e-marketplace for fashion online shopping is only 22%
in 2020. Perceived ease of use, perceived usefulness, perceived connectedness and enjoyment are among the
factors that affecting people to purchase fashion in marketplace or social media. However, little has been known
about the role of perceived connectedness as a mediator in online buying fashion at marketplace. This study used
the theory of The Technology Acceptance Model (TAM), which claims that the use of a system may be predicted
based on user intention to use technology, perceived usefulness (PU), and perceived ease of use. The objective of
the study is to analyse the mediating role of perceived connectedness in the Technology Acceptance Model (TAM).
The population observed is the fashion online shopper in Greater Jakarta Area. The sampling technique utilized
non-probability and purposive sampling. The sample size was 243 collected during the period of April 2021. The
data was analysed using SPSS v25 and Smart PLS3. The result showed that Perceived Connectedness mediate the
relationship between intention to use the marketplace and actual usage of marketplace. The finding contributes to
theory especially in extended TAM model using Perceived Connectedness as a mediating variable. Practical
Contribution of the study is giving insight to Marketplace platform on planning on business development strategy
through app features, and how to engage consumers to use e-marketplace platform to shop fashion online

Keywords: Perceived Connectedness, Perceived Ease of Use, Perceived Usefulness, Intention to Use
Marketplace, Technology Acceptance Model
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ABSTRACT

This paper problematized teaching and learning at the height of the COVID-19 pandemic from 2020 to 2021. This
paper answered the following research questions: What are the lessons learned about online teaching and learning
during the pandemic? What are the best practices in online teaching and learning during the pandemic? Literature
that guided this research included information and communications technology (ICT) and online teaching and
learning. This paper used a qualitative research design, engaging in an auto-ethnographic exchange of ideas with
students and faculty in an undergraduate classroom setting as well as informal sharing by doctoral students at a
university in northern Thailand, from which data analysis led to the development of a grounded theory. The
findings revealed that there were snags as well as prospects in both online teaching and learning. Should online
teaching and learning become inevitable, respondents recommended hybrid modality in teaching and learning
henceforth.

Keywords: COVID-19 Pandemic, Education, Learning Modalities in the New Normal, OnlineTeaching and
Learning, Remote Learning during a Pandemic
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ABSTRACT

Building relationships between educators and students is vital for both parties as it impacts on the whole classroom
environment, culture of interaction, classroom engagement, comprehension of the academic topic being studied,
academic performance and overall development of the students.

This research discusses the importance of building positive educator-students’ relationships through the
application of the Kaupapa Wananga Model of Practice (KWMP) with the aim of enhancing their communication
among themselves and their future students as adult educators. This research was a Classroom Action Research
(CAR) done through 5 phases, where each phase included planning, implementation, observation and reflection.

Data collection was via classroom observations and documentation of students’ activities, practicum work and
final presentations of their teaching philosophy and Ako-Based Practice Framework. Data analysis was done via
qualitative descriptive methods by utilising the three steps of data reduction, data presentation and drawing
conclusions.

Research findings reports that: 1) quality of relationships formed between teachers and students are keys to
successful teaching and learning, 2) A strong start, focusing on ensuring that students’ initial engagement in the
classroom fosters personal connections and enhances their chances of success, 3) Regular communication and
timely constructive feedback to students helps in building positive educator-students’ relationships, 4) flexibility
in delivery i.e. both face-to-face and online increases opportunities for creating connections with students, 5)
positive educator-students’ relationship creates a culturally responsive classroom full of fun, enjoyment,
engagement, responsiveness and achievements.

Keywords: Building Relationships, Educator-Students’ Relationships, Class Action Research, Classroom
Observations and Educator’s Reflective Practice, Higher Education, Kaupapa Wananga Model of Practice.
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ABSTRACT

This academic paper presented the problem regarding the gap among theory, research, and practice, as there is an
over-emphasis on the use of empirical data for theory verification only. This article responded to the following
questions: What is grounded theory? What are the debates regarding the use of grounded theory? What are the
different variants of grounded theory? What are the general features of grounded theory? This paper is an
integrative literature review that explored the different arguments regarding the use of grounded theory in research.

Keywords: Grounded Theory, Inductive Research, Qualitative Research, Research Methodology, Research
Methods
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ABSTRACT

Educational management, as theory and practice, has gone through various models and approaches since its
emergence, in the 19th century, to the present in the 21st century; This epistemic figure has sparked debates at the
international and national level about its forms of expression and scope within each education subsystem in line
with the 2030 Agenda; However, its approach from the figure of the special education teacher, based on the process
of social inclusion of the student with disabilities, is one of the least favored edges in the analyzes and evaluations
carried out by the scientific community. Notwithstanding this, the present work exposes the theoretical constructs
of the educational management of the special education teacher in the process of social inclusion of the student
with disabilities. For the development of research supported from a dialectical-materialist approach; Different
methods were used, such as analysis-synthesis, induction-deduction; transition from the abstract to the concrete;
as well as the hermeneutic-dialectical and the triangulation of methods. As main results, it is noted that the Third
Improvement of Special Education, confers on the figure of the Assistant Director of Labor Preparation, the
responsibility of managing the inclusion of the student in a situation of disability; situation that has left the Special
Education teacher at the limit of his functions, since most of the time little is involved in the external part of the
process and the investigations that allude to the educational management of the special education teacher lack
connotation the communicational component within it, an aspect that is so necessary in the process of dismantling
the barriers that limit the social inclusion of students with disabilities..

Keywords: Educational Management, Communication, Teacher, Special Education, Social Inclusion And
Students With Disabilities.
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ABSTRACT

Indonesia has taken aggressive and progressive actions in improving the economy through the Manufacturing
Industry. The activities of the industrial sector have an important role in providing a broad influence on regional
and national economic growth. The Non-Oil and Gas Processing Industry, especially in the Fast Moving Consumer
Good Sector, is still the driving force for the national economy. National GDP for the period 2020 — 2021
experienced a Y-on-Y decline of 2,07%. The Non-Oil and Gas processing Industrial in total contributed 17,9% to
the total economic sector. Measures to limit economic and social activities by the government resulted in the
cessation of most economic activities and had an impact on the company’s operational activities.

This research uses studies on 8 FMCG Companies listed on The Indonesia Stock Exchange Quarterly from 2016
to 2021. The purpose of this study is to identify and find out how much influence cash turnover, account receivable
turnover and inventory turnover have on profitability with leverage as the moderating variable. So that the result
of this study can be used as a reference as one of the right steps in making decisions in the face of condition such
as the current economic contraction.

Keywords: Cash Turnover, Inventory Turnover, Account Receivable Turnover, Profitability, and Leverage.
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From Insignificance to Paramountcy: The Gradual Rise and Eventual Fall
of the ‘Turkish’ Bandagan in the Delhi Sultanate (1206-1266)
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ABSTRACT

This essay is aimed toward a comprehensive anatomization of the manner and circumstances under which the
nature of Slavery under the Shansabanid and subsequently the Delhi Sultanate evolved with reference to its
“Turkish’ element. Firstly, the essay would start of with some introductory remarks on the enmeshed interrelation
between Islam and Slavery along with detailed analysis of the origin and identity formation of these slaves within
the guiding principles of the new established Islamic Empires through psychological tactics. Secondly, the project
would shift the study of the patterns and circumstances that led to the upliftment of an obscure Turkish Slave from
an ordinary commander to the First independent Sultan of an empire and how the slave order around him gained
sufficient power and authority to dominate politics and administration after his demise. Lastly, the project would
highlight and analyse the circumstances and policies of his distant successor that consciously undermine and erode
the supremacy of the ‘Turkish’ Bandagan thereby resulting in significant alterations in the administrative orders
of his successors.

Keywords: Shamsabanid, Slavery, Turks, Bandegan, Delhi Sultanate
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ABSTRACT

The Business Intelligence strategy will win the market competition in the globalization era if it is carried out by a
decision holder who really empowers his employees in accordance with the concepts and methods of business
management strategies. Every company has recently been competing to find a concept that can capture market
share, especially during a pandemic that is starting to resurface the virus. Not to mention the disease of being bored
with the old product design. Decision Stakeholders must be in line with the company's vision and mission. old
culture such as; eating the bones of friends, allowing employees to work not optimally, the absence of continuous
training and the ineffectiveness of giving rewards and punishments make it a crystallized tradition. This can only
be done by a managerial person who has Business Intelligence (BI) who is able to present accurate data related to
breakthroughs in capturing market share and making fast and accurate decisions. In the Management Model, it is
very appropriate to apply business intelligence because it knows exactly the actual conditions.

Keywords: Intelligence Business Strategy the Right Method to Seize the Market
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Yeni Ekonomik iliskiler Sartlarinda Inovasyon Yonetiminin Yeri ve Rolii
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OZET

Arastirma ¢alismasinin temel amacinin Azerbaycan ve diinya bilim insanlarinin inovasyon yonetimine katki
saglamasi oldugunu soyleyen profesor T. A. Guliyev, profesor K. A. Sahbazov, profesor H. S. Hasanov, profesor
A. H. Taghiyev, profesor M. C. Atakisiyev, dogent M. H. Mammadov, dogent S. H. Abasova, ekonomi iizre
felsefesi doktoru P. H. Rustamov, F. Taylor, A. Fayol, Y. Sumpeter, Y. P. Morozov, A. 1. Prigozhin, B. Twiss, F.
Nixon, B. Sonto ve digerlerinin bu alandaki bilimsel-teorik yaklasimlarini incelemektir. Ciinkii bu yaklagimlarin
inovasyon ydnetiminin organizasyonu, yonetimi ve gelisimi lizerinde biiylik etkisi vardir. Bilimsel arastirma
calismalarinin temel uygulama 6nemi, elde edilen sonuglarin Azerbaycan'da ve diinyada yenilik yonetiminin
yonetiminde uygulanmasidir. Biitiin bunlar, inovasyon yonetiminin ekonomiye yenilik¢i yaklasimina, bu alanin
sistematik gelisimine ve siirdiiriilebilir ve siirdiiriilebilir faaliyete yol acacaktir. Bilimsel arastirma ¢aligmalarinin
ana sonuglar1 - yenilik yonetiminin iyilestirilmesi, bu alandaki kavramsal teorik yenilikleri yansitir. Arastirma
sonuglari, ekonomik ydnetim sisteminde yenilik yonetiminin uygulanmasina, o alanimn iyilestirilmesine ve
gelistirilmesine hizmet etmektedir. Bilimsel arastirmanin 6zgiinliigii ve bilimsel yeniligi, Azerbaycan ve diinya
bilim adamlarinin yenilik yonetiminin, profesor T. A. Guliyev, profesor K. A. Sahbazov, profesdr H. S. Hasanov,
profesor A. H. Taghiyev, profesdr M. C. Atakisiyev, dogent M. H. Mammadov, dogent S. H. Abasova, ekonomi
tizre felsefesi doktoru P. H. Rustamov, F. Taylor, A. Fayol, Y. Sumpeter, Y. P. Morozov, A. L. Prigozhin, B. Twiss,
F. Nixon, B. Sonto ve digerlerin eserlerinde gosterilen bilimsel yaklagimlarin ana bilimsel-teorik yonlerini, teorik-
pratik yaklagimlari ve bu alanin bilimsel-pratik bir yon olarak olusumuna iligkin teorileri incelediler. incelenmis
ve genellemeler yapilmis, gerekli bilimsel - teorik yonleri arastirilmistir. Bu agidan bakildiginda, yenilik
yonetiminin endiistriyel igletmelerinin organizasyonu ve yonetiminde bilimsel yaklagimlarin arastiriimasi
acisindan bilimsel arastirma ¢aligmalari takdire sayan sayilabilir.

Anahtar Kelimeler: inovasyon Yonetimi, Inovasyon Yonetiminin Tarihgesi, Inovasyon Teorisi, Inovasyon
Siireci, Inovasyona Bilimsel Yaklasimlar.

The Place And Role of Innovation Management In The Conditions Of New
Economic Relations

ABSTRACT

The main goal of the research work is the contribution of Azerbaijani and world scientists to innovation
management, professor T. A. Guliyev, professor K. A. Shahbazov, professor H. S. Hasanov, professor A. H.
Taghiyev, professor M. C. Atakishiyev, associate professor M. H. Mammadov, associate professor S. H. Abasova,
doctor of philosophy in economics P. H. Rustamov, F. Taylor, A. Fayol, Y. Shumpeter, Y. P. Morozov, A. .
Prigogine, B. Twiss, F. Nixon, B. Sonto and others are to investigate the scientific-theoretical approaches in this
field. It is to reveal and study the contributions of Azerbaijani and world scientists to innovation management. The
main methodology of the research work - innovation management was developed by the scientists of Azerbaijan
and the world, professor T. A. Guliyev, professor K. A. Shahbazov, professor H. S. Hasanov, professor A. H.
Taghiyev, professor M. C. Atakishiyev, associate professor M. H. Mammadov, associate professor S. H. Abasova,
doctor of philosophy in economics P. H. Rustamov, F. Taylor, A. Fayol, Y. Shumpeter, Y. P. Morozov, A. I.
Prigogine, B. Twiss, F. Nixon, B. Sonto and to systematically and comprehensively investigate the scientific
approaches of others. Because these approaches have a great influence on the organization, management and
development of innovation management. The main application importance of scientific research work is to apply
the obtained results in the management of innovation management in Azerbaijan and in the world. All this will
lead to the innovative approach of the innovation management to the economy, the systematic development of this
field, and sustainable and sustainable activity. The main results of scientific research work - improvement of
innovation management, reflect conceptual theoretical innovations in this field. The results of the research serve
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the application of innovation management in the economic management system, the improvement and
development of that field. The originality and scientific innovation of the scientific research is that innovation
management of Azerbaijan and world scientists, Professor T. A. Guliyev, professor K. A. Shahbazov, professor
H. S. Hasanov, professor A. H. Taghiyev, professor M. C. Atakishiyev, associate professor M. H. Mammadov,
associate professor S. H. Abasova, doctor of philosophy in economics P. H. Rustamov, F. Taylor, A. Fayol, Y.
Shumpeter, Y. P. Morozov, A. I. Prigozhin, B. Twiss, F. Nixon, B. Sonto and others have studied the main
scientific-theoretical directions of the scientific approaches shown in their works, theoretical-practical approaches
and theories about the formation of this field as a scientific-practical direction have been investigated and
generalizations have been made, and its necessary scientific - theoretical aspects were investigated. From this point
of view, scientific research work can be considered admirable from the point of view of researching scientific
approaches in the organization and management of industrial enterprises of innovation management.

Keywords: Innovation Management, History Of Innovation Management, Innovation Theory, Innovation
Process, Scientific Approaches To Innovation.
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The relationship between illness and culture: A sociological analysis
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ABSTRACT

The present research looks at how general illnesses such as hypertension, diabetes, asthma and arthritis to name a
few leads to a person choosing one’s relationships and how culture help these ill people to establish relationships
with other people.

People with poor support system find it hard to deal with their illness and it becomes challenging to recover from
their ailment. The tendency to panic soon after receiving their illness medical report and loosing hope in recovering
due to lack of social contacts and a sound support system, there is always a need to express their feelings and
emotions.

Il people have close ties with other ill people as they are in the same state of mind. It is clear that illness has a
great effect on a person especially when they lack family support it leads to living a miserable life or establishing
new relationships with people suffering from similar ailment.

The reviewed literature establishes the fact that, culture brings some meaning to illnesses and the present study
“The relationship between illness and culture: A sociological analysis” aims to determine how socio-cultural
relations have an impact on illness. The present study investigates whether illness can be the cause of some
relationships being cordial or non-cordial. This research tries to find out what is the cultural preference for ill
people in choosing their relationships.

Descriptive analysis method is applied and the data is tabulated using simple percentage to analyze and derive
scientific results and conclusion.

It derives that people use the knowledge acquired from school and create social relationships within their own
environments to understand, treat and live with their illnesses. It shows people relying to what other people convey
in relation to accepting their illness and consuming traditional food to heal or reduce the effect of illness. Iliness
plays a vital role in the establishment of socio-cultural relations. The present research also establishes that there
are cordial relationships with those suffering from similar illnesses as compared to those with different illness,
although they do have some social relations and contacts with them.

Keywords: Iliness — Culture — Relationship — Cordial - Role

183


mailto:dr.zia4sociology@gmail.com

[e)
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Jeopolitik Riskin Uluslararasi Ticarete Etkisi: Tiirkiye’nin Ihrag
Konteyner Hacminden Bulgular

Asst. Prof. Dr. Kamil Ozden EFES
Piri Reis University

koefes@pirireis.edu.tr

Orcid: 0000-0001-7087-5337

Assoc. Prof. Dr. Abdullah ACIK
Dokuz Eyliil University
abdullah.acik@deu.edu.tr

Orcid: 0000-0003-4542-9831

OZET

Deniz tagimaciligi ile ekonomik aktiviteler arasinda giiglii bir iligki vardir. Talep yonlii modele gore, ekonomik
aktivitelerdeki artiglar deniz tagimaciligina olan talebi arttirir ve deniz ticareti alt yap1 yatirimlarinda ve hacminde
artisa neden olur. Diger yandan arz yonlii modele gore ise sunulan deniz tagimaciligi hizmetleri ve altyapilari, daha
fazla ekonomik aktiviteyi tesvik eder. Daha fazla servis hizmetinin sunulmasi, uluslararasi ticaretin maliyetini
diistirir ve daha uzak mesafelerle daha yiiksek hacimde ticaret yapilabilmesini miimkiin kilar. Bu nedenle
ekonomik aktivitelerle deniz tagimaciligt arasinda giiclii bir iligki vardir. Boylece deniz tasimaciligi gostergeleri
takip edilerek, ticaret hacmi hakkinda fikirler edinilebilir. Bu durum uluslararas ticareti etkileyen her faktoriin,
deniz ticareti hacmini de etkilemesine neden olur. Uluslararasi ticareti etkiledigi diisiiniilen 6nemli bir durum da
iilkelerin jeopolitik risk durumlaridir. Jeopolitik risk iilkelerin cografi konumlarindan kaynaklanan riskleri kapsar
ve terOrist saldirilar, savas riskleri, iklimsel degisimler ve uluslararasi anlagmazliklar gibi gerekceleri olabilir. Bu
risk faktorleri de tiiketicilerin tiikketim kararlarini ve sirketlerin yatirim kararlarini geciktirmelerine neden olabilir.
Boylece jeopolitik riskin uluslararasi ticarete etkisinin negatif olmasi beklenebilir. Bu dogrultuda, bu ¢alismanin
amact, jeopolitik riskin uluslararasi ticarete etkisini, Tiirkiye'nin ihra¢ konteyner hacmi tizerinden ampirik olarak
belirlemektir. Ocak 2004 ve Temmuz 2021 donemleri arasini kapsayan aylik frekansta 211 g6zlem kullanilarak
Granger nedensellik analizi uygulanmistir. Bdylece riskteki mevcut ve gegmis degerlerin mevcut konteyner
trafigini anlam1 bir sekilde etkileyip etkilemedigi belirlenmistir. On analizlerde, ADF ve PP testlerine gore ihrag
konteyner degiskeninin I(1) ve jeopolitik risk degigskeninin I(0) olduklar1 belirlenmistir. Bu durum Tiirkiye her ne
kadar ortalama riskte diinyanin 6nde gelen iilkelerinden biri olsa da, riskteki soklarin gec¢ici oldugunu ve riskin
uzun donemde ortalamaya donme egiliminde oldugunu gostermektedir. Ancak diger yandan riski diisiiriicii
politikalarin da etkin olmadigi sonucu da ¢ikmaktadir. Konteyner ticaretinde ise soklar kalici etkiye sahiptir ve
uygulanan politikalar etkilidir. Konteyner hacmindeki artan trend, Tiirkiye'nin ihracata dayali biiyiime
politikalarinin bir sonucu olarak yorumlanabilir. Sonrasinda duragan degigkenler ile tahmin edilen VAR modeli
icin HQ bilgi kriterine gore 4 gecikmenin en uygun oldugu belirlenmistir. Optimum gecikme kullanilarak
uygulanan Granger nedensellik analizine gore, "Jeopolitik risk konteyner hacminin Granger nedeni degildir" bos
hipotezi reddedilmistir. Bu durum jeopolitik riskin Tiirkiye'nin uluslararasi ticaretini anlamli bir sekilde
etkiledigini gostermektedir. Sonrasinda uygulanan etki & tepki analizine gore, riskteki 1 standart sapmalik pozitif
sok, konteyner ticaretinde oncelikle bir artisa daha sonraki donemlerde ise diisiise neden olmaktadir. Bu durum
artan riske karsi gelecek daha biiylik risklerden kaginmak igin kisa dénemde tiiketimin artmasi, daha sonraki
donemlerde ise azalmasi ile agiklanabilir. Ancak yine de risk anlamli bir etkiye sahiptir ve uluslararasi ticareti
istikrarl bir hale getirmek i¢in daha etkin politikalarin uygulanmasi 6nemli ve gereklidir.

Anahtar Kelimeler: Risk, Uluslararasi Ticaret, Tiiketim, Konteyner Hacmi, Nedensellik Analizi.
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The Impact of Geopolitical Risk on International Trade: Evidence From
Export Container Volume of Tiirkiye

ABSTRACT

There is a strong relationship between maritime transport and economic activities. According to the demand-led
model, increases in economic activities increase the demand for maritime transport and causes an increase in
infrastructure investments and volume. On the other hand, according to the supply-led model, the maritime
transport services and infrastructures offered encourage more economic activity. Offering more services lowers
the cost of international trade and enables higher volumes of trade over longer distances. Therefore, there is a
strong relationship between economic activities and maritime transport. Thus, by following the maritime transport
indicators, ideas about the international trade volume can be obtained. This situation causes that every factor
affecting international trade also affects the volume of maritime transportation. An important situation that is
thought to affect international trade is the geopolitical risk situations of countries. Geopolitical risk includes the
risks arising from the geographical location of countries and may have reasons such as theorist attacks, war risks,
climatic changes and international conflicts. These risk factors may cause delays in consumers’ consumption
decisions and companies' investment decisions. Thus, the impact of geopolitical risk on international trade can be
expected to be negative. Accordingly, the aim of this study is to empirically determine the impact of geopolitical
risk on international trade through Turkey's export container volume. Granger causality analysis was applied using
211 observations at a monthly frequency covering the period between January 2004 and July 2021. Thus, it has
been determined whether the current and historical values at risk affect the current container traffic in a significant
way. In the preliminary analysis, it was determined that the export container variable was (1) and the geopolitical
risk variable was 1(0) according to the ADF and PP tests. This situation shows that although Turkey is one of the
leading countries in the world in terms of average risk, shocks in risk are temporary and the risk tends to return to
the average in the long run. However, on the other hand, it is concluded that the risk-reducing policies are not
effective either. In container trade, on the other hand, shocks have a permanent effect and the policies implemented
are effective. The increasing trend in container volume can be interpreted as a result of Turkey's export-led growth
policies. Afterwards, it was determined that 4 lags were the most appropriate according to the HQ information
criterion for the VAR model estimated with stationary variables. According to the Granger causality analysis
applied using optimum lag, the null hypothesis of "Geopolitical risk does not Granger cause the container volume"
is rejected. This shows that geopolitical risk significantly affects Turkey's international trade. According to the
impulse & response analysis applied afterwards, a 1 standard deviation positive shock in risk causes an increase
in container trade first and then a decrease in later periods. This situation can be explained by the increase in
consumption in the short term and decrease in the later periods in order to avoid greater risks against the increased
risk. However, these changes are minor changes. According to the variance decomposition analysis for the
container volume variable, approximately 95% of the changes in the container volume up to 5 periods are due to
their historical values, while only 5% are due to the geopolitical risk variable. This shows that geopolitical risk has
a significant effect on trade, but this effect is very limited. Other factors affecting international trade, such as
exchange rate and economic geography, are much more effective. However, geopolitical risk still has a significant
impact and it is important and necessary to implement more effective policies to stabilize international trade.

Keywords: Risk, International Trade, Consumption, Container Volume, Causality Analysis
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ABSTRACT
In this study, the use of Twitter by Turkish embassies is discussed in terms of public diplomacy This study is
aimed to reveal the soft power elements in the Twitter accounts of the Madrid, Beijing, and Paris embassies. This
study is essential for in determining the soft power elements emphasized in the social media posts of Turkish
Embassies. The posts between September 9 and November 9, 2021, have been analysed by discourse and content
method in Maxqda program. The analysis result is as follows: The embassies use the public information model on
Twitter. In order to promote, the embassies of Madrid, Beijing and Paris have shared the posts in terms of soft
power. The content of Twitter shares is for education and cultural diplomacy. Scholarship programs, activities,
country promotion and celebration-commemoration are sharing for these types of diplomacy. The frequency of
sharing about country promotion, special days and activities for cultural diplomacy differs from each other. The
topics covered by the embassies in terms of macro discourse are: activities, press releases and meetings. The shares
of the embassies show a bilingualistic language structure. As a result; The embassies' posts on education and
cultural diplomacy contribute to Tiirkiye's soft power diplomacy.

Keywords: Public Relations, Public Diplomacy, Twiplomacy, Soft Power, Twitter

Tiirkiye Biiyiikel¢iliklerinin Yumusak Gii¢ Soylemleri: Paris, Madrid,
Pekin Ornegi
OZET

Bu arastirmada, kamu diplomasisi agisindan Tiirk biiyiikelgiliklerinin Twitter kullanimlart ele alinmaktadir.
Calismada Madrid, Pekin ve Paris biiyiikelgiliklerinin Twitter hesaplarindaki yumusak gii¢ unsurlarini belirlemek
amaglanmaktadir. Calisma, Tiirk Biiyiikelgiliklerin sosyal medya paylasimlarinda vurgulanan yumusak gii¢
unsurlarmin tespit etmesi agisindan 6nem arz etmektedir. Bu baglamda 9 Eyliil-9 Kasim 2021 tarihleri arasindaki
paylasimlar séylem ve igerik metoduyla Maxqda programinda analiz edilmistir. Analiz sonucunda elde edilen
sonuglar su sekildedir: Elgilikler, Twitter kullaniminda kamuoyu bilgilendirme modelini kullanmaktadir. Bu
baglamda Madrid, Pekin ve Paris biiyiikelgilikleri yumusak gii¢ kapsaminda tanima ve tanitma misyonuyla
paylasim yaptig1 goriilmektedir. Twitter paylasimlarin igerigi egitim ve kiiltiir diplomasine yoneliktir. Bu
diplomasi tiirlerine yonelik paylasimlari burs programlari, etkinlikler, iilke tanitimi ve kutlama-anma mesajlari
olugturmaktadir. Egitim diplomasisine yonelik en fazla paylasimi Madrid biiyiikelgiligi yapmaktadir. Kiiltiir
diplomasisine yonelik iilke tanitimi, 6zel giinler ve etkinliklerle ilgili paylasim frekanslar1 giindeme bagli olarak
farklilik gostermektedir. Elgiliklerin makro sdylem baglaminda yogunlastigi konularsa; etkinlikler, basin
aciklamasi ve toplantilardir. Biiyiikel¢iliklerin paylasimlari, bilingualistik (iki dilli) bir dil yapis1 gostermektedir.
Sonug olarak; biiyiikel¢iliklerin egitim ve kiiltiir diplomasisine yonelik paylasimlar1 Tiirkiye’nin yumusak giic
diplomasisine katki saglamaktadir. Bu diplomatik dilde basit, anlagilir, ikna edici ve bilgilendirmeye yonelik bir
tutum bulunmaktadir.

Anahtar Kelimeler: Halkla iliskiler, Kamu Diplomasisi, Twiplomasi, Yumusak Giic, Twitter
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OZET

Bu ¢aligmada 6n lisans diizeyinde asgilik egitimi alan grencilerin turizm sektdriinde ¢alismaya yonelik goriisleri
degerlendirilmistir. Bu amag¢ dogrultusunda ¢aligmada veri toplama araci olarak anket kullanilmig ve Mugla Sitki
Kogman Universitesi Asgilik programlarinda dgrenim gdren 294 dgrenciye ulasilmistir.  Verilerin
yorumlanmasinda betimleyici analizler, mutlak ve yilizde degerler kullanilmistir. Arastirma sonuglarina goére
dgrencilerin biiyiik bir cogunlugu ascilik programin ilk sirada tercih ettigi anlasiimaktadir. Ogrencilerin sektdrde
calismaya yonelik bakis agilari; isin dogasi, sosyal statii, fiziksel sartlar, maddi olanaklar, terfi olanaklar1 ve
sektorel baglilik olmak {izere alt1 farkli boyutta degerlendirilmistir. Boyutlara iligkin ortalamalar incelendiginde
en yiiksek ortalamanin sektdrel baglilik en diisiik ortalamanin ise maddi olanaklar boyutuna ait oldugu
anlagilmaktadir. Ogrenciler her ne kadar sektoriin fiziki sartlar1 ve maddi imkanlari ile ilgili olumsuz goriis
bildirmis olsalar da gelecekte turizm sektdriinde ¢alismak istediklerini belirtmislerdir. Arastirmadan elde edilen
bulgular 15181nda sektore ve gelecekteki caligmalara yonelik oneriler sunulmustur.

Anahtar kelimeler: Ascilik Egitimi, Mesleki Tutum, Ascilik Ogrencileri

Perspectives of Cookery Students on Working in the Tourism Sector

ABSTRACT

In this research, the perspectives of the students who received cookery education at the associate degree level about
working in the tourism sector were evaluated. For this purpose, a survey was used as a data collection tool in the
study and 294 students studying at Mugla Sitk1 Kogman University Cookery programs were reached. Descriptive
analysis, absolute and percentage values were used in the interpretation of the data. According to the results of the
research, it is understood that the majority of the students prefer the cookery program in the first choice. Students'
perspectives on working in the sector; The nature of the job, social status, physical conditions, financial
opportunities, promotion opportunities and sectoral commitment were evaluated in six different dimensions. When
the averages of the dimensions are examined, it is understood that the highest average belongs to the sectoral
commitment and the lowest average belongs to the financial opportunities dimension. Although the students
expressed negative opinions about the physical conditions and financial opportunities of the sector, they also stated
that they would like to work in the tourism sector in the future. According to the findings obtained from the
research, suggestions for the sector and future studies were presented.

Key words: Cookery Education, Professional Attitude, Cookery Students
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OZET

Bu c¢alismada, depresif bozuklukta hastalik siddeti ve oOzelliklerinin, eslik eden anksiyete varliginin,
sosyodemografik ozelliklerin ve benlik saygisinin igsellestirilmis damgalanma ile iliskisinin arastiriimasi
amaglanmustir. Hasta grubu Celal Bayar Universitesi Psikiyatri poliklinigine ayaktan basvuran Depresif Bozukluk
tanisi alan, caligmaya katilmaya goniillii olan hastalardan olusturulmustur. Yapilandirilmis klinik gériisme sonucu
depresif bozukluk saptanan hastalara Ruhsal Hastaliklarda I¢sellestirilmis Damgalanma Olgegi, Rosenberg Benlik
Saygis1 Olgegi ve Beck Depresyon Envanteri hasta tarafindan doldurulmustur. Sosyodemografik veri formu,
hastalik veri formu, Hamilton Depresyon Derecelendirme Olgegi, Hamilton Anksiyete Degerlendirme Olgegi
aragtirmact tarafindan uygulanip doldurulmustur. Major Depresif Bozukluk tanili hastalarin igsellestrilmis
damgalanma puanlar1 Bagka Tiirlii Adlandirilamayan Depresif Bozukluk tanili hastalara gore anlamli olarak daha
yiiksek saptanmistir. Major Depresif Bozukluk epizodu i¢inde olanlarin igsellestirilmis damgalanma puanlari
olmayanlara gore anlamli olarak daha yiiksek saptanmistir. Depresyon o6lgek puanlart ile igsellestirilmis
damgalanma arasinda anlamli olarak pozitif iliski saptanmistir. Benlik saygist ile igsellestirilmis damgalanma
arasinda ters iligki saptanmistir. Depresyonlu hastalarda igsellestirilmis damgalanma diizeyleri, kisinin kendisini
damgaladigini gosteren davranislarla (isten ayrilma, arkadas iliskilerinde bozulma, psikiyatrik hastaligini veya
tedavisini gizleme gereksinimi gibi) iliskilidir. Kuramsal agidan depresyonun da kisiyi hem kendisini hem yagami
hem de gelecegi olumsuz degerlendirmeye egilimli hale getirdigi icin igsellestirilmis damgalanmay1 artiracagi
gibi artan igsellestirilmis damgalanmanin da kisiyi daha depresif bir tabloya sokabilecegi diisiiniilebilir.
Igsellestirilmis damgalanma yiiksekligi benlik saygis1 diisiikliigii ile anlamli olarak iligkili bulunmustur.
Baslangigtaki benlik saygisi diigiikliigiiniin daha sonraki takipte artmig igsellestirilmis damgalanma diizeyini
ongordiigii de bildirilmistir. Igsellestirilmis damgalanma ruhsal hastaliga sahip bireylerin hayatlarindaki birgok
alani etkilemektedir.

Anahtar Kelimeler: Igsellestirilmis Damgalanma, Depresyon, Benlik Saygist

The Determinants of Internalized Stigma in Patients with Depressive
Disorder

ABSTRACT

In this study, our aim is to investigate the relationship between symptom severity and characteristics of disease,
presence of comorbid anxiety, sociodemographic variables and self -esteem in depressive disorders with
internalized stigma. Patients, referred to Celal Bayar University Psychiatry Unit diagnosed with depressive
disorder and voluntary for, were included to the study. First of all, clinical interviews were made to patient group
and diagnosed accordingly. Then, sociodemographic data form and psychiatric disorder data form were applied.
Hamilton Anxiety Scale, Hamilton Depression Scale were applied by the interviewer. Internalized Stigma of
Mental Illness Scale, The Rosenberg Self-esteem Scale and Beck Depression Inventory were applied by self-
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reporting. People with major depression’s internalized stigma was significantly higher of those with depressive
disorder not otherwise specified. People in major depression episode’s internalized stigma was significantly higher
of those not in the episode. Depression scales and internalized stigma were significantly associated. There was a
negative significant correlation between self-esteem and internalized stigma. . Internalized stigma is associated
with higher depression symptom severity, anxiety level and lower self-esteem. Reduced self-esteem is a known
consequence of higher internalized stigma. But as we know from the current studies there is bidirectional
relationship between depression and internalized stigma; between internalized stigma and self-esteem. Internalized
stigma worsens self-esteem, social relationships, treatment adherence, seek help for treatment and causes delay in
the mental illness treatment. Internalized stigma is more useful and malleable while monitoring a person’s clinic
than public stigma or perceived stigma. Treatment approaches that focus on reducing internalized stigma may be
able to reverse the negative outcomes of this concept.

Keywords: Internalized Stigma, Depression, Self-esteem
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OZET

Ogrenme, bireyin gevresiyle etkilesime girmesini sonucunda elde ettigi kazanimlar olup kisinin hayatin etkileyen
ve Omiir boyu devam eden 6nemli bir siiregtir. Bu siireg, teknoloji, bireyin 6grenme ihtiyaci, 6gretime saglanan
olanaklarin, 6grenen ve dgretenin rolii gibi bircok degiskenden etkilenmekte ve akilci, verimli, planl bir 6gretim
tasarimmi gerektirmektedir. Ingilizce 6gretiminde ¢ok onemli olan isteklendirme, ilgi, dikkat cekme gibi
durumlart merkez odak noktasina alan ARCS 6gretim tasarimi modeli temelinde 6rnek bir iinitenin hazirlanmasi
bu c¢alismanin amaci olarak belirlenmistir. Bu nedenle ARCS &gretim tasarimi modeliyle ilgili alan yazin
incelemesi yapildiktan sonra modelin yapisi ve basamaklariyla ilgili bilgi verilip, bu yap1 ve basamaklara uygun
olarak ornek bir {inite hazirlanmistir. Bu ¢alisma, deneysel desen mantigina gore diizenlenmis olup, 6grenme
ogretme siireci dikkate alinarak uygulamaya konmasi hedeflenen 6gretim tasarimi gelistirilmistir. Ancak pandemi
kosullarinin getirdigi olumsuzluklar sebebiyle uygulama asamasina gecilememistir. Arcs Ogretim tasarimini
merkeze alarak yapilan ¢alismalarin sonuglarina bakildiginda, motivasyonun yabanci dil dgretiminde oldukga
onemli bir yere sahip oldugu goriilmektedir. Arcs 6gretim tasarimi modelinin duygusal ve sosyal etki agisindan
ogrencileri olumlu yonde etkiledigi ve dgrencilerde 6gretim motivasyonunu artirdigi sonucu elde edilmistir. Bu
calismada ele alinan ARCS 6gretim tasarimi modeli, dgrencilerin ingilizce grenimi i¢in motivasyonlarmi artirici,
ozgilivenlerini ve c¢aligmak isteklerini destekleyici, ayrica Ogrencilere giiven iginde Ogrenme ihtiyaglarii
karsilayici bir 6gretim sunmasi beklenmektedir.

Anahtar Kelimeler: Arcs Ogretim Tasarimi1 Modeli, Ingilizce Dersi Ogretim Tasarimu, ingilizce Dersi Ornek Bir
Unite, Motivasyon

Preparing a Unit for English Lesson Based on The ARCS Instructional
Design Model

ABSTRACT

Learning is the gains that an individual obtains as a result of interacting with his environment, and it is an important
process that affects a person's life and continues throughout his life. This process is affected by many variables
such as technology, the individual's learning needs, the opportunities provided for teaching, the role of the learner
and the teacher, and requires a rational, efficient and planned instructional design. The aim of this study is to
prepare a sample unit based on the ARCS instructional design model, which focuses on situations such as
motivation, interest and attention, which are very important in English teaching. For this reason, after reviewing
the literature on the ARCS instructional design model, information about the structure and steps of the model was
given, and a sample unit was prepared in accordance with this structure and steps. This study has been organized
according to the experimental design logic, and an instructional design aimed to be put into practice has been
developed, taking into account the learning-teaching process. However, due to the negativities brought by the
pandemic conditions, the implementation phase could not be started. When we look at the results of the studies
that are based on Arcs instructional design, it is seen that motivation has a very important place in foreign language
teaching. It was concluded that the Arcs instructional design model positively affected students in terms of
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emotional and social impact and increased the motivation of instruction in students. The ARCS instructional design
model discussed in this study is expected to provide an education that will increase students' motivation for learning

English, support their self-confidence and their willingness to work, and also meet students' learning needs with
confidence.

Answer Key: Arcs Instructional Design Model, English Lesson Instructional Design, An Example Unit of English
Lesson, Motivation
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OZET

Bu arastirmada, bir devlet tiniversitesinde goniilliiliik caligmalar1 dersi alan 6grencilerin goniilliiliik caligmalarina
iliskin goriis ve deneyimlerinin ortaya c¢ikarilmasi amacglanmigtir. Arastirma nitel arastirma yontemlerinden
fenomenolojiye (olgubilim) dayali olarak tasarlanmistir. Arastirmanin ¢alisma grubu 2021-2022 egitim 6gretim
bahar déneminde “Goniilliik Caligsmalar1” dersini alan 25 {iniversite 6grencisinden olusmaktadir. Bu arastirmada
seckisiz olmayan 6rnekleme yontemlerinden amagsal 6rnekleme yontemi kullanilmistir. Arastirma kapsamindaki
veriler agik uglu sorulardan olusturulmus yart yapilandirilmis gériisme formlari kullanilarak elde edilmistir.
Arastirmadan elde edilen veriler igerik analiz teknigi ile analiz edilmistir. Aragtirma sonucunda, 6grencilerin
goniilliiliik kavramina iliskin goriislerinin; toplumsal hizmet ve karsiliksiz yapilan iyilik ve olumlu duygularla
ilgili oldugu tespit edilmistir. Goniilliik ¢alismalarmin 6grencilerin yasam doyumlarimi artirma, 6z deger
gelistirmesi ve sosyallesmesi gibi yararlar1 oldugu bulunmustur. Goniilliik ¢aligmalaria katilimda en fazla igsel
motivasyonlarmin etkili oldugu goriilmiistiir. Ogrencilerin goniilliik ¢aligmalarnin yayginlastirilmas: ve
tanitimina yonelik oneriler gelistirmistir.

Anahtar Kelimeler: Gonilliiliik, Goniillik Calismalar1, Farkindalik

Opinions of University Students on Voluntary Studies: A Phenomenogy
Research

ABSTRACT

In this research, it is aimed to reveal the opinions and experiences of the students who take a volunteer studies
course at a state university. The research was designed based on phenomenology (phenomenology), one of the
qualitative research methods. The study group of the research consists of 25 university students who took the
"Volunteering Studies" course in the 2021-2022 academic year. Purposive sampling method, one of the non-
random sampling methods, was used in this study. The data within the scope of the research were obtained by
using semi-structured interview forms consisting of open-ended questions. The data obtained from the research
were analyzed with the content analysis technigque. As a result of the research, the opinions of the students on the
concept of volunteering; It has been determined that it is related to social service and unrequited kindness and
positive emotions. It has been found that volunteer work has benefits such as increasing students' life satisfaction,
developing self-worth and socialization. It has been observed that internal motivations are the most effective in
participation in volunteering activities. Developed suggestions for the dissemination and promotion of students'
volunteer work.

Keywords: Volunteering, Volunteering, Awareness

192



C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Kalite Yoneticilerinin Goziinden Yiiksekogretimde Kalite Calismalarinin

Nedenleri

Dr. Kiirsat TASTAN
Ordu University
kursattastan@hotmail.com
Orcid: 0000-0002-9476-4305

Dr. Ogr. Uyesi Nalan SABIR TASTAN
Ordu University

nalantastan@hotmail.com

Orcid: 0000-0002-5833-4498

OZET

Yiiksekogretim Kalite Kurulu (YOKAK), Tiirkiye'nin yiiksekdgretim alanindaki ulusal kalite giivence ajansidir.
2015 yilinda kurulan YOKAK, yiiksekogretim kurumlarmin dis degerlendirmesini yapmak, akreditasyon
kurumlariin yetkilendirme ve tanima siireclerini koordine etmek ve Kalite Giivencesi kiiltiiriniin yiiksekdgretim
kurumlarinda igsellestirilmesini ve yayilmasini saglamakla sorumludur. Calismada, yiiksekdgretim kurumlarinda
kalite ydnetiminin uygulanmasindan sorumlu en iist diizey yoneticilerin YOKAK 1n ve gérev yaptiklari kurumun
kalite ¢aligmalarinin nedenlerine yonelik algilart ve YOKAK’in calismalarimi bagarili bulup bulmadiklar:
belirlenmeye caligilmistir. Calismanin verileri, 2020 yilinda Tiirkiye’de faaliyet gosteren 155 {iniversiteden 193
katilimcindan kapali ve agik uclu sorularin yer aldigi bir anket ile toplanmistir. 2 kapali, 2 acik uglu olmak iizere
toplam 4 soru bilgisayar destekli nitel veri analiz yazilimit MAXQDA Analytics Pro 2020 kullanilarak betimsel
analiz yontemi ile analiz edilmistir. Sonuglar, YOKAK’1n ve iiniversitelerin kalite calismalarinin nedenlerinin
genel olarak iiniversitelerdeki kaliteyi artirmak ve Tiirk yiliksekogretimini gelistirerek diinya standartlarina
ulastirmak olarak betimlenmistir. Calismada, YOKAK 1n vyiiriittiigii kalite ¢alismalar1 genel olarak katilimcilar
tarafindan etkili ve verimli bulunurken, kalite ¢aligmalarinin Tiirk Yiksekdgretim Kurumlarmi Avrupa
standartlarinda egitim kurumlarina doniistiirecegi inanci ise oldukga yiiksek diizeydedir.

Keywords: YOKAK, Yiiksekogretimde Kalite, Kalite Giivencesi, Yiiksekogretim, Kalite Yénetimi

Reasons for Quality Studies in Higher Education from the Perspective of
Quality Managers

ABSTRACT

Turkish Higher Education Quality Council (THEQC) is Tiirkiye's national quality assurance agency in the field of
higher education. Founded in 2015, THEQC is responsible for external evaluation of higher education institutions,
coordinating the authorization and recognition processes of accreditation institutions, and ensuring the
internalization and diffusion of the Quality Assurance culture in higher education institutions. In the study, it was
tried to determine the perceptions of the top-level managers responsible for the implementation of quality
management in higher education institutions about the reasons for the quality studies of THEQC and their
institutions, and whether they found the studies of THEQC successful. The data of the study were collected from
193 participants from 155 universities operating in Turkey in 2020, with a questionnaire including closed and
open-ended questions. A total of 4 questions, 2 closed and 2 open-ended, were analyzed with the descriptive
analysis method using the computer-aided qualitative data analysis software MAXQDA Analytics Pro 2020. The
results are described as; the reasons for the quality studies of THEQC and universities are to increase the quality
of universities in general and to improve Turkish higher education to world standards. In the study, while the
quality studies carried out by THEQC are generally found to be effective and efficient by the participants, the
belief that quality studies will transform Turkish Higher Education Institutions into educational institutions at
European standards is at a very high level.

Keywords: THEQC, Quality in Higher Education, Quality Assurance, Higher Education, Quality Management
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OZET

Gilintimiizde teknolojik alandaki hizli gelismeler bireylerin yasam sekillerinde ¢ok etkili degisimler getirmistir.
Sosyal, ekonomik, siyasal vb. bircok alanda olusan bu degisim bircok kolayligi da beraberinde getirmistir.
Ozellikle internet ve akilli telefonlarin hayatimiza girmesi ile degisim daha da hizlanmistir. Teknolojinin bize
sundugu kolayliklarin yaninda bazi olumsuzluklar: da beraberinde getirmistir. Toplumda insan iligkileri, sosyal
yasam tarzlarini, tiiketim bi¢imlerini bile degistirmistir. Teknoloji ve internetin bilingli olmayan, kontrolsiiz bir
sekilde kullanimina bagli olarak ortaya ¢ikan davranigsal bagimliliklar; asirt teknoloji kullanimi kisisel, sosyal,
ailevi, egitimsel, mesleki ve diger yasamsal alanlarda dikkat ¢ekici baz1 bozulmalara yol acabilmektedir. Bu
calismada bagimlilik, teknoloji bagimlilig1 hakkinda literatiir taramasi yapilarak teknoloji bagimliliginin nedenleri
ve ¢Oziim Onerileri ortaya konmaya caligiimstir.

Anahtar Kelimeler: Teknoloji, Teknoloji Bagimliligi, internet

New Problem of Our Age Technology Addiction

ABSTRACT

Today, rapid developments in the field of technology have brought very effective changes in the lifestyles of
individuals. Social, economic, political etc. This change, which has occurred in many areas, has brought many
conveniences. Especially with the introduction of the internet and smart phones into our lives, the change has
accelerated. In addition to the conveniences that technology offers us, it has also brought some negativities. Human
relations in society have even changed social lifestyles and consumption patterns. Behavioral addictions that arise
due to the unconscious and uncontrolled use of technology and the internet; Excessive use of technology can lead
to some remarkable deterioration in personal, social, family, educational, professional and other vital areas. In this
study, the causes of technology addiction and solution suggestions were tried to be revealed by scanning the
literature on addiction and technology addiction.

Keywords: Technology, Technology Addiction, Internet
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OZET

Ozellikle son zamanlarda gerek kiiresel dlgekte gerekse yerel olgekte diinyadaki iklim degisikligi 6n plana
cikmistir. Buna paralel olarak iklim degisikligine karsi alinmakta olan 6nlemler, kampanyalar, uluslararasi
antlagmalar ve bunlarin getirdikleri tartisiimaktadir. iklim degisikliginin bir boyutunu da egitim olusturmaktadir.
Kiiresel anlamda iklim degisikligi egitimi neyi hedeflemektedir, hangi materyal ve egitimsel kanallari
kullanmaktadir gidi sorular ilk akla gelenlerdir. Gerek ortaokul ve gerekse liselerde iklim degisikligi egitiminin
ele alinmasi gereken derslerden birisi de cografya dersidir. Bu ¢alismanin amact da lise cografya 6gretim
programlarinda ve ders kitaplarinda ne tiir iklim degisikligi kazanimlart ve etkinliklerinin yer aldigini arastirmak
ve bu kazanim ile etkinliklerin biligsel diizeyin hangi taksonomik basamaklarinda yer aldigini tespit etmektir.
Calisma yiiriitiiliirken igerik analiz yaklagimi kullanilmigtir. Arastirmanin veri kaynaklari olarak lise cografya deri
Ogretim programi ve 2022-2023 yil1 egitim 6gretim yilinda okutulmasi uygun goriilen lise cografya ders kitaplari
dokuman incelmesi yoluyla analiz edilmistir. Elde edilen sonuglara goére lise dersi cografya dersi dgretim
programinda “iklim degisikligi” kavramina veya “kiiresel 1sinma” kavramna hig¢ yer verilmemistir. Ancak “iklim
degisikligi” kavraminin iglenebilecegi ve “iklim” kavramimin yer verildigi degisik kazanimlara yer verilmistir.
Ancak bu kazanimlar ver lise dersi cografya ders kitaplarinda yer verilen etkinliklerin ¢ok biiyiik bir bolimii st
diizey biligsel basamaklarda yer almayip, daha ziyade alt diizey bilissel diizey basamaklarinda yer almaktadir. Bu
nedenle lise cografya dersi 6gretim programinin giincellenmesi ve iklim degisikliginin tim boyutlarina yer verilen,
ayrica iilkemizin iklim degisikliginden etkilenme konusundaki farkli bakis agilarma yer veren kazanimlar
gelistirilmesi, ders kitaplarimin da buna gore yeniden giincellenmesi 6nerilmektedir.

Anahtar Kelimeler: iklim Degisikligi, Lise Cografya Ogretim Programi, Lise Cografya Ders Kitaplari, Bloom
Taksonomisi, Tiirkiye

Climate Change in High School Geography Curriculum and Textbooks in
Tiirkiye: A Taxonomic Analysis

ABSTRACT

Especially recently, climate change in the world has come to the fore both on a global and local scale. Parallel to
this, the measures taken against climate change, campaigns, international agreements and their implications are
discussed. One dimension of climate change is education. What does climate change education aim at in a global
sense, which materials and educational channels it uses, are the first questions that come to mind. One of the
courses that should be dealt with in climate change education in both secondary and high schools is geography.
The aim of this study is to investigate what kind of climate change achievements and activities are included in
high school geography curricula and textbooks, and to determine in which taxonomic steps of the cognitive level
these achievements and activities take place. Content analysis approach was used while conducting the study. As
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the data sources of the research, the high school geography leather curriculum and the high school geography
textbooks deemed appropriate to be taught in the 2022-2023 academic year were analyzed through document
review. According to the results obtained, the concept of "climate change" or the concept of "global warming" was
not included in the high school geography course curriculum. However, different achievements in which the
concept of "climate change" can be processed and the concept of "climate" are included are included. However,
most of the activities included in these acquisitions and high school geography textbooks do not take place in high-
level cognitive levels, but rather in lower-level cognitive levels. For this reason, it is recommended to update the
high school geography curriculum and to develop achievements that include all aspects of climate change, as well
as different perspectives on the impact of climate change in our country, and to update the textbooks accordingly.

Keywords: Climate Change, High School Geography Curriculum, High School Geography Textbooks, Bloom
Taxonomy, Tiirkiye
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OZET

Toplumun kadina ve erkege bictigi roller sebebiyle esitlik/esitsizlik kavramlari son donemde oldukga
vurgulanmakta, bu baglamda “toplumsal cinsiyet kavrami” one ¢ikmaktadir. Bireylerin cinsiyet¢i rollerinin 6n
planda oldugu bir diinyada, is hayatinda cinsiyete dayali mesleki ayrimciliktan séz etmemenin imkant
bulunmamaktadir. Orgiitsel basmakalip yargilar nedeniyle psikolojik baskiya ugrayan kadmlar, yonetimde belirli
bir kademeye gelebilmek veya bulundugu konumu korumak gibi nedenlerle bazi olumsuz davramislar
sergilemektedir. Kadin ¢aliganlarin baska kadin ¢alisan ya da yoneticilerden gordiikleri mobbing davranislari,
"pembe taciz" olarak tanimlanmistir. Otorite pozisyonundaki kadinin astlart olan kadinlara daha elestirel
yaklagmasi olarak tanimlanan kavram ise “Kralice Ar1 Sendromu” olarak literatiirde yer almaktadir. Bu sendrom
bireysel ve profesyonel basariya sahip olan kadinlarin, diger kadmlarin kariyer yolunda ilerlemelerine engel
olmasini ve kendi cinsiyetlerinden gelen rekabete tahammiilsiiz olma egilimlerini ifade etmekte, hemcinslerine
erkeklerden daha kotii davranan otorite veya gii¢ sahibi kadinlar1 kapsamaktadir. Bu kavramin tarihteki en 6nemli
ornegi olarak Ingiltere’nin ilk kadn basbakani Margaret Thatcher gosterilmektedir. Bu calismada, ydnetici
kadmlarin hemcinslerine uyguladigi olumsuz tutumlardan olan ‘“Kralige Ar1 Sendromu” ve “Pembe Taciz”
kavramlari, nedenleri ve etkileriyle cinsiyet ayrimi gergevesinde incelenmistir.

Anahtar Kelimeler: Toplumsal Cinsiyet Ayrimi, Psikolojik Baski, Mobbing, Kralige Ar1 Sendromu, Pembe Taciz

Psychological Violence Against Women at Work:

Queen Bee Syndrome-Pink Abuse
ABSTRACT

The concepts of equality/inequality have been emphasized a lot lately due to the roles that society assigns to women
and men, and in this context, the concept of "gender" comes to the fore. In a world where the sexist roles of
individuals are at the forefront, it is impossible not to talk about occupational discrimination based on gender in
business life. Women, who are subjected to psychological pressure due to organizational stereotypes, exhibit some
negative behaviors for reasons such as reaching a certain level in the management or maintaining their position.
The mobbing behaviors that female employees see from other female employees or managers are defined as "pink
harassment". The concept, which is defined as the more critical approach of women in the position of authority to
their subordinates, is included in the literature as "Queen Bee Syndrome". This syndrome refers to the tendency
of women with personal and professional success to prevent other women from progressing in their career path
and to be intolerant of competition from their own sex, and includes women with authority or power who treat
their fellow women worse than men. Margaret Thatcher, the first female prime minister of England, is shown as
the most important example of this concept in history. In this study, the concepts of "Queen Bee Syndrome™ and
"Pink Harassment", which are the negative attitudes of executive women towards their fellows, were examined
within the framework of gender discrimination with their causes and effects.

Keywords: Gender Discrimination, Psychological Pressure, Mobbing, Queen Bee Syndrome, Pink Harassment

197



C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Tiirkiye’deki Ortaokul Sosyal Bilgiler Dersi Ogretim Programlarinda ve
Ders Kitaplarinda Iklim Degisikligi: Taksonomik Bir Analiz

Prof. Dr. Eyiip ARTVINLI
Eskisehir Osmangazi University
eartvinli@ogu.edu.tr

Orcid: 0000-0002-0502-5720

Aras. Gor. Leyla DONMEZ
Eskisehir Osmangazi University
leyladonmezogu@gmail.com
Orcid: 0000-0002-5785-2058

OZET

9 Agustos 2021°de ¢evrim ici olarak yayimlanan Birlesmis Milletler, Hiikiimetler Aras1 iklim Degisikli Paneli
(IPCC)’nin 6’inc1 Degerlendirme Raporu’na gore iklim degisikligi yaygin sekilde goriilmekte ve artarak hizla
ilerlemektedir. Tiirkiye Siirdiiriilebilir Kalkinma Amaglari’ndan 13 numarali siirdiiriilebilir kalkinma amac1 olarak
“Iklim Eylemi” uygulamaya konmustur. Bu eylemin 3 numarali amaci olarak “iklim degisikligi azaltim, iklim
degisikligine uyum, etkinin azaltilmasi ve erken uyar1 konularinda egitimin, farkindalik yaratmanin ve insani ve
kurumsal kapasitenin gelistirilmesi” ne yer verilmektedir. Kuskusuz bdyle bir egitimin dgrencilere erken yaglarda
verilmesi ve iklim degisikligine karsi saglam bir temele dayanan farkindalik olusturmalari 6nemlidir. Bu
calismanin amaci da iklim eylemi siirdiiriilebilir kalkinma amacina hizmet etmek {izere Tiirkiye’deki ortaokul
sosyal bilgiler 6gretim programlarinda ve ders kitaplarinda ne tiir iklim degisikligi kazanimlar1 ve etkinliklerinin
yer aldigini arastirmak ve bu kazanim ile etkinliklerin biligsel diizeyin hangi taksonomik basamaklarinda yer
aldigini tespit etmektir. Calisma yiiriitiilirken yontem olarak nitel yaklagimlardan igerik analizi kullanilmistir.
Arastirmanin veri kaynaklari olarak ortaokul sosyal bilgiler 6gretim programi ve 2022-2023 yili egitim gretim
yilinda okutulmasi uygun goriilen ortaokul sosyal bilgiler ders kitaplart kullanilmistir. S6z konusu kaynaklar
dokuman incelmesi yoluyla analiz edilmistir. Elde edilen sonuglara gore ortaokul sosyal bilgiler dersi dgretim
programinda “iklim degisikligi” kavramina veya “kiiresel istnma” kavramina hig yer verilmemistir. Ancak “iklim
degisikligi” kavraminin iglenebilecegi ve “iklim” kavrammin yer verildigi degisik kazanimlara yer verilmistir.
Ancak bu kazanimlar ile ders kitaplarinda yer verilen etkinliklerin ¢ok biiyiik bir boliimii {ist diizey biligsel
basamaklarda yer almayip, daha ziyade alt diizey biligsel basamaklarda yer almaktadir. Bu nedenle ortaokul sosyal
bilgiler dersi dgretim programinin giincellenmesi ve iklim degisikliginin tiim boyutlarina yer verilen, ayrica
iilkemizin iklim degisikliginden etkilenme konusundaki farkli bakig agilarina yer veren kazanimlar gelistirilmesi,
ders kitaplarinin da buna gore yeniden giincellenmesi 6nerilmektedir.

Anahtar Kelimeler: iklim Degisikligi, Ortaokul Sosyal Bilgiler Ogretim Programi, Sosyal Bilgiler Ders Kitaplari,
Bloom Taksonomisi, Tiirkiye

Climate Change in the Curriculum and Textbooks of Secondary School

Social Studies Courses in Tiirkiye: A Taxonomic Analysis
ABSTRACT

According to August 9, 2021, the 6th Assessment Report of the United Nations Intergovernmental Panel on
Climate Change (IPCC), published online, climate change is widespread and Decelerating rapidly. “Climate
Action” has been added to the application as sustainable development goal No. 13 of the Sustainable Development
Goals of Tiirkiye. As the number 3 aim of this action, “Education, awareness-raising and development of
humanitarian and institutional capacity on climate change mitigation, adaptation to climate change, mitigation of
the impact and early warning” are included. Undoubtedly, it is important that such an education is given to students
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at an early age and that they form awareness based on a solid foundation against climate change. The aim of this
study to serve the purpose of Sustainable Development, Climate Action, climate change in Tiirkiye, the secondary
school social studies curriculum and textbooks, and investigate what kind of activities are located where the
objectives and activities with this acquisition is to determine where the steps is located on the cognitive level,
which is taxonomic. Content analysis from qualitative approaches was used as a method in the study. Secondary
school social studies curriculum and secondary school social studies textbooks deemed appropriate to be taught in
the academic year of 2022-2023 were used as data sources of the research. These sources have been analyzed
through document analysis. According to the results obtained, the concept of “climate change” or the concept of
“global warming” has never been included in the curriculum of the secondary school social studies course.
However, the concept of” climate change“can be processed and various achievements in which the concept of
”climate" is included are given. However, with these gains, a very large part of the activities included in textbooks
are not on the high-level cognitive steps, but rather on the lower-level cognitive steps. For this reason, it is proposed
to update the curriculum of the secondary school social studies course and to develop achievements that include
all dimensions of climate change, as well as different perspectives on the impact of climate change on our country,
and to update the textbooks.

Keywords: Climate Change, Secondary School Social Studies Course Curriculum, Social Studies Textbooks,
Bloom Taxonomy, Tiirkiye
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OZET

Son zamanlarin moda terimleri arasinda yerini alan “metaverse” kavrami, teknoloji endiistrisinin de hedefi haline
gelmistir. Diinyaca bilinen biiylik markalar dahi bu fiitliristik fikri benimseyerek yeniden markalagsma siirecine
girmektedirler. Internet, uygulamalar, donanim ve yazilimlar ile sosuz, birbirine bagh ve icine girilebilecek bir
sanal diinya olarak ifade edilen metaverse, kullanicilara ikiz bir evrende sanal hayatlarini fiziksel hayatlarin
yasadiklart gibi yasayabilme olanagi sunmaktadir. Bu yeniliklerin yani sira, metaverse teknolojisi pazarlama
diinyasina da kisa bir siire dncesine kadar hayal dahi edilemeyen yenilikler getirmektedir.

Bu calismada metaverse teknolojisi ve vaat ettigi olanaklar ele alinarak metaverse pazarlamaya detayli bir bakis
yapmak, is diinyasmin ve kullanicilarin bu yeni teknolojiye hazir olup olmadiklarini tiim avantajlart ve
dezavantajlari ile incelemek ve pazarlamanin yakin gelecegini ortaya koymak amaglanmistir.

Anahtar Kelimeler: Pazarlama, Dijital Pazarlama, Metaverse, Metaverse Pazarlama

MARKETING OF THE FUTURE: METAVERSE MARKETING

ABSTRACT

The concept of "metaverse", which has taken its place among the fashion terms of recent times, has also become
the target of the technology industry. Even world-renowned big brands adopt this futuristic idea and enter the
rebranding process. The metaverse, which is expressed as an endless, interconnected and accessible virtual world
with the Internet, applications, hardware and software, offers users the opportunity to live their virtual lives in a
twin universe as they live their physical lives. In addition to these innovations, metaverse technology brings
innovations to the marketing world that were unimaginable until a short time ago.

In this study, it is aimed to take a detailed look at metaverse marketing by considering metaverse technology and
the opportunities it promises, to examine whether the business world and users are ready for this new technology
with all its advantages and disadvantages, and to reveal the near future of marketing.

Keywords: Marketing, Digital Marketing, Metaverse, Metaverse Marketing
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OZET

Bu ¢alismanin konusu, Rusya-Ukrayna savaginda haber gorsellerinde liderlerin nasil temsil edildigi ve bu temsille
hangi mesajlarin verildigidir. Konuyla ilgili olarak yapilan literatiir taramasinda, bu savas &zelinde liderlik
mefhumunun medya organlarinca nasil ele alindigina yonelik herhangi bir ¢alismaya rastlanmamuistir. Calismanin
amaci, bu 6nemden hareketle Rusya-Ukrayna savasiyla ilgili haberlerde yer alan gorsellerde liderlerin nasil temsil
edildigi, nasil bir liderlik imaj1 yaratildig1 ve hangi mesajlarin verildiginin desifre edilmesidir. Belirlenen amagclar
dogrultusunda ¢alismada yedi farkli haber sitesinden sekiz adet gorsel, drneklem olarak se¢ilmistir. Segilen
gorseller, Amerikali dilbilimci Charles Sanders Peirce’in goriintiisel gosterge, belirti ve simge kavramlari esas
alinarak gostergebilimsel analiz yontemiyle incelenmistir. Caligma sonucunda, Rusya devlet bagkani Putin’in
diismanca ve saldirgan egilimler gosterdigi, buna karsin Ukrayna devlet bagkani Zelenski’nin miizakereden yana
oldugu, Putin’in saldirilarina kars1 Zelenski’nin iilkesini kararlilikla savunacagi seklinde mesajlar verildigi tespit
edilmistir. Ilgili gorseller liderlik imaji agisindan degerlendirildiginde; Putin kendinden emin, tehditkar, isgalci,
saldirgan, sinsi, ruh hali karmasik, hezimete ugramis, kin, nefret ve diismanlik dolu, stratejik hedeflerinden baska
bir seyi gozii gdrmeyen, acimasiz, miizakereye karsi olarak temsil edilmektedir. Zelenski ise kendinden emin,
kararli, sagduyulu, cesur, savasei ruhlu, samimi, halkinin yaninda, vatansever, miizakereci bir lider olarak 6n plana
¢ikmaktadir.

Anahtar Kelimeler: Rusya-Ukrayna savasi, Lider, liderlik imaji, Liderlerin temsili, Gostergebilim

Monthly Automobile Sales Prediction In Russia-Ukraine War: Leaders'
Representation In News Images

ABSTRACT

The subject of this study is to examine how the perception of leadership is represented in the media in the Russia-
Ukraine war through news images. In the literature review on the subject, no study was found on how the concept
of leadership was handled by the media in this particular war. In light of this importance, the study aims to decipher
how the leaders were represented in the images covered in the news reports about the Russia-Ukraine war, what
kind of leadership image was created and what messages were given. For this purpose, eight images from seven
different news sites were selected as samples. The selected images were examined using an indicative scientific
analysis based on the visual indicator, symptom and symbol notions of American linguist Charles Sanders Peirce.
The study revealed that Russian President Putin displayed hostile and aggressive tendencies, whereas Ukrainian
head of state Zelenski favoured the negotiation, while messages were given that Zelenski would defend his country
with determination against Putin's attacks. The relevant visuals were also evaluated in terms of leadership image.
Accordingly; Putin was represented as self-assured, threatening, invasive, aggressive, devious, mood-complex,
discouraged, hateful, hostile, unseeing anything other than his strategic goals, and cruel to negotiation. Zelenski
stood out as a confident, determined, prudent, brave, warrior-spirited, sincere, being side of his people, patriotic
and negotiating leader.

Keywords: Russia-Ukraine War, Leader, Leadership Image, Representation of Leaders, Semiology
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OZET

Isletmeler gelisen teknoloji ile birlikte cevrimici satislara ydnelmelerine ragmen hala miisterilere en rahat
ulasabilecekleri yol magazalardir. Artan magaza sayilari tiiketicilerin satin alma siire¢lerinde kararsizliga neden
olmaktadir. Bu yiizden satin alma siirecinde tercih yaparken farkli bilgi kaynaklarina bagvurmaktadirlar. Agizdan
agiza pazarlama stratejisi, tiiketicilerin bir isletme veya iiriinle ilgili bilgilerini diger tiiketicilere aktarmasi olarak
ifade edilmektedir. Agizdan agiza iletisim yoluyla ¢evrelerinden elde ettikleri bilgiler dogrultusunda magaza
tercihi yapmaktadirlar.

Giliniimiizde liniversite 6grencileri her ne kadar elektronik ortamdan etkilenseler de ¢evrelerinden de etkilenmekte
ve bir magaza tercihi yapmadan once etrafindaki farkli bilgi kaynaklarina bagvurmaktadirlar. Bu dogrultuda,
agizdan agiza pazarlamanin {iniversite 0grencilerinin satin alma karar siireglerine etkisini 6l¢gmek amaciyla
Adiyaman Universitesinde egitim goren 428 6grenciye anket formu uygulanmistir. Arastirmada elde edilen veriler
SPSS istatistiksel veri analizi programi yardimiyla analiz edilmis ve yorumlanmistir. Calismadan elde edilen
bulgularin hem alana katki sunmasi hem de perakende sektdriinde faaliyet gdsteren isletmelerin pazarlama
stratejilerine 151k tutmasi1 beklenmektedir.

Anahtar Kelimeler: Pazarlama, Agizdan Agiza Pazarlama, Perakendecilik

A Research on The Effect of Worth of World Marketing Strategy on Store
Preferences of University Students: Adiyaman University Case

ABSTRACT

Although businesses have turned to online sales with the developing technology, stores are still the most
comfortable way to reach customers. Increasing number of stores causes indecision in the purchasing processes of
consumers. Therefore, they refer to different sources of information while making a choice in the purchasing
process. Word of mouth marketing strategy is expressed as consumers transferring information about a business
or product to other consumers. Consumers choose stores in line with the information they obtain from their
environment through word-of-mouth communication.

Today, although university students are affected by the electronic environment, they are also affected by their
physical environment and consult different information sources around them before choosing a store. In this
direction, a questionnaire was applied to 428 students studying at Adiyaman University in order to measure the
effect of word of mouth marketing on the purchasing decision processes of university students. The data obtained
in the research were analyzed and interpreted with the help of SPSS statistical data analysis program. It is expected
that the findings obtained from the study will both contribute to the field and shed light on the marketing strategies
of businesses operating in the retail sector.

Keywords: Marketing, Word of Mouth Marketing, Retailing.
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ABSTRACT

With globalization, a period has been entered in which trade and capital movements are free in the world. Along
with this period, it is observed that investment alternatives, especially in financial markets, and capital flows to
the financial markets of countries in search of returns have increased. Especially as of the 1990s, capital flows to
developing countries have reached serious dimensions. It is also known that capital owners shape their investment
plans by taking into account the risk factors in the invested country. One of the important indicators taken into
account when forming investment plans is Credit Default Swap (CDS). It is a credit derivative instrument created
by JP Morgan Chase and, in the simplest terms, in order to protect against the risk of non-repayment of a debt, the
payee guarantees to a third party that he will receive it for a certain premium. It is known that the capital flows
coming to Turkey from abroad and those who manage this capital are sensitive to changes in CDS indicators. In
this respect, the relationship between non-residents' stock portfolios in Turkey and CDS has been examined. Engle-
Granger and Johansen cointegration tests were applied to detect long-term relationships in the study, in which
weekly data were used between August 2016 and February 2022. As a result of these tests, no long-term
relationship could be detected between the two series. Considering that there may be a hidden cointegration
relationship between the series, the hidden cointegration relationship was investigated by dividing the series into
positive and negative components with the tests of Granger-Yoon and Hatemi-J-lrandoust. As a result of both
tests, a hidden cointegration relationship could not be obtained. Finally, the causality relationship between the
stock portfolios of non-residents and CDS was examined with the Toda-Yamamoto Causality Test. In the findings,
one-way causality was determined from CDS to the stock portfolio of non-residents. In other words, changes in
CDS cause changes in the stock portfolios of non-residents.

Keywords: CDS, Non-Resident Stock Portfolio, Hidden Cointegration Tests, Toda-Yamamoto Causality Test.
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OZET

2000’li yillarin bagindan itibaren Tiirkiye’nin Afrika iilkeleri ile olan siyasi iliskilerinin arttig1, Afrika iilkelerinde
yeni konsolosluklar acildig1 ve devlet baskanlig1 diizeyinde goriismelerin arttig1 goriilmektedir. Zaman igerisinde
Tiirkiye ile Afrika iilkeleri arasindaki ¢esitli konularda iligkilerin artmasi, Tiirkiye’nin bélgeye olan ihracatinin
artis gostermesinde etkili olmustur. Yeralti kaynaklari bakimindan zengin olan Afrika iilkelerinin ekonomik
biliylime oraninin ve dolayisiyla da ithalatinin artacagi tahmin edilmektedir. Bu ¢alismanin amaci, Tiirkiye’nin
Afrika tlkelerine olan ihracatinda meydana gelen artiglarin tespitidir. Bu yapilirken Tiirkiye’nin, her bir Afrika
tilkesine yonelik olarak gergeklestirdigi ihracatin, yine her bir Afrika iilkesinin ithalati i¢indeki payi, yani
Tiirkiye’nin her bir iilkedeki pazar pay1 dikkate alinmigtir. Zaman icinde diger iilkelerin ithalatinda oldugu gibi
Afrika ilkelerinin ithalatinda da artislar meydana gelmistir. Afrika tlkelerinin ithalatindaki artisin etkisini
dislamak icin pazar payr kullanilmistir. Sonug olarak Tiirkiye’nin Afrika {ilkelerine olan ihracatinin ¢ok yiiksek
oranda artis gosterdigi, yani artan siyasi iligkilerin Tiirkiye ihracatina olumlu yansimalarinin oldugu tespit
edilmistir. Tiirkiye; Afrika pazarinda Cin, Hindistan, ABD, Fransa gibi iilkeler ile rekabet halindedir. Diinyanin
tiretim merkezi olmay1 hedefleyen Tiirkiye’nin, Afrika pazarina énem vermesi ve pazardaki payini artirmaya
devam etmesi biiyiik bir 6nem ve zorunluluk arz etmektedir.

Anahtar Kelimeler: Tiirkiye fhracati, Afrika Pazar1, Pazar Pay1, Afrika Ithalat:

Development of Turkey's Market Share in Selected African Countries

ABSTRACT

It is seen that Turkey's political relations with African countries have increased since the beginning of the 2000s,
new consulates have been opened in African countries and negotiations at the presidential level have increased.
The increase in relations between Turkey and African countries on various issues in this process has been effective
in the increase in Turkey's exports to the region. It is estimated that the economic growth rate and thus imports of
African countries, which are rich in underground resources, will increase. The aim of this study is to determine
the increases in Turkey's exports to African countries. While doing this, Turkey's exports to each African country,
the share of imports of each African country was taken into account. Over time, there has been an increase in the
imports of African countries, as in the imports of other countries. Market share was used to exclude the effect of
increase in imports of African countries. As a result, it has been determined that Turkey's exports to African
countries have increased at a very high rate, that is, increasing political relations have positive effectived on
Turkey's exports. Turkey is in competition with countries such as China, India, USA and France in the African
market. It has requires great important and imperative that Turkey, which aims to become the production center
of the world, increases its interest in the African market and continues to increase its market share.

Keywords: Turkish Export, African Market, Market Share, African Import
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OZET

Gelisen diinyanin o6nemli iilkelerinden biri olan Tiirkiye’de Cumhuriyetin ilanindan 1929 yilindaki biiyiik
ekonomik burana kadar olan donemde ozel sektore dayali bir ekonomik model ile ekonomik biiyiime
hedeflenmigtir. Ancak 1929 yilinda yasanan ekonomik buhran ve bu buhranin kiiresel dl¢ekteki olumsuz ekonomik
etkileri {ilkelerin hem iiretim yapilarinin hem de ticari faaliyet sekillerinin degismesine neden olmustur. Dogal
olarak Tiirkiye’de diinya ekonomisinde meydana gelen bu degisimden payini almis ekonomik acidan 6nemli
dlgiide olumsuz ydnde etkilenmistir. Ekonomik buhranin hemen ardindan patlak veren ikinci Diinya savasi, basta
savagan iilkeler olmak tizere bdlge iilkelerinin ve savasan iilkelerin ticari partnerlerinin, genel de makroekonomik
ozel de ise dis ticaret agisindan olumsuz yonde etkilenmesine ve dnemli parasal kayiplarin yasanmasina neden
olmugtur. Bu siirecte dogal olarak Tiirkiye’nin dis ticareti de 6nemli dlgiide olumsuz yonde etkilemis, savas
ortaminda kiiresel piyasalardaki talep azalislari nedeniyle dis ticaret gelirlerinin 6nemli bir kismini tarimsal
iiriinlerden saglayan Tiirkiye nin ihracati, dolayisiyla da ihracat gelirleri 6nemli oranda azalmistir. Ayrica bu
stiregte Tiirkiye’de ithalat odakli sanayilesmeyi 6n planda tutan bir dis ticaret politikasi izlenmis ancak artan doviz
kuru nedeniyle dis ticaret agigi artmis ve ekonomik biiylime performanst bu geligmelerden olumsuz yonde
etkilenmistir. Iktisadi literatiir detayl bir sekilde incelendiginde dis ticaret faaliyetlerinin ve gelirlerinin ekonomik
acidan bilylimenin itici giicli niteliginde oldugu goriilmekte, dolayisiyla da iilkelerin ekonomik performansini
arttirict yonde bir etkiye sahip oldugu anlasilmaktadir. Bu dogrultuda Tiirkiye, kalkinma ve biiyiime dinamiklerini
giiclii tutmak amaciyla ikinci diinya savasi sonrasinda yeni olugan neo-liberal ekonomik diizende iilkelerin
kendilerini toparlamak ve birbirileriyle olan ekonomik ve siyasi is birliklerini arttirmak amaciyla kurulan
uluslararasi ekonomik ig birligi drgiitlerine {iye olmaya baglamistir. Boylelikle bu yeni donemde Tiirkiye’nin, disa
acilma yoniinde dnemli bir gelisme gostermis oldugunu sdylemek mimkiindiir. Her firsatta ekonomik kalkinma
ve refah seviyesini uluslararasi ekonomik orgiitlere entegre olmak suretiyle arttirmayi hedefleyen Tiirkiye, bu
hedef dogrultusunda birgok uluslararasi ve bolgesel 6rgiitte ya kurulusundan itibaren ya da ¢ok kisa bir siire sonra
iiye olmustur. Tiirkiye’nin bu orgiit ve kuruluslar ile olan iliskilerini 6zellikle bolgesel faktorleri gbz oniinde
bulundurarak siirdiirdigii goriilmektedir. Tirkiye, tarihsel siire¢ igerisinde, 1960 yilinda OECD (Ekonomik
Kalkinma ve Isbirligi Orgiitii)'nde yer almis, sonrasinda cografi olarak dogusunda yer alan iilkelerle 1974 yilinda
IKB (Islam Kalkinma Bankas1) ve ECO (Ekonomik Isbirligi Teskilat)’da biinyesinde cesitli konularda isbirligi
yapmis, hemen sonrasinda 1976 yilinda batisinda yer alan Avrupa ilkeleri ile Giimriik Birligi’ni olusturmustur.
Ayrica G-20 de ve kuzeyinde yer alan iilkeler ile 1992 yilinda kurulan KEIB (Karadeniz Ekonomik Is Birligi
Orgiitii)’de de kurucu iiye olarak yer almistir. Bu kapsamda Tiirkiye nin gerek kurucu gerekse de iiye olarak dahil
oldugu birlik ve orgiitlerin Tiirkiye’nin ekonomik performans: iizerindeki etkilerinin detayli bir sekilde
degerlendirilmesi biiyiik bir dnem arz etmektedir. Bu amag¢ dogrultusunda hazirlanmis olan ¢aligmada, dncelikle
dis ticaret ve ekonomik biiyiime gibi temel kavramlar detayl1 bir sekilde anlatilmig, daha sonra Tiirkiye’nin dahil
oldugu uluslararas: ekonomik is birligi orgiitleri ve Tiirkiye’nin bu orgiitler igerisindeki 6nemi {izerinde durulmus,
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son olarak da bu orgiitlerin Tiirkiye’ nin dis ticaret hacmi ve ekonomik biiylimesi tizerindeki etkileri detayli bir
sekilde agiklanmustir.

Anahtar Kelimeler: Uluslararas1 Ekonomik Orgiitler, D1s Ticaret, Ekonomik Biiyiime, Thracat, ithalat.

The Effects of Economic Cooperation Organizations on Turkey's Foreign
Trade and Economic Growth Performance

ABSTRACT

Turkey that one of the most important countries of the developing world, economic growth has been aimed with
an economic model closed to the outside since the proclamation of the Republic. However, the Great Depression
experienced in 1929 and the negative economic effects of this depression on a global scale caused the countries to
change both their production structures and commercial activities. Naturally, Turkey has taken its share from this
change in the world economy and has been negatively affected economically. The Second World War, which
broke out after the Great Depression, caused the countries of the region, firstly the warring countries, and
especially the commercial partners of the warring countries In general, it has been negatively affected in terms of
macroeconomic and foreign trade in particular and has caused significant monetary losses. In this process,
naturally, In foreign trade of Turkey also had a significant impact, and due to the decrease in demand in global
markets in the war environment, Turkey's export, which provides a large part of its foreign trade income from
agricultural products, decreased significantly and also export revenues. In addition, in this process, a foreign trade
policy that prioritized import-oriented industrialization was followed in Turkey, but due to the increasing exchange
rate, the foreign trade deficit increased and the economic growth performance was adversely affected by these
developments. When the economic literature is examined as detail, it is seen that external trade activities and
incomes are the driving force of economic growth, and therefore it is understood that they have an effect on
increasing the economic performance of countries. In this direction, in order to keep strong its development and
growth dynamics strong, Turkey started to become a member of international economic cooperation organizations
established in order to enhance the countries themselves and to increase their economic and political cooperation
with each other in the neo-liberal economic which newly shaped after the second world war. Thus, in this new
period, it is possible to say that Turkey has made a significant progress towards opening up to foreign countries.
Aiming to increase the level of economic development and welfare with international economic integration at
every opportunity, Turkey has become a member of many international and regional organizations either since its
establishment or in a very short time in line with this goal. It is seen that Turkey maintains its relations with these
organizations and institutions, especially due to considering regional factors. In the historical process, Turkey took
place in the OECD (Organization for Economic Cooperation and Development) in 1960, and then cooperated with
the countries in the east geographically in 1974 in IKB (Islamic Development Bank) and ECO (Economic
Cooperation Organization) on various issues, also Tukey formed the Customs Union with the European countries
located in the west in 1976. It has also been a founding member of the G-20 and the countries in its north and the
BSEC (Black Sea Economic Cooperation Organization) established in 1992. In this direction, it is of great
importance to evaluate as detail the effects of unions and organizations in which Turkey is involved, both as a
founder and as a member, on Turkey's economic performance. In this study, which was prepared for this purpose,
first of all, basic terms such as foreign trade and economic growth were explained in detail, then international
economic cooperation organizations including Turkey and the importance of Turkey in these organizations were
emphasized. Its effects on foreign trade volume and economic growth are explained in detail.

Keywords: International Economic Organizations, Foreign Trade, Economic Growth, Export, Import.
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Social and Solidarity Economy as a Bottom-up Strategy to Overcome
Challenges in the Times of Uncertainty

Cemil YILDIZCAN
Galatasaray University
cyildizcan@gsu.edu.tr

Orcid: 0000-0002-6086-9053

ABSTRACT

In the face of the growing instability and uncertainty generated by the crises of capitalism today, diverse forms of
solidarity are being invented and reinvented by human communities around the world to address social and
environmental needs not adequately met by states and markets. Particular attention will be paid to examples of the
social and solidarity economy (SSE) in the agri-food sector. SSE initiatives and practices in this field will be
considered as politics from below in respect of values such as solidarity, cooperation, reciprocity and proximity in
search of formation and empowerment of communities. In Post-Covid era, some governments have begun and
also have been encouraged by the supranational institutions to integrate social and solidarity economies initiatives
in their own emergency response strategies. This presentation will discuss the potential of these initiatives to cope
with the vulnerabilities of communities and systems in the face of uncertainty and the challenges posed by the
crisis of capitalism today.

Keywords: Social and Solidarity Economy, Agri-Food Sector, Uncertainty, Neoliberal Crisis, Grassroots
Activism

207



C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Yoneticilerin Yesil Doniisiimcii Liderliginin Firmanin Yesil Imajina Etkisi:
Yesil Siirec Inovasyonunun Roliinii Anlamak

Asst. Prof. Dr. Burcu OZGUL

Istanbul Topkap1 University
burcuozgul@topkapi.edu.tr
Orcid: 0000-0001-8525-041X

OZET

Bu arastirma, firmalarin yesil imajlarmin 6nciillerini kesfetmek i¢in yoneticilerin yesil dontisiimcii liderligi ile
yesil siire¢ inovasyonunu incelemeyi amaclamaktadir. Literatiirdeki onceki g¢alismalar, yoneticilerin yesil
doniisiimcti liderliginin firmanin yesil imaj1 izerindeki etkisini aragtirmamaistir. Bu arastirma, dogal kaynak temelli
goriis ile iist kademeler teorisini birlestirerek, bu arastirma boslugunu doldurmak igin 6zgiin bir aragtirma gergevesi
gelistirmistir. Gelistirilen teorik model, Tiirkiye’de yiiksek teknolojili endiistrilerde faaliyet gdsteren 134 firmadan
toplanan veriler kullanilarak Smart PLS 3 analiz programi ile test edilmistir. Calismanin bulgulari, yoneticilerin
yesil doniistimcii liderligi ile firmanin yesil imaj1 arasinda dogrudan pozitif bir iligki oldugunu gdstermistir. Ayrica,
bu arastirma, yoneticilerin yesil doniigiimeii liderligi ile firmanin yesil imaj1 arasindaki iliskide yesil siireg
inovasyonunun kismi aracilik roliinii dogrulamistir. Bu arastirma, dogal kaynak temelli goriis ve iist kademeler
teorisini sentezleyerek, firmanin yesil imajinin onciillerine dair anlayisimiza yeni bakis agilar1 saglamaktadir.

Anahtar Kelimeler: Yesil Déniisiimeii Liderlik, Yesil Siire¢ Inovasyonu, Yesil Imaj

The Impact of Managers’ Green Transformational Leadership on the
Green Image of the Firm: Understanding The Role of Green Process
Innovation

ABSTRACT

This research aims to examine the green transformational leadership of managers and green process innovation to
discover the antecedents of firms’ green images. Previous studies in the literature have not investigated the effect
of green transformational leadership of managers on the green image of the firm. This research has developed an
original research framework to fill in this research gap by unifying the natural-resource-based view and upper
echelons theory. The developed theoretical model has been tested with the Smart PLS 3 analysis program using
data collected from 134 companies operating in high-tech industries in Turkey. The findings of the study showed
that there is a direct positive relationship between the green transformational leadership of managers and the green
image of the firm. In addition, this research confirmed the partial mediating role of green process innovation in
the relationship between the green transformational leadership of managers and the green image of the firm. This
research provides new insights into our understanding of the antecedents of the firm's green image by synthesizing
the natural resource-based view and upper echelons theory.

Keywords: Green Transformational Leadership, Green Process Innovation, Green Image
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Egitim Fakiiltesi Ogrencilerinin Uzaktan Egitime Iliskin Goriisleri

Prof. Dr. Mehmet Nuri GOMLEKSIZ
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Department of Educational Sciences

Elazig, Tirkiye

nurigomleksiz@yahoo.com

Orcid: 0000-0002-8268-0163

Guidence Counselor Elif CURO
Camdibi Kordonbirlik Secondary School,
Bornova-izmir, Tiirkiye
e-curo@hotmail.com

Orcid: 0000-0002-8421-7949

OZET

Betimsel nitelikteki bu arastirmanin amaci Firat Universitesi Egitim Fakiiltesi’nde uzaktan egitimi deneyimleyen
ogrencilerin, 6grenme yonetim sisteminin 6zelliklerini de kapsayacak bigimde, uzaktan egitime iligkin goriislerini
belirlemektir. Bu gergevede dgrencilerin uzaktan egitime iliskin erigebilirlikleri, kullanabilirlikleri, tutumlari, sahip
olduklar1 teknolojik olanaklar ve Ozyeterliklerine iligkin goriislerini belirlemektir. Ayrica uzaktan egitim
uygulamalarinin 6grenciler iizerindeki olumlu ve olumsuz etkileri ile yasanan olumsuzluklara doniik ¢6ziim
onerilerini ortaya ¢ikarmak amaglanmistir. Bu dogrultuda Egitim Fakiiltesi &grencilerinin uzaktan egitimde
erisebilirlik, kullanilabilirlik, tutumlar, teknolojik olanaklar ve &zyeterliklerine iligkin gérislerinin cinsiyetleri,
smif diizeyleri ve Ogrenim gordiikleri program degiskenleri agisindan degisip degismedigi belirlenmistir.
Arastirmanin ¢alisma grubu 2022-2023 egitim-6gretim yilinda Firat Universitesi Egitim Fakiiltesi Matematik,
Tiirkce, Fen Bilgisi, Sosyal Bilgiler, Resim-is, Okul Oncesi, Siif Ogretmenligi, Psikolojik Danismanlik ve
Rehberlik programlar 3. ve 4. siniflarinda 6grenim goren dgrencilerden olusmaktadir. Veri toplama araci olarak
Gokge, Onal ve Caliskan (2021) tarafindan gelistirilen, 25 madde ve bes alt boyuttan olusan besli Likert tipi
‘Uzaktan Egitime Siirecini Degerlendirme’ 6lgegi kullanilmistir. Olgegin agimlayici ve dogrulayici faktdr
analizleri yapilmis, 6l¢egin bes faktorlii yapisi ile toplam varyansin %70.479’unu agiklayabildigi belirlenmistir.
Olgege ait cronbach alpha giivenirlik katsayis1 0.954 olarak hesaplanmugtir. Olgegin alt boyutlarma iliskin
Cronbach Alpha giivenirlik sonuglari sirasiyla; erisilebilirlik 0,876, kullanilabilirlik 0,913, tutum 0,902, teknolojik
olanaklar 0,907 ve ozyeterlik de 0,921 seklinde hesaplanmustir. Olgek maddeleri kesinlikle katiliyorum,
katiliyorum, kararsizim, katilmiyorum, kesinlikle katilmiyorum seklinde derecelendirilmistir. Verilerin analizinde
aritmetik ortalama, standart sapma, bagimsiz gruplar t testi ve varyans analizi kullanilmistir. Arastirma ile
o0gretmen adaylarinin uzaktan egitime iliskin goriislerinin cinsiyetlerine, sinif diizeylerine ve 6grenim gordiikleri
boliimlere gore farklilastigi belirlenmistir. Aragtirma sonuglart dogrultusunda gesitli 6nerilerde bulunulmaktadir.

Anahtar Kelimeler: Egitim Fakiiltesi, Ogretmen Aday1, Uzaktan Egitim, Teknoloji
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Views of Education Faculty Students on Distance Education

ABSTRACT

The aim of this descriptive study is to determine the views of the students who experience distance education at
the Faculty of Education of Firat University, regarding distance education, includin the features of the learning
management system. In this context, we aimed to determine the students' views on their accessibility, usability,
attitudes, technological opportunities and self-efficacy regarding distance education. We also aimed to reveal the
positive and negative effects of distance education applications on students and solutions for the negativities
experienced. In this direction, it was determined whether the views of the Faculty of Education students regarding
accessibility, usability, attitudes, technological opportunities and self-efficacy in distance education were differed
in terms of their gender, grade level and program variables or not. The study group of the research consists of
students studying in the 3rd and 4th grades of Firat University Education Faculty Mathematics Education, Turkish
Education, Science Education, Social Studies Education, Painting, Pre-school Education, Classroom Teaching,
Psychological Counseling and Guidance programs in the 2022-2023 academic year. A five-point Likert-type
‘Evaluation of the Distance Education Process' scale consisting of 25 items and five sub-dimensions, developed by
Gokee, Onal, and Caliskan (2021), was used as the data collection tool. Explanatory and confirmatory factor
analyzes of the scale were performed, and it was determined that the scale could explain 70,479% of the total
variance with its five-factor structure. The Cronbach alpha reliability coefficient of the scale was calculated as
0.954. Cronbach Alpha reliability results for the sub-dimensions of the scale are respectively; accessibility 0.876,
usability 0.913, attitude 0.902, technological possibilities 0.907 and self-efficacy 0.921. The scale items were
graded as strongly agree, agree, undecided, disagree, strongly disagree. Arithmetic mean, standard deviation,
independent groups t test and analysis of variance were used to analyze the data. With the research, it was revealed
that students' opinions differed in terms of gender, grade level and department variables. VVarious recommendations
are offered based on the results of the research.

Key Words: Faculty of Education, Prospective Teacher, Distance Education, Technology
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Tibbi Dokiimantasyon ve Sekreterlik Boliimii Ogrencilerinde E-Saghk

Okuryazarhgi
Dr. Ogr. Uyesi Okan KOC
Balikesir Universitesi
okankochby@gmail.com
Orcid: 0000-0002-5356-5940
OZET

Bilgi ve iletisim teknolojilerindeki gelisime paralel olarak internet, saglikla ilgili 6nemli bir bilgi kaynag1 haline
donismistiir. Bu durum saglik alaninda yer alan bireylerin e-saglik okuryazarlifi konusunda kendisini
gelistirmesini zorunlu hale getirmektedir. Tibbi dokiimantasyon ve sekreterlik bolimii 6grencilerinin, gelecekte
saglik alaninda aktif olarak yer alacak bireyler olmasi sebebiyle, ¢evrimigi saglik bilgilerini bulma, kullanma ve
degerlendirme konusunda beceri sahibi olmasi gerekmektedir. Bu aragtirmanin temel amaci, Tibbi dokiimantasyon
ve sekreterlik bolimii &grencilerinin e-saglik okuryazarligini degerlendirmektir. Bu kapsamla Balikesir
Universitesi’nde 6grenim géren 78 ogrenciye anket yapilmistir. Arastirma sonucunda Ogrencilerin e-saglik
okuryazarlik becerilerinin diisiik seviyede oldugu tespit edilmistir.

Anahtar Kelimeler: Saglik okuryazarligi, e-saglik okuryazarligi, Tibbi dokiimantasyon,

E-Health Literacy in Medical Documentation and Secretarial Students

ABSTRACT

Parallel to the development in information and communication technologies, the internet has become an important
source of information about health. This situation makes it necessary for individuals in the field of health to
improve themselves in e-health literacy. Medical documentation and secretarial department students should be
skilled in finding, using and evaluating online health information, as they are individuals who will be actively
involved in the field of health in the future. The main purpose of this research is to evaluate the e-health

literacy of the students of the Medical documentation and secretarial department. In this context, 78 students
studying at Balikesir University were surveyed. As a result of the research, it was determined that the students’ e-
health literacy skills were at a low level.

Keywords: Online library catalog, OPAC, Information retrieval systems, Health sciences
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Bebek Besikte Ceyiz Sandikta Deyimi Uzerine

Dr. Mukadder GUNERI
mukadderguneri@gmail.com
Orcid ID: 0000- 0002-4384-6183

OZET

Son ii¢ yilda tiim insanliin yiiz yiize geldigi pandemi sorunu giivence hususunun; saglik, korunma, egitim,
Ogretim, beslenme ve mali boyutunun, giiniimiiz diinyasinda ¢ok daha hayati oldugunu bir kez daha 6n plana
cikarmistir. Gelisen diinya kosullarina paralel olarak giivence hususu, her alanda kurumsallasmis ve kurumsal
cercevede uygulamalar yapilmaktadir. Yalniz, Anadolu’da yiizyillardir halk arasinda bir deyim sdylene gelir.
“Bebek besikte(kundakta), ¢ceyiz sandikta.” Bu deyimin igerigi yiizyillardir uygulana gelir. Dogan bebek kiz ise
gelecekte kurulacak evle ilgili birikimler yapilir. Erkek ise daha ¢ok gelecekte mali yonden nakite donistiiriilecek
birikim yapilir. Ayrica, biiyiime siireclerinde onlar hi¢ yalniz birakilmaz. Sorunlartyla yakindan ilgilenilir. Daha
da ilerisi, anne ve baba ¢ocuklar1 kag yaginda olursa olsun, onlara kars1 surumluluklarini siirdiiriirler. Bu uygulama,
kdy yasaminda, kent yasaminda, giiniimiiz diinyas: site yasaminda, farkliliklar gosterir. Daha ¢ok anne, baba ve
aile biiyiiklerin sorumlulugunda yiiriitiile gelir. Tiirk toplumunda aile en kiigiik sosyal kurumdur. Anadolu’da
ylzyillardir uygulana gelen bu uygulamanin giiniimiiz diinyasinda gelecek adina yeni bir boyut kazanmasi
gerektigi hususuna dikkat gekmek amaci ile nerede, nasil, hangi kosullarda dogarsa dogsun, tiim dogan bebeklerin
anne, baba, ebebeyin ve devlet {igliisii ¢atis1 altinda gdvence hususu, klasik bir yontemle incelenmistir.

Anahtar Kelimeler: Aile, Anne-Baba, Bebek, Giivence, Pandemi.

Onto Idiom of “Baby is in the Cradle Dowry is in the Coffer.”

ABSTRACT

The pandemic problem that all humanity has faced in the last three years is the issue of assurance; has once again
highlighted that health, prevention, education, training, nutrition and financial aspects are much more vital in
today's world. In parallel with the developing world conditions, the issue of assurance is institutionalized in every
field and practices are carried out within the institutional framework. However, an idiom has been said among the
people for centuries in Anatolia. “The baby is in the cradle, the dowry is in the chest.” The content of this idiom
has been used for centuries. If the baby is a girl, savings are made for the house to be built in the future. For men,
savings are made that will be converted into cash in the future financially. Also, they are never left alone during
their growth process. Their problems are taken care of. Moreover, parents remain responsible for their children,
no matter how old they are. This practice shows differences in village life, urban life, and today's world site life.
It is mostly carried out under the responsibility of mothers, fathers and family elders. Family is the smallest social
institution in Turkish society. In order to draw attention to the fact that this practice, which has been practiced in
Anatolia for centuries, should gain a new dimension in the name of the future in today's world, the issue of safety
for all babies, no matter where, how or under what conditions they are born, under the umbrella of the mother,
father, midwife and the state, is done with a classical method. examined.

Keywords: Anatolia, Assurance, Baby, Family, Pandemic.
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OZET

Betimsel nitelikteki bu arastirmanin amaci Firat Universitesi Egitim Fakiiltesi’nde 6grenim goéren dgretmen
adaylarmin smif yonetiminde yeterliklerine iliskin goriiglerini belirlemektir. Bu g¢ergevede &grencilerin sinif
yonetiminde iligki yonetimi, 6gretimin yonetimi, davranig yonetimi, fiziksel diizen yonetimi ve zaman yonetimine
iliskin goriisleri belirlenmistir. Bu dogrultuda Egitim Fakiiltesi 6grencilerinin sinif yonetiminde iliski yonetimi,
O0gretimin yOnetimi, davranis yonetimi, fiziksel diizen yoOnetimi ve zaman yonetimine iliskin goriislerinin
cinsiyetleri ve oOgrenim gordiikleri program degiskenleri agisindan degisip degismedigi belirlenmistir.
Aragtirmanin ¢alisma grubu 2022-2023 egitim-6gretim yilinda Firat Universitesi Egitim Fakiiltesi Matematik,
Tiirkce, Fen Bilgisi, Sosyal Bilgiler, Resim-is, Okul Oncesi, Smif Ogretmenligi, Psikolojik Danismanlik ve
Rehberlik programlari 4. smiflarinda 6grenim goéren dgrencilerden olusmaktadir. Calisma evreninin tamamina
ulasilabildiginden ayrica drneklem se¢imine gidilmemis ve evrenin tamami Orneklem olarak alimustir. Veri
toplama aract olarak 6gretmen adaylarmin smif yonetiminde yeterliklerine iligkin goriislerini belirlemek icin
Elcicek, Kinay ve Oral (2015) tarafindan gelistirilen, 30 madde ve bes alt boyuttan olusan “Sinif Yonetimi
Yeterlikleri” 6lgegi kullanilmistir. Olgegin agimlayici ve dogrulayict faktdr analizleri yapilmis ve dlgegin bes
faktorlii yapisi ile toplam varyansin %52 sini agiklayabildigi belirlenmistir. Olgege ait Cronbach Alpha giivenirlik
katsay1s1 0.87 olarak hesaplanmustir. Olgegin alt boyutlarina iliskin Cronbach Alpha giivenirlik sonuglari sirastyla;
iligki yonetimi 0,84, Ogretimin yonetimi 0,84, davranis yonetimi 0,60, fiziksel diizen yonetimi 0,76 ve zaman
yonetimi 0,57 seklinde hesaplanmistir. Olgek maddeleri ¢ok yeterliyim, yeterliyim orta diizeyde yeterliyim,
yetersizim, ¢ok yetersizim seklinde derecelendirilmistir. Verilerin analizinde aritmetik ortalama, standart sapma,
bagimsiz gruplar t testi ve varyans analizi kullanilmigtir. Aragtirma sonucunda 6grencilerin sinif yeterliklerine
iligkin goriisleri arasinda cinsiyet ve 6grenim goriilen program degiskenleri agisindan farklilasmanin oldugu ortaya
konmustur. Arastirma sonuglart dogrultusunda ¢esitli 6nerilerde bulunulmaktadir.

Anahtar Kelimeler: Egitim Fakiiltesi, Ogretmen Aday1, Siif Yénetimi, Sinif Yonetiminde Yeterlik
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Opinions of Faculty of Education Students on their Competence in
Classroom Management

ABSTRACT

The purpose of this descriptive study is to determine the opinions of prospective teachers studying at the Faculty
of Education of Firat University on their competence in classroom management. In this framework, students' views
on relationship management, teaching management, behavior management, physical order management and time
management in classroom management were determined. In this direction, we determined whether the views of
the Faculty of Education students on relationship management in classroom management, management of
instruction, behavior management, physical organization management and time management were differed in
terms of their gender and program variables or not. The study group of the research consisted of students studying
in the 4th grade of Firat University Education Faculty Mathematics Education, Turkish Language Education,
Science Education, Social Studies Education, Painting Education, Preschool Education, Classroom Teaching,
Psychological Counseling and Guidance programs in the 2022-2023 academic year. Since the entire population of
the study could be reached, no sample selection was made and the entire population was taken as a sample. As a
data collection tool, the "Classroom Management Competencies" scale consisting of 30 items and five sub-
dimensions, developed by Elgicek, Kinay, and Oral (2015), was used to determine the opinions of pre-service
teachers on their classroom management competencies. Explanatory and confirmatory factor analyzes of the scale
were performed and it was determined that the scale could explain 52% of the total variance with its five-factor
structure. The Cronbach alpha reliability coefficient of the scale was calculated as 0.87. Cronbach Alpha reliability
results for the sub-dimensions of the scale are respectively; relationship management 0.84, instruction management
0.84, behavior management 0.60, physical order management 0.76 and time management 0.57. The scale items are
rated as | am very competent, | am adequate, | am moderately sufficient, I am inadequate, | am very inadequate.
Arithmetic mean, standard deviation, independent groups t test and analysis of variance were used to analyze the
data. As a result of the research, it was revealed that students' opinions on their competence in classroom
management differed in terms of gender and department variables. Various suggestions are made in line with the
results of the research.

Keywords: Faculty of Education, Teacher Candidate, Classroom Management, Proficiency in Classroom
Management
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Saghk Bilimleri Ogrencilerinde OPAC Kullanim: Bahkesir Universitesi

Ornegi
Dr. Ogr. Uyesi Okan KOC
Balikesir Universitesi
okankocbby@gmail.com
Orcid: 0000-0002-5356-5940
OZET

Bu arastirma ile Balikesir Universitesi’nde 6grenim goren saglik bilimleri 6grencilerinin OPAC kullanim
aligkanliklarinin belirlenmesi amaciyla gerceklestirilmistir. Arastirma kapsaminda saglik bilimleri 6grencilerinin
demografik 6zellikleri de g6z oniinde bulundurularak, OPAC kullanim siklig1, yaganilan sikintilar ve kullanicilarin
memnuniyet durumlart ortaya konulmustur. Katilimcilardan veriler anket yoluyla toplanmistir. Temsili bir
ornekleme ulasmak igin rastgele orantili drneklem yontemi benimsenmistir. Balikesir Universitesi’nde saglhk
bilimleri alaninda toplamda 3380 6grenim gormektedir. 2022 yili Ekim ayinda Tip Fakiiltesi, Saglik Bilimleri
Fakiiltesi, Veteriner Fakiiltesi, Saglik Bilimleri Meslek Yiiksekokulu olmak iizere toplamda doért birimden 322
kisiye anket uygulanmistir. Doldurulan anketler basit tanimlayici istatistikler, ylizde ve frekans dagilimi
kullanilarak analiz edilmistir. Bununla birlikte katilimcilarin OPAC kullanim durumlar1 ve sikliklari belirlenirken
besli Likert tipi 6l¢ek kullanilmistir. Arastirma sonucuna gore, saglik bilimleri 6grencilerinin OPAC kullanim
aligkanliklarinin diisiik oldugu sonucuna ulasilmistir. Katilimeilarin biiyiik gogunlugu OPAC kullanim1 konusunda
olumsuz bir geri doniis bildirmistir. Bununla birlikte OPAC kullanimi konusundaki olumsuz durumun konuyla
ilgili yeterli teknik beceriye sahip olunmadigindan kaynaklandigi goriillmektedir.

Anahtar Kelimeler: Cevrimigi kiitiiphane katalogu, OPAC, Bilgi erisim sistemleri, Saglik bilimleri

Use of OPAC in Health Sciences Students: The Example of Balikesir
University

ABSTRACT

This research was carried out to determine the OPAC usage habits of health science students studying at Balikesir
University. Within the scope of the research, considering the demographic characteristics of health science
students, the frequency of use of OPAC, the problems experienced and the satisfaction of the users were revealed.
Data from the participants were collected through a questionnaire. Random proportional sampling method was
adopted to reach a representative sample. A total of 3380 students are studying in the field of health sciences at
Balikesir University. In October 2022, a questionnaire was applied to 322 people from four units: Faculty of
Medicine, Faculty of Health Sciences, Faculty of Veterinary Medicine, Vocational School of Health Sciences. The
completed questionnaires were analyzed using simple descriptive statistics, percentage and frequency distribution.
In addition, a five-point Likert type scale was used to determine the OPAC usage status and frequency of the
participants. According to the results of the research, it was concluded that the OPAC usage habits of health science
students were low. The vast majority of respondents reported a negative feedback on OPAC use. However, it is
seen that the negative situation regarding the use of OPAC is due to the lack of sufficient technical skills on the
subject.

Keywords: Online Library Catalog, OPAC, Information retrieval Systems, Health Sciences
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Kamu Denetc¢iligi Kurumu Kararlarinda Yonetsel Seffaflik

Prof. Dr. Ramazan SENGUL
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Orcid: 0000-0002-6541-623X

OZET

Ombudsman olarak bilinen Kamu Denetgiligi Kurumu (KDK), hak arama kurumu olup Tiirkiye Biiyiik Millet
Meclisi’ne bagli olarak faaliyette bulunmaktadir. Ombudsman, yurttaslarin resmi kurumlar ile yasadiklar1 yonetsel
isleyise iliskin tim sorunlarda bagvurabilecekleri bir kurumdur. Kendine 6zgii yapisiyla temel hak ve 6zgiirliiklerin
korunmas: ve kamu yonetiminde iyi yOnetimin tesisine odaklanmaktadir. Kamu yo6netimi iizerinde uyguladigi
denetimle kamu kurumlarinin eylem ve islemlerinin hukuka ve hakkaniyete uygunlugunu goézetir. Yonetimden
kaynaklanan sikayetleri dostga ¢oziim mekanizmalar1 yoluyla karara baglamaya g¢aligmasi ombudsmani diger
denetim mekanizmalarindan ayirir.

Seffaf yonetim iyi yonetimin temel bilesenleri arasinda yer alir. Seffaflik kamu yonetimi faaliyetlerinin toplum
tarafindan goriiniir ve bilinir hale gelmesidir. Seffafligin 6nemli bir bileseni olan bilgi edinme hakk1 ve 6zgiirliigii
vatandaglarin kamu kurum ve kuruluslarinin sahip oldugu bilgilere serbest¢e ulagimini ifade eder. Yonetimin bu
konudaki yilikiimliliiglinii yerine getirip getirmediginin denetiminde KDK onemli bir islev iistlenmektedir.
Magduriyet yaratan ve bagvuruya konu olan bireysel sikayetleri karara baglarken ilgili kamu kurumunun yonetsel
seffaflikla ilgili tutum ve davranisini inceler. Sikdyetin mahiyeti ve hakliliina bagl olarak verdigi tavsiye veya
kismi tavsiye kararlari ile yonetime yol gosterir. Nitel arastirma yonteminin uygulandigi ¢alismamizin amact
KDK’nin yonetsel seffaflik konusundaki bu islevini ne derece yerine getirebildigini ortaya koymaktir. Dokiiman
analizi baglaminda bireysel bagvurulara iligkin kurumun aldigi kararlar icerik analizine tabi tutulmustur.

Anahtar Kelimeler: Kamu Denet¢iligi Kurumu, Seffaflik, Bilgi Edinme Hakki.

Administrative Transparency in the Decisions of the Ombudsman
Institution

ABSTRACT

Kamu Denetciligi Kurumu (KDK), known as the Ombudsman Institution of Turkiye, is a legal-seeking institution
and operates under the Turkish Grand National Assembly. The Ombudsman is an institution that citizens can apply
for all problems related to the administrative functioning they experience with official institutions. With its unique
structure, it focuses on the protection of fundamental rights and freedoms and the establishment of good
management in public administration. It monitors the compliance of the actions and transactions of public
institutions with the law and equity through the supervision it exercises over the public administration. The attempt
to decide complaints arising from management through friendly resolution mechanisms distinguishes the
ombudsman from other control mechanisms.

Transparent management is among the basic components of good management. Transparency is making public
administration activities visible and known by society. The right and freedom of information, which is an important
component of transparency, refers to the free access of citizens to information owned by public institutions and
organizations. KDK undertakes an important function in the supervision of whether the management fulfills its
obligation in this regard. It examines the attitude and behavior of the relevant public institution regarding
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managerial transparency while deciding on the individual complaints that cause grievances and are the subject of
the application. It guides the management with its recommendations or partial recommendations depending on the
nature and justification of the complaint. The aim of our study, in which the qualitative research method was
applied, is to reveal the extent to which the KDK can fulfill this function of managerial transparency. In the context
of document analysis, the decisions taken by the institution regarding individual applications were subjected to
content analysis.

Keywords: The Ombudsman Institution of Turkiye, Transparency, Right to Information.
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The Effect of KOSGEB Supports and Additional Finance Options on the

Success of the Start-up
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Assoc. Prof. Dr. Sule TUZLUKAYA
Atilim University
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Orcid: 0000-0001-8244-6396

ABSTRACT

The aim of this study is to examine the additional financing options applied by entrepreneurs benefiting from
KOSGEB supports and to determine whether the preferred financing option has an effect on the success of the
venture. Small and Medium Enterprises Development and Support Administration (KOSGEB) supports many
start-ups every year. However, increasing costs and extra spendings to increase competitiveness often cause these
payments to not fully finance a start-up project. Therefore, most entrepreneurs need different additional financing
options in addition to KOSGEB supports in order to realize their business ideas. In the panel data set to be created
in order to reduce the effect of systematic factors in the study, the end-of-year EBIT (earning before interest and
tax) margins of 60 enterprises and the amount of support they provided from KOSGEB at the beginning will be
usedAdditional financing options will be separated into 0%-25% additional financing band, 25%-50% additional
financing band and GARCH method will be used in order to analyze the effects. Findings from the study will
measure the effect of the amount of support on the success of the entrepreneur and will benefit the legislator and
supporting institutions within the framework of the effect of the increase or decrease of this amount or the
diversification in additional financing resources on the success of the company. In the following studies, the effects
of periodic systematic elements on support programs will be examined.

Keywords: KOSGEB, EBIT margin, GARCH
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Kurgulama Diizeyi Teorisi Perspektifinden Tiiketicilerin Cevresel
Sorunlara Yonelik Tutumlarina Iliskin Kavramsal Bir Tartisma

Dr. Ogr. Uyesi Ali Emre AYDIN
Izmir Bakirgay Universitesi
ali.aydin@bakircay.edu.tr

Orcid: 0000-0002-2340-8469

OZET

Tiiketim toplumunda, gevresel sorunlarin olumsuz etkileri gittikce daha siddetli bir sekilde deneyimlenirken
tiiketicilerin, ¢evresel sorunlara kars: tutumlarini anlamak ve olumlu yonde etkilemek hem aragtirmacilarin hem
de uygulayicilarn tizerinde durdugu konulardan biri haline gelmistir. Bu konunun birlikte ele alindig1 teorilerden
bir tanesi psikolojik mesafe kavramiyla iliskili kurgulama diizeyi teorisidir. Psikolojik mesafe, bireylerin bir olay
ve nesne gibi bir hedef ile dogrudan deneyimlerinin uzakligina yonelik 6znel degerlendirmeleri olarak ifade
edilmekte ve uzaklik; zaman, mekan, sosyal mesafe ve varsayimsallik boyutlarindan kurgulanmaktadir (Trope &
Liberman, 2010). Kurgulama diizeyi teorisi ise psikolojik mesafenin, deneyimlerin zihinde temsil edilme
sekillerini degistirerek gelecekteki tepkileri etkiledigi iddiasina dayanmaktadir (Trope ve Liberman, 2003).
Kurgulama diizeyi teorisi ve iizerinde sekillendigi psikolojik mesafe kavrami, cevresel sorunlarla ilgili
calismalarda kullanilsa da konu iizerine yapilan arastirmalar cogunlukla iklim degisikligiyle sinirli kalmig ve farkli
cevresel sorunlar baglaminda psikolojik mesafenin boyutlari iizerinde yeterince durulmamigtir. Buradan hareketle,
calismanin amaci, tiiketicilerin g¢evresel sorunlara kargi tutumlarmi anlamada ve etkilemede kurgulama diizeyi
teorisinin roliinii tartismaktir. Ayrica gevresel sorunlarin farkli karakteristiklerinden hareketle, farkli bir baglamda
tartisarak kurgulama diizeyi teorisinin kapsamini genisletmek de hedeflenmektedir. Literatiirde, bireylerin ¢evresel
sorunlara yonelik algiladiklar1 psikolojik mesafe boyutlarinin, tiikketicilerin ¢evreyi korumaya yonelik tutumlari ve
tiiketim davranislartyla bir iligkisi oldugu ifade edilmekte ve 6zellikle iklim degisikligine yonelik tutum iizerine
¢ok sayida caligma oldugu goriilmektedir. Ancak, yapist ve sonuglari itibariyle farkli ¢evre sorunlarinin, bireyler
tarafindan farkli degerlendirilmesi miimkiin goriinmektedir. Ornegin, kiiresel 1sinmanin yol agtig1 sorunlar bireyler
tarafindan somut bir sekilde algilanmayabilir. Buna karsin, su kithgmin, hava kirliliginin ya da yesil alanlarin
azalmasmin dogurdugu sonuglar goriiniir oldugundan bireyler tarafindan farkli degerlendirilebilir. Bu nedenle,
tiketicilerin ¢evresel sorunlara ve bunlarin sonuglarina yonelik kurgularinin ve tutumlarinin farklilagmasini
beklemek miimkiindiir. Bu kavramsal ¢alismada, kurgulama diizeyi teorisinin farkli ¢cevresel sorunlar baglaminda
tartistlmasinin gerekliligine vurgu yapilmaktadir. Caligmanin, ¢evresel sorunlarin psikolojik mesafe acgisindan
farklilagabilecegine yonelik varsayimlardan hareketle, tiiketicilerin ¢evresel sorunlara yonelik tutumlarini anlama
ve tiiketim davranislarint olumlu yonde etkileme konusuna dair 6nermelerde bulunarak katki sunmasi
beklenmektedir. Ayrica g¢evresel sorunlar baglaminda psikolojik mesafe boyutlarina ydnelik tartismanin
derinlestirilmesi miimkiin olacaktir. Buradan hareketle psikolojik mesafe boyutlarmm su kithg, kirlilik, atik
yonetimi gibi tiiketiciler tarafindan nedenleri ve sonuglari itibariyle farkli degerlendirilebilecek konularda da
aragtirtlmasi 6nerilmektedir.

Anahtar Kelimeler: Kurgulama Diizeyi, Psikolojik Mesafe, Cevresel Sorunlar, Iklim Degisikligi, Tiiketim
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A Conceptual Discussion on Consumers’ Attitudes Towards Environmental
Issues From the Perspective of Construal Level Theory

ABSTRACT

In the consumer society, where the negative effects of environmental issues are being experienced more severely,
understanding the attitudes of consumers towards environmental issues and influencing them positively has
become an important topic that both researchers and practitioners focus on. One of the theories that this issue is
discussed together is the construal level theory related to the concept of psychological distance. Psychological
distance is explained as individuals’ subjective evaluations of the distance of their direct experiences with a target
such as an event or object, and distance is construed from the dimensions of spatial, social, temporal and
hypothetical (Trope & Liberman, 2010). Construal level theory, on the other hand, is based on the claim that
psychological distance influences future responses by changing the way experiences are represented in the mind
(Trope ve Liberman, 2003). Although the construal level theory and the concept of psychological distance are
used in studies on environmental issues, research on the subjects has been mostly limited to climate change, and
the dimensions of psychological distance in the context of different environmental issues have not been sufficiently
emphasized. In light of these, the main aim of the study is to assess the role of construal level theory in
understanding and influencing consumers’ attitudes towards environmental issues. Furthermore, this study aims
to broaden the scope of construal level theory by considering theory in a different context, based on the unique
characteristics of environmental issues. Previous studies showed that the dimensions of psychological distance
perceived by individuals towards environmental issues are related to consumers’ attitudes towards protecting the
environment and their consumption behaviors, and most of these studies focus on attitudes towards climate change.
However, it seems possible that different environmental issues can be evaluated differently by individuals due to
their structure and results. For example, the problems caused by global warming may not be perceived concretely
by individuals. On the other hand, the consequences of water scarcity, air pollution or lack of green spaces can be
evaluated differently by individuals as they are visible. For this reason, it is possible to expect that consumers’
construes and attitudes towards environmental issues and their consequences will differ. In this conceptual study,
it is emphasized that construal level theory should be discussed in the context of different environmental issues.
Based on the assumptions that environmental issues may differ in terms of psychological distance, current study
is expected to contribute to understanding consumers’ attitudes towards environmental issues and to positively
affect their consumption behaviors. In addition, it will be possible to deepen the discussion on the dimensions of
psychological distance in the context of environmental issues. Accordingly, psychological distance need to be
examined in topics such as water scarcity, pollution and waste management, which can be evaluated differently
by consumers in terms of antecedents and consequences.

Keywords: Construal Level, Psychological Distance, Environmental Issues, Climate Change, Consumption
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BIST Siirdiiriilebilirlik Endeksinde Déngiisel Performans Ol¢iimii’
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OZET

Giliniimiizde dogrusal ekonomi (al-kullan-at) anlayisi nedeniyle diinya kaynaklar1 biiylik oranda tiikkenmekte ve
israf edilmektedir. Bu ekonomi anlayisina kasit bir goriis olarak gelistirilen dongiisel ekonomi anlayisi ise
kaynaklar1 miimkiin oldugunca uzun siire ekonomi iginde tutan, fiziksel kaynaklarin katma degerini koruyan,
hammadde tiiketimini, at1§1 ve deger zinciri risklerini en aza indirgemeyi amaglayan yeni bir ekonomi modelidir.
Bu calismada, yeni ekonomi modeli olan dongiisel ekonominin iilkemizde farkindaligini1 6lgebilmek adina BIST
Siirdiiriilebilirlik endeksinde yer alan imalat sanayi isletmelerinin 2018, 2019 ve 2020 yillar1 i¢in dongiisel
ekonomi performans karsilastirmasi amaglanmistir. Mikro 6lgekte belirlenen dongiisel ekonomi gostergeleri
isletmelerin kurumsal raporlarindan Icerik Analizi yontemi ile toplanmistir. Calismada performans dl¢iimii igin
ihtiya¢ duyulan kriter agirliklar1 Entropi yontemi ile elde edilmis, performans siralamalar1 TOPSIS yontemi ile
yapilmistir. Her ii¢ yilda da Coca Cola igletmesi en iyi dongiisel performansa sahip olan isletme olmustur. Farkli
senaryolar i¢in gergeklestirilen duyarlilik analizi sonuglarinda da Coca Cola isletmesi lider bir performans
sergilemistir.

Anahtar Kelimeler: Dongiisel Ekonomi Performansi, TOPSIS, Duyarlilik Analizi

Circular Performance Measurement in the BIST Sustainability Index

ABSTRACT

Today, due to the linear economy (take-use-dispose) understanding, world resources are being depleted and wasted
to a large extent. The circular economy approach, which was developed as a counter to this understanding of
economy, is a new economy model that keeps resources in the economy as long as possible, preserves the added
value of physical resources, and aims to minimize raw material consumption, waste and value chain risks. In this
study, it is aimed to compare the circular economy performance of the manufacturing industry enterprises included
in the BIST Sustainability index for the years 2018, 2019 and 2020 in order to measure the awareness of the
circular economy, which is the new economy model, in our country. Circular economy indicators determined at
micro scale were collected from corporate reports of enterprises by Content Analysis method. In the study, the
criteria weights needed for performance measurement were obtained by the Entropy method, and the performance
rankings were made by the TOPSIS method. In all three years, the Coca-Cola business was the one with the best
cyclical performance. In the results of the sensitivity analysis carried out for different scenarios, the Coca Cola
company displayed a leading performance.

Keywords: Circular Economy Performance, TOPSIS, Sensitivity Analysis

! Bu calismada Karabiik Universitesi Lisansiistii Egitim Enstitiisi’nde Murat SURMEN tarafindan hazirlanmakta
olan yiksek lisans tez ¢alismasindan yararlaniimistir.
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Mermer Sektoriinde Bolgesel Kiimelenme: Bilecik ilinde Mermer
Isletmeleri Uzerine Nitel Bir Arastirma
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OZET

Rekabetin giderek artan Onemiyle birlikte isletmeler, sadece ulusal rekabette degil kiiresel rekabette de
siirdiiriilebilir rekabet avantaji saglamak icin farkli ve etkili yollar aramaya baslamustir. Ulkeler geleneksel ticaret
politikalarmi1  degistirerek uluslararasi rekabette kiimelenme politikasint  uygulamaya baslamiglardir.
Kiimelenmeler, verimlilik, yenilik ve rekabet giicii {izerinde biiyiik 6nem tagimaktadir.

Bu calismada oncelikle Porter’in Elmas modelinden ve modelin kiimelenmeyi tesvikinden bahsedilmis,
kiimelenmenin &nemi ve sagladigi olanaklara deginilmis, yaklasima yoneltilen elestiriler incelenerek Diinya’da ve
Tiirkiye’deki kiimelenme yaklagimlari {izerinde durulmustur. Caligmanin uygulama kisminda ise Tiirkiye’ nin
uluslararasi arenada en gii¢lii dogal tas rezervlerinden biri olan mermer alaninda faaliyet gosteren isletmelerin
yoneticileri ile derinlemesine miilakat yapilmistir. Elde edilen bulgular 1s1ginda mermer sektdriinde bolgesel
kiimelenmenin 6nemi Porter’in Elmas modeli ile agiklanmaya ¢alisilmistir. Calisma sonuglarinin hem akademik
literatiire katk: sunacagi hem de sektorde faaliyet gosteren isletmelere siirdiiriilebilir rekabet avantaji saglama
yolunda yol gosterici olacag diistiniilmektedir.

Anahtar Kelimeler: Elmas Modeli, Kiimelenme, Rekabet Avantaji, Mermer Sektorii, Dogal Tas Sektorii.

REGIONAL CLUSTERING IN THE MARBLE INDUSTRY: A QUALITATIVE
RESEARCH ON MARBLE BUSINESSES IN BiLECIK

ABSTRACT

With the increasing importance of competition, businesses have started to seek different and effective ways to
provide sustainable competitive advantage not only in national competition but also in global competition.
Countries have started to implement clustering policy in international competition by changing their traditional
trade policies. Clusters are of great importance on efficiency, innovation and competitiveness.

In this study, first, Porter's Diamond model and the model's promotion of clustering are explained, the importance
of clustering and the opportunities it provides are mentioned, the criticisms directed to the approach are examined
and clustering approaches in the world and in Turkey are emphasized.

In the application part of the research, in-depth interviews were conducted with the managers of the enterprises
operating in the field of marble, which is one of the strongest natural stone reserves of Turkey in the international
arena. In the light of the findings, the importance of regional clustering in the marble sector has been tried to be
explained with Porter's Diamond model. It is thought that the results of the study will both contribute to the
academic literature and guide the businesses operating in the sector on the way to provide sustainable competitive
advantage.

Keywords: Diamond Model, Clusters, Competitive Advantage, Marble Industry, Natural Stone Industry.
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OZET

Bilimsel bilgiyi lireten ve yayan evrensel kurumlar olan tiniversiteler, bolgesel bir aktor olarak kalkinma siirecinde
onemli bir rol oynamaktadir. Bolgesel kalkinma teori ve uygulamasinda degisen anlayisin bir sonucu olarak
tiniversitelerin bolgesel kalkinmadaki 6nemi ve islevi de her gegen giin giderek artmaktadir. 1980°den beri devam
eden her ile bir liniversite kurulmasi politikasi ile Tiirkiye’de birgok yeni {iniversite kurulmustur. Yeni kurulan bu
tiniversitelerin kent, ¢evre sartlari, toplumsal, kiiltiirel ve ekonomik alanlarda bir¢ok doniigiimiin tetikleyicisi
oldugu bilinmektedir. Harran Universitesi bilinen en eski iiniversite olan Harran Okulu’nun bulundugu cografyada
1992 yilinda kurulmustur. Harran Universitesi tasidig1 bu tarihi misyon nedeniyle yiizyillar énce oldugu gibi
glinimiizde de evrensel bilgiye oldugu kadar bolgeye de katki saglamasi beklenmektedir. Bu ¢alismada Harran
Universitesinin faaliyet gosterdigi Sanlurfa iline katkilar1 ve bdlge ile olan etkilesimi ele alinacaktir. Calisma
kapsaminda 6grencilere, liniversite ¢alisanlarina ve Sanlurfa’da yasayanlara anket uygulanacaktir. Bu anketlerle
iiniversite sehir etkilesimi ve Ogrenciler ile iiniversite ¢alisanlarinin bolgede gerceklestirdikleri harcamalarin
dolayli ve dolaysiz etkileri tespit edilmeye ¢aligilacaktir. Anketlerden elde edilen verilerin analizi ile Harran
Universitesi’nin Sanlurfa iline olan sosyoekonomik katkilari belirlenecektir. Arastirma ¢iktilarinin bolgedeki
paydaslarla paylasilmasi ile tniversitenin bdlgede benimsenmesi ve desteklenmesine de katki sunulacagi
diisiiniilmektedir. Bdylece Harran Universitesi i¢ ve dis paydaslarla isbirligini gelistirerek yerel/bdlgesel
kalkinmada etkinligini artirabilme imkanina kavusacaktir.

Anahtar Kelimeler: Bélgesel Kalkinma, Yerel Kalkinma, Universiteler ve Yerel Ekonomi, Sanliurfa, Harran
Universitesi

Universities as Regional Development Tools: The Case of Harran
University

ABSTRACT

Universities, which are universal institutions that produce and disseminate scientific knowledge, play an important
role in the development process as a regional actor. As a result of the changing understanding in regional
development theory and practice, the importance and function of universities in regional development is increasing
day by day. With the policy of establishing a university in every province since 1980, many new universities have
been established in Turkey. It is known that these newly established universities are the trigger of many
transformations in the city, environmental conditions, social, cultural and economic fields. Harran University was
established in 1992 in the geography where the Harran School, the oldest known university, is located. Due to this
historical mission, Harran University is expected to contribute to the region as well as to universal knowledge
today, as it was centuries ago. In this study, the contributions of Harran University to the province of Sanliurfa
where it operates and its interaction with the region will be discussed. Within the scope of the study, a questionnaire
will be applied to students, university staff and people living in Sanliurfa. With these surveys, it will be tried to
determine the direct and indirect effects of university-city interaction and the expenditures of students and
university staff in the region. The socioeconomic contributions of Harran University to Sanlurfa will be
determined by the analysis of the data obtained from the questionnaires. It is thought that sharing the research
outputs with the stakeholders in the region will contribute to the adoption and support of the university in the
region. Thus, Harran University will have the opportunity to increase its effectiveness in local/regional
development by developing cooperation with internal and external stakeholders.

Keywords: Regional Development, Local Development, Universities and Local Economy, Sanlurfa, Harran
University.
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Kiiltiirel Bir Miras Olarak Mali Icerikli Tiirk Atasozleri ve Maliye Disiplini
Uzerindeki Etkileri
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Orcid: 0000-0002-7566-9724

OZET

Sosyal hayat i¢ ice iligkilerden olusur. Bu iliskilerin diizenli bir sekilde siirdiiriilmesi kurallarla saglanir. Bu
kurallar da bir anda degil uzun yillarin birikimleriyle olusur. Nitekim atasdzleri, uzun deneme ve gézlemlere dayali
olarak sOylenmis ve nesilden nesile aktarilarak kamu mali haline gelmis sozlerdir. Bu atasdzleri toplumun o
konudaki diislince ve deger yargilarint gosterir. Atasozleri igerik olarak hukuk kurallari gibi baglayici olmasa da
yol gostericidir. Igerigine aykir1 hareket edenler toplumdan dislanma ve asagilama gibi yaptirimlara tabidir.

Her millet gibi Tiirk milletinin de tarihi ve sosyal gelisimine gore liretilmis bircok atasozii vardir. Bu atasdzlerinden
bazilart mali yapiya ve iligkilere aittir. Bu ¢alismanin amaci diinden bugiine atasdzii niteligi kazanmig mali igerikli
Tirk atasozlerini tespit etmektir. Yontem olarak dokiiman analizi yontemi kullanilmis ve mali igerikli Tiirk
atasdzleri belirlenmistir. Icerik degerlendirmesi, bu atasézlerinden bazilarinm giiniimiiziin mali iliskileri acisindan
anlamli ve iglevsel oldugunu géstermistir.

Anahtar Kelimeler: Atasozleri, Tiirk atasozleri, Mali iliskiler

Turkish Proverbs with Financial Content as a Cultural Heritage and Their
Effects on Finance Discipline

ABSTRACT

Social life consists of intertwined relationships. The regular maintenance of these relations is ensured by rules.
These rules are formed not all at once, but with the accumulation of many years. As a matter of fact, proverbs are
advising words that were said based on long trials and observations and became public property by being passed
down from generation to generation. These proverbs show the thoughts and value judgments of the society on that
subject. Proverbs are guiding even if they are not binding like legal rules in terms of their content. Those who act
contrary to their content are subject to sanctions such as exclusion from society and humiliation.

Like every other nation, the Turkish nation has many proverbs produced according to its historical and social
development. Some of these proverbs belong to financial structure and relationships. The aim of this study is to
identify Turkish proverbs with financial content, which have gained the quality of proverbs from past to present.
Document analysis method was used as a method and Turkish proverbs with financial content were determined.
Content evaluation has shown that some of these proverbs are meaningful and functional in terms of today's
financial relations.

Keywords: Proverbs, Turkish proverbs, Financial relations
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Karbon Emisyonunun Isletmelerin Temerriit Riski Uzerindeki Etkisi
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OZET

Sera gazi emisyonu belirli bir slirede atmosfere salinan sera gazlarindan birinin toplam kiitlesi olarak ifade
edilmektedir. Sera gaz1 salinimlarindaki artis ve bunun kiiresel 1sinmada yarattig1 olumsuz sonuglar siirdiiriilebilir
kalkinmanin lokomotifi olan isletmelerin de faaliyetlerini 5nemli dlciide etkilemektedir. Insani etkiler nedeniyle
atmosfere salinimi son yiizyilda ¢ok fazla artan ve yikici etkilere neden olan en 6nemli sera gazi karbondioksittir.
Giiniimiizde isletmeler de neden oldugu maliyetleri yonetebilmek, diisiik karbonlu ekonomiye ge¢mek vb. birgok
amagcla karbon yonetimi uygulamaktadirlar. Karbon yonetiminin isletmeler i¢in 6nemli avantajlarindan birisi de
daha diisiik temerriit riskine sahip olmaktir. Bu nedenle bu ¢aligmada, karbon emisyonlarinin isletmelerin temerriit
riski tizerindeki etkisi aragtirilmaktadir. Mevcut literatiir, isletme performansi ve degeri i¢in emisyonlarin etkilerini
gosterirken, temerriit riski ve etkisinin altinda yatan ekonomik kanallar hakkinda ¢ok az sey bilinmektedir.
Calismada karbon emisyonu yiiksek ve diisiik olan sektorlerden isletmeler segilerek emisyonlarin verilerinin
isletmelerin temerriide olan uzaklig1 iizerindeki 6nemli ve olumsuz etkileri incelenmigtir. Temerriide olan uzaklik
Merton modeli ile elde edilmistir ve sirketlerin varliklarin1i modellemek igin ise Black-Scholes opsiyon fiyatlama
modeli kullanilmistir. Isletmelerin karbon verileri ve modele eklenen diger gostergeler Thomsons Reuters ve
Worldscope ver tabanlarindan elde edilmistir. Sonuglar degerlendirildiginde; isletmelerin emisyonlarinin temerriit
riski lizerinde 6nemli bir etkisi oldugu goriilmiistiir. Yiiksek karbon salinimi yapan isletmelerin daha yiiksek
temerriit riski oldugu sonucuna ulagilmistir. Bu nedenle isletme kararlarinda karbon yonetiminin ve azaltiminin da
dikkate alinmas1 gerektigi vurgulanmigtir.

Anahtar Kelimeler: Merton Modeli, Temerriit Riski, Karbon Emisyonu.

The Impact of Carbon Emissions on the Default Risk of Businesses

ABSTRACT

Greenhouse gas emission is the total mass of one of the greenhouse gases that are released into the atmosphere in
a certain period of time. The increase in greenhouse gas emissions and its negative consequences on global
warming also have an important impact on the activities of enterprises, which plays a key role in sustainable
development. Carbon dioxide is the most important greenhouse gas, the emission of which has increased
tremendously in the last century due to the impact of human activities and it has devastating effects. Recently,
companies also use carbon management strategies for many purposes such as managing the costs that they cause
and transitioning to a low-carbon economy. One of the important advantages of carbon management for companies
is to have lower default risk. Therefore, in this study, the effect of carbon emissions on the default risk of
enterprises is investigated. There are many studies that show the effect of emissions on business performance and
their value, however, there are only a few studies that show the economic reasons for the default risk and its impact.
In this study, we investigate the important and negative effects of carbon emissions on the distance to the default
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of companies. To do so, we use the emissions data that are obtained from sectors with high and low carbon
emissions. The distance to default was obtained by the Merton model and we use the Black-Scholes option pricing
model for the assets of the companies. Carbon data of companies and other indicators added to the model were
obtained from Thomsons Reuters and Worldscope databases. In the study, businesses from sectors with high and
low carbon emissions were selected and the significant and negative effects of emissions data on the distance of
businesses to default were examined. The results show that the carbon emissions of the companies have a
significant impact on the default risk. Moreover, enterprises with high carbon emissions have higher default risk.
Fort this reason, we suggest that carbon management and reduction should be considered in the decisions of
companies.

Keywords: Merton Model, Risk of Default, Carbon Emission.
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Maliye Biliminin Oznesi Olarak “Sehir” ve “Sehir Maliyesi”
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OZET

Sosyal ve ekonomik yagsamin dinamizmi sadece yeni bilim dallart dogurmaz, mevcut bilim dallarini da genisletir,
zenginlestirir. Nitekim 21. yiizyilda iletisim ve ulasim teknolojilerinde yasanan hizli gelismeler gelencksel
ekonomik iliskilerin giderek terk edilmesine, bu iliskilerin dijital ortamlara taginmasi suretiyle kiiresellesmesine
neden olmustur. Bu gelismeler diinyada kimi sehirleri (New York, Londra, Pekin, Tokyo, Ziirih, Singapur, [stanbul
vb.) kiiresel ekonominin 6nemli aktdrleri haline getirmistir. Bu gelismeler sonucunda sehirlerin ekonomik yapisi
ve isleyisi, ekonominin yeni bir alt disiplini olan 'Sehir Ekonomisi' baslig1 altinda incelenmeye baslanmistir.

Ekonomik ve mali faaliyetler bir biitiiniin birbirini etkileyen parcalaridir. Birindeki degisiklikler dogal olarak
digerini de etkiler. Sehir dlgegindeki ekonomik ve mali faaliyetler de ayni etkilesim igerisindedir. Bu etkilesim
sehirlerin mali yap1 ve isleyislerinin arastirtlmasinda yenilikleri zorunlu kilmistir. Bu baglamda Sehir Maliyesi,
sehirlerin mali yapilarinin ve iliskilerinin gegmiste oldugu gibi "Yerel Yonetimler Maliyesi" baglig1 altinda degil,
"Sehir Maliyesi" baglig1 altinda farkli, 6zgiin ve sehre 6zgii bir yaklagimla incelenmesi anlamina gelmektedir.

Tiirkiye'deki sehirler, orta ve uzun vadede diinyadaki gelismelerden ekonomik ve finansal yapilari ve isleyisleri
acisindan etkilenecektir. Ayrica Tiirkiye'de illere 6zgii finansal yap1 ve uygulamalar da ¢ok ¢esitlidir. Farkli
islevleri olsa da hem merkezi yonetim birimleri hem de yerel yonetim birimleri sehirde mali faaliyetlerde
bulunmaktadir. Sehirlerdeki mali yap1 ve iligkilerin ¢esitliligi ve karmasikligi, sehrin mali yapisi ve isleyisine
biitiinciil bir bakis a¢isini ifade eden 'Sehir Maliyesi' disiplinini zorunlu kilmaktadir.

Bu ¢alismada nitel bir arastirma yontemi olan dokiiman analizi yontemi kullanilmistir. Bu yontemle Tiirk yerel
yonetim mevzuati incelenmistir. Bu yolla 'Sehir Maliyesi' bilimini zorunlu kilan nedenlerin belirlenmesi
amaglanmistir. Elde edilen sonuglar hem 'Sehir maliyesi' bilim disiplininin gerekliligini hem de c¢aligmanin
Onemini ortaya koymustur.

Anahtar Kelimeler: Maliye Bilimi, Sehir, Sehir Maliyesi, Yerel Yo6netimler Maliyesi

“City” and “City Finance” as the Subject of Finance Science”
ABSTRACT

The dynamism of social and economic life not only gives birth to new branches of science, but also expands and
enriches existing ones. As a matter of fact, rapid developments in communication and transportation technologies
in the 21st century have led to the abandonment of traditional economic relations and the globalization of these
relations by transferring them to digital environments. These developments have transformed some cities in the
world (New York, London, Beijing, Tokyo, Zurich, Singapore, Istanbul, etc.) into important actors of the global
economy. As a result of these developments, the economic structure and functioning of cities began to be examined
under the title of 'Urban Economy’, a new sub-discipline of economy.

Economic and financial activities are parts of a whole that affect each other. Changes in one naturally affect the
other. City-scale economic and financial activities are also in the same interaction. This interaction necessitated
innovations in the investigation of the financial structure and functioning of the cities. In this context, City Finance
means investigating the financial structure and relations of cities with a different, original and city-specific
approach under the title of "City Finance", not under the title of "Local Governments Finance" as in the past.

Cities in Turkey will be affected by the developments in the world in the medium and long term in terms of their
economic and financial structure and functioning. In addition, the city-specific financial structure and practices in
Turkey are also very diverse. Although they have different functions, both central government units and local
government units have financial activities in the city. The diversity and complexity of the financial structure and
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relations in the cities necessitate the discipline of 'City Finance', which expresses a holistic perspective on the
financial structure and functioning of the city.

In this study, the document analysis method, which is a qualitative research method, was used. With this method,
Turkish local government legislation has been examined. In this way, it is aimed to determine the reasons that
make the 'City Finance' science obligatory. The results obtained revealed both the necessity of the 'City Finance'
science discipline and the importance of the study.

Keywords: Finance Science, City, City Finance, Local Government Finance
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Ozet

Son teknolojik gelismeler, hali hazirda belirsizlik ve kesintilerle miicadele etmekte olan firmalara veri-zengini
(bliylik veri) bir ¢evre sunarken, tedarik zincirlerinin mevcut dijital doniislime uyum saglamasi i¢in yeni
kabiliyetler gelistirmesi gerekliligi ortaya g¢ikmustir. Ayrica, diinyadaki krizler, dogal afetler, ekonomik
belirsizliklerin 6niimiizdeki yillarda da devam edebilecegi, bunlarin da firmalarin devamliliklari ve performanslari
iizerinde biiyiik bir tehdite sebep olabilecegi tahmin edilmektedir. Dolayisiyla 6zellikle son yillarda, firmalar
tedarik zincirlerinde teknoloji yatirimina agirlik vermektedirler. Ancak yoneticiler “teknolojiden kabiliyete” bakis
acisina sahip olmazlarsa bu yatirimlar firmalara zarar verebilir. Bilgi teknolojileri kullanimi1 ve etkileri ¢cok kez
incelenmis olmasina ragmen, bilgi teknolojileri kabiliyetinin 6zel bir tiirii olarak analitik teknoloji kabiliyetini
inceleyen arastirmalar heniiz yeterli degildir. Bu ¢aligma ile, firmalarin ugtan uca tiim siireglerini daha iyi
yonetebilmesi ve stiin firma performansina ulagabilmesi igin ihtiya¢ duydugu “tedarik zinciri analitigi teknoloji
kabiliyeti”’ne odaklanilmistir. Calismada, mevcut literatiir incelenmis ve tedarik zinciri analitigi teknoloji
kabiliyetinin firma performansina etkisinde tedarik zinciri dayanikliliginin aracilik rolii bilgi isleme teorisi 151¢1nda
aragtirllmistir.

Anahtar Kelimeler: Tedarik Zinciri, Biiyiik Veri Analitigi, Teknoloji Kabiliyeti, Dayaniklilik, Bilgi Isleme
Teorisi

Abstract

As recent technological developments led organizations to operate in data-rich (big-data) environments in which
uncertainty and disruptions have taken place already, the necessity to develop new capabilities within supply
chains arose to adapt to digital transformation. Moreover, the worldwide crisis, natural disasters, and economic
uncertainties are anticipated to be continuous in the following years causing a big threat to global supply chains
and the sustainable performance of organizations. Therefore, organizations focus on investments in technology
within their supply chains, especially last years. However, all these investments might destroy organizations if
they do not acquire the “technology to capability” perspective. Although the investigations on the usage of
information technologies and their effects have been presented many times, the studies on analytics technology
capability, which is a specific type of information technology capability, are still insufficient. The focus of this
study is the supply chain analytics technology capability that is required to manage end-to-end operations smoothly
for superior firm performance. The existing literature is examined and the effect of supply chain analytics
technology capability on firm performance and the mediating role of supply chain resilience is explored under the
light of information processing theory.

Keywords: Supply Chain, Big Data Analytics, Technology Capability, Resilience, Information Processing
Theory
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OZET

Cevre kalitesi, iklim degisikligi ve g¢evresel bozulmalar iilkeler agisindan ¢éziim aranan bir problem haline
gelmistir. Ozellikle gelismekte olan iilkeler icin siirdiiriilebilir cevre kalitesi hayati bir ihtiyactir. Dolayisiyla bu
calismanin amaci, gelismekte olan bir iilke olarak Tiirkiye’deki ¢evresel bozulmalarda finansal sektor gelisimin,
temiz enerjinin ve beseri sermayenin etkisini 1990-2015 doneminde incelemektir. Calismada oncelikle,
degiskenlerin duraganlik 6zelliklerinin sinamasi igin klasik birim kok testlerinden olan Phillips-Perron testi ile
kirtlmali olan Vogelsang-Perron birim kok testi uygulanmaktadir. Sonrasinda, ARDL sinir testi araciligiyla
bagimli ve bagimsiz degiskenler arasinda esbiitiinlesme varligi incelenerek, ARDL modeliyle de bagimsiz
degiskenlerin uzun donem katsayilari saptanmaktadir. Son olarak, VECM Granger nedensellik testi ile degiskenler
arasindaki kisa ve uzun donemli nedensellik sinanmaktadir. Ampirik bulgular, ekolojik ayak izi ile finansal sektor
gelisimi, beseri sermaye, temiz enerji ve fosil yakit tiiketimi arasinda esbiitiinlesme oldugunu goéstermektedir.
Ayrica bulgulara gore, finansal sektor gelisimi, temiz enerji ve fosil yakit tilketimi ¢evresel bozulmayi arttirirken
beseri sermaye ise azaltmaktadir. Granger nedensellik bulgular1 da, temiz enerji ve fosil yakit tiiketimi ile ¢evresel
bozulma arasinda uzun dénemli ¢ift yonlii nedensellik oldugunu ve finansal sektor geligimi ile beseri sermayeden
¢evresel bozulmaya dogru uzanan uzun dénemli tek yonlii nedensellik oldugunu gostermektedir. Boylece, bulgular
¢evrenin bozulmasi ve ¢evre kalitesinin gelisimine yonelik politika yapicilara 6nemli tavsiyeler sunmaktadir.

Anahtar Kelimeler: Cevresel bozulma, Finansal sektor gelisimi, Temiz Enerji tiiketimi, Beseri Sermaye.

The Role of Financial Sector Development, Clean Energy Consumption and
Human Capital in Environmental Degradation in Turkey

ABSTRACT

Environmental quality, climate change and environmental degradation have become a problem sought for solutions
for countries. Especially for developing countries, sustainable environmental quality is a vital need. Therefore, the
aim of this study is to examine the impact of financial sector development, clean energy and human capital on
environmental degradation in Turkey as a developing country in the period 1990-2015. In the study, first of all,
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the VVogelsang-Perron unit root test, which is broken by the Phillips-Perron test, which is one of the classical unit
root tests, is applied to test the stationary properties of the variables. Then, the presence of cointegration between
dependent and independent variables is examined through the ARDL boundary test and the long-term coefficients
of the independent variables are determined by the ARDL model. Finally, the VECM Granger causality test tests
the short- and long-term causality between variables. Empirical findings suggest that there is a co-integration
between the ecological footprint and financial sector development, human capital, clean energy and fossil fuel
consumption. In addition, according to the findings, financial sector development, clean energy and fossil fuel
consumption increase environmental degradation while human capital decreases. Granger's causality findings also
show that there is a long-term two-way causality between clean energy and fossil fuel consumption and
environmental degradation, and that there is a long-term one-way causality that extends from financial sector
development and human capital to environmental degradation. Thus, the findings offer important
recommendations to policymakers on environmental degradation and improving environmental quality.

Keywords: Environmental degradation, Financial sector development, Clean energy consumption, Human
capital.
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OZET
Giiniimiizde akilli telefonlarin kullanimimdaki artigla beraber mobil aligveris uygulamalar1 da yayginlasarak
elektronik aligveristeki payini artirdig1 goriilmektedir. Bu ¢alismada Tiirkiye’de online aligveris sitelerinin mobil
uygulamalari tarafindan verilen hizmetin kalitesinin, miisteri bagliligina etkisini incelemek amaglanmigtir. Bu
dogrultuda, Parasuraman vd. (2005) tarafindan gelistirilen E-S-QUAL 6l¢egi kullanilarak, mobil aligveris
deneyimine sahip miisterilere online teknoloji forumlar1 araciligiyla ulasiimig ve anket yontemi ile veriler
toplanmustir. Elde edilen 189 kullanilabilir anket SPSS 24 programu ile analiz edilmistir. Analiz sonuglarina gore
mobil aligveris uygulamalarinda miisteri baglilifini m-hizmet kalitesi boyutlarindan etkinlik ve gizlilik
boyutlarinin anlamli sekilde yordadigi, islemi gerceklestirme ve sistem uygunlugunun ise istatistiksel olarak

anlamli bir etkiye sahip olmadigi ortaya ¢ikmustir.

Anahtar Kelimeler: M-hizmet kalitesi, Miisteri Baglhiligi, e-S-QUAL, Mobil aligveris
ABSTRACT

Today, with the increase in the use of smart phones, it is seen that mobile shopping applications have become
widespread and increased their share in electronic shopping. In this study, it is aimed to examine the effect of the
quality of service provided by mobile applications of online shopping sites on customer loyalty in Turkey.
Accordingly, Parasuraman et al. (2005) using the E-S-QUAL scale, customers with mobile shopping experience
were reached through online technology forums and data were collected by survey method. The 189 usable
questionnaires obtained were analyzed with the SPSS 24 program. According to the results of the analysis, it was
revealed that the efficiency and privacy dimensions of the m-service quality dimensions significantly predicted
customer loyalty in mobile shopping applications, while the transaction realization and system suitability did not
have a statistically significant effect.

Keywords: M-service quality, Customer Loyalty, e-S-QUAL, Mobile shopping
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Avrupa Enerji Krizi ve Tiirkiye’ye Olas1 Etkileri
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OZET

Covid-19 pandemisinin kiiresel etkileri heniiz atlatilamamisken, Rusya-Ukrayna Savasi sonrast kiiresel enerji krizi
patlak vermis; dogal gaz, komiir ve petrol gibi temel enerji kaynaklarinin fiyatlar1 rekor seviyelere ulagmistir.
Bagta Amerika Birlesik Devletleri ve Avrupa Birligi iilkeleri olmak {izere bir¢ok tilkenin Rusya’ya yaptirimlart ve
savag nedeniyle alinan tedbirler, Rusya tarafindan enerji ve gida tehditlerini beraberinde getirmistir. Dogal gaz
ihtiyacinin ¢ok biiylik bir boliimiinii Rusya’dan saglayan Avrupa’da yasanan enerji krizi; yiiksek enflasyon,
ekonomik resesyon ve issizlik oranlarinda artig ile uzun dénemli siyasi sonuglar seklinde yorumlanabilir. Petrol
ve dogal gaz olmak iizere bir¢ok enerji kaynaginda biiyiik oranda diga bagimli olan Tiirkiye’ nin bu krizdeki yeri
ve giivenligi de tartisma konusudur. Ulkemizde mevcut konjonktiirde kisa donemde Avrupa’ya kiyasla tedarik ve
yer alti dogal gaz depolart ile ilgili belirgin bir sorun yasanmasi beklenmemektedir. Bununla birlikte Avrupa
tilkelerine saglanan dogal gaza iliskin alternatif enerji hatlarinin iilkemizden ge¢mesi, Tiirkiye’nin jeopolitik
konumu ve uluslararasi arenadaki roliit Avrupa enerji arz giivenligi i¢in olduk¢a 6nemlidir. Bu ¢alismada Avrupa
enerji krizi genel hatlariyla ele alinmakta, enerji arz giivenligi ve krizin Tiirkiye’ye olas1 etkilerine
deginilmektedir.

Anahtar Kelimeler: Enerji, Diga Bagimlilik, Dogal Gaz

The European Energy Crisis and Its Possible Effects on Turkey

ABSTRACT

While the global effects of the Covid-19 pandemic have not yet been overcome, the global energy crisis broke out
after the Russia-Ukraine War; the prices of basic energy resources such as coal and oil, especially natural gas, have
reached record levels. The sanctions against Russia by many countries, especially the United States of America
and the European Union countries, and the measures taken due to the war brought energy and food threats by
Russia. The energy crisis in Europe, which supplies a large part of its natural gas need from Russia; high inflation,
economic recession and increase in unemployment rates can be interpreted as long-term political consequences.
Turkey's place and security in this crisis, which is highly dependent on foreign sources in many energy sources,
including oil and natural gas, is also a matter of debate. In the current conjuncture in our country, it is not expected
that there will be a significant problem in the short term regarding supply and underground natural gas storages
compared to Europe. However, alternative energy lines for natural gas supplied to European countries pass through
our country, Turkey's geopolitical position and its role in the international arena are very important for European
energy supply security. In this study, the European energy crisis is discussed in general terms, energy supply
security and the possible effects of the crisis on Turkey are mentioned.

Keywords: Energy, Foreign Dependency, Natural Gas
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Enerji Tiiketiminin Hisse Senedi Fiyatlaria Etkisi; OECD Ulkeleri i¢in
Panel Veri Analizi
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Orcid: 0000-0002-3462-6381

OZET

Enerji son donemlerde adindan fazlasiyla sz ettirse de aslinda, sanayi devrimindeki kdmiir-buhar bilesimiyle
giindemdeki yerini almaya baglamistir. Ilerleyen yillarda petrol-dizel arag kullanimiyla énemi giderek artmis ve
giiniimiizde dogalgaz, elektrik, giines, riizgar ve niikleer enerji ¢esitliligiyle daha da 6nemli hale gelmistir. Enerji
iiretimde kullanilan en 6nemli girdilerden birisi olmakla birlikte en temel bilesenlerden birisi olup maliyet unsuru
olarak iiretimin niteligini ve fiyatini1 da belirlemektedir. Enerjiye olan erisimleri ve onu dogru kullanabilen firmalar
bu anlamda 6nemli avantaj elde etmektedirler. Bu ¢aligmada enerji tiikketiminin hisse senedi fiyatlari {izerindeki
etkisini se¢ilmis OECD iilkeleri ve 2000-2022 doénemi i¢in yillik veriler kullanilarak panel veri yontemiyle analiz
edilecektir.

Anahtar Kelimeler: Enerji, Elektirk, Hisse Senedi, Panel Veri

The Effect Of Energy Consumption On Stock Prices; Panel Data Analysis
For OECD Countries

ABSTRACT

Although energy has made a name for itself recently, it has started to take its place on the agenda with the coal-
steam combination in the industrial revolution. In the following years, its importance has gradually increased with
the use of petroleum-diesel vehicles, and today it has come to the forefront with diversity in production such as
natural gas, electricity, solar, wind and nuclear energy. Although energy is one of the most important inputs used
in production, it is one of the most basic components and also determines the quality and price of production as a
cost element. Companies that have access to energy and can use it correctly gain significant advantages in this
sense. In this study, the effect of energy consumption on stock prices will be analyzed by panel data method using
annual data for selected OECD countries and the period 2000-2022.

Keywords: Energy, Electricity, Share Prices, Panel Data

234



C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Tek Cocuklu ve Cok Cocuklu Annelerin Cocuklarina Yonelik Alisveris
Metaforlari: Kelime Bulutu Analizi
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ORCID: 0000-0003-3091-6012

OZET

Bu aragtirmanin amaci annelerin ¢ocuklarina yonelik aligveris yapmaya yonelik algilarini metaforlar araciligiyla
incelemek ve tek ¢ocuklu ve ¢ok ¢ocuklu annelerin algilarini belirledigi metaforlar araciligiyla kiyaslamaktir.
Arastirma fenomonoloji deseninde yiiriitiilmistiir. Aragtirmaya sosyal medya anne gruplarmna iiye 304 anne
katilmistir. Annelere “Cocuklarima yonelik aligveris yapmak ..... gibidir. Ciinkd ........ ” ifadesini tamamlamalari
istenmistir. Verilerin analizinde igerik analizi yonteminden yararlanilmistir. Aragtirma sonucunda tek g¢ocuklu
annelerin ¢ocuklarma yonelik alisverisi daha ¢ok keyifli, mutluk verici, eglenceli, oyun oynamak gibi
metaforlariyla ifade ettigi, ¢ok ¢ocuklu annelerin ise ihtiyag, eglence, terapi, zor, zorunluluk, iskence
metaforlariyla ifade ettigi tespit edilmistir. Bu sonu¢ ¢ocuk sayisinin artmasiyla annelerin ¢ocuklara yonelik
aligveris motivasyonunlarinin hedonikten faydaci aligverise dogru bir evrilmeye isaret ettigini gostermistir ve
gelecekte yapilacak galismalarda bu konuya odaklanilarak daha detayli ¢alismalarin yapilmasi 6nerilmektedir.

Anahtar Kelimeler: Aligveris motivasyonlari, Anne alisveris¢i, Metafor analizi, Cocuk sayisi

Shopping Metaphors of Single Child and Multi-Child Mother’s For Their
Children: Word Cloud Analysis

ABSTRACT

The aim of this research is to examine mothers' perceptions of shopping for their children through metaphors and
to compare the perceptions of mothers with one child and mothers with multiple children through metaphors. The
research was carried out in a phenomenological design. Members of social media mother groups 304 mothers
participated in the research. “Shopping for my children is like ..... Because ........ ” were asked to complete the
statement. Content analysis method was used in the analysis of the data. As a result of the research, it was
determined that mothers with one child expressed shopping for their children with metaphors such as enjoyable,
pleasing, entertaining, playing games, while mothers with many children expressed it with metaphors of need,
entertainment, therapy, difficulty, necessity, torture. This result shows that with the increase in the number of
children, mothers' shopping motivation towards children points to an evolution from hedonic to utilitarian
shopping, and more detailed studies should be conducted by focusing on this issue in future studies.

Keyword: Shopping Motivation, Mother Shopper, Metaphor Analysis, Number of Child
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Orgiitsel Giivenin Orgiitsel Baghlik Uzerine Etkisi: Cagr1 Merkezi
Calisanlarina Yonelik Bir Arastirma
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OZET

Orgiitlerin yogun rekabet ortaminda rakipleri ile miicadele etmeleri ve ekonomik anlamda giiclii kalabilmeleri igin
calisanlarindan maksimum diizeyde verim almaya ¢alismalar1 gerekmektedir. Hizmet sektdriinde bu verim daha
¢ok onem tagimaktadir. Cilinkii hizmet sektoriindeki faaliyetlerin 6nemli bir boliimii insan kaynagi tarafindan
goriilmektedir. Cagri merkezleri hizmet sektoriinde hizmet sektoriinde faaliyette bulunan dnemli sektorler arasinda
yer almaktadir. Tiirkiye’de ve Diinya’da ¢agr1 merkezi sektorii gittikce genislemektedir. Bu sektdrde faaliyette
bulunan orgiitler yogun bir isgéren istihdami saglamakta olup verimlilikleri ise tamamen ¢aliganlarin
performanslarina bagli olmaktadir. Calisanlarin performanslarini artiran birgok faktér bulunmaktadir. Bu faktorler
arasinda Orgiitsel giiven ve orgiitsel baglilikta yer almaktadir. Bu ¢alismada o6rgiitsel giivenin orgiitsel baglilik
lizerine olan etkisi arastirilmistir. Arastirmanin evrenini Bingdl ilinde bulunan cagri merkezi calisanlar
olusturmaktadir. Aragtirma kapsaminda olusturulan anket formu ile toplanan veriler analiz edilerek raporlanmistir.
Analiz neticesinde orgiitsel giivenin orgiitsel baglilik tizerinde bir etkisinin olup olmadigi, bu etkinin al boyutlar
diizeyinde olup olmadig: ile ilgili sonuglara yer verilmistir.

Anahtar Kelimeler: Orgiitsel Giiven, Orgiitsel Baglilik, Verimlilik

The Effect of Organizational Trust on Organizational Commitment: A

Study on Call Center Employees
ABSTRACT

Organizations need to try to get maximum efficiency from their employees in order to fight their rivals and stay
economically strong in an intense competitive environment. This efficiency is more important in the service sector.
Because a significant part of the activities in the service sector is seen by human resources. Call centers are among
the important sectors operating in the service sector in the service sector. The call center sector is gradually
expanding in Turkey and in the world. Organizations operating in this sector provide intense employment and their
productivity depends entirely on the performance of their employees. There are many factors that increase the
performance of employees. Among these factors are organizational trust and organizational commitment. In this
study, the effect of organizational trust on organizational commitment was investigated. The universe of the
research consists of call center employees in Bingdl. The data collected with the questionnaire form created within
the scope of the research were analyzed and reported. As a result of the analysis, the results about whether
organizational trust has an effect on organizational commitment and whether this effect is at the level of sub-
dimensions are given.

Keywords: Organizational Trust, Organizational Commitment, Efficiency
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OZET

Insanlar1 diger varhiklardan ayiran en 6nemli belirleyicilerden birisi duygulardir. Bireyler yasadig
olumlu veya olumsuz duygulari sosyallesme siireci ile birlikte etkilesim icerisinde bulunduklar1 diger bireylere
aktarmaktadirlar. Bazi diisiiniir ve bilim adamlar1 duygunun etkisi altinda olmayanlar1 bilge olarak adlandirirken,
bazilart duygu ile mantigin bir arada degerlendirilmesi gereken kavramlar olduklarini belirtmislerdir. Gegmisten
glinimiize dek bircok farkli bilim dali igerisinde duygu ve duygu ile ilgili konular igeren bir¢ok c¢alismanin
yapildig1 goriilmektedir. Duygu ile ilgili konulardan birisi olan duygusal bulagsma kavramiin son yillarda birgok
farkli disiplinlerde yapilan ¢alismalarda yogun bir sekilde ele alinmaya basladig: dikkati ¢gekmektedir. Duygusal
bulagma, en basit sekilde duygularin ya da ruh halinin bir bireyden digerine aktarilmasi olarak tanimlanmaktadir.
Bireylerin iletisim igerisinde olmalar1 zamanla duygu aligverisi igerisine girmeleri ve birbirlerinin duygularindan
etkilenmeleri sonucunu beraberinde getirmektedir.

Duygusal bulagsmanin orgiitsel yasamda ayri bir yeri ve 6neminin oldugu agiktir. Soyle ki orgiitler
igerisinde yer alan birgok birey siirekli birlikte ayni ortamda ¢alistiklari i¢in, yasadiklari tiim duygulari birbirlerine
yansitmakta diger bir ifade ile bulastirmaktadirlar. Bu ¢alismanin temel amaci duygusal bulasmanin orgiitsel
yansimalar iizerinde durmak, yerli ve yabanci yazinda duygusal bulagma ile ilgili yapilmis ¢alismalar ile bu
caligmalarda elde edilen sonuglar1 6zetlemek ve 6zellikle yerli literatiirde oldukga az galisilmis ve tez konusu
yapilmis olan duygusal bulasma konusu ile ilgili gelecekte calisacaklara oOnerilerde bulunarak onlara yol
gostermeye ¢aligmaktir.

Anahtar Kelimeler: Duygu, Bulasma, Duygusal Bulasma

Emotional Contagion: Organizational Reflections, Literature Review and
Suggestions for Future Research

ABSTRACT

Emotions are one of the most important determinants that distinguish humans from other creatures.
Individuals transfer their positive or negative emotions to other individuals with whom they interact through the
socialization process. According to some thinkers and scientists, those who are not under the influence of emotion
are called wise, while others stated that emotion and logic are the concepts that should be evaluated together. From
the past to the present, it is seen that many studies have been carried out in many different disciplines of science,
concerning emotions and issues related to emotion. In recent years, it is noteworthy that the concept of emotional
contagion, which is one of the issues related to emotion, has begun to be discussed intensively in studies conducted
in many different disciplines in recent years. Emotional contagion is simply defined as the transmission of
emotions or mood from one individual to another. The fact that individuals are in communication brings with it
the result that they exchange emotions over time and are affected by each other's emotions.
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Emotional contagion has a distinct place and importance in organizational life. Namely, since many
individuals in organizations work together in the same environment, they reflect all the emotions they experience
on to each other, in other words, they emotionally infect each other. The main purpose of this study is to focus on
the organizational reflections of emotional contagion, to summarize the studies on emotional contagion in literature
and try to guide the researchers who intend to study emotional contagion, which has been largely omitted in

Turkish literature.

Keywords: Emotion, Contagion, Emotional Contagion
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ABSTRACT

The stability of the real effective exchange rate is an important barometer for economies and interacts with many
macroeconomic indicators. This study analyzes the case of Turkiye as a representative of emerging markets. The
effects of the Central Bank of the Republic of Turkiye (CBRT) foreign exchange reserves, the FX deposit ratio of
the banking sector, the CBRT money supply, the FX position of the banking sector, export volume, import volume,
and petroleum price on the real effective exchange rate (REER) are analyzed. The time series of the variables
included in the analysis consist of 140 observations between June 2010 and January 2022. As a result of the
analysis using the ARDL method, a long-run cointegration relationship was found between the variables. In the
long run, CBRT foreign exchange reserves and export volume positively affected the REER. On the other hand,
the change in the FX deposit ratio, foreign exchange position, import volume, money supply, and petroleum prices
were estimated to have a negative effect on the REER. However, it is found that the independent variables have
an effect on the REER in the short run. According to the analysis results, the REER is influenced by the selected
macroeconomic indicators in both the short and long run.

Keywords: Banking Sector, Exchange Rate, CBRT Reserve, ARDL Model.
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ABSTRACT

The Covid-19 pandemic brought along a significant number of new cases and a frightening number of deaths,
negatively affecting the daily routine behaviors of individuals and hospital visits of patients. In addition, the use
and spread of the vaccine developed against the pandemic caused a partial increase in hospital visits of patients.
Theberath et al. (2022) stated that survey studies on child and adolescent mental health during the COVID-19
period caused psychological symptoms such as anxiety, depression, loneliness, stress and tension in these patients.
The present study aimed to investigate whether pediatric patients under the age of 18 in Sivas are worried about
visiting psychiatry polyclinics due to the fear of COVID-19 by being affected by the Covid related distress in
Turkey. In the study, data on the number of patients under the age of 18 obtained from health institutions in Sivas
between September.2019 and August 2021 were used. Autoregressive Distributed Lag: ARDL and econometric
time series method were used for model estimation. First, the existence of long-term cointegration among the
variables was determined. Accordingly, both short-term and long-term effects of the explanatory variables in the
model on the dependent variable were estimated. Conclusions: While the increase in the number of new cases did
not affect the number of visits to psychiatry polyclinics of patients under the age of 18, the increase in the number
of vaccinations positively affected the number of visits and the increase in the number of deaths negatively affected
the number of visits.

Keywords: Covid-19, Health Economics, Pediatrics, Psychiatry, Patient Behavior
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OZET

Bu arastirmanin amaci, otantik liderlik ve etkilesimsel adaletin psikolojik performansa etkisinde yonetsel 6z
yeterligin araci roliinii ortaya koymaktir. Arastirmanin 6rneklemini, Nevsehir ili ve il¢elerinde faaliyet gosteren
yiyecek-igcecek isletmeleri ¢alisanlari olusturmaktadir (n=357). Calismada veriler, Walumbwa ve digerlerinin
(2008) otantik liderlik, Niehoff & Moorman (1993)’1mn etkilesim adaleti, Van Vianen (1999)’in yonetsel dzyeterlik
ve Lehr (1986)’in psikolojik performans olgeklerinden olusan bir anket yardimiyla toplanmistir. Dogrulayict
faktor analizi yardimiyla digsal modelin uygunlugu farkli uyum indeksleri ile degerlendirildikten sonra
aragtirmanin model ve hipotezlerini test etmek i¢in Yapisal Esitlik Modellemesi ve Preacher ve Hayes (2008)
tarafindan 6nerilen BC Bootstrap yontemi uygulanmustir.

Arastirmanin bulgularina gore, otantik liderligin psikolojik performansi pozitif ama anlamli olmayan sekilde
etkiledigi ortaya konmustur. Buna karsin, hem etkilesimsel adaletin hem de yonetsel dzyeterligin psikolojik
performans iizerinde pozitif ve anlamli etkiye sahip oldugu tespit edilmistir. Ayrica otantik liderligin yonetsel
ozyeterligi pozitif ama anlamli sekilde etkiledigi belirlenmistir. Fakat etkilesim adaletinin yonetsel dzyeterligi
pozitif ve anlamli sekilde etkiledigi gozlenmistir. Ote yandan yonetsel 6zyeterlik, etkilesimsel adaletin psikolojik
performansa etkisine aracilik etmektedir. Buna karsin yonetsel 6zyeterlik, otantik liderligin psikolojik performansa
etkisine aracilik etmemektedir. Son olarak, bu ¢alismada sonuglara iliskin tartigmalar ve siirliliklar, yiyecek ve
icecek isletmelerinin ¢alisanlari ile ilgili teorik ve uygulamaya yonelik ¢ikarimlar ve gelecekteki arastirmalar i¢in
bazi 6neriler sunulmaktadir.

Anahtar Kelimeler: Otantik Liderlik, Etkilesimsel Adalet, Psikolojik Performans, Yénetsel Ozyeterlik.

Do Authentic Leadership and Interactional Justice Affect Psychological
Performance Via The Mediating Role of Managerial Self-Efficacy?

ABSTRACT

The aim of this study is to reveal the mediating role of managerial self-efficacy in the effects of authentic leadership
and interactional justice on psychological performance. The sampling of the study consists of employees of food
and beverage enterprises operating in Nevsehir province and districts (n=357). In the study, the data were collected
with the help of a questionnaire consisting of Walumbwa et al.'s (2008)' authentic leadership scale, Niehoff &
Moorman's (1993) interactional justice scale, Van Vianen's (1999) managerial self-efficacy scale and Lehr's (1986)
psychological performance scale. After the appropriateness of the outer model was evaluated with different fit
indices by means of confirmatory factor analysis, structural equation modelling were applied to test the model and
hypotheses of the research.

According to the research findings, it was revealed that authentic leadership affects psychological performance in
a positive but non-significant way. However, it was determined that both interactional justice and managerial self-
efficacy affect psychological performance positively and significantly. Moreover, it has been determined that
authentic leadership has a positive but significant effect on managerial self-efficacy. Nevertheless, it was observed
that interactional justice had a positive and significant effect on managerial self-efficacy. On the other hand,
managerial self-efficacy mediates the effect of interactional justice on psychological performance. However,
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managerial self-efficacy does not play a mediating role in the effect of authentic leadership on psychological
performance. Finally, discussions and limitations of the results, theoretical and practical implications for
employees of food and beverage businesses, and some suggestions for future research are presented in this study.

Keywords: Authentic Leadership, Interactional Justice, Psychological Performance, Managerial Self-Efficacy
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OZET

Gergek zamanli pazarlama, markalarin, 6zellikle ¢evrim i¢i hedef kitleler arasinda anlik olarak popiilerlesen
etkinlik, konu veya fikirleri 6zellikle sosyal medya paylasimlarinda yer vermesiyle meydana gelen dijital
pazarlama uygulamalaridir. Yarattig1 etki dolayisiyla, diisiik biitgeyle genis kitlelere ulasmay1 saglamasi yoniiyle
one cikan giincel bir kavramdir. Uygulama kolaylig1 ve erisim giicii dolayisiyla arastirmacilarin da ilgisini ¢ceken
gercek zamanli pazarlama kavramiin incelenmesi bu ¢aligmanin temel amacini olusturmaktadir. Bu amagla
literatiir taramasi yapilarak kavram tanimlanmis, 6zellikleri ortaya konmus, isleyisi ve tiirleri incelenmis ve
ornekleri gozden gegirilerek degerlendirilmistir. Bulgular, ger¢ek zamanli pazarlamanin farkli sektérlerden
markalara, genis kitlelere erisim ve etkilesim agisindan 6nemli firsatlar yaratma potansiyelini ortaya koymaktadir.

Anahtar Kelimeler: Ger¢ek Zamanli Pazarlama, Reklam, Pazarlama Iletisimi

Examining The Potential of Real Time Marketing

ABSTRACT

Real-time marketing is digital marketing applications that occur when brands include events, topics or ideas that
becomes popular instantly among online target audiences. Due to the effect it creates, it is a current concept that
stands out in terms of reaching large masses with a low budget. The main purpose of this study is to examine the
concept of real-time marketing, which attracts the attention of researchers due to its ease of application and access
power. For this purpose, the concept was defined by literature review, its features were revealed, its functioning,
types of real time marketing were examined, and its examples were reviewed and evaluated. The findings reveal
the potential of real-time marketing to create significant opportunities for brands from different industries to reach
and interact with large audiences.

Keywords: Real Time Marketing, Advertising, Marketing Communication
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OZET

Isletmelerin veya tedarik zincirlerinin siirdiiriilebilirligi, hem uygulama hem de akademik olarak oldukca ilgi ceken
alanlardan biridir. Tedarik zincirinin ve ticaretin bel kemigi silire¢lerinden biri olan lojistik siireci de,
stirdiiriilebilirligi acisindan oldukca elestirilmekte ve incelenmektedir. Lojistik siireglerin siirdiiriilebilirligi
incelendiginde g¢ogunlukla ekolojik siirdiiriilebilirlige dair gelistirme yapilmaya ¢alisildigi veya ekolojik-
ekonomik siirdiiriilebilirligin dengelenmeye ¢alisildigi goriilmektedir. Ancak lojistik siireclerin en Snemli
girdilerinden biri de (otonom araglar ve robotlar 7/24 hayatimizda ve herkes tarafindan erisilebilir oluncaya dek)
insanlardir. Bu sebeple lojistik siire¢lerde biitiinsel bir siirdiiriilebilirlik yaklasiminin uygulanabilmesi i¢in sosyal
boyutun da dikkate alinmasi gereklidir. Literatiirde genel olarak siirdiiriilebilirligin sosyal boyutuna iliskin
calismalarin olduk¢a az sayida yer aldigi goriilmektedir. Bu sebeple calismada lojistik siireglerde
stirdiiriilebilirligin  sosyal boyutuna odaklanilmakta, sosyal siirdiiriilebilirligin lojistik siirecindeki yerine,
stirdiiriilebilirlik performansina dair detaylara yer verilmektedir.

Anahtar Kelimeler: Sosyal siirdiiriilebilirlik, Lojistik siiregler, Siirdiiriilebilirlik kaygisi, Siirdiiriilebilir lojistik

Social Sustainability Concern and Logistics Process

ABSTRACT

Sustainability of businesses and supply chains is one of the areas that attracts a lot of attention, both practically
and academically. The logistics process, which is one of the backbone processes of the supply chains and trade, is
also highly criticized and examined in terms of its sustainability. When the sustainability of logistics is examined,
it is seen that mostly efforts are made to improve ecological sustainability or try to balance ecological and
economic sustainability. However, one of the most important inputs of logistics processes (until autonomous
vehicles and robots are in our lives and accessible to everyone) are people. For this reason, it is necessary to
consider the social dimension in order to implement a holistic sustainability approach in logistics processes. In
the literature, it is seen that there are very few studies about the social dimension of sustainability. For this reason,
this study focuses on the social dimension of sustainability in logistics processes, and the place of social
sustainability in the logistics, social sustainability performance.

Keywords: Social sustainability, Logistics process, Sustainability concern, Sustainability logistics
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Havacihik Sektoriinde Iletisimin Onemi ve Vaka Incelemesi
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OZET

Iletisim, &rgiit ve bireylerin icinde bulunduklar1 toplumla ve toplumdaki diger bireylerle etkilesimini saglayan bir
siirectir. Iletisimin etkin kullanilmasi, organizasyonel sistemde ve yonetsel performansta basar1 saglamaktadir.
Yasamin her alaninda, biiyiik bir yere sahip olan iletisim s6z konusu havacilik olunca hayati bir 6neme sahiptir.
Havacilik sektoriinde emniyetli ve hizli ugus operasyonlari, dogru iletisime baglidir. Havayolu tagimaciliginda
yasanan kaza ve olaylarin birgogunun insan faktorii ve etkisiz iletisimden kaynaklandigi bilinmektedir. Bu sebeple
calismada, havacilik ve havacilik emniyetinde iletigimin dnemine deginilmis, 6rnek kaza incelemesi yapilmis ve
havacilik ortamlarinda etkili iletisim siirecinden bahsedilmistir. Havacilik ortamlarindaki bes mesaj tipi, sozlii,
s0zlii olmayan, yazili, sdzel-gorsel ve teknoloji kullanilarak gergeklestirilen iletisim mesajlar1 6rneklerle
incelenmistir. Bu baglamda ¢alismanin amact havacilik ortamlarinda insan faktorii ve departmanlar arast iletisimin
onemini vurgulamak, iletisim problemlerinin kazalar {izerindeki etkisini 6rnek olay incelemesi yardimiyla analiz
etmek ve sektordeki iletisim problemlerinin nedenlerini tespit etmektir. Caligmanin sonucunda havacilik
operasyonundan sorumlu personellerin havacilik sektoriindeki iletisim ile ilgili bilgi ve yeteneklerini gelistiren
egitimleri almasinin gerekliligine vurgu yapilmaktadir.

Anahtar Kelimeler: iletisim, Havacilikta iletisim, Mesaj Tipleri, {letisim Problemleri

The Importance of Communication in the Aviation Sector and Case Study

ABSTRACT

Communication is a process that enables the interaction of organizations and individuals with the society they are
in and with other individuals in the society. effective use of communication provides success in the organizational
system and managerial performance. Communication has a great place in all areas of life and is of vital importance
when it comes to aviation. Safe and fast flight operations in the aviation industry depend on the right
communication. It is known that many of the accidents and incidents experienced in air transportation are caused
by human factors and ineffective communication. For this reason, in the study, the importance of communication
in aviation and aviation safety was mentioned, a sample accident investigation was made and effective
communication process in aviation environments was mentioned. Five message types in aviation environments,
verbal, non-verbal, written, verbal-visual and communication messages using technology were examined with
examples. In this context, the aim of the study is to emphasize the importance of human factor and inter-
departmental communication in aviation environments, to analyze the impact of communication problems on
accidents with the help of case study and to determine the causes of communication problems in the sector. As a
result of the study, it is emphasized that the personnel responsible for aviation operations should receive trainings
that improve their knowledge and skills related to communication in the aviation sector.

Keywords: Communication, Communication In Aviation, Message Types, Communication Problem
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OZET

Havacilik sektdriindeki 6liimlii ucak kazalarmin biiyiik bir kism1 insan faktorii sebebiyle gerceklesmektedir. insan
faktorii kaynakli kazalar, dngoriilme ve engellenme agisindan miimkiin goériinmemektedir ancak olusabilecek
risklerin azaltilabilmesi igin havacilikta sigortacilik faaliyetleri 6nem arz etmektedir. Hava araglar1 hiz ve konfor
gibi faydalar saglamasina karsin rizikosu ve maliyeti yiiksek tasitlardir. Hava araglarimin herhangi bir zarara
ugrama tehlikesini minimize etmek amaciyla, havacilikta sigorta kavrami ortaya g¢ikmistir. Havacilikta
sigortaciligin kapsami; hava araglari, havayolu isletmeleri, havalimani igletmecileri ve ti¢lincii sahislardir. Bunun
aksine havacilik sigorta s6zlesmesi, devlet ve askeri hava araglarini, azami kalkis agirligir 500 kg altindaki hava
araglarini, ayak giiciiyle inis ya da kalkis yapan hava araglarmi ve ugus egitimi i¢in kullanilan planérleri kapsamaz.
Giliniimiiz havacilik sektor algisinda, risk glivence altinda tutulur, yaganmasi muhtemel kazalar sigorta faaliyetleri
ile azaltilir, yolculara giivenli bir ugus hizmeti sunulur. Bu baglamda bu ¢aligmanin amaci; havayolu tasimaciligi
sektoriinde sigorta faaliyetlerini degerlendirmek ve bu faaliyetlerin muhtemel riskleri ne 6l¢iide dnleyebildigini
incelemektir.

Anahtar Kelimeler: Havacilik Sektorii, Havacilikta Sigorta, Risk Faktorii
Risk Factor in the Aviation Industry: A Review under Aviation Insurance

ABSTRACT

Most of the fatal aircraft accidents in the aviation sector are caused by the human factor. Accidents caused by
human factors do not seem possible in terms of prediction and prevention, but insurance activities in aviation are
important in order to reduce the risks that may occur. Although air vehicles provide benefits such as speed and
comfort, they are vehicles with high risk and cost. In order to minimize the danger of any damage to aircraft, the
concept of insurance in aviation has emerged. Coverage of aviation insurance; aircraft, airline operators, airport

246



G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

operators and third parties. In contrast, the aviation insurance contract does not cover state and military aircraft,
aircraft with a maximum take-off weight below 500 kg, aircraft landing or taking off with foot power, and gliders
used for flight training. In today's aviation sector perception, risk is kept under assurance, possible accidents are
reduced by insurance activities, and a safe flight service is provided to passengers. In this context, the aim of this
study is; to evaluate insurance activities in the air transport sector and to examine the extent to which these
activities can prevent possible risks.

Keywords: Aviation Sector, Insurance in Aviation, Risk Factor
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OZET

Kent, sosyal ve ekonomik gelismeler basta olmak {izere insanlarin yasam olanaklarimin kira gore yiiksek oldugu
yerlesim alanlaridir. Kentlerde farkli kimlikteki insanlar birbirleri ile siirekli bir iletisim halinde yasamlarin
stirdiirmektedir. Kentler kentlesme ad1 altinda siirekli olarak kendilerini yenilemektedir. Kentlesme siireci sarsici
ve yankili bir siiregtir. Bu siire¢ ¢evreye zarar vermeden korunarak orantilt bir sekilde yiiriitiilmesi gerekmektedir.
Kentler her gegen giin artan niifus ile birlikte daha karmasik bir hal almaya baslamistir. Bu durumu kontrol altina
almay1 amaclayan Kentlesme siireci ise barinma, alt yapi, sanayilesme ile birlikte ¢evre ve havanin kirletilmesi,
g6¢ alma gibi farkli durumlarin ortaya ¢ikmasina neden olmustur. Kentlesme, sanayilesme ve go¢ birbirlerinin
sebebi ve sonuglar1 olma 6zelligi acisindan ayri ayri diisiiniilemeyen kavramlardir. Bu kavramlar ayni zamanda
bir siireci de ifade etmektedir. Bu siirecin dogru yonetilememesi kentsel mekanlar1 ¢oziilmesi gii¢c sorunlarla karst
karstya birakmaktadir. Bu sorunlarin basinda ise gecekondulasma gelmektedir. Gecekondulagma toplumun sosyo-
ekonomik yagantisinin yansimasi olarak degerlendirilmekle birlikte, kirdan kente go¢ eden dar gelirli bireylerin
giivenlik ve ekonomik ihtiyaglarinin karsilanmasinin ilk adimidir. Gecekondulagma ile miicadelede bu yapilarin
yikilmasiin gecekondulagmayi bitirmediginin anlasilmasi bu soruna imar aflar ile yaklagilmasina yol agmustir.
Bu baglamda literatiir tarama ve gozleme dayali hazirlanan bu ¢alismada, Tiirkiye’deki kentlesme siireci iginde
gecekondulagmanin yeri basta olmak lizere kentlesme ve gecekondu kavrami ile Tiirkiye’de gecekondulagsma
siirecinde iiretilen politikalar hakkinda bilgiler sunularak degerlendirme ve 6nerilerde bulunulmustur.

Anahtar Kelimeler: Kentlesme, Gog, Gecekondulasma, Imar Aflar

Slums in the Process of Urbanization in Tiirkiye
ABSTRACT

Urban areas are residential areas where people's living opportunities are higher than rural areas, especially social
and economic developments. In cities, people with different identities continue their lives in constant
communication with each other. Cities are constantly renewing themselves under the name of urbanization. The
urbanization process is a staggering and reverberant one. This process should be carried out in a proportional
manner without harming the environment. Cities have started to become more complex with the increasing
population day by day. The urbanization process, which aims to control this situation, has led to the emergence of
different situations such as housing, infrastructure, industrialization, pollution of the environment and air, and
immigration. Urbanization, industrialization and migration are concepts that cannot be considered separately in
terms of being the cause and effect of each other. These concepts also express a process. Failure to manage this
process properly exposes urban spaces to problems that are difficult to solve. At the beginning of these problems
is squatting. Although squatting is considered as a reflection of the socio-economic life of the society, it is the first
step to meet the security and economic needs of low-income individuals migrating from rural to urban areas.
Understanding that the demolition of these buildings in the fight against squatting did not end the squatting, led to
approaching this problem with zoning amnesties. In this context, in this study, which was prepared based on
literature review and observation, evaluations and suggestions were made by presenting information about the
concept of urbanization and slums, especially the place of slums in the urbanization process in Turkey, and the
policies produced during the squatting process in Turkey.

Keywords: Urbanization, Migration, Slums, Zoning Amnesty
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OZET

Stres viicudumuzun tehdit, zorluk ve belirsizliklere karsi verdigi bir cevaptir. Stresin olumsuz etkilerinin olumlu
hale doniisiimii gliniimiiziin organizasyonel problemleri arasindadir. Bu baglamda stresin iyi yonetimi havacilik
sektoriine de katma deger saglamaktadir.Calismada stres hakkinda genel bilgilendirme yapilmis, stres yonetiminin
is performansina etkisi ve zaman yonetiminin havacilik sektorii ¢alisanlart tizerindeki rolii ve karliligina etkileri
iizerine tez ¢aligmalar1 incelenmistir.Caligsmanin amaci, havacilikta en nemli unsur olan insanin stres yonetiminin
onemini vurgulamak ve ayrica yapilan tez incelemeleri ile stres ve zamanin etkili yonetimi ile sektorde karlilig
saglamaktir. Bu bakimdan sirketlerin, tim birimlerindeki personelinin stres ve zaman yonetimini etkili sekilde
yapmasinin gerekliligine vurgu yapilmaktadir.

Anahtar Kelimeler: Stres, Havacilikta Zaman ve Stres Yonetimi, Karlilik

The Effect of Time And Stress Management On Staff And Sector In The
Aviation Sector

ABSTRACT

Stress is our body's response to threats, challenges and uncertainties. Transforming the negative effects of stress
into positive ones is among the organizational problems of today. In this context, good management of stress also
provides added value to the aviation industry. In the study, general information about stress was given, the effect
of stress management on work performance and the effects of time management on the role and profitability of
aviation industry employees were examined.The aim of the study is to emphasize the importance of it and also to
ensure profitability in the sector with the thesis examinations and effective management of stress and time. In this
respect, it is emphasized that companies in all units should effectively manage stress and time.

Keywords: Stress, Time And Stress Management In Aviation, Profitability
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OZET

Tiirkiye biiyliksehir yonetimi konusunda belediye yonetimi gibi koklii bir tarihe sahip degildir. Tiirkiye’de
biiyliksehir belediye yonetimi dayanagini 1982 Anayasasi’nin 127. Maddesinde yer alan “Biiyiik yerlegim yerleri
icin ozel yénetim bicimleri getirilebilir’ hiikkmii geregince olusturulmustur. Bu gerekge ile biiyiik yerlesim
alanlarinda biiyiiksehir belediyelerinin kurulmasinin 6nii agilmigtir. Bu baglamda ilk biiyiiksehir belediyesi 1984
yilinda 3030 say1li yasa ile Ankara, Istanbul ve Izmir illerinin biiyiiksehir belediyesi olmasi ile baglamistir. Daha
sonrasin hizli niifus artig, biiyiiyen ve gelisen kentlerde ortaya ¢gikan barinma, ¢evre ve alt yapi, istihdam, plansiz
kentlesme gibi bir¢ok sorunlarin artmasi ile birlikte iilkedeki biiyiiksehir belediye ayis1 artmaya baslamistir. 3030
sayil1 kanun ile kurulan Ankara, Istanbul, izmir illerinin ardindan 1986 yilinda 3306 sayili yasayla Adana, 1987
yilinda 3391, 3398 ve 3399 sayili yasalarla sirasiyla Bursa, Gaziantep ve Konya illeri, 1988 yilinda 3508 say1lt
yasa ile Kayseri ili ve 1993 yilinda ¢ikarilan 504. sayili Kanun Hilkmiinde Kararname ile Antalya, Erzurum,
Diyarbakir, Eskisehir, Kocaeli (izmit), Mersin ve Samsun illerinin biiyiiksehir olmasi ile beraber biiyiiksehir
belediye sayist 15 olmus ve 2000 yilinda ¢ikarilan 593 sayili Kanun Hiilkmiinde Kararname ile Sakarya ilinin de
biiyliksehir belediyesi olmasiyla bu say1 16 olmustur. 2004 yilinda biiyiiksehir belediyelerinde yasanan sorunlara
cevap verme konusunda yetersiz kalan 3030 sayili yasanin yerine 5216 sayili biiyiiksehir belediyesi yasasi
¢ikartlmigtir. 2000 yilindan sonra 2012 yilina kadar yeni biiyliksehir belediyelerinin = kurulmasi noktasinda
herhangi bir adim atilmamistir. 2012 yilinda ¢ikarilan 6360 sayili “On Dért ilde Biiyiiksehir Belediyesi ve Yirmi
Yedi Ilge Kurulmasi ile Bazi Kanun Hiikmiinde Kararnamelerde Degisiklik Yapilmasina Dair Kanun” ile Aydin,
Balikesir, Denizli, Hatay, Kahramanmarag, Malatya, Manisa, Mardin, Mugla, Ordu (2013 tarih ve 6360 sayili
yasada yapilan 6447 sayili yasa degisikligi ile), Tekirdag, Trabzon, Sanliurfa ve Van illeri biiyiiksehir belediyesi
olmug ve Tiirkiye’deki biiyiiksehir belediye sayisi 30°a yiikselmistir. Bu ¢aligmada Tiirkiye 1984 yilinda Ankara,
Istanbul ve izmir illerinin biiyiiksehir belediyesi olmast ile baslayan iilkedeki biiyiiksehir belediyelerinin tarihsel
stireci ve gelisimi hakkinda bilgiler sunulmustur. Bu baglamda 3030 sayili yasa, 5216 sayili yasa ve son olarak
5216 sayili yasada yapilan 6360 sayili yasa ile yapilan diizenlemeler hakkinda 6zet bilgilere yer verilerek
degerlendirmelerde bulunulmustur.

Anahtar Kelimeler: Biiyiiksehir, 3030 Sayili1 Yasa, 5216 Sayili Yasa, 6360 Sayili Yasa

A Research on The History of Metropolitan Municipalities in Tiirkiye

ABSTRACT

Turkey does not have a deep-rooted history in metropolitan administration like municipal administration. The basis
of metropolitan municipality administration in Turkey was established in accordance with the provision "Special
forms of administration can be introduced for large settlements" in Article 127 of the 1982 Constitution. For this
reason, the way for the establishment of metropolitan municipalities in large settlement areas has been paved. In
this context, the first metropolitan municipality started in 1984 with the law numbered 3030, when Ankara,
Istanbul and 1zmir became metropolitan municipalities. Afterwards, with the rapid population growth, the increase
in many problems such as housing, environment and infrastructure, employment, unplanned urbanization in
growing and developing cities, the number of metropolitan municipalities in the country started to increase.
Following the provinces of Ankara, Istanbul and izmir, which were established with the law numbered 3030,
Adana with the law numbered 3306 in 1986, Bursa, Gaziantep and Konya provinces with the laws numbered 3391,
3398 and 3399 in 1987, Kayseri province with the law numbered 3508 in 1988 and 504 provinces in 1993. With
the Decree-Law No. has been. In 2004, the Metropolitan Municipality Law No. 5216 was enacted instead of the
Law No. 3030, which was insufficient to respond to the problems experienced in the metropolitan municipalities.
After 2000, no steps were taken to establish new metropolitan municipalities until 2012. Aydin, Balikesir, Denizli,

250



G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Hatay, Kahramanmarasg, Malatya, Manisa, Mardin, Mugla, Ordu (dated 2013 and With the amendment of the law
numbered 6447 made in the law numbered 6360), the provinces of Tekirdag, Trabzon, Sanliurfa and Van became
metropolitan municipalities and the number of metropolitan municipalities in Turkey increased to 30. In this study,
information about the historical process and development of the metropolitan municipalities in the country, which
started with the fact that Turkey became the metropolitan municipality of Ankara, Istanbul and Izmir in 1984, is
presented. In this context, evaluations were made by giving summary information about the regulations made with
the law numbered 3030, the law numbered 5216 and finally the law numbered 6360 made in the law numbered
5216.

Keywords: Metropolitan, Law No. 3030, Law No. 5216, Law No. 6360

* Bu ¢alisma Vedat YILMAZ tarafindan hazirlanan “6360 Sayili Yasa ile Olusturulan Yeni Biiyiiksehir Belediye
Modelinin Uygulamadaki Yansimalar1: Hatay, Malatya, Manisa ve Van Biiyiiksehir Belediyesi Ornekleri” baslikli
doktora tezinden tiiretilmistir.
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ABSTRACT

In the management sciences, orientation can be considered as values, a set of principles and guidelines to which
an organization's management system is directed. Orientation at the organizational level is understood as a kind
of attitude towards a certain point of reference. In the case of Innovation Orientation (10), this point is innovation.
Innovation Orientation in literature is a broader construct than the concept of innovation and innovativeness itself.
10 reflects the organization’s ability to bring new products, and processes to the competitive market, and open new
markets by proper configuration of the strategic orientation with employees' innovation behavior and implemented
processes. There is no consensus among researchers on the operationalization and conceptualization of the concept
of innovation, innovativeness as well as 10 which can be researched on the individual, group, and organizational
level and treated as a uni or multi-dimensional construct.

The purpose of the study is to identify tools for measuring the Organizational Performance (OP) of the company
determined by Innovation Orientation (OI). First, the essence of the terms such as orientation, innovation
orientation, and its dimensions was recognized. Later, the author presented the results of the literature review
identifying the most popular indicators of measuring entrepreneurs’ performance (both financial and non-
financial) used in studies of the relationship between 10 and OP.

Keywords: Strategic Orientation, Innovation Orientation, Organizational Performance, Measurement
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ABSTRACT

Between 2014 and 2021, the author designed and led the architectural and investment supervision of the conversion
of two devastated historic buildings in Warsaw into small boutique office spaces. From the pure investment side,
both projects showed a very low rate of return (if any return at all ).In both cases, however, it turned out that the
most underestimated, even overlooked aspect by real estate appraisers was the high value of the architecture and
their embeddedness in the social space of Warsaw. The valuation applies the principle of comparative market
prices in the assumed location. The comparative approach consists in determining the value of the property,
assuming that the value corresponds to the prices obtained for similar properties that have been traded on the
market. In the case of both buildings, there has been a significant increase in the value of the property after
redevelopment compared to the appraisals, in addition, both locations, thanks to their historical uniqueness, are
very popular with tenants despite the very demanding market today.The author's thesis is that the artistic value,
the uniqueness of the property can often be the most overlooked and underestimated aspect of business plans.

Keywords: Historic building redevelopment, Value of the property, Boutique office spaces
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ABSTRACT

The dullness of people's lives in the 21st century is accelerating. This has a significant impact on needs and habits,
the more efficiently something can be achieved the more it increases in value and it is not just about material
things. It also has a huge impact on interpersonal relationships, both private and business. It is important to
understand how today's society and its needs are changing and to adapt the company's policies to the market
conditions. Only by improving its e-commerce can a company survive amidst such huge and diverse competition.

Keywords: Society, Communication, E-Commerce, Company, Management
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UAV

Legal, Operational And Mental Issues
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ABSTRACT

The purpose of this article is to present regulations for UAV (Unmanned Aerial Vehicle) flight operations in
airspace according to ICAO (International Civil Aviation Organization) classifications, UAV (Unmanned Aerial
Vehicle) certification and the impact of performing air operations in war zones on UAV pilot behavior.

Current regulations allow UAV flights in shared airspace with manned aviation. However, for this to be possible,
it is necessary to meet procedural requirements so that airspace users and air traffic services have adequate
information about such flights. The limit of the airspace in which UAV can freely perform flight operations is the
altitude range from GND (About Ground Level) to 120 AGL (Above Ground Level) or in segregated airspace
elements.

Soldiers returning from war missions suffer from various types of illnesses. Most of them are mental illnesses.
They have family and often legal problems, and as a consequence they cannot find their way in the family and
professional environment. They are helped by their loved ones, superiors, colleagues and various types of
Institutions.

So, how should we treat pilots who perform combat tasks using UAV in war zones however, staying in
comfortable, sterile and friendly conditions, they do not endanger themselves and their loved ones. In addition,
they do not see the direct effects of their activities.

Keywords: UAV, War Syndrome, UAV Regulation, Airspace Classes.
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ABSTRACT

The paper presents some aspects of the logistics management concept of the economic systems, for their practical
implementation. The main problems considered are: the subject of the logistics management, the basic rules of
identification and structuring of logistics processes, the main levels of rationalisation of logistics processes.
Modern logistics has to administer chain of deliveries, in this way to enriched product or service by individual
needs of customers. That appreciation of product depends on shortening of customer time of access to expected
value which may be goods or logistic service. In this meaning logistics enters new strategy called Mass Logistics
Customization.

NCW (Network Centric Warfare) theories considerably operate in military environment. They are particularly
widespread in NATO, especially in United States Armed Forces. The NCW conceptions mentioned in this report
have many applications in business logistics. In the immediate future NCW technologies could dominate logistics
services market.

Underlines the importance of lean conception of reengineering of the processes in shaping of the logistics
management concept and presents the idea of choice of the proper set of methods and tools, which are necessary
in building the suitable logistics management system — the type of “logistics activity mix”, for specific needs of
the economic organisations.

Keywords: Logistics, Transport, Management
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Trafficking in Women for Sexual Exploitation - An Outline of the Issues
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ABSTRACT

Human trafficking is a serious crime which dramatically violates the fundamental human rights and dignity. For
many years this crime has been broadly concerned with the exploitation of women - prostitution, other sexual
services, and pornography.

This situation necessitates making the prevention and combatting the process
a priority. The undertaken actions are aimed at protecting and supporting the victims of human trafficking subject
to an absolute respect for their fundamental rights as well as adequate compensation for the personal injury.

The paper discusses the system of support and aid to human trafficking victims.

Keywords: Human Trafficking, Victim, International Organised Crime Structures, Protecting And Supporting
The Victims.
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ABSTRACT

The modern world is moving towards digitization, and the digital revolution in the area of public administration is
spreading ever wider. For years, the demand for Internet services has been growing, which is reflected in the
increasing availability of administrative services on the Internet. The operation of this mechanism is facilitated by
the ease of obtaining information, the low cost of disseminating Internet services and their unlimited range. This
results in a decrease in transaction costs. Ease of searching and comparing services and the ability to communicate
quickly. The network has become an impulse for the creation of various platforms where millions of users have
easier contact with the administration. This does not mean, however, that the state should abdicate from monitoring
online security, on the contrary, it should strengthen it.

The digital society developing in the 21st century offers enormous opportunities for the development of
administrative processes and their accessibility to the citizen, but it can also give rise to huge security problems.
The process of digitization of society therefore requires responsible and reliable monitoring of the progress of
digitization of administrative processes. This applies to both the information and IT side. The method of recording
and transferring information becomes the most important node of the network and it is not important to leave it
unprotected. Only the development of e-administration understood in this way will reliably serve the citizen and
guarantee him full rights.

Keywords: Security, Technology, Digitization, E-administration
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ABSTRACT

Security of Local Communities is both leveling threats and estimating the risk of their occurrence in the immediate
vicinity of a given community. Sometimes it is perceived only in the context of public security, but this is a
significant narrowing of the problem and does not meet social demand. It should be focused on providing the local
community of a sense of security covering all its stages, i.e. survival, identity and independence, a sense of
confidence and peace, as well as the right of possession and development opportunities. The basic form of this
process should be programming activities and their successive implementation in a satisfactory way of recipients,
i.e. again a local community with one but fundamental distinguishing feature. Undoubtedly in the sphere of military
security and in a situation of war threat, the security subject is not a community or society, but the state as a
political organization. In this situation, the primacy of activities, also in the local environment, is the pursuit of its
survival as a sovereign political existence. In other spheres of security, man and human community should be the
subject of actions to ensure it. Ensuring a sense of security is the task of the state and its administrative structures.
These assumptions are implemented with the help of preventive, preventive and protection programs, and their
effectiveness depends on a skillful diagnosis of the state of security and factors creating the process of its evolution.
Guided by this belief, in the process of decentralization of public authority, the central state administration bodies
of the democratic states assign a significant part of the rights and tasks to the local level, while creating the
possibility of fulfilling this task. Commonly ensuring the security of the local community is treated as the task of
the public authorities of a given local government unit, while the parent authorities support or control the manner
of their implementation.

The purpose of the process defined as ensuring the security of the local community is to obtain a satisfactory sense
of lack of threats and the certainty of development (needs of the local community). Usually these expectations
come down to ensuring universal security, sometimes archaically identified with the concept of Human Security,
personal safety in public space and public order, as well as creating a belief in the possibilities of undisturbed
development and functioning in a given environment. Local security should also include conducting activities
aimed at ensuring the level of education adequate to their needs, expanding economic efficiency and compliance
with the law by members of the local community towards them, including freedom.

Keywords: Internal Security, Public Safety, Law, Security of Local Communities
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ABSTRACT

Preventive measures used in the Polish legal system include a number of activities and are directed to the attitude
of the person against whom they are applied and the nature of the crime for which he is suspected. In this category
of Wednesdays we can distinguish bail, social bail, police supervision, ban on leaving the country and the most
stringent pre-trial detention. The use of pre-trial detention is in the form of temporary placement (up to 3 months,
the duration of the stay may be extended) in a remand detention facility. Prison service officers are responsible not
only for checking and verifying warrant documents for placing in a unit and applying temporary detention, but
also for checking the identity of the person brought in. The very stay of such a person with the status of a temporary
detainee (TA) is subject to a number of orders and prohibitions, the key role is to protect the prisoner in such a
way that he could not influence the work of the authorities or the outcome of the investigation. Among the indicated
tasks of the penitentiary staff, it is necessary to demonstrate not only the proper placement of such a person in the
unit (separately from convicted prisoners and persons indicated by the authority, also partners), but also the
exercise of rights related to telephone calls, visits with relatives, ending with bringing not only in places of religious
worship (TA has the right to such practices under the Code), but also to officers of other services who are
responsible for escorting this category of prisoners to adjudicating institutions. In order to properly perform the
tasks entrusted to them, the officers must have not only the appropriate equipment related to, for example, the
possibility of identifying documents, but also a number of procedures, operating instructions that affect the safety
of not only the ongoing investigation, but also the inmate himself. Officers have a key role in applying the first
preventive measure of pre-trial detention.

Keywords: Prison Service, Remand Prison, Temporary Detention, Officers' Tasks
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OZET

2019 yili Aralik ayinda Cin’de ortaya ¢ikan Covid-19 viriisii, diinyanin birgok iilkesine kisa bir siire iginde
yayilmistir. Diinyayi etkisi altina alan kiiresel salgin, bireyleri ve toplumu farkli agilardan etkilemistir. Diinya
iizerinde goriilen salgin hastaliklar kisilerde ani biyolojik/ psikolojik degisikliklere sebep olmustur. Degisimin ve
gelisimin hizli yasandigi ergenlik doneminde umutsuzluk, gelecek kaygisi, basa ¢ikma yontemleri parametreleri
baz alinarak bu ¢aligma yiiriitiilmiigtiir. Arastirma 2020 yilinin ocak ayinda pandemi déneminde yapilmis olup
diinyay1 etkisi altina alan kiiresel salginin ergenlerin basa ¢ikma yontemlerine ve gelecek kaygisina etkisini
aragtirmak amaglanmistir. Arastirma igin 14-18 yas araligindaki 300 ergene ulasilmistir. Aragtirma kapsamina
alinan 6grencilerin 14-18 yas araligindaki kiz %66,3 (n=199) ve erkek %33,5 (n=101) oldugu tespit edilmistir. Bu
kapsamda 14-18 yas araliginda olan ergenlere Kisisel Bilgi Formu, Stresle Basa Cikma Olgegi ve Beck
Umutsuzluk Olgegi uygulanmistir. Arastirma icin 14-18 yas araliginda olan 300 ergene dijital platformlar
tizerinden ulagilmistir. Ergenlerden elde edilen istatistiksel veriler Statistical Package for Social Sciences (SPSS)
22 vyazihmu kullanilarak analiz edilmistir. Yapilan analizler sonucunda Ogrencilerin cinsiyetleri ile Beck
Umutsuzluk Olgeginden aldiklari puanlar arasinda istatistiksel olarak anlamli diizeyde fark bulunmazken, Stresle
Basa Cikma Olgegi alt boyutlar olan Kaginma, Problem Odakli Basa Cikma ve Sosyal Destek puanlar arasinda
istatistiksel olarak anlaml oldugu tespit edilmistir. Ayrica ergenlerin Covid-19 ge¢irme durumlari ile Stresle Baga
Cikma Slgeginden aldiklari puanlar arasinda istatistiksel olarak anlamli oldugu sonucuna ulagilmistir. Korelasyon
analizi sonucunda, ergenlerin Beck Umutsuzluk Olgeginden aldiklar1 puanlar arttik¢a, Stresle Basa Cikma Olcegi
alt boyutlar1 olan Problem Odakli Basa Cikma ve Sosyal destek puanlari arasinda pozitif yonde iliski oldugu
saptanmistir.  Ergenlerin problem odakli basa ¢ikma becerilerinin rehberlik servisindeki uzmanlar tarafindan
desteklenmesi, tiniversiteye hazirlik asamasinda olan ergenler i¢in sosyal destek programlarinin diizenlenmesi
onerilmektedir.

Anahtar Kelimeler: Pandemi, Stres, Umutsuzluk

Investigation of the Relationship Between Future Anxiety and Methods of
Coping with Stress in Adolescents During the Pandemic Process

ABSTRACT

The Covid-19 virus, which emerged in China in December 2019, quickly spread to a large number of countries
around the world. Individuals and society have been affected in a variety of ways by the global pandemic, which
has engulfed the entire planet. Epidemic diseases observed throughout the world have precipitated sudden
biological/psychological changes in humans. This study was conducted using the parameters of hopelessness,
future anxiety, and coping strategies during adolescence, a period of rapid change and development. The research
was conducted during the pandemic period in January 2020, and its purpose was to examine the impact of the
worldwide epidemic on adolescents' coping strategies and future anxiety. 300 adolescents between the ages of 14
and 18 were recruited for the study. It was determined that 66.3% (n=199) of the 14-18-year-old students included
in the study were female, while 33.5% (n=101) were male. 14-18 year old adolescents were administered the
Personal Information Form, Coping with Stress Scale, and Beck Hopelessness Scale. 300 adolescents between the
ages of 14 and 18 were contacted via digital platforms for the study. Statistical data collected from adolescents
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were analyzed using version 22 of the Statistical Package for the Social Sciences (SPSS). There was no statistically
significant difference between the gender of the students and their scores on the Beck Hopelessness Scale;
however, there was a statistically significant difference between the scores of Avoidance, Problem-Focused
Coping, and Social Support, which are subdimensions of the Stress Coping Scale. In addition, it was determined
that there was a statistically significant difference between the Covid-19 cases and the Coping with Stress scale
scores. As a result of the correlation analysis, it was determined that there was a positive correlation between the
Problem-Focused Coping and Social Support scores of the Stress Coping Scale sub-dimensions as the adolescents'
scores on the Beck Hopelessness Scale increased. The problem-focused coping skills of adolescents should be
supported by experts in the guidance service, and social support programs should be established for adolescents in
the university preparation stage.

Keywords: Pandemic, Stress, Hopelessness
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ABSTRACT

The acronym for the word 'Chief Executive Officer' the CEO is, in the simplest terms, the highest level officer of
a company. Having a vital importance for the company in terms of their position and responsibilities, the CEO is
accepted as a value in brand status in today's intensely competitive business environment. Terminologically, the
CEO brand, which is under the concept of personal brand, is one of the notable concepts and practices of the
modern world. The CEO brand, whose awareness and application is increasing day by day, gains importance in
parallel with the spread of globalization and the acceleration of competition. Developments in communication
technologies make CEO brand and CEO branding more common and visible. New media can be considered as a
very convenient environment for creating a CEO brand and carrying out CEO branding studies. In this study the
concept of CEO brand and CEO branding are discussed from a conceptual perspective. Within the scope of the
study, the concept and practice of the CEO brand is discussed in the context of communication strategy, self-
presentation, personal development and corporate identity reflection and evaluated in the light of current
developments. It is thought that the study is important because the concept of CEO brand is relatively current in
the literature and will contribute in shedding light on future studies.

Keywords: Personal Brand, CEO Brand, CEO Branding, Communication Studies.

* Bu galisma, Ege Universitesi Bilimsel Arastirma Projeleri Koordinasyon Birimi tarafindan desteklenmistir. Proje
Numarast: 23802.
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OZET

Bu arastirmanin amaci, yenge¢ sepeti sendromunun oOrgiitsel sinizm iizerindeki etkisini saglik c¢alisanlart
ornekleminde incelemektir. Aragtirmanin evrenini Konya ilinde bulunan iki 6zel hastanenin 394 saglik ¢alisan
olusturmaktadir. Arastirmada yer alan hastanelere gidilerek yiiz yiize tam sayim drnekleme yapilmaya caligilmis,
goniilliiliik esasina bagli olarak geri doniis alinabilen 191 anket degerlendirmeye alinmistir. Arastirmadan elde
edilen verilerden yola ¢ikarak katilimci saglik ¢aliganlarinin orta seviyede yengeg sepeti sendromu yasadiklart ve
diisiik seviyede orgiitsel sinizm algisina sahip olduklar1 gériilmiistiir. Basit dogrusal regresyon analizi bulgularina
gbre yenge¢ sepeti sendromunun Orgiitsel sinizmin alt boyutlari olan biligsel sinizm, duyugsal sinizm ve
davranigsal sinizm iizerinde istatistiksel agidan anlamli etkisi oldugu tespit edilmistir. Alt boyutlar kapsaminda
yapilan ¢oklu dogrusal regresyon analizi bulgularina gore yengeg sepeti sendromuna ait davranigsal 6zelliklerin
biligsel sinizm, duyussal sinizm ve davranigsal sinizm {izerinde istatistiksel acidan anlamli etkisi oldugu
belirlenmigtir. Buna gore yenge¢ sepeti sendromuna ait biligsel ve duygusal 6zelliklerin biligsel sinizm, duyussal
sinizm ve davranigsal sinizm iizerinde istatistiksel agidan anlamli etkisi olmadig1 gortilmektedir.

Anahtar Kelimeler: Yengec Sepeti Sendromu, Orgiitsel Sinizm, Saglik Calisanlari.

The Effect of Crabs in a Bucket Syndrome Experienced by Healthcare
Professionals on Organizational Cynicism Perceptions

ABSTRACT

The aim of this study is to examine the effect of crabs in a bucket syndrome on organizational cynicism in a sample
of healthcare professionals. The population of the research consists of 394 health workers operating in two private
hospitals in Konya. Full count sampling was tried to be made by visiting the hospitals included in the research and
using face-to-face method, and 191 questionnaires that could be returned on a voluntary basis were evaluated.
Based on the data obtained from the research, it is seen that the participating health professionals experience
moderate crabs in a bucket syndrome and have a low level of organizational cynicism perception. According to
findings of the simple linear regression analysis, it was determined that the crabs in a bucket syndrome had a
statistically significant effect on cognitive cynicism, affective cynicism and behavioral cynicism, which are the
sub-dimensions of organizational cynicism. According to the findings of multiple linear regression analysis
conducted within the scope of sub-dimensions, it was determined that behavioral features of crabs in a bucket
syndrome had a statistically significant effect on cognitive cynicism, affective cynicism and behavioral cynicism.
Accordingly, it is seen that the cognitive and affective features of the crabs in a bucket syndrome do not have a
statistically significant effect on cognitive cynicism, affective cynicism and behavioral cynicism.

Keywords: Crabs in a Bucket Syndrome, Organizational Cynicism, Healthcare Professionals.
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50 yili agkin siiredir, is diinyasi, hiikiimetler, uluslararasi kuruluslar, bilim diinyas1 ve sivil toplum orgiitleri her
yilin basinda acil kiiresel sorunlari ele almak ve ¢éziim iiretmek {izere; kisa, orta ve uzun vadeli kiiresel risklerle
iceren bir¢ok rapor yayinlanmaktadir. Bu raporlar liderleri raporlama dongiisiiniin disinda yiizlesmeye ve “risk ile
stratejiyi birbirine baglayan” politikalar olugturmak i¢in diisiinmeye tesvik etmektedir. Topluma verilen giiclii
mesajlarin ¢ogu, gegmiste yapilan hatalarin tekrarlanmamasi yoniinde olmaktadir. Bu sdylemler aslinda, gecmis
yillarda, uzun vadeli veya “soyut” olarak algilanan risk alanlarindaki seferberlik eksikligini toplum olarak ac1 bir
sekilde deneyimledigimizin de bir itirafi. Bu nedenledir ki, 2020’de gériniiste belirsiz pandemi riskinin
gerceklesmesi ile eylemsizligin maliyetinin eylem maliyetinden ne kadar agir bastigi gercegiyle yiizlesmek
zorunda kaldik

Bu ¢alisma; mevcut ekosistemde artan riskler ile birlikte paydas odakliligi temel alan kurumlarin is modelleri ve
nasil calistiklar1 konusunda Entegre Raporlamaya geciste, imalat sektdriinde yer alan sirketlerin faaliyet
raporlarinin igerik dgeleri ile Uluslararasi Entegre Raporlama Cergevesi icerik 6geleri karsilagtirilarak igerik
analizi yapilmistir. Bu igerik analizi ile Entegre Deger Yaratmaya gegciste faaliyet raporlarinin yeterliligi,
eksiklikleri ve entegre raporlamanin hedefledigi siirdiiriilebilir temel yetenek (siirdiiriilebilir deger yaratma)
gostergelerine (Indikatorlere) uygunlugu test ederek sirketlerin entegre raporlamaya ve entegre bilgi yénetimine
gecisini kolaylastirmada bir yol haritas1 sunmay1 hedeflemekte.

Anahtar Kelimeler: Kurumsal Siirdiriilebilirlik, Entegre Raporlama, Faaliyet Raporlar1, Deger Yaratma yetenegi

The Role of Annual Reports in The Transition to Corporate Sustainability
and Integrated Value Creation: The Results of The Manufacturing Sector
of The Empirical Analysis

ABSTRACT

For more than 50 years, the business world, governments, international organizations, the scientific world and non-
governmental organizations have been trying to address urgent global problems and find solutions at the beginning
of each year; Many reports are published that include short, medium and long-term global risks. These reports
encourage leaders to face outside the reporting cycle and think to create policies that “link risk and strategy.” Most
of the strong messages given to the society are that mistakes made in the past should not be repeated. These
statements are actually a confession that we, as a society, have painfully experienced the lack of mobilization in
risk areas perceived as long-term or “abstract” in the past years. This is why we have had to confront the realization
of the seemingly uncertain risk of pandemics in 2020 and how much the cost of inaction outweighs the cost of
action.This work; In the transition to Integrated Reporting on the business models of institutions based on
stakeholder focus and how they work together with the increasing risks in the existing ecosystem, a content
analysis was made by comparing the content elements of the annual reports of companies in the manufacturing
sector with the content elements of the International Integrated Reporting Framework. With this content analysis,
it aims to present a roadmap in facilitating the transition of companies to integrated reporting and integrated
information management by testing the adequacy and deficiencies of annual reports in the transition to Integrated
Value Creation and compliance with the sustainable core capability (sustainable value creation) indicators
(Indicators) targeted by integrated reporting.

Keywords: Corporate Sustainability, Integrated Reporting, Annual Reports, Value Creation ability
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OZET

Erken evlilik kavrami, “heniiz evliligin getirecegi sorumluluklar iistlenebilecek gelisim diizeyinde olmayan
kisilerin evliliklerini” ifade eder. Birlesmis Milletler (BM) belgelerinde, “cocuk yasta evlilik dahil erken evlilikler”
ifadesiyle erken evliligin sadece g¢ocuk yasta evliligi kapsamadig1 goriilmiistiir. Geleneksel toplumsal cinsiyet
rollerinin bir sonucu olarak ortaya ¢ikan erken ve gocuk yasta evlilikler, toplumlarin refahi, kalkinmasi, sagligi ve
temel insan haklarinin korunmasi gibi pek ¢ok agidan sosyal tehdit olarak karsimiza ¢ikmaktadir. Tiim diinyada
oldugu gibi iilkemizde de erken yasta evlilikler en dnemli toplumsal sorunlar arasinda yer almaktadir. TUIK
verilerine gore, 16-17 yas grubunda evlenen kiz ¢cocuklari ayn1 yastaki erkek ¢ocuklara kiyasla 27 kat daha fazla
evlendirilmektedir. TUIK 2020 yili istatistiklerine gére 16-17 yas grubunda olan kiz ¢ocuklarinm resmi
evlenmelerinin toplam resmi evlenmeler igindeki oran1 %2,7’dir. 2018 yilinda Tiirkiye’de 15-17 yas grubunda 11
bin 636 ¢ocuk anne olurken; 167 kiz ¢ocugunun 15 yasindan kii¢iik anne oldugu belirlenmistir. Bu ¢aligmada,
Tirkiye’de erken yasta evlendirilen g¢ocuklara yonelik, 2008 — 2022 yillar1 yayimlanmig olan akademik
caligmalarin sistematik olarak degerlendirilmesi amaglanmistir. Bu amag¢ dogrultusunda Google Akademik,
Dergipark, Ulakbim TR Dizin, Yiiksek Ogrenim Kurumu (YOK) tez merkezi, uygun anahtar kelimeler ile
birbirlerinden bagimsiz iki arastirmaci tarafindan taranmis ve 36 makale, 14 tez ve 2 bildiri incelenmistir.
Tiirkiye’de bu alanda yapilan arastirma konulari, yayin yillari, 6rneklem veya ¢alisma grubu, arastirma yontemleri,
veri toplama araglari, veri analiz yontemleri belirlenerek aragtirmacilara yol gosterilmeye ¢alisilmigtir. Aragtirma
sonucunda konu ile ilgili yapilan aragtirmalar genellikle tarihsel siireg, ortaya ¢ikan bedensel, cinsel ve ruhsal
saglik, gebelik, beslenme, gelir dagilimi, bolgesel dzellikler, evlilik uyumlari, okul terki, insan haklari, hukuk ve
farkli etnik gruplara yonelik konular ele alinmistir. Metodolojik agidan yapilan incelemede makaleler cogunlukla
nicel yonteme goére yapilmis, niteliksel aragtirma modellerinden, 6rnek olay, fenomenoloji kullanildigi
goriilmektedir. Caligma grubu olarak da daha ¢ok erken evlilik yapan kadinlar yer almistir.

Anahtar Kelimeler: Erken yasta evlilik, Ergen ebeveynler, Bibliyometrik analiz

Bibliometric Analysis of Scientific Studies on Early Marriage in Turkey

ABSTRACT

The concept of early marriage refers to the marriage of individuals who are not yet mature enough to assume the
responsibilities of marriage. The phrase "early marriages including child marriage™ has been observed in United
Nations (UN) documents to refer to more than just child marriage. Child and early marriages, which are a result
of traditional gender roles, pose a threat to society in a variety of ways, including in terms of society's welfare,
development, health, and protection of fundamental human rights. As in the rest of the world, child marriage is
one of the most pressing social issues in our country. TUIK data indicate that girls who marry between the ages of
16 and 17 are married 27 times more frequently than boys of the same age. According to TUIK 2020 statistics, the
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proportion of 16- to 17-year-old girls who are officially married is 2.7% of the total number of official marriages.
In Turkey, 11,636 15- to 17-year-olds became mothers in 2018; 167 girls under the age of 15 gave birth to children.
The purpose of this research was to conduct a comprehensive analysis of the academic studies published between
2008 and 2022 on children who were married at a young age in Turkey. Two independent researchers examined
36 articles, 14 theses, and 2 papers from Google Scholar, Dergipark, Ulakbim TR Index, and the Higher Education
Institution (YOK) thesis center using relevant keywords. The topics of research in this field in Turkey, the
publication years, the sample or study group, the research methods, the data collection instruments, and the data
analysis techniques have been determined. As a result of the research, the majority of studies on the topic focus on
the historical process, the emergence of physical, sexual, and mental health, pregnancy, nutrition, income
distribution, regional characteristics, marital adjustment, school dropout, human rights, the law, and topics
pertaining to various ethnic groups. In the methodological analysis, it was determined that the majority of the
articles were created using the quantitative method, while case studies and phenomenology were employed as
qualitative research models. Women who married at a younger age were included in the study group.

Keywords: Early marriage, Adolescent parents, Bibliometric analysis
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OZET

Tiirk Devletleri Teskilati'nin "Tiirk Diinyas1 2040 Vizyonu" belgesi, kiiltiir turizmi de dahil olmak iizere turizmin
gelismesini hedefliyor. Bu amagla tiye iilkeler, turizm alaninda ¢esitli yenilik¢i turizm programlari ve projeleri ile
bolgenin eski ve modern kiiltiire]l mirasini ortaya ¢ikarmak icin beraber calisacak, paket turlari ve kiiltiirel
giizergahlar gelistirecek. Ayni zamanda, iiye iilkelerin halklarin1 bir araya getiren film, miizik festivalleri ve
kiiltiirel etkinliklerin giiglendirilmesine yonelik programlar gergeklestirilecek. Kiiltiir turizminin gelismesi iilke
ekonomisine katkisinin yani sira tiirk halklarmi birbirine daha da yakinlagtirmada kilit rol oynayabilir. Bu
baglamda, Azerbaycan Cumhuriyeti'nde kiiltiir turizminin gelistirilmesi ve "Tiirk Diinyast 2040 Vizyonu"nun
gerceklestirilmesi 6nemlidir. Azerbaycan'in kiiltiir turizminin gelisim potansiyeli yiiksektir ve 2022-2026 yillarim
kapsayan sosyo-ekonomik kalkinma stratejisi, 2026 yilinda turistik konaklama ve toplu yemek sektoriinde
yaratilacak katma degeri 2019 yilina gore 1,5 kat artirmayi hedefliyor. Bu makalede Azerbaycan'da kiiltiir
turizminin mevcut durumu incelenerek gelisim yonleri belirtilmistir. "Tiirk Diinyas1 2040 Vizyonu'"nda belirlenen
turizmle ilgili hedeflerin Azerbaycan'da kiiltiir turizminin gelismesine ve Tiirk halklarinin baglarinin giiclenmesine
etkisi degerlendirilmistir. Ayn1 zamanda, kiiltiir turizminin ekonomik etkisi ve kiiltiir turizmi gelirlerini dogrudan
etkileyen baslica faktorler tespit edilmistir.

Anahtar Kelimeler: Azerbaycan, Tiirk Diinyasi, Kiiltiir Turizmi, Turist, Turizm Gelirleri, Hizmet Ihracati

Opportunities for the Development of Cultural Tourism in Azerbaijan and
its Role in Bringing The Turkic People Closer to Each Other

ABSTRACT

The "Turkish World 2040 Vision" document of the Organization of Turkic States targets the development of
tourism and cultural tourism. For this purpose, the member countries will work together to reveal the ancient and
modern cultural heritage of the region with various innovative tourism programs and projects in the field of tourism
and will organize various tourism packages, cultural routes, and tours. Also, measures will be taken to strengthen
film, music festivals, and cultural activities to bring the people of the member countries together. In addition to
the economic benefits of cultural tourism development, it can also play an exceptional role in bringing the Turkic
peoples closer to each other. In this regard, the development of cultural tourism and the realization of the "Turkish
World 2040 Vision" is important in the Republic of Azerbaijan. The development potential of cultural tourism in
Azerbaijan is high, and the socio-economic development strategy covering the years 2022-2026 aims to increase
the added value to be created in the tourist accommodation and catering sector by 1.5 times in 2026 compared to
2019. In this article, the current situation of cultural tourism in Azerbaijan is analyzed and directions of
development are indicated. The impact of the tourism-related goals set in the "Turkish World 2040 Vision" on the
development of cultural tourism in Azerbaijan and bringing the Turkic peoples closer to each other was assessed.
Moreover, the economic impact of cultural tourism and the main factors that directly influence cultural tourism
profit have been determined.

Keywords: Azerbaijan, Turkic World, Cultural Tourism, Tourist, Tourism Income, Service Export
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AR-GE’de Callsfln Arastirmaci Sayisi ve Patent Basvurular: Yenilenebilir
Enerji Uretimini Tesvik Eder Mi? Tiirkiye’den Kanitlar

Assoc. Prof. Dr. Betiil ALTAY TOPCU
Kayseri University

altaytopcub@gmail.com
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OZET

Giiniimiizde inovasyon, sanayi, hizmet, tarim, bilgi teknolojileri ve finans sektorii gibi birgok sektérde dnemi
gittikge artan bir kavram haline gelmistir. Inovasyon {ilkelerin rekabet giiciinii artirarak ekonomik biiyiimeye
katkida bulunan 6nemli bir faktdr olarak degerlendirilmektedir. AR-GE’ye ve patente dayali teknolojik
inovasyonun onemini kavrayan {ilkeler, inovasyon politikalar1 ¢ergevesinde AR-GE faaliyetlerinde istihdam
ettikleri arastirmact sayilarin1 ve patent bagvurularini her gegen giin artirarak uluslararasi rekabet iistiinliigiini
saglamaya calismaktadir. Kiiresel bir sorun haline gelen iklim degisimi ve karbon saliniminin ¢evre {izerinde
yaratmis oldugu olumsuz etkilerin azaltilmasinda en dnemli faktor yenilenebilir enerji kaynaklarinin {iretiminin
ve kullanimin artirilmasidir. Bu kapsamda AR-GE faaliyetlerinde bulunan arastirmaci sayist ve patent
basvurularinin artmasi teknolojik inovasyona katki saglamaktadir. Teknolojik inovasyonun etkisiyle iiretim ve
sermaye maliyetleri diismekte, verimlilik artmakta ve boylece yenilenebilir enerji liretimi tesvik edilmektedir. Bu
calismanin amaci, Tiirkiye’de 1996-2020 doneminde teknolojik inovasyon gostergeleri olarak kullanilan AR-GE
faaliyetlerinde bulunan arastirmaci sayisi ve patent basvurularinin yenilenebilir enerji tiretimi iizerindeki etkisinin
ARDL, FMOLS, DOLS ve CCR Modelleri ile arastirilmasidir. Analiz bulgular1 teknolojik inovasyon
gostergelerinin yenilenebilir enerji tUretimi {lizerindeki etkisinin pozitif oldugunu goéstermistir. Dolayisiyla
Tiirkiye’de yenilenebilir enerji iiretiminin artirilarak ¢evre kalitesinin iyilestirilmesinde, teknolojik inovasyon
onemli bir faktdrdiir. Analiz sonuglar Tiirkiye ekonomisinde yenilenebilir enerji liretiminin tesvik edilmesi ve bu
iiretimin ekonomik kazanimlar1 agisindan énemli politika 6nerilerine sahiptir. Teknolojik inovasyonun iilkelerin
rekabet edebilirligi ve biiyiimesinde 6nemli bir faktér olmasindan dolay1, hitkiimetin AR&GE harcamalari, AR-
GE’de ¢alisan arastirmaci ve teknisyen sayisi, patent bagvuru ve tescil sayisi, ileri teknolojiye dayanan ihracat ve
bilisim teknolojileri ihracat1 gibi inovasyon gostergelerinin hiikiimet politikalarinda yer almasi ve desteklenmesi
gerekmektedir.

Anahtar Kelimeler: AR-GE, Patent, Yenilenebilir Enerji Uretimi, Yapisal Kirilmali Birim K6k Testleri, ARDL
Sinir Testi Yaklagimi

Do the Number of Researchers Working in R&D and Patent Applications
Encourage Renewable Energy Production?
Evidence from Turkey

ABSTRACT

Today, innovation has become an increasingly important concept in many sectors such as industry, service,
agriculture, information technologies and finance. Innovation is considered as an important factor contributing to
economic growth by increasing the competitiveness of countries. Understanding the importance of R&D and
patent-based technological innovation, countries try to provide international competitive advantage by increasing
the number of researchers they employ in R&D activities and patent applications within the framework of
innovation policies. The most important factor in reducing the negative effects of climate change and carbon
emission, which has become a global problem, on the environment is to increase the production and use of
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renewable energy sources. In this context, the increase in the number of researchers in R&D activities and patent
applications engaged contributes to technological innovation. With the effect of technological innovation,
production and capital costs decrease, efficiency increases and thus renewable energy production is encouraged.
The aim of this study is to investigate the effect of the number of researchers engaged in R&D activities and patent
applications used as indicators of technological innovation on renewable energy production in Turkey for the
period 1996-2020 with ARDL, FMOLS, DOLS and CCR Models. Analysis findings showed that the effect of
technological innovation indicators on renewable energy production is positive. Therefore, technological
innovation is an important factor in improving the environmental quality by increasing renewable energy
production in Turkey. The results of the analysis have important policy recommendations in terms of promoting
renewable energy production and the economic gains of this production in the Turkish economy. Since
technological innovation is an important factor in the competitiveness and growth of countries, innovation
indicators such as government’s R&D expenditures, the number of researchers and technicians working in R&D,
the number of patent applications and registrations, exports based on advanced technology and information
technology exports are included in government policies and needs to be supported.

Keywords: R&D, Patent, Renewable Energy Generation, Unit Root Tests with Structural Breaks, ARDL Bounds
Test Approach
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OZET

Atik yonetimi, Tiirkiye’de 1930’lardan itibaren ¢ok sayida yasal diizenlemeye konu olmustur. Bu yillardan itibaren
cevre alaninda islev iistlenen kurumlarin sayisi da siirekli artmigtir. Ancak yeni kurumlar olugturulurken mevcut
kurumlarin yetki ve sorumluluk alanlarmin degistirilmemesi, ilgili kurumlar arasinda yetki ortiigmelerine yol
acarken, bu kurumlar arasinda etkin bir isbirligi ve koordinasyonun bulunmayisi da, sistemin islerligini
zayiflatmistir. Ulkemizde tibbi atiklar, tehlikeli atiklar, pil ve akiiler, atik lastikler, atik elektrikli ve elektronik
esyalar, atik bitkisel yaglar, atik madeni yaglar, dmriinii tamamlamis lastikler, geri doniisebilir atiklar ve ambalaj
atiklart gibi her atik tiirii farkli yonetmeliklerle kaynaginda ayri olarak toplanip yonetilebilmektedir. Atik yonetim
sistemi maliyetinin %65 ila %80’nini atiklarin toplanmasi ve tasinmasi olusturmaktadir. Bugiin sadece Istanbul’da
atik toplama ve tasima isletme maliyeti yilda yaklagik 220 milyon dolardir. Giinliik sunulan atik toplama
hizmetlerinin yerel yonetimlere ciddi mali kiilfet olusturdugu, bu kapsamda optimum bir yol belirlemek adina
yerel yonetimlerce sorumlu bulunduklart alanin atik haritasini ¢ikarmalar1 faydali olacaktir. Boylelikle, hangi
alanda ne kadar ve ne tlirde atigin ¢iktig1 bilgisine sahip olunacaktir. Bu durum, zaman ve maliyet unsurlari
dahilinde en uygun toplama periyodu ve yonteminin gelistirilmesine yardim edecektir. Belirli bolgelerde olusan
atik miktar1 ve icerigi bakimmdan daha sik toplama gerekliligi ortaya ¢ikabilecekken, bazi alanlarda da daha uzun
donemli (birkag, glinde bir veya haftada bir veya birkag haftada bir gibi) toplama yeterli olabilecektir. Bu da, kati
atik yonetiminde olugan maliyetin biiylik bir kismini temsil eden toplama kaleminde kazang, saglayacaktir. Bu
anlamda ilgili kurumlardan toplanan veriler MATLAB yazilimi (Versiyon 9.0.1, Mathworks, USA) kullanilarak
aylik atik miktarlarinin bir sonraki donem igin ne kadar olacagi %95 giiven aralig1 sinirlarinda tahmin edilmistir.
Bu yapilan tahmin sonucu itibariyle taginacak ve toplanacak atik miktar1 igin gerekli arag-gerecin verimli bir
sekilde kullanilmasi, is giicii ve daha da 6nemlisi zaman kaybinin 6nlenmesi miimkiin olabilecektir.

Anahtar Kelimeler: Atik, Atik Yo6netimi, Cevre

Activation of Solid Waste Collection Costs of Local Governments

by Using Estimation Algorithm

ABSTRACT
Waste management has been the subject of numerous legal regulations in Turkey since the 1930s. Since these
years, the number of institutions functioning in the field of environment has increased continuously. However,
while the lack of changing the authority and responsibility areas of the existing institutions while creating new
institutions led to overlaps of authority between the relevant institutions, the lack of effective cooperation and
coordination between these institutions weakened the functioning of the system. In our country, each type of waste
such as medical wastes, hazardous wastes, batteries and batteries, waste tires, waste electrical and electronic
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equipment, waste vegetable oils, waste mineral oils, tires that have completed their life, recyclable wastes and
packaging wastes can be collected and managed separately at source with different regulations. Waste collection
and transportation accounts for 65% to 80% of the cost of a waste management system. Today, the operating cost
of waste collection and transportation in Istanbul alone is about 220 million dollars per year. In order to determine
an optimum path in this context, where daily waste collection services pose a serious financial burden to local
governments, it will be useful for local governments to draw up a waste map of the area they are responsible for.
In this way, it will be possible to have information about how much and what kind of waste comes out in which
area. This will help to develop the most appropriate collection period and method, within the elements of time and
cost. While more frequent collection may be required in certain areas in terms of the amount and content of waste
generated, in some areas more long-term collection (such as once a few days or once a week or once a few weeks)
may be sufficient. This, in turn, will yield a profit in the collection item, which represents a large part of the cost
incurred in solid waste management. In this sense, the data collected from the relevant institutions were estimated
using MATLAB software (Version 9.0.1, Mathworks, USA) at 95% confidence interval limits to how much the
monthly waste amounts would be for the next period. As a result of this estimate, it will be possible to use the
necessary tools and equipment efficiently for the amount of waste to be transported and collected, and to prevent
the loss of labor and more importantly, time.

Keywords: Waste, Waste Management, Environment
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Susam Ortadogu’nun kadim bitkilerinden oldugu i¢in i¢inde bulundugumuz cografyada sozli kiiltiiriin ¢esitli
alanlarinda, masallarda, deyimlerde, bilmecelerde kendini gostermektedir. Dillere pelesenk olan ‘acil susam agil’
sozii, bin bir gece masallarinin unutulmaz replikleri arasindadir. Insanlik tarihinde ilk evcillestirilen yagh
tohumlardan biri olan susamm MO 3000li yillarda Misir’da yaygin olarak kullanildigi bilinmektedir.
Mezopotamya’ya tam olarak ne zaman geldigi bilinmemekle birlikte Anadolu cografyasinda MO 3000’den
itibaren yayildig1 Hitit metinlerinden anlagilmaktadir.

Susam pek ¢ok kiiltiiriin mutfaginda tohumu, yagi ve tahin hali ile ¢ok ¢esitli sekillerde temsil edilmektedir. Susam
tohumlarinda agirliginin yarisindan fazla (%50-60) yag bulunduran bir yag bitkisidir. Haziran ayindan Temmuz'un
ilk haftasina kadar susam ekimi yapilabilmektedir. Toplam ekim alaninin %48.6’s1 Ege Bolgesindedir. Tiirkiye’de
yillik ortalama 16 ila 20 bin ton civarinda iiretim yapilmaktadir (Onel, 2022). Bu toplamimn %16,51°ini, 3.079
tonluk (TUIK, 2020) iiretimi ile Mugla karsilamaktadir. Susam tariminmn en zorlu siireci hasat harmanidir.
Tamamen el emegine dayanan harmani 3 hafta kadar siirmektedir.

Calisma Gokova’da ‘Altin Susam’ adiyla yetistirilen susamin ge¢misten giiniimiize yolculugu, tiretim asamalari
ve kullanim alanlar1 hakkinda yapilmig nitel bir durum c¢alismasidir. Calismayla susamin iiretim ve tiiketim
alanlari, susamdan elde edilen iiriinler ile gegmiste yapilan ama giiniimiizde unutulmaya yiiz tutan lezzetlerin
kayda gecirilmesi ve dolayisiyla gelecek nesillere aktarimi amaglanmistir. Bu dogrultuda alanyazin taranmus,
miilakat yontemi ile katilimcilardan veriler elde edilmis ve bu veriler ¢alismanin ii¢ boliimiinde detaylandirilmistir.

Anahtar Kelimeler: Altin Susam, Gékova, Sesamum, Susam

Golden Sesame
ABSTRACT

Since sesame is one of the ancient plants of the Middle East, it shows itself in various fields of oral culture, tales,
idioms and riddles in our geography. The phrase 'open sesame', which is a rosewood word, is among the
unforgettable lines of the tales of one thousand and one nights. It is known that sesame, one of the first
domesticated oil seeds in human history, was widely used in Egypt in 3000 BC. Although it is not known exactly
when it came to Mesopotamia, it is understood from the Hittite texts that it spread in the Anatolian geography
from 3000 BC.

Sesame is represented in the cuisines of many cultures in a wide variety of ways, with its seeds, oil and tahini
form. It is an oil plant that contains more than half of its weight (50-60%) oil in sesame seeds. Sesame planting
can be done from June to the first week of July. 48.6% of the total cultivation area is in the Aegean Region. Annual
average production is around 16 to 20 thousand tons in Turkey (Onel, 2022). Mugla meets 16.51% of this total
with a production of 3,079 tons (TUIK, 2020). Harvest threshing is the most challenging process of sesame
farming. The blend, which is completely handcrafted, takes up to 3 weeks.

The study is a qualitative case study about the journey, production stages and usage areas of sesame grown under
the name of 'Golden Sesame' in Gokova. The aim of the study is to record the production and consumption areas
of sesame, the products obtained from sesame, and the flavors that were made in the past but are about to be
forgotten today, and thus transfer them to future generations. In this direction, the literature was scanned, data
were obtained from the participants by interview method and these data were detailed in three parts of the study.

Keywords: Golden Sesame, Gokova, Sesamum, Sesame
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ABSTRACT

Tourism is one of the most developing sectors because it is a service-labor-oriented, and it creates a significant
employment volume for its surroundings. The main aim of tourism guidance education schools is to train
individuals with a great capacity for learning foreign languages and gaining knowledge and competency in the
tourism sector. In this context, the aim of this study is to examine the self-efficacy skills of tourism guidance
students for 4 basic language skills of English. In this study, case study design, one of the qualitative research
methods, is used. As a result of the research, 13 students studying in the tourism guidance department have the
ability to write a good paragraph and essays for the writing, able to listen and write reading texts appropriately due
to the fact that they can visualize what they have read in their minds and meet the necessary needs in daily life. It
is assumed that they have the ability to employ English correctly. This study is expected to serve as a base for
further studies in the development of the professional English program aimed at improving the English language
skills of the students of the Tourist guidance program worldwide.

Key Words: Language, Tourism, Tourist Guidance, Self-efficacy.
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OZET

Giliniimiiz is diinyasindaki teknolojik gelismeler ve sosyo-ekonomik alandaki degisimler yonetim alaninda yeni
ihtiyaglar1 ve kurumlari giindeme getirmistir. Bu durum kamu ve 6zel sektérden sonra iigiincii bir alan olarak sivil
toplum yapilarint 6ne ¢ikarmistir. Sayilari her gegen giin artan sivil toplum kuruluslart Giglincii sektor olarak
anilmaya baglanmig ve bireylerin kariyer planlarinin bir pargast haline gelmistir. Sivil toplum kuruluslari bireylerin
kamu ve ozel sektor disinda, bireysel ¢ikar beklentisi olmaksizin toplumsal fayda iiretmeyi hedefledikleri
yapilardir. Bu nedenle 6rgiit iklimi, tercih edilen yonetim bi¢imi, organizasyon semasi ve bireylerin hedeflenen
fayday1 liretmek igin yoneticiye giiven algisi diger sektorlerden farklilik arz edebilmektedir. Sivil toplum
kuruluslarinin faaliyet amaci, kariyer planlarinda dncelikli yer edinmemis olmasi, ortak hedefe inang gerektirmesi
ve finansal yapilari g6z Oniine alindiginda faaliyetlerin siirdiiriilmesinde liderlik yaklagimi etkin bir rol
oynamaktadir. Otantik liderlik, liderlik yaklasimlar1 arasinda ahlak, giiven, igsel tutarlilik, iyimserlik, diiriistliik,
pozitif enerji ile 6ne ¢ikmaktadir. Otantik liderlik bu yonleri ile sivil toplum kuruluslart érgiit iklimine uygun
liderlik tiirlerinden biri olarak diistiniilmektedir. Otantik liderligin sivil toplum kuruluslarinda rol alan goniillii
veya profesyonel rol alanlar iizerine arastirilmasi sivil toplum calismalarina katki sunacaktir. Bu kapsamda
gerceklestirilen ¢alismada, Tiirkiye’de faaliyet gosteren 30 farkli dernek, vakif ve sendikanin 200 iist yoneticileri
ile goriisme saglanmis ve katilimeilarin otantik liderlik algisi incelenmistir.

Anahtar kelimeler: Sivil Toplum Kuruluslari, Liderlik Tarzi, Otantik Liderlik, Otantik Liderlik Algis.

A Research on The Perception of Authentic Leadership in NGO's

Abstract

The technological development in today’s business world and changes in the socio-economic field have brought
up new needs and organizations to the agenda of management field. This situation has brought out NGOs as a third
field after public and private sectors. NGOs, which have been increasing in number day by day, are started to be
called as a third sector and became a part of the carrier plans of individuals. NGOs are the organizations where
individuals aim for producing social benefit without any expectation of self-interest apart from public and private
sectors. Therefore, organizational climate, preferred regime, organization chart and individual’s perception of trust
in leaders for producing aimed benefit may differ form other sectors. Leadership approach has an effective role on
the continuation of the activities of the NGOs considering the purpose of the activity, not being able to be preferred
in carrier plans, requirement of believing in common goal and financial structure. Authentic leadership comes
forward among other leadership approaches with morals, trust, internal consistency, optimism, honesty, and
positive energy. With these aspects Authentic Leadership is considered as one of the suitable leadership
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approaches for organizational climate of NGOS. Researching Authentic Leadership on volunteers and professional
staff of NGOs will contribute to civil society studies. In this research made within this framework, 200 top manager
of 30 different NGOs based in Tiirkiye have been interviewed and authentic leadership perception of the
participants has been examined.

Key words: Non-Governmental Organizations (NGO), Leadership Method, Authentic Leadership, Authentic
Leadership Perception.
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ABSTRACT

It is necessary to provide language education by meeting the interests and needs of the students of vocational
schools, which are the most important branch of vocational and technical education. The significance of foreign
language learning is increasing day by day in every sector, and has gained importance in VVocational School at a
great rate. In this context, the aim of this study is to reveal the importance of compulsory foreign language
education for students studying in the Civil Aviation Cabin Services program. Besides, a case study from the
qualitative research method is conducted in the current. A semi-structured interview form was prepared for 27
students regarding the students' perspectives on foreign language education. Some questions were standardized
and some questions were open-ended. As a result of the study, it was revealed that the group evaluations about the
course implementation, resource use and exams in the program affected the students' perspectives on foreign
language education.

Key Words: Vocational Schools, Foreign Language Education, Perspectives, Students.
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OZET

Is diinyasmin yogun ve stresli ortami calisanlar iizerinde gesitli etkilere yol acarak, psikolojik saglig
etkilemektedir. Giiniimiiz ¢alkantili ekonomik yapisi basta finans sektorii olmak iizere, bircok sektor ¢aliganlarinin
etkinlik ve verimlilik odakli daha yogun bir tempoda galismaya sevk etmektedir. Bilindigi gibi banka ¢alisanlari
yiiksek stres altinda ¢calismakta ve is ylikii acisindan yogun ¢aligma siirelerine maruz kalmaktadirlar. Calisanlarda
bikkinlik, tiikenmislik, is- yasam dengesizligi gibi birgok konu incelendiginde is ortaminda etkinlik ve verimliligi
azaltan stres kavraminin &n plana ¢iktig1 goriilmektedir. Is stresinin, fiziksel ya da psikolojik nedenlere bagh
olarak ortaya ¢ikan ve bireyde gerilim yaratan durum oldugu dikkate alindiginda, banka galisanlarinin maruz
kaldig: stresli ortam, kurumun verimliligi acisindan da 6nem tagimaktadir. Bu ¢aligmanin amaci, iilkemiz finans
sektoriiniin dnemli aktdrlerinden biri olan Tiirkiye Cumhuriyet Merkez Bankasi ¢alisanlarinin is stresi diizeylerini
belirlemektir. Calisma kapsaminda Is Stresi Olcegi ile toplanan veriler frekans, yiizde, ortalama, t testi ve varyans
analizi ile analiz edilerek degerlendirilmistir.

Anahtar kelimeler: Stres, Is Stresi, Banka Calisanlar.

Job Stress in Bank Employees: A Study on The Central Bank Employees of
the Republic of Turkey

ABSTRACT

The intense and stressful environment of the business world causes various effects on employees and affects
psychological health. Today's turbulent economic structure pushes the employees of many sectors, especially the
finance sector, to work at a more intense pace focused on efficiency and productivity. As it is known, bank
employees work under high stress and are exposed to intense working hours in terms of workload. When many
issues such as boredom, burnout, work-life imbalance in employees are examined, it is seen that the concept of
stress, which reduces efficiency and productivity in the work environment, comes to the fore. Considering that job
stress is a situation that arises due to physical or psychological reasons and creates tension in the individual, the
stressful environment that bank employees are exposed to is also important for the efficiency of the institution.
The aim of this study is to determine the job stress levels of the employees of the Central Bank of the Republic of
Turkey, one of the important actors of the financial sector in our country. Within the scope of the study, the data
collected with the Work Stress Scale were analyzed and evaluated with frequency, percentage, mean, t-test and
analysis of variance.

Key words: Stress, Job Stress, Bank Employees.
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Organizational Culture Role on the Digital Transformation of Companies
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ABSTRACT

Today, the acceleration of digital technologies completely changes the competitive conditions of companies. In
this environment of change and digital transformation, it is becoming increasingly important for companies to
integrate digitalization into their processes in order to survive and continue their activities. However, there are
some difficulties in implementing and integrating digital transformation efforts into the business. One of these
challenges is the organization's resistance to change. It is extremely important to develop an organizational culture
that is compatible with digital processes in order to prevent resistance to change and successfully implement digital
transformation throughout the organization. Therefore, the study underlines the role of organizational culture in
the digitalization process. Within the scope of the study, the existing literature is examined and the relationship
between the digitalization efforts of the enterprises and the creation of an appropriate organizational culture is
evaluated. Studies in the literature show that creating an organizational culture related to digitalization makes a
positive contribution to the digital transformation processes of businesses and supports the argument of this study.

Key Words: Organizational culture, Digital transformation, Innovation

279


mailto:ainullahkarimi.1369@gmail.com

C=O|
congress

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Tiiketimde Sadelik Davranisimin Sosyal Kimlik Kurami
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OZET

Bu aragtirmanin amaci, bireylerin sade tiiketime yonelimlerinde sosyal kimlik anlayislarinin ve sahip olduklari
benlik saygisinin etkisini 6lgmektir. Boylece tikketimde sadelige yoOnelimin nedenlerinin yalnizca gevresel
kirlilikle, kiiresellesmenin getirdigi ¢esitli problemlerle sinirlt olmadigi, grup dinamigi i¢inde arastirilmasi gereken
ve tiiketicinin sosyal gevre etkisinin bu yonelimle yakm iliskili oldugunu ortaya koymak amaglanmaktadir. Bu
baglamda 270 tiiketiciden literatiirde elde edilen dlgekler kullanilarak olusturulan yapilandirilmis anket formu
araciligiyla elde edilen veriler analiz edilerek hipotezler test edilmektedir. Elde edilen veriler 1s181inda yapilan
analizler, bu calismada kolektif benlik saygisi diizeyi ve tiiketimde sadelik arasinda dogru orantt oldugunu
saptamistir. Diger yandan sosyal uyum kaygisi artiginin bireylerin iginde bulunduklari sosyal ¢evre tarafindan
kabul edilme endisesi yarattig1 dolayisiyla onlar1 daha fazla tiikketime yonelttigi sonucu elde edilmistir.

Anahtar Kelimeler: Sosyal Kimlik, Sade Tiiketim, Benlik Saygisi, Tiiketici, Grup Dinamigi

Investigation of Simplicity Behavior in Consumption Within the
Framework of Social Identity Theory

ABSTRACT

The aim of this research is to measure the effect of social identity understanding and self-esteem that individuals
have on their simple consumption orientation. Thus, it is aimed to reveal that the reasons for the orientation towards
simplicity in consumption are not limited to environmental pollution and various problems brought by
globalization, but that the social environment effect of the consumer is closely related to this orientation, which
should be investigated within the group dynamics. In this context, the hypotheses are tested by analyzing the data
obtained through the structured questionnaire created by using the scales obtained in the literature from 270
consumers. The analyzes made in the light of the data obtained have determined that there is a direct proportionality
between the level of collective self-esteem and simplicity in consumption in this study. On the other hand, it has
been concluded that the increase in social cohesion anxiety creates the anxiety of being accepted by the social
environment in which individuals live, and thus leads them to consume more.

Keywords: Social Identity, Voluntary Simplicity, Self Esteem, Consumer, Group Dynamics
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OZET

2019 yilinda Cin’in Wuhan sehrinde ortaya ¢ikan Covid 19 viriis salginiyla birlikte tiim diinyada 6nemli degisimler
yasanmustir. Tiirkiye’de 2020 yili Mart ay1 itibariyle etkisini gdstermeye baslayan bu salgin, saglik kurumlarinin
yani sira, egitim kurumlari, hizmet igletmeleri, imalat isletmeleri gibi birgok igletmeyi olumlu ya da olumsuz
etkilemistir. Bu durum isletmelerin likiditesi, finansal yapisi ve faaliyet verimliliklerini etkiledigi gibi karlilik
diizeylerini de etkilemistir. Bu kapsamda bu g¢alismanin temel amaci Tiirkiye’de faaliyet gdsteren isletmelerin
karhliklarinin Covid 19 salgimi doneminde nasil degistigini belirlemektir. Bu dogrultuda Borsa Istanbul’da islem
goren (finans kuruluglart disinda) isletmelerin finansal tablolart 2018-2021 yillari itibariyle oran analiz yontemi
ile incelenmis ve sonucta isletme karliliklarinin degisim yonii belirlenmistir.

Anahtar Kelimeler: Covid 19, Oran Analizi, Karlilik Oranlari, Borsa Istanbul.

An Investigation on Profitability Rates of Businesses During and After the
Covid 19 Epidemic

ABSTRACT

Because of the Covid 19 pandemic which arises in 2019 in the city of Wuhan in China major changes have been
appeared in whole of the World. This pandemic which occurs in Turkey on March 2020 has affected too many
companies such as educational institutions, service companies, manufacturing companies besides of health
institutions positively or negatively. This issue has effected companies’ liquidity, financial position, efficiency of
their activity besides of their profitability. In this respect, the main purpose of this study is to identify how
profitability of companies which operate in Turkey is affected in the Covid 19 pandemic period. Accordingly,
financial statements of companies which are traded in Borsa Istanbul except financial institutions have been
examined by ratio analysis method for 2018-2021 years and consequently the changes in companies’ profitability
has been determined.

Key Words: Covid 19, Ratio Analysis, Profitability Rates, Borsa Istanbul.
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ABSTRACT

The innovations and opportunities offered by digital technologies provide important advantages and conveniences
for health institutions as well as in many areas. All these advantages and conveniences promise solutions to the
complexity and coordination problems in the administrative processes due to the multi-layered and stakeholder
structure of healthcare services. This situation forces the healthcare services management to change. In order for
healthcare institutions to successfully integrate digital innovations into their processes, it is very important for
healthcare institution manager to adopt a change management approach. By analyzing the existing literature, this
study's objective is to assess works on the relevant topic and to determine the factors that should be considered in
order to successfully implement change management in healthcare institutions throughout the organization. With
this aspect, the study will provide a perspective for the managers of healthcare institutions to apply the change.

Key Words: Change Management, Digital Transformation, Healthcare Sector
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Kiiltiirel Zeka
Asst. Prof. Dr. Yusuf YILDIRIM
Hali¢ University
yusufyildirim@halic.edu.tr
Orcid: 0000-0002-5393-999X
OZET

Kiiresellesmenin artmasi, iletisim teknolojilerinin gelismesi ve isletmelerin yonetim anlayislarinin degismesiyle
birlikte is ortamlarinin gok kiiltiirliilige evrildigini gérmek miimkiindiir. Cok kiiltiirliiliik; farkli kiiltiirlerin ayn1
zamanda birlikte olmasini ifade eden bir kavramdir. Cok kiiltiirlii is ortamlari ise birbirine benzemeyen, toplumsal
olarak farkli yerlerden gelen bireylerin bir arada ¢alistig1 ve biinyesinde pek ¢ok farkliligi bulunduran ortamlardir.
Bu baglamda kiiltiirler arasi farkliliklarin ve kiiltiirleraras: etkilesimlerin yogun olarak hissedildigi giiniimiiz
kiiresel is diinyasinda farkliliklarin yonetimi oldukca dnemli bir konu haline gelmistir. Kiiltiirleraras: farkliliklarin
yonetiminde stratejik bir arag olarak 6n plana ¢ikan kiiltiirel zeka kavrami; yonetici ve ¢alisan iligskisinde bireylerin
kiiltiirel farkliliklarindan dogan uyum yetisini ifade etmektedir. Bu ¢alismada teorik olarak ¢ok kiiltiirliiliik, cok
kiiltiirlii is ortamlarinin yonetimi ve kiiltiirel zekd kavrami incelenmistir. Sonug olarak, kiiltiirel zeka kavraminin
¢ok kiiltiirliiliikten ileri gelen farkliliklar1 yonetme konusunda anahtar bir rol listlendigi sonucuna varilmistir.

Anahtar Kelimeler: Cok Kiilttrliiliik, Kiiltiirler Aras1 Farklhiliklar, Kiiltiirel Zeka

Management of Multicultural Business Environments: Cultural Intelligence
as a Strategic Tool

ABSTRACT

It is possible to see that business environments have evolved into multiculturalism with the increase of
globalization, the development of communication technologies and the change in the management understanding
of enterprises. multiculturalism; It is a concept that expresses the coexistence of different cultures at the same time.
Multicultural work environments, on the other hand, are environments that are unlike each other, where individuals
from socially different places work together and contain many differences. In this context, the management of
differences has become a very important issue in today's global business world where intercultural differences and
intercultural interactions are intensely felt. The concept of cultural intelligence, which stands out as a strategic tool
in the management of intercultural differences; It refers to the adaptability of individuals arising from cultural
differences in the manager-employee relationship. In this study, the concept of multiculturalism, management of
multicultural business environments and cultural intelligence are examined theoretically. As a result, it was
concluded that the concept of cultural intelligence plays a key role in managing the differences arising from
multiculturalism.

Keywords: Multiculturalism, Cross-cultural Differences, Cultural Intelligence
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OZET

Giiniimiizde isletme basarisi agisindan marka degerini (brand equity) giiclendirmenin 6nemi, pazarlama
alanyazinindaki ¢ok sayida arastirma sonucuna yanstyan bir durum olarak dne ¢ikmaktadir. Bu g¢alismalarda,
marka degerinin isletme performansini artirmada ve tiiketici tercihlerini sekillendirmede yagamsal rol oynayan
maddi olmayan bir isletme varlig1 oldugu tartisilmaktadir. Son yillarda, farkli baglamlarda ele alinmis olsa da
cesitli caligmalarda, alanyazinda kritik tiiketici tutum ve davranig egilimleri olarak kabul edilen marka tatmini,
sadakati, gliveni ve markaya yonelik algilanan miisteri degeri gibi degiskenlerin ¢ok boyutlu bir yapiya sahip
marka degerinin gelisiminde belirleyici olabilecegine isaret eden sonuglar dikkat ¢ekmektedir. Ancak, 2010
yilindan bu yana kavramsallastirilmaya baglanan yesil marka degeri konusunda hala ampirik ¢aligmalarin siirl
oldugu goriilmektedir. Bu konuda az sayida yiiriitiilen arastirmanin da daha ¢gok ABD ve baz1 Avrupa iilkeleriyle
siirli oldugu géze carpmaktadir. Buna dayali olarak bu ¢aligmada, Tiirkiye’deki bir il gergevesinde “tiiketicilerin
bakis acisindan yesil marka degeri ile yesil marka tatmini, sadakati, giiveni ve markaya yonelik algilanan yesil
miisteri degeri (value) arasindaki iliskiler” ele alinmistir. Bu amagla, nicel aragtirma yaklagimi esas alinarak,
iligkisel arastirma tiirlinden ve alan arastirma deseninden (tarama modeli) yararlanilmistir. Kolayda drnekleme
yonteminden yararlanarak, yiliz yiize ve online bir platform iizerinden Konya ilinde yasayan 18 yasin iizerindeki
tiketicilerden, dnceden alanyazinda gecerlik ve giivenirlikleri stnanmig bazi 6lgeklerden uyarlanarak olusturulan
bir anket ile 400 kisiden veri toplanmistir. Toplanan veri, Pearson Korelasyon yonteminden yararlanilarak analiz
edilmistir. Sonuglar, tiiketici temelli yesil marka degeri ile yesil marka tatmini, sadakati, gliveni ve algilanan yesil
miisteri degeri arasinda pozitif yonlii biiytlik etki diizeyinde anlamli iliskiler oldugunu ortaya koymustur. Ayrica,
yesil marka degerindeki belirleyiciligi agisindan yesil marka giiveninin 6ne ¢iktig1 ve bunu sirasiyla yesil marka
sadakati, algilanan yesil miisteri degeri ve yesil marka tatmininin izledigi de tespit edilmistir. Elde edilen bu
bulgular, alanyazinla da uyumlu goriinmektedir. Sonug olarak, biitlinciil bir yaklagimla yesil marka degerinde
belirleyici olan tiiketici kilit yesil tutum ve davranis egilimlerine iliskin ortaya koydugu g¢ergeve ve bulgular
yoluyla ¢alismanin, gerek kavramsal alanyazina gerekse uygulama alanma katki saglayici bir nitelik tasidigi
diistintilmektedir.

Anahtar Kelimeler: Tiiketici Temelli Yesil Marka Degeri, Yesil Marka Tatmini, Yesil Marka Sadakati, Yesil
Marka Giiveni, Algilanan Yesil Miisteri Degeri

The Role of Key Green Attitude and Behavioral Intentions in the
Development of Consumer-Based Green Brand Equity

ABSTRACT

Today, the importance of strengthening brand equity in terms of business success stands out as a situation reflected
in the results of many researches in the marketing literature. In these studies, it is argued that brand equity is an
intangible business asset that plays a vital role in increasing business performance and shaping consumer
preferences. In recent years, although it has been discussed in different contexts, in various studies, the results
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pointing out that variables such as satisfaction, loyalty, trust and perceived customer value, which are accepted as
critical consumer attitude and behavioral intentions in the literature, may be determinative in the development of
brand equity, which has a multidimensional structure. However, empirical studies on green brand equity, which
has been conceptualized since 2010, are still limited. It is striking that the few studies conducted on this subject
are mostly limited to the USA and some European countries. Based on this, in this research, were discussed that
“the relationships between green brand equity and green brand satisfaction, loyalty, trust and perceived green
customer value from the consumers’ point of view” in the context of a province in Turkey. For this purpose, based
on the quantitative research approach, relational research type and field study design (survey) were used. Using
the convenience sampling method, data were collected from consumers over the age of 18 living in Konya, using
a face-to-face and online platform, with a questionnaire adapted from some scales whose validity and reliability
were tested in the literature before. The collected data were analyzed using the Pearson Product Moment
Correlation method. The results revealed that there are significant positive correlations between consumer-based
green brand equity and green brand satisfaction, loyalty, trust and perceived green customer value. In addition, it
has been determined that green brand trust stands out in terms of determining green brand equity, followed by
green brand loyalty, perceived green customer value and green brand satisfaction, respectively. These findings
seem to be compatible with the literature. As a result, it is thought that the study contributes to both the conceptual
literature and the field of application, through the framework and findings on consumer key green attitude and
behavioral intentions that determine green brand equity with a holistic approach.

Keywords: Consumer-Based Green Brand Equity, Green Brand Satisfaction, Green Brand Loyalty, Green Brand
Trust, Perceived Green Customer Value
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OZET

Bilimsel arastirmalarda yapilan ¢alismalarin nitelik, nicelik ve yapisinin tartisildigt; sonuglarin elestirel bir yap1
icinde degerlendirildigi ve ozellikle geng¢ bilim insanlarina yol gosterici niteligi olan organizasyonlar olan
kongreler de bilimsel bir arastirma konusu olabilmektedir. Bu ¢alismada ilk kongrenin anatomik yapisini
belirlemek amaciyla kongrenin agilimina bagli olarak iletisim calismalari (C), ekonomi c¢alismalart (E),
organizasyon caligmalari (O) kategorilesmesi ile kongreler degerlendirilmistir. Degerlendirme sonucunda yapilan
tespitler bu yondeki caligmalarla benzer sonuglar iiretmektedir. Inceleme sonucunda yapilan calismalarin
kongrenin gelisimine yonelik pozitif bir etki yarattig1 ve ilgili alanlara olumlu yansidigi tespit edilmistir.

Anahtar Kelimeler: CEO Kongreleri, Iletisim Calismalar1, Ekonomi Calismalari, Organizasyon Calismalari.

How Did The Ceo Begin?
Communication, Economy, Organization Focused
Anatomy of The First Congress

ABSTRACT

The quality, quantity and structure of the studies conducted in scientific research are discussed; Congresses, which
are organizations where the results are evaluated in a critical structure and which are especially guiding for young
scientists, can also be a subject of scientific research. In this study, in order to determine the anatomical structure
of the first congress, the congresses were evaluated with the categorization of communication studies (C),
economic studies (E), organizational studies (O) depending on the opening of the congress. The determinations
made as a result of the evaluation produce similar results with the studies in this direction. As a result of the
examination, it was determined that the studies carried out had a positive effect on the development of the congress
and reflected positively on the relevant fields.

Keywords: CEO Congresses, Communication Studies, Economic Studies, Organization Studies.
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Petroliin Deniz Ortami Uzerindeki Etkileri: Meksika Korfezi
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OZET

Deniz kirliligi, suyun kalitesini degistiren veya fiziksel ve biyolojik gevreyi etkileyen maddelerin (enerjinin)
insanlar tarafindan deniz ortamina dogrudan veya dolayli olarak birakilmasidir.. Kirlilik, insan sagligina yonelik
tehlikeler, deniz faaliyetlerinin engellenmesi - balik¢ilik, deniz suyunun kullanim kalitesinin bozulmasi ve
olanaklarin azalmasi gibi zararl etkilere neden olabilir. Okyanuslari kirleten petroliin icerisinde agir metaller,
sentetik organik kimyasallar gibi bir¢cok farkli madde vardir. Meksika Korfezi, Alabama, Florida, Louisiana,
Mississippi ve Teksas olmak iizere bes eyaleti biinyesinde barindirmaktadir ve Amerika Birlesik Devletleri'ndeki
(ABD) nehir agizlarimin ve nehirlerin %60'tan fazlas1 Meksika Korfezine dokiilmektedir. Bolgede ¢ok sayida
habitat bulunmaktadir; kiy1 sulak alanlart 5 milyon doniimii kaplamaktadir. Korfez yiirliyen kuslara, deniz
kuslarina, ticari ve sportif balik¢iliga, gocmen yabani kiimes hayvanlarina, sise burunlu yunuslara ve bir¢ok baliga
ev sahipligi yapmaktadir. Meksika Korfezi’'nde meydana gelen Deepwater Horizon olayiyla ilgili ¢ok az bilimsel
calisma yapilmistir ancak deniz ortami iizerindeki olasi etkileri ve bolgeye yakin insanlarin saglik ve sosyo-
ekonomik etkileri bu ¢alismada degerlendirilecektir. Bu galismada petroliin deniz ortami iizerindeki etkileri
yakindan incelenecektir.

Anahtar Kelimeler: Deniz Kirliligi, Deepwater Horizon, Meksika Korfezi, Biyogesitlilik Kaybu.

The Effects of Oil on the Marine Environment: Gulf of Mexico

ABSTRACT

Marine pollution is the direct or indirect introduction by humans, of substances or energy into the marine
environment that changes the quality of the water or affects the physical and biological environment. The pollution
may result in deleterious effects such as hazards to human health, hindrance of marine activity- fishing, impairment
of the quality for the use of seawater and reduction of amenities. There are many different substances which pollute
the oceans including oil, heavy metals, synthetic organic chemicals, solid waste, and sewage. Thus far, very little
scientific work has been done on the Deepwater Horizon incident but the possible effects on the marine
environment and the health and socio-economic effects of the people near the area will be evaluated. The Gulf of
Mexico embodies five states namely, Alabama, Florida, Louisiana, Mississippi and Texas and more than %60 of
the estuaries and rivers in the United States of America (USA) drain into the Gulf of Mexico. There are many
habitats located in the area; coastal wetlands cover 5 million acres. The Gulf is home to furbearers, wading birds,
sea birds, commercial and sport fisheries, migrating wild fowl, bottlenose dolphins and many fish. In this essay
the effects of oil on the marine environment will be closely examined.

Keywords: Marine Pollution, Deepwater Horizon, Gulf of Mexico, Habitat Loss.
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Covid 19 Pandemi Donemi ve Sonrasinda Havayolu Sirketlerinin Finansal
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OZET

Diinyada ilk olarak 2019 yilinin Aralik aymda goriindiigii resmi kayitlara gecen Covid 19 pandemisi ile birlikte
salgmin yayilimmi énlemek amaci ile cesitli tedbirler alinmaya baslanmustir. lk tedbirler iilkelerin kapilarini
kapatmasi ve insanlarmn viriisii yaymamasi agisindan getirilen seyahat kisitlamalar1 olmustur. Bu siiregte seyahat
biletleri iptal oldugundan havayolu sirketlerinin olumsuz yonde etkilendigi hususunda pek cok degerlendirme
yapilmistir. Bu ¢alismanin temel amaci Tirkiye’de faaliyet gosteren havayolu sirketlerinin Covid 19 pandemi
doneminden Oncesinde, pandemi donemi sirasinda ve pandemi doneminden sonrasinda finansal durumunu
inceleyerek normallesme siirecindeki durumunu degerlendirmektir. Bu amag¢ dogrultusunda finansal tablolarina
ulasilabilen dort hava yolu sirketinin 2018, 2019, 2020, 2021 ve 2022 yili liger aylik finansal tablolari oran analiz
teknigine gore incelenmistir. 2018 ve 2019 yillarinda 8 donem Covid 19 6ncesi, 2020 ve 2021 yillarinda 8 donem
Covid 19 dénemi, 2022 yilinda ise, 3 donem Covid 19 pandemi sonrasi olarak degerlendirilmistir. Oran analiz
kapsaminda cari oran, likidite orani, nakit oran, finansal kaldira¢ orani ve finansman oranlar tespit edilmis ve
degerlendirmeye almmustir. Calisma sonucunda, hava yolu sirketlerinin finansal verilerinin Covid 19 pandemi
doneminde olumsuz etkilendigini agik¢a gosterdigi ancak hemen akabinde tekrar toparlanma evresine girdigi tespit
edilmistir. Ancak 2022 yilindaki doviz kurundaki ve enflasyondaki artisin bu siirecteki etkisinin de goz ardi
edilmemesi gerekmektedir.

Anahtar Kelimeler: Covid 19 Pandemi, Havayolu sirketi, Oran analizi, Finansal durum

A Study on the Financial Structure of Airline Companies during and After
the Covid 19 Pandemic Period

ABSTRACT

With the Covid 19 pandemic, which was officially recorded in the world for the first time in December 2019,
various measures have been taken to prevent the spread of the epidemic. The first measures were travel restrictions
in order to close the national borders and prevent people from spreading the virus. Many evaluations were made
that airline companies were negatively affected, becouse travel tickets were cancelled in this process. The main
purpose of this study is to evaluate the situation in the normalization process by examining the financial situation
of airline companies operating in Turkey. This process divided three period as before the Covid 19 pandemic
period, during the pandemic period and after the pandemic period. For this purpose, the quarterly financial
statements of four airline companies at 2018, 2019, 2020, 2021 and 2022. Those financial statements were
analyzed according to the ratio analysis technique. In 2018 and 2019, 8 financial statements were evaluated as pre-
Covid 19. In 2020 and 2021, 8 financial statements were evaluated as Covid 19 periods. And in 2022, 3 financial
statements were evaluated as after Covid 19 pandemic. Within the scope of ratio analysis, current ratio, liquidity
ratio, cash ratio, financial leverage ratio and financing ratios were determined and evaluated. As a result of the
study, it was determined that the financial data of the airline companies clearly showed that they were adversely
affected during the Covid 19 pandemic period, but then entered the recovery phase again. However, the effect of
the increase in the exchange rate and inflation in 2022 on this process should not be ignored.

Keywords: Covid 19 Pandemic, Airline Company, Ratio analysis, Financial Situation
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OZET

Bu calismada kariyer uyum yeteneklerinin girisimcilik niyetini etkileyip etkilemedigi ve dissal giidiilenmenin bu
etkilesimde roliiniin ne oldugunun sorgulanmasi amaglanmistir. Aragtirmanin Orneklemini Karamanoglu
Mehmetbey Universitesinde okuyan 247 6grenci olusturmaktadir. Katilimcilardan anket yoluyla toplanan veriler
cesitli istatiksel analizlere tabi tutulmustur. Degiskenler arasindaki iliskiler igin korelasyon analizi ve hipotez
testleri i¢in yapisal esitlik modelleri kurulmustur. Bulgular 6grencilerin kariyer uyum yetenekleri iginde yer alan
giiven alt boyutunun girisimeilik niyetini etkiledigidir. Diger bulgu ise bu etkide dissal giidiilenmenin kismi
aracilik rolii oldugunun tespit edilmesidir.

Anahtar Kelimeler: Kariyer Uyum Yetenekleri, Girisimcilik Niyeti, Digsal Giidiilenme

The Relation Between Entrepreneurship Intention and Career Adapt-
Abilities: An Investigation of the Mediating Role of Extrinsic Motivation

ABSTRACT

The main purpose of this study is to understand whether career adapt-abilities influences entrepreneurship intention
and question which role the extrinsic motivation in the process. The sample of this study includes 247 students in
Karamanoglu Mehmetbey University. Statistical analysis is applied to the data collected from participants via
questionnaires. The relationship between study variables was investigated by correlation and structural equation
modeling analyses. The results showed that confidence sub-dimension of career adapt-abilities has an impact on
entrepreneurship intention. Another finding is that extrinsic motivation has a partial mediating role in this effect.

Keywords: Career Adapt-Abilities, Entrepreneurship Intention, Extrinsic Motivation
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OZET

Gilinlimiiziin modern is ortaminda yalin iiretim uygulamalari, isletmelerin siirdiiriilebilir rekabet avantaji elde
edebilmelerinde 6ne ¢ikan temel metodolojiler arasinda sayilmaktadir. Her gegen giin gerek akademik gerekse
uygulama alaninda artan popiilerligine ragmen, bir¢ok isletmenin hala uygulama siirecinde basari diizeyinin diisiik
olduguna ya da baz1 zorluklarla karsilastigina, basarilt ve kalict bir yalin uygulama zemini elde edebilmenin
miicadelesini verdiklerine siklikla sahit olunabilmektedir. Bu agidan, yalin iiretim uygulamalarina iliskin kritik
basar1 faktorleri 6nem kazanmakta; “yapida, sistemde, siirecte ve calisan davramiginda”, belli degisimlerin
gerekliligi one ¢ikmaktadir. Ancak, alanyazinda daha ¢ok yalin iiretim sisteminin teknik Ozelliklerine
odaklanilirken, “insan” unsurunun biiytlik 6l¢iide g6z ardi edildigi dikkatten kagmamaktadir. Yalin diisiincenin
0zii, biiyiik 6lgiide insanlarin katilimina dayandigindan, her kademedeki galisanlarin bu uygulamalara adanmisligi
ve katilimi kritik basar1 faktorlerinin baginda gelebilmektedir. Alanyazinda orgiitsel degisimin Oniindeki ilk on
engelden dokuzunun insanlarla ilgili oldugu da siklikla tartigilmaktadir. Dolayisiyla bu ¢alismada, yalin {iretim
uygulamalarinin basarist agisindan “insan” unsuruna odaklanilmistir. Bu, yalin {iretim araglarinin ayni zamanda
davranis degisikliklerine yonelik olduguna iligkin bir farkindaligi gerektirmektedir. Bu agidan pazarlama ve
orgiitsel davranis alanlarinda farkli baglamlardaki g¢aligmalarda “igsel pazarlama” yaklasimindan siklikla
yararlamldig1 dikkat cekmektedir. Isletmelerin temel amaci, tiim kademelerde 6rgiitii benimsemis, isine adanmus,
tatminkar calisanlara sahip olmak olup, bunu basarabilmelerinin etkili yollarindan biri, i¢sel pazarlama
uygulamalarini benimsemek olabilmektedir. Bu énemine karsin, alanyazinda yalin iiretim ve i¢sel pazarlama
konular1 ayr1 baglamlarda ele alinmig olup ikisini iliskilendiren ¢alismaya rastlanamamistir. Dolayisiyla bu
calismada, Ttretim isletmelerinde c¢alisanlarin ¢alistiklart isletmedeki igsel pazarlama ve yalin iretim
uygulamalarina yonelik algilar1 arasindaki olasi iliskileri belirlemek ve basarili yalin uygulamalarin gelisiminde
algilanan igsel pazarlama uygulamalarinin roliinii ¢aliganlarin bakis agisindan incelemek amaglanmistir. Bu
amagla ¢alismada, nicel arastirma yaklagimi esas aliarak, iliskisel arastirma tiirlinden ve alan arastirmasi
deseninden (tarama modeli) faydalanilmistir. Alanyazinda daha once gegerlik ve giivenirlikleri sinanmis
Olceklerden olusturulan bir anket ile Aksaray’da faaliyet gésteren ve isletmelerinde yalin iretim uygulamalarina
yer veren 6zel sektor imalat igletmelerindeki ¢alisanlardan kolayda 6rnekleme yontemi ile toplamda 400 katilimci
verisi toplanmistir. Toplanan veriler, Pearson Korelasyon Katsayilari hesaplanarak analiz edilmistir. Sonuglar;
katilimcilarin galistiklart igletmedeki i¢sel pazarlama uygulamalarinin alt boyutlarindan ‘iist yonetim rehberligi
algist’, ‘birim yoneticisi algist’, ‘iletisim ve bilgi paylagim1’, ‘soyut ve sosyal yarar algisi’ ve ‘somut yarar algist’
ile yalin {iretim uygulamalarina yonelik algis1 arasinda ¢ogunlugu biiyiik diizeyli pozitif yonli anlamli iligkiler
oldugunu ortaya koymustur. Bu bulgularin, bagarili yalin uygulamalar agisindan igsel pazarlama yaklasiminin
olumlu etkiler saglayabilecegine isaret ederek, gerek kavramsal alanyazin gerekse uygulama ve gelecek
aragtirmalara bir zemin hazirlama agisindan dikkate deger ipuglari icerdigi diisiniilmektedir.

Anahtar Kelimeler: Yalin Uretim Uygulamalari, Kritik Basar1 Faktorleri, i¢gsel Pazarlama
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The Relationships Between Employees’ Perceptions of Internal Marketing
and Lean Manufacturing Implementations

ABSTRACT

In today’s modern business environment, lean manufacturing implementations are considered among the main
methodologies that come to the fore in achieving sustainable competitive advantage for businesses. Despite its
increasing popularity in both academic and application fields, it can often be witnessed that many businesses still
have low level of success or encounter some difficulties in the implementation process, and they struggle to obtain
a successful and permanent lean application ground. In this respect, critical success factors for lean manufacturing
implementations gain importance; the necessity of certain changes in “structure, system, process and employee
behavior” comes to the fore. However, while the literature focuses on the technical features of the lean production
system, the “human” element is largely ignored. Since the essence of lean thinking is largely based on people’s
participation, the dedication and participation of employees at all levels can be one of the critical success factors.
It is frequently discussed in the literature that nine of the top ten obstacles to organizational change are related to
people. Therefore, this study focuses on the “human” element in terms of the success of lean manufacturing
implementations. This requires an awareness that lean production tools are also geared towards behavioral
changes. In this respect, it is noteworthy that the concept of “internal marketing” is frequently used in studies in
different contexts in the fields of marketing and organizational behavior. The main purpose of the businesses is to
have employees who have adopted the organization at all levels, are dedicated to their work and are satisfied, and
one of the effective ways to achieve this can be to adopt internal marketing implementations. Despite this
importance, lean production and internal marketing issues have been discussed in separate contexts in the literature,
and no study has been found that relates the two. Therefore, in this study, it is aimed to determine the possible
relationships between the perceptions of the employees in manufacturing companies towards internal marketing
and lean production implementations in the business they work and to examine the role of perceived internal
marketing implementations in the development of successful lean implementations from the perspective of the
employees. For this purpose, based on the quantitative research approach, relational research type and field study
design (survey) were used in the study. A total of 400 participant data were collected from employees in private
sector manufacturing businesses operating in Aksaray and employing lean production implementations in their
enterprises, using the convenience sampling method, with a questionnaire formed from scales whose validity and
reliability were tested before in the literature. The collected data were analyzed by calculating Pearson Correlation
Coefficients. The results indicate that there are positive directional and significant relationships between the ‘top
management guidance perception’, ‘unit manager perception’, ‘communication and information sharing’, ‘abstract
and social benefit perception’ and ‘concrete benefit perception” which are the sub-dimensions of internal marketing
implementations, and the perception towards lean manufacturing implementations. It is thought that these findings
contain remarkable clues in terms of both conceptual literature, practice and future research, pointing out that the
internal marketing approach can provide positive effects in terms of successful lean implementations.

Keywords: Lean Manufacturing Implementations, Critical Success Factors, Internal Marketing
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OZET

Bu aragtirma lisans egitimi diizeyindeki 6grencilerin kinetik sanata olan algilarinin belirlenmesi amaciyla
gerceklestirilmistir. Bu arastirma, nitel arastirma yontemlerinden olan durum ¢aligmasit modeli uygulanarak Bartin
Universitesi Egitim Fakiiltesi Giizel Sanatlar Egitimi Boliimii Resim-Is Egitimi Ana Bilim Dalinda 4. sinifa devam
eden 24 6grenci arasindan tesadiifi yontemle se¢ilmis olan 10 &grenci ile yiiriitiilmistiir. Calismanin verilerini
toplamak i¢in, yar1 yapilandirilmig gériisme formu kullanilmis olup, 3 alan uzman goriisii alinarak amaca uygun
sorular aragtirmaci tarafindan hazirlanmistir.

Sonuglar incelendiginde, 6grencilerin kinetik sanat hakkindaki bilgilerinin alt yap1 eksikligine bagli olarak
yetersiz oldugu goriilmiistiir. Egitim sistemimizde ilkokul, ortaokul, lise diizeyinde kinetik sanata neredeyse hig
siire ayrilmadigy, {iniversitede ise yiizeysel olarak aktarildig: goriilmiistiir. Ogrencilerin kinetik sanata genel olarak
sadece heykel goziiyle baktiklari tespit edilmis, kas giicii gerektirdigini diisiindiikleri igin zorlandiklar
goriilmiistiir. Katilimcilar hareketin eserlere dinamizm kattigini ve ilgi ¢ekici oldugunu belirtmistir.

Anahtar Kelimeler: Durum Calismasi, Kinetik Sanat, Egitim, Sanat Egitimi, Kinetik Uygulamalar

Examination of Undergraduate Students' Perceptions of Kinetic Art
ABSTRACT

This research done for determine the perception of undergraduate students to kinetic art. This research has been
done with 10 students whose randomly selected from 24 students whose still continues to study at fourth grade
from Bartin University, education faculty, fine arts department, art education for gathering the data of the research,
semi-structured form have used addition to this goal oriented questions has been prepared by researcher with
opinions and reviews of 3 experts from particular subject.

After analysis of the result, noticed that due to lack of infrastructure of the students about knowledge about kinetic
art are insufficient. From primary school till university there has been almost no time spared for kinetic art so and
so in universtiy knowledges transfered as superficial to them and that leads to student’s point of view to the kinetic
artis only as a making sculptures and they struggle to implement that because of thinking that it is requires muscles
to do it. Participants have stated that movement gives dynamism and makes it interesting to the art works.

Keywords: Case Study, Kinetic Art, Education, Art Education, Kinetic implementations
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OZET

Internet iizerinden aligverise olan ilginin giin gectikge artmasiyla geleneksel perakende firmalari elektronik
ortamlarda bulunarak iiriin ve hizmetlerini internet araciligiyla pazarlamaya baglamistir. Sektdrde yagsanan yogun
rekabet ortaminda e- perakendecilerin mevcut konumunu korumasi ve devamliligini saglayabilmesi i¢in giiglii bir
markaya sahip olmalar1 gerekmektedir. Gii¢lii bir marka ile sunulan {iirlin ve hizmete iligkin farkindalik, imaj,
sadakat ve kalite algis1 yaratabilmektedir. Bu unsurlar marka degeri kavramini olusturan varliklardir ve giiclii bir
marka tiiketicinin satin alma davraniginda bulunmasinda 6nemli bir etkiye sahiptir. Bu ¢alismada, tiiketici temelli
marka degeri boyutlarinin satin alma davramigina etkisi elektronik perakendecilik kapsaminda belirlenmeye
calistlmistir. Arastirma sonucunda degiskenlerin tamaminin birbiriyle anlamli ve pozitif yonde iligkili olduguna
ulagilmistir. Marka degeri boyutlarindan marka ¢agrigimlart ve marka sadakatinin satin alma davraniginda etkili
oldugu fakat algilanan kalite ve marka farkindalig1 boyutlarinin satin alma davranisinda etkili olmadig1 sonucuna
ulagilmastir.

Anahtar Kelimeler: Elektronik Perakendecilik, Tiiketici Temelli Marka Degeri, Tiiketici Satin Alma Davranist

The Effect of Consumer-Based Brand Value on Purchasing Behavior in the
Electronic Retail

ABSTRACT

With the increasing interest in shopping over the internet, traditional retail companies have started to market their
products and services via the internet by being in electronic environments. In the intensely competitive
environment in the sector, e-retailers need to have a strong brand to maintain their current position and ensure its
continuity. It can create awareness, image, loyalty, and quality perception regarding the product and service offered
by a strong brand. These elements are the assets that make up the concept of brand equity, and a strong brand
significantly impacts the consumer's purchasing behavior. In this study, the effect of consumer-based brand equity
dimensions on purchasing behavior was tried to be determined within the scope of electronic retailing. As a result
of the research, it was found that all the variables were significantly and positively related to each other. It was
concluded that brand associations and brand loyalty, which are among the dimensions of brand value, are effective
in purchasing behavior, but perceived quality and brand awareness dimensions are not effective in purchasing
behavior.

Keywords: Electronic Retailing, Consumer-Based Brand Equity, Consumer Purchasing Behavior
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Is deneyimi kazanmak iizere bir iiniversite mezununun ise girerek okulda kazandig1 teoriyi uygulamaya yonelik
pratik evresi olarak nitelenen ilk is ve/veya ilk deneyim kisinin meslegine yonelik pratik hiinerlerini sergilemeye
basladig1 zaman dilimi olarak ifade edilmektedir. Bu donemde kisi dogru bildikleri ve/veya eksik kalan yonlerini
gelistirmeye odaklanmaktadir. Bu g¢alismada iiniversite egitimlerini tamamladiktan sonra teoride kazandiklar
kavramsal/kuramsal ve temel pratikleri is hayatinda bizzat isletme i¢inde ya da pratikleri uygulama imkan
bulabilmek i¢in zaman zaman asgari {icretle zaman zaman belki de asgari iicretin altinda, ki kanunen yasak
olmasina ragmen, ¢alismak zorunda ve/veya pratik kazanarak 6grenme zorunda olan miihendislerin geri ddnmeme
hikayelerine odaklanmaktadir. ilk deneyim kazandiklar1 isletmelere geri donmek istemeyen miihendislerin geri
donmeme nedenlerine yonelik ¢alisma bu yonde yapilan ¢alismalara katki sunmay1 amaglamaktadir.

Anahtar Kelimeler: Isyeri, Deneyim, Miihendisler.

Everyone is Back But They Did Not...
A Research on Engineers That Do not Return to The Workplace

ABSTRACT

The first job and/or first experience, which is defined as the practical phase of applying the theory gained at school
by a university graduate to gain work experience, is expressed as the time period when the person starts to exhibit
his practical skills for his profession. In this period, the person focuses on improving the correct and/or missing
aspects. In this study, after completing their university education, they have to work and/or practice the
conceptual/theoretical and basic practices they have gained in theory in business life, in order to have the
opportunity to apply the practices, sometimes with the minimum wage, sometimes even below the minimum wage,
although it is prohibited by law. It focuses on the stories of engineers who have to learn by winning and not coming
back. The study on the reasons why the engineers who do not want to return to the enterprises where they gained
their first experience do not return, aims to contribute to the studies carried out in this direction.

Keywords: Workplace, Experience, Engineers.
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OZET

Giliniimiizde Stratejik Kalite Yonetiminde, Toplam Kalite Yonetimi felsefesi ve ilkeleri 6nemli bir yere sahiptir.
Dolayistyla, stratejik kalite yonetiminin en 6nemli ilkelerinden birinin i¢ ve dis miisteri memnuniyeti oldugunu
ifade edebiliriz. Bir érgiitiin calisanlari, ayn1 zamanda o drgiitiin i¢ miisterileridir. Iigsel Pazarlama yaklasimina
gore de bir orgiitte dis miisterilerin memnuniyeti i¢ miisterilerin memnuniyetinden gegmektedir. Yiiksekogretim
kurumlarinda goérev yapmakta olan akademisyenler de ayni zamanda bu kurumlarin i¢ misterileridir.
Akademisyenlerin i memnuniyetlerinin saglanmasi, ¢alistiklar1 yiiksekdgretim kurumuna sevkle ve istekle hizmet
etmelerini saglayacaktir. Bu durum bir yandan akademisyenlerin bireysel performanslarini, diger yandan 6rgiitsel
vatandaglik davranigi sergileme egilimlerini de pozitif yonlii etkileyecektir. Bu ¢aligmada, akademisyenlerin
orgiitsel vatandaslik davranisi sergilemelerinde, sahip olduklari pozitif psikolojik sermaye ve unsurlariin da
onemli bir role sahip olabilecegi &ngoriilmektedir. Yapilan arastirmada, akademisyenlerin Ise Yonelik
Memnuniyetlerinin Orgiitsel Vatandashk Davramisina etkisi ile Pozitif Psikolojik Sermayenin unsurlarmdan
Ozyeterliligin arac1 rolii incelenmektedir. Arastirma modelini test etmek iizere hazirlanan anket formu, Istanbul’da
bir iiniversitedeki akademisyenler iizerinde uygulanmistir. Toplanan veriler SPSS paket programi kullanilarak
analiz edilmistir.

Anahtar Kelimeler: Calisan Memnuniyeti, Orgiitsel Vatandashk Davranisi, Oz-Yeterlilik.

A Research About the Effect of Academicians' Job Satisfaction on
Organizational Citizenship Behavior and the Mediator Role of Self-Efficacy
in the Context of Strategic Quality Management

ABSTRACT

Today, the philosophy and principles of Total Quality Management have an important place in Strategic Quality
Management. Therefore, we can state that one of the most important principles of strategic quality management is
internal and external customer satisfaction. Employees of an organization are also internal customers of that
organization. According to the Internal Marketing approach, the satisfaction of external customers in an
organization passes through the satisfaction of internal customers. Academicians working in higher education
institutions are also internal customers of these institutions. Ensuring the job satisfaction of academicians will
enable them to serve the higher education institution they work with enthusiasm and desire. This situation will
positively affect the individual performance of academicians on the one hand and their tendency to exhibit
organizational citizenship behavior on the other. In this study, it is projected that the positive psychological capital
and its elements may also have an important role in the organizational citizenship behavior of academicians. In
this study, the effect of job satisfaction of academicians on Organizational Citizenship Behavior and the mediator
role of Self-Efficacy, one of the elements of Positive Psychological Capital, are examined. The questionnaire form,
which was prepared to test the research model, was applied to academicians at a university in Istanbul. The
collected data were analyzed using the SPSS package program.

Keywords: Employee Satisfaction, Organizational Citizenship Behavior, Self-Efficacy.
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ABSTRACT

Researchers interest in behavioral economics and education have grown by leaps and bounds in the last few years,
as a part fueled by advancements in behavioural economics the social and ethical values are changing in the
education sector frequently. Concepts once restricted to the halls of academia are now common in business and
even everyday life: terms like profit , loss, boom, framing bias, and anchor pricing have even been mentioned in
movies like Crazy Rich Asians most of the popular talks of all time reference these topics more than any other.
In this research to understand behavioral economics and social impact on academia and the whole education sector
, we’ll walk through the history and its traditional concepts, the core principles learned along the way, and the
best books, videos, and courses that we know of to help those principles to create lasting change. We’re not
claiming to be the experts, but rather, we’re going to point to the best possible resources based on the problem
trying to solve by our education sector to merge the texts with professional and practical courses. Increasingly,
nonprofit, corporate social responsibility, the civic and social impact sectors at large are using behavioral
economics to launch better programs, policies, and services, and they are improving outcomes as a result.

Keywords: Social, Ethical, Education, Behavioural Economics
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ABSTRACT

The present study tries to explain the socio-economic status and educational problems of adolescent girls in the
Kota District. The study adopted the SES Scale developed by R. L. Bhardwaj and Adolescent Girls” Educational
Problem Scale developed by the investigator. A purposive sample of 400 adolescent girls studying in a government
school was taken. Data collected was analyzed statistically using the percentage and coefficient of correlation
techniques. Results revealed that 9.09% of adolescent girls are having Moderate Educational Problems and 90.90%
are having Low Educational Problems. All adolescent girls fall under the middle-class socio-economic status
category and SES affects the Educational Problems of adolescent girls. Due to several challenges like long
distance, lack of transport facilities and security reasons parents do not send their girl child to school and very a
smaller number of girls pursue education after secondary school The infrastructure of the school was not found

satisfactory also the girls are not computer literate.

Key Words: Adolescence, Socio Economies Stars, Educational Problems.
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OZET

Diinyanin her yerinden istenildigi zaman aligveris yapilmasini saglayan e-ticaret, Covid 19 Pandemisinden sonra
bliylime ve kitlesel olarak genislemesini hizlandirmistir. Hastalik tehdidi, g¢esitli kisitlamalar ve kapanma
kararlariyla insanlar evlerinde daha fazla vakit gegirirken sosyal yasantilarinda da 6nemli degisiklikler yapmak
zorunda kalmiglardir. Cesitli aile ve arkadas toplantilarini ertelemek ve azaltmak zorunda kalan insanlar
aligverislerinde de temasi azaltmak durumunda kalmiglardir. Bu dénemde fiziki magazalar ¢esitli kisitlamalardan
dolay1 uzun siire kapali kalirken, bu magazalarin ¢ok biiyiik bir b6limii sanal magaza agma yoluna gitmislerdir.
Hali hazirda e-ticaret sektoriinde de hizmet veren magazalar hizmetlerine devam ederken e-ticaret sektorii igin
yeni magaza acan isletme sayisinda pandemi sonrasinda biiyiik artis yasanmistir. Bu g¢alismada e-ticaret
sektoriiniin Covid 19 pandemisinden nasil etkilendigi konusu arastirilirken bu konu ile ilgili bir anket ¢alismasi
gerceklestirilmigtir. Anket ¢alismasina 110 katilimer katilirken, bu katilimcilarin biiyiik ¢cogunlugu 18-26 yas
grubu arasi kisilerdir. Anket sonucuna gore Covid 19 sonrasi insanlarin satin alma davranislarinin degistigi, online
aligverise yonelimin oldugu, web sitelerinin online alisveriste dnemli oldugu ve online aligverise giivenin oldugu
sonuglari ¢gikarilabilmektedir.

Anahtar Kelimeler: E-Ticaret, Pandemi, Covid 19 Pandemisi, Online Aligveris

The Effects of Covid 19 on E-Commerce in Turkiye

ABSTRACT

The internet, which is the largest e-commerce tool, is accessible almost everywhere in today's world. E-commerce,
which enables shopping from anywhere in the world at any time, has accelerated its growth and massive expansion
after the Covid 19 Pandemic. With the threat of illness, various restrictions and closure decisions, people had to
make significant changes in their social lives while spending more time at home. People who had to postpone and
reduce various family and friend meetings also had to reduce contact in their shopping. In this period, while
physical stores were closed for a long time due to various restrictions, most of these stores started to open virtual
stores. While the stores that currently serve in the e-commerce sector continue their services, there has been a great
increase in the number of businesses opening new stores for the e-commerce sector after the pandemic. In this
study, while investigating how the e-commerce sector was affected by the Covid 19 pandemic, a survey study was
conducted on this subject. While 110 participants participated in the survey, the majority of these participants were
between the ages of 18-26. According to the results of the survey, it can be concluded that people's purchasing
behavior has changed after Covid 19, there is a tendency to online shopping, websites are important in online
shopping and there is trust in online shopping.

Keywords: E-Commerce, Pandemic, Covid 19 Pandemic, Online Shopping
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(Communication, Economics, Organization)
Social Sciences Congress
9-11 Dec 2022 Indonesia
Www.ceocongress.org

INTERNATIONAL
CEO CONGRESS
PROGRAM

2022 Int. CEO Congress takes place with the participation and contributions of 429 academics
from 34 countries: Azerbaijan, Belarus, Bosnia and Herzegovina, Cuba, Indonesia, Ethiopia,
Philippines, Ghana, South Korea, Georgia, India, Iraqg, Italy, United Kingdom, Japan,
Cameroon, Canada, Kyrgyzstan, Kosovo, North Cyprus, Malaysia, Uzbekistan, Pakistan,
Philippines, Poland, Portugal, Romania, South Africa, Tanzania, Thailand, Turkiye, New
Zealand, Zambia.

Opening Time 09:00 (GMT +3)

Presentations will be in Turkish & English.

CEO Congress Zoom Meeting Channel 1:
https://us02web.zoom.us/}/5995309057?pwd=aS84 T3EzSU50aTIJNTWxqV2J0TEhwZz09

CEO Congress Zoom Meeting Channel 2:
https://seu.zoom.us/j/5305888600

Use Turkish time to see your presentation time please. (GMT +3)

The International CEO congress will start with the National Anthem of the Republic of Tiirkiye.
https://youtu.be/hWOmMuL 1198w

The International CEO congress will start with the National Anthem of the Republic of Indonesia:
https://drive.google.com/file/d/1ISHN UpPGfBMgODI18847kQtAdhuNFflY /view

Note: CEO congress sessions are to be recorded in accordance to the General Data Protection Regulation
(GDPR) and KIiSISEL VERILERIN KORUNMASI KANUNU (KVKK). By joining the congress
sessions, you automatically consent to such recordings. If you do not consent to being recorded, discuss
your concerns with the host or do not join the congress sessions. Congress proceedings book and
congress full text book will be published in various places. The authors are responsible for the content
of the papers.
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9 Dec 2022, Friday- SESSIONS & MODERATORS

https://us02web.zoom.us/j/5995309057 ?pwd=aS84T3EzSU50aTINTWxqV2J0TEhwZz09

Time CEO Congress Zoom Meeting Channel 1 Sessions
9:30-10:30 Opening Speeches
Assoc. Prof. Dr. Azer Dilanchiev, Congress Georgia Country Coordinator
10:30-11:30 | Keynote Speakers Session 5
Assoc. Prof. Dr. Duygu HIDIROGLU- Tiirkiye
11:30-12:30 | Guest Speakers Session
Dr. Souvik Dasgupta, Presidency University, Kolkata — India
12:30-14:00 | Session 1
Yulita Susanti Ph.D
Kerim Karadal
14:00-15:30 | Session 2
Dr. Dewi Puspaningtyas Faeni, MBA
Assoc. Prof. Dr. Muhammad Zia-ur-REHMAN
14:00-15:30 | Session 3
Dr. Firdaus Basbeth
Dr. Muhammad Zia-ur-REHMAN
15:30-17:30 | Session 4
Liza Agustina Maureen Nelloh
Dr. Muhammad Zia-ur-REHMAN
15:30-17:30 | Session 5
Assoc Prof. Dr. Leonnard Ong, SE, M.Comm
Dr. Afet SULEYMANOVA
17:30-19:30 | Session 6
Dr. Rey TY

Dr. Muhammad Zia-ur-REHMAN
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10 Dec 2022 , Saturday - SESSIONS & MODERATORS

https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSU50aTINTWxqV2J0TEhwZz09

Time

CEO Congress Zoom Meeting Channel 1 Sessions

08:30-11:30

Session 7

Sudarmawan Samidi, Lc., M. Mgt

Prof. Dr. Muhammad Zia-ur-REHMAN
Dr Ashutosh KUMAR

11:30-13:00

Session 8
Assoc. Prof. Dr. Aksana CHMYHA
Mr. Zohaib Hassan Sain

11:30-13:00

Session 9
Prof. Sovik MUKHERJEE
Amelia Naim INDRAJAYA

13:00-14:30

Session 10
Dr. Amelia NAIM
Assoc Prof. Dr. Leonnard Ong, SE, M.Comm

13:00-14:30

Session 11
Prof. Dr. Roy Sembel
Sanjib Kumar HALDAR

14:30-16:00

Session 12
Dr. Muhammad Zia-ur-REHMAN
Dr. Ir. Amelia Naim INDRAJAY A

14:30-16:00

Session 13
Prof. Dr. Muhammad Zia-ur-Rehman
Drant. Mehmet Metehan Cetintas

16:00-18:00

Session 14
Prof. Dr. Roy SEMBEL
Dr. Souvik Dasgupta

16:00-18:00

Session 15
Prof. Dr. Med. Manole COJOCARU
Prof. Dr. Irene GUMIRAN

18:00-19:30

Session 16
Nurlan ABBASOV
Ph.D. Mariusz Tomczyk
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11 Dec 2022 , Sunday - SESSIONS & MODERATORS

https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSU50aTINTWxqV2J0TEhwZz09

Time

CEO Congress Zoom Meeting Channel 1 Sessions

08:00-10:00

Session 17

Dr. Melinda Malau
Dr. Muhammad Zia-ur-Rehman

10:00-11:30

Session 18
Prof. Dr. Wiwiek M DARYANTO
Cemil YILDIZCAN

11:30-12:30

Session 19
Prof. Dr. Wiwiek Mardawiyah DARYANTO
Lecturer Dr. Ebru KASNAK

12:30-13:30

Session 20
Prof. Ahmet SENGONUL
Asst. Prof. Esengul SALIHOGLU

13:30-15:00

Session 21
Dr. Amalia E MAULANA
Ms. Bidisha HALDER

15:00-16:30

Session 22
Assoc. Prof. Dr. Murat Cemberci
Dr. Ir. Amelia Naim INDRAJAYA

16:30-18:00

Session 23
Assoc. Prof. Dr. Sule TUZLUKAYA
Asst. Prof. Dr. Sibani SARMAH

18.00-19.00

Session 24
Amelia Naim INDRAJAY A
Dr. Swati Mishra

19.00-19.30

Closing Session
All congress participants are required to attend this session.
The best paper award will be given.
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9 Dec 2022, Friday- SESSIONS & MODERATORS
https://seu.zoom.us/j/5305888600

Time CEO Congress Zoom Meeting Channel 2 Sessions
12:00-13:30 | Session 1

Assoc.Prof. Dr. Giilsen AKMAN

Assoc. Prof. Dr. Pmar Unal-Aydin
13:30-15:00 | Session 2

Prof. Dr. Deniz ZEREN

Assoc. Prof. Dr. Ali KONAK
15:00-16:30 | Session 3

Assoc. Prof. Dr. Sevgi SUMERLI SARIGUL

Assoc. Prof. Dr. Betiil ALTAY TOPCU
16:30-18:00 | Session 4

Assoc. Prof. Dr. Inci ERDOGAN TARAKCI

Dr. Ogr. Uyesi Nur OZER CANARSLAN
18:00-19:30 | Session 5

Assoc. Prof. Dr. Siireyya Geng
Asst. Prof. Dr. Yusuf YILDIRIM
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10 Dec 2022 , Saturday - SESSIONS & MODERATORS
https://seu.zoom.us/j/5305888600

Time

CEO Congress Zoom Meeting Channel 2 Sessions

08:30-10:30

Session 6 o
Prof. Dr. Eyiip ARTVINLI
Assoc. Prof. Dr. Esin SEZGIN

10:30-12:00

Session 7
Prof. Dr. Eyiip ARTVINLI
Dr. Ogr. Uyesi Caglar SOZEN

12:00-13:00

Session 8
Prof. Dr. Mehmet Nuri GOMLEKSIZ
Prof. Dr. Ramazan SENGUL

13:00-14:00

Session 9
Prof. Dr. Orhan ELMACI
Assist. Prof. Dr. Ozlem ATAN

14:00-15:30

Session 10 i
Prof. Dr. Sevki OZGENER
Prof. Dr. Ozlem BALABAN

15:30-17:00

Session 11
Assoc. Prof. Dr. Jale SAGLAR
Assoc. Prof. Dr. Mutlu UYGUN

17:00-18:30

Session 12
Prof. Dr. Behget ORAL
Assoc. Prof. Dr. Mehmet KAPLAN
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11 Dec 2022 , Sunday - SESSIONS & MODERATORS
https://seu.zoom.us/j/5305888600

Time

CEO Congress Zoom Meeting Channel 2 Sessions

08:00-10:00

Session 13
EVA SETIA RINI DAMANIK S.E.,M.S.Ak

10:00-11:00

Session 14
Wahya Iffa Lubis, Fauziah

11:00-12:30

Session 15
Asst. Prof. Dr. Hatice GENC KAVAS
Prof. Dr. Ahmet SENGONUL

12:30-13:30

Session 16
Dr. Muhammad Zia ur REHMAN
Dr. Melinda Malau

13:30-15:00

Session 17
Eka Sri Dana Afriza, MBA, CWM, CRM
Hameed Ur REHMAN

15:00-16:30

Session 18
Liza Agustina Maureen Nelloh
Dana Afriza

16:30-18:00

Session 19
Dr. Amelia NAIM
Dr. Mehmet Metehan Cetintas

18.00-19.00

Session 20
Dr. ilhan Alyay
Yulita Fairina Susanti, PhD

18.00-19.00

Session 21
Dr. Ziya Att Tamhid Ahmed Khan Pathan
Mr. Souvik Dasgupta

17.00-19.00

Session 22
Dr. ilhan Alyay
Mr. Souvik Dasgupta
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OPENING CEREMONY

Friday Opening Speeches
9 Dec 2022 Moderator:
9:30-10:30 | Assoc. Prof. Dr. Azer Dilanchiev, Congress Georgia Country Coordinator
Speakers:
National Anthem of the Republic of Turkiye
National Anthem of the Republic of Indonesia
Kerim KARADAL, Coordinator
Prof. Ir. M. Aman Wirakartakusumah, Rector of IPMI International Business School (Sekolah
Tinggi Manajemen IPMI)
Dr. Ir. Enita, M.Agr.Sc, Rector of Universitas Graha Karya Muara Bulian (Indonesia)
Assoc. Prof. Dr. Mehmet Naci EFE, Head of International University of Gorazde (Bosnia &
Herzegovina)
Prof. Dr. Farhod AHROROQV, Vice Rector of Samarkand Branch of Tashkent University of
Economics, Uzbekistan, Co-Chair
Assoc. Prof. Dr. Tamara ISHCHENKO, Alfred Nobel University, Congress Ukraine Country
Coordinator
Prof. Dr. Sergii KHOLOD, Rector of Alfred Nobel University Dnipro, Ukraine, Co-Chair
Channel https://us02web.zoom.us/i/5995309057?pwd=aS84T3EzSU50aTINTWxqV2JO0TEhwZz09
Link:
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Keynote Speakers Session

Friday Moderator:
290?26‘3 Assoc. Prof. Dr. Duygu HIDIROGLU- Tiirkiye
Keynote Speakers:
10:30- Prof. Dr. Siham EL-KAFAFI, Director of Arrows Research Consultancy, New Zealand
11:30 Prof. Dr. Hernan E. Gil FORLEO, University of Buenos Aires, Argentina
Carles Agusti I Hernandez, International Governance Consultant & SDG Manager
(Barcelona/Spain) Spain
Dr. Dewi Puspaningtyas Faeni, MBA, MHt, Vice Dean Faculty of Economics and Business,
Indonesia
Prof.Dr. Luis Miguel Cardoso, Polytechnic Institute of Portalegre, Portugal
Channel https://us02web.zoom.us/|/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
Link:

308



https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU5oaTJNTWxqV2J0TEhwZz09

G

5™ International CEO Communication, Economics, Organization & Social Sciences Congress

Guest Speakers Session

Friday Moderator:
290;)26(: Dr. Souvik Dasgupta, Presidency University, Kolkata — India
11:30- Keynote Speakers:
L Asst. Prof. Dr. Ir. Amelia Naim Indrajaya, MBA — Head of CSMSR, IPMI International
Business School, Jakarta, Indonesia
Dr. Bahrullah Safi, Vice President International Acacia University, Arizona, USA
Asst. Prof. Dr. Sachin GUPTA, Mohanlal Sukhadia University
Assoc.Prof. Murteza HASANOGLU, Azerbaijan State Administration Academy, Azerbaijan
Channel https://us02web.zoom.us/j/5995309057 ?pwd=aS84T3EzSU50aTIJNTWxqV2J0TEhwZz09
Link:
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CEO Congress Zoom Meeting Channel 1
9 Dec 2022, Friday

Meeting Channel 1 | https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSUS0aTINTWxqV2J0TEhwZz09
9 Dec 2022 12:30- Moderator | Yulita Susanti Ph.D
Session 1 14:00 Kerim Karadal

1. The Effect of Resources to Digital Culture Through Digital Leadership as A Mediator - Desiree

Magdalena RORING, Assoc Prof. Dr. Leonnard Ong, SE, M.Comm, Hasnul SUHAIMI

2. The Impact of Covid-19 Pandemic on the Competitiveness of Footwear Industry between Indonesia and
Vietnam, and How to improve Indonesia’s Competitiveness in Footwear Industry for Export with Human
Capital Management’s Strategy and Innovation - HyunJoo LEE, Dr. Ir. Amelia Naim INDRJAYA

3. The Mediating Role of Digital Readiness on The Effect of Behavioral Intention to Use on Actual System
Usage An Evidence at PT XYZ’s Toll Road Maintenance Project - Dyah Indra ARIANTI, S.T., Ir.
Yulita F SUSANTI, M.Sc., Ph.D., Dr. Ir. Firdaus BASBETH, M.M., Dr. Ir. Rinaldi
FIRMANSYAH, M.B.A.

4. The Hostel Life and Behavioral Ethics of Teenagers — Investigating The Underlying Perspecives - Zohaib
Ahmed, Dr. Muhammad Zia-ur-Rehman, Muhammad Faheem Mangi

5. Computer Technologies In Teaching Socio-Humanitarian Disciplines - Abdukayum Abdukadirov,
Sayfulla Alibekov, Daler Sharipov

6. Self-Efficient Skills of Tourism Guidance Department Students for The Four Basic Language Skills of
English - Asst. Prof. Dr. Mehmet Veysi Babayigit, Assoc. Prof. Dr. Mehmet Necati Cizreliogullar

7. The Effect of Fashion Brand CSR Program and Legitimacy Toward Purchasing Decision A case study of
UNIQLO Indonesia - Yulita Susanti Ph.D., Della Aprilia

Meeting Channel 1 | https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2JO0TEhwZz09
9 Dec 2022 14:00- Moderator | Dr. Dewi Puspaningtyas Faeni, MBA
Session 2 15:30 Assoc. Prof. Dr. Muhammad Zia-ur-REHMAN

1. Utilizing Business Intelligence for Decision Making in Winning Market Competition - Alek Sudarso, Sri
Wahono, Dewi Puspaningtyas Faeni

2. Benefits And Constraints in Business Intellegence - Eka Putri Primawanti, Tatin Rusmayanti
Ardiyani, Dewi Puspaningtyas Faeni

3. Business Intelligence Benefits Development at University - lin Indrawati, Suparman Hi Lawu, Mrs.
Dewi Puspaningtyas Faeni

4. Attitudes of Aviation Vocational School Students Towards English Classes: The Case of Civil Aviation
Cabin Services - Asst. Prof. Dr. Mehmet Veysi Babayigit, Assoc. Prof. Dr. Mehmet Necati
Cizreliogullar

5. Facebook: New Friend, Philosopher And Guide of A Woman - Asst. Prof. Piya Sinha

6. Social Interactivity of Brand Loyalty: A Customers’ Perspective - Muhammad Tahseen BAHOO,
Assoc. Prof. Dr. Muhammad Zia-ur-REHMAN

7. Emotional Intelligence and Social Media Networks — A Narrative Analysis - Muhammad Tahseen

BAHOO, Assoc. Prof. Dr. Muhammad Zia-ur-REHMAN

310



https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU5oaTJNTWxqV2J0TEhwZz09
https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU5oaTJNTWxqV2J0TEhwZz09

G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Meeting Channel 1 | https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
9 Dec 2022 14:00- Moderator | Dr. Firdaus Basbeth
Session 3 15:30 Dr. Muhammad Zia-ur-REHMAN

1. Business Intelligence Strategy Wins Market Competition (Case Study on Video Streaming Platform

Products) - Wayan Gede Endra Bratha, Mega Aswiputri, Dewi Puspaningtyas Faeni

2. Ceo Overconfidence, Profitability, And Corporate Social Responsibility on Tax Avoidance - Amor
Marundha, Dewi Puspaningtyas Faeni
3. Dynamics of Ambidexterity and its role towards Firm Performance - Khalid MEHMOOD, Dr.
Muhammad Zia-ur-REHMAN, Maria ZIA
4. Integrating Islamic Traditions in Modern Psychology - Mohammed IRSHAD
5. Perceived Connectedness in Between Intentiion to Use And Actual Usage of Marketplace - Fernanda
CIANDRA, Dr. Firdaus BASBETH
6. The Effect of Employer Branding on Millennial’s Job Hopping Behavior - Muhammad Reza SJAFIKA,
Dr. Firdaus BASBETH
Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxqV2J0TEhwZz09
9 Dec 2022 15:30- Moderator | Liza Agustina Maureen Nelloh
Session 4 17:30 Dr. Muhammad Zia-ur-REHMAN
1. The Influence of Delegation Authority and Transformational Leadership on Individual Performance by
The Existence of Individual Adaptability as Mediating Variable - Teuku YUSUF, Dr. Ir. Amelia Naim
INDRAJAYA
2. The Implication of Business Intelligence toward Organizational Performance with Moderating Variable of
Culture and Capability a Case study of XYZ Company - Affan Rizki INDRAJAYA, Prof. Ir. Roy
SEMBEL, Dr. Ir. Amelia Naim INDRAJAYA
3. The Moderating Effect of Social Support and Transfer Design on The Relationship Between Knowledge
Acquired and Transfer of Training - Endah Nuraini, Wendra, Ronny Kountur
4. Effect of Violence Against Children in Tanzania: An Analytical Study on Social Issues - Research
Scholar Tariq Abubakar ALLY, Dr Ramesh KUMAR
5. Effect of Marketing Myopia on the Streaming and Entertainment Industry - Venkata Naga Sai Kiran
Kolakaluri, Prof. Dr. Emin Civi
6. Humble Leadership and Organizational Performance: A Quantitative Analysis - Khalid MEHMOOD,
Dr. Muhammad Zia-ur-REHMAN, Maria ZIA
7. The Mysore Sultanate: The Unique State Policy of Haider Ali & Tipu Sultan - Mr. Kunal DASGUPTA
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9 Dec 2022
Session 5

15:30-
17:30

Moderator

Assoc Prof. Dr. Leonnard Ong, SE,
M.Comm

Dr. Afet SULEYMANOVA

Effect of Multi Brand Strategy, Digital Transformation and the Moderator Effect of Leadership Styles
toward Competitive Advantages: an Evidence in Semen Indonesia - Arief KURNIADY, Assoc Prof. Dr.
Leonnard Ong, SE, M.Comm, Hashul SUHAIMI

The Impact of Macroeconomics on Stock Return with Moderating Variable of COVID-19 on Healthcare
Companies Listed on Indonesia Stock Exchange 2018-2021 - Argia Sinarta Ginting, Roy SEMBEL,
Melinda MALAU

Digital HR Management Transformation: Research on the application of HR Management with
Technology in SEA Countries of Industrial Gas Company - Yulia YUNUS

Molecular analysis of Primary Microcephaly in Pakistani Population - Ummara Rafi, Sohail Hameed,
Shahid Baig, Uzma Abdullah, Mariam Awan

Indispensable Factors for a Successful Life Management: Duo-Analysis of Pluralistic Ignorance and
Individual Thoughtlessness - Rubab Kamran Sharif, Dr. Muhammad Zia-ur-REHMAN, Rizwana
SAGHAR

Determinants of Lawyers' Intention to Adopt Technology: An Extended Technology Acceptance Model
with the Moderating Role of Top Management Support - Maya SAPTARI

Implementation of a New Content and Technology Model of Pedagogical Education in Distance
Education and the Results Obtained - Dr. Afet SULEYMANOVA

Online Violence against Women Journalists in Central Asia - Assoc.Prof.Dr. Elira TURDUBAEVA,
Victoria ORAZOVA
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Meeting Channel 1 https://us02web.zoom.us/|/5995309057?pwd=aS84 T3EzSU50aTIJNTWxqV2J0TEhwZz09
9 Dec 2022 17:30- Moderator | Dr.Rey TY
Session 6 20:00 Dr. Muhammad Zia-ur-REHMAN

1. Descriptive Analysis of Interpersonal Communication in Teaching and Learning Activities between

10.

11.

12.

Teachers and Students in the Process of Developing Children's Character "BKB Paud Tunas Muda" -
Nurul Haniza, Bunga Aliyah Ananda

Analyzing the Development Based on Natural Resources and Institutional Quality. A Case Study of
Pakistan - Zohaib Kamran CHAUDHARY, Dr. Muhammad Zia-ur-REHMAN, Dr. Muhammad
FAHEEM

Technical Efficiency of FDI Firms in the Indian Pharmaceutical Sector: A Non-Parametric Approach -
Ms. Tulika ROHILLA

The Impact of Corporate Culture on Organisational Success: Analysing the Underlying Paradigms -
Muhammad Shahbaz, Dr. Muhammad Zia-ur-Rehman, Adeem Barlas

UAV. Legal, operational and mental issues - Ph.D. Jacek Krawczyk, Ph.D. Andrzej
Wojciechowski, Ph.D. Leonard Milewski

Hidden economic and social value. A case study on the example of redevelopment and change
of use of two historic buildings in Warsaw - M.Sc. Wojciech Godzinski

Comparative analysis of European and Polish transport policy from the perspective of aims and
their compliance with the sustainable development idea - BEng, Ph.D., Asst. Prof. Rafal
Spiewak; Ph.D., DSc, Assoc. Prof. Ernest Czermanski; M.Sc. Aleksandra Seroka

The use of 3D printing in postural defects in children and adolescents - 1zabela Turkowska,
Ewa Andrzejewska, Matyna Brodowska, Wladyslaw Lewandowski, Artur Weremczuk
Afram islenska. Legal language protection - Icelandic case - Ph.D. Malgorzata Babula
Obrazowanie mozgowia w rezonansie magnetycznym (MAGNETIC RESONANCE IMAGING
OF THE BRAIN) - Dagmara Fydrych, Kuba Gruzdowski, Marta Golebiewska, Kinga
Gawlowska

Emergent and Generative Grounded Theory for Practice-Based Applied and Professional Research - Dr.
Rey TY

Lessons Learned and Best Practices about Online Teaching and Learning in the Time of the Pandemic: A
Case Study from a University in Northern Thailand - Dr. Rey TY
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CEO Congress Zoom Meeting Channel 1
10 Dec 2022 , Saturday

Meeting Channel 1 ‘ https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxgV2JO0TEhwZz09
10 Dec 2022 08:30- Moderator | Sudarmawan Samidi, Lc., M. Mgt
Session 7 11:30 Prof. Dr. Muhammad Zia-ur-REHMAN

Dr Ashutosh KUMAR

1. The Public Preference of Public Transportation in Indonesia - Cris Kuntadi, Humannisa Rubina
Lestari, Siti Nurlaela

2. The Influence of Shopping Experience and Perceived Value on Customer Satisfaction and the Impact of
Customer Satisfaction on Customer Trust at Minimarket in Jakarta - Dzaky Alfathan INDYANO, Ir.
Sasotya PRATAMA, MTE., PMA, Alex Iskandar MUNAF, B.Sc., M.A

3. Comparative Analysis of Oil Palm Smallholder’ Income in Indonesia - Dr. Firna Varina, Tukidi,
SP.,MSi., Ratna Dewi, SP.,MP.

4. The Determinants of Earnings Response Coefficient (ERC) Evidence From Consumer Goods
Companies Listed in Indonesia Stock Exchange for Period of 2016 to 2018 - Dety Nurfadilah, Wiwiek
Mardawiyah Daryanto, Rizky Octoralie

5. The Legal Status Of Permanent Single-person And Collegial Bodies Of Belarusian And Polish
Parliaments: A Comparative Legal Aspect - Assoc. Prof. Dr. Aksana CHMYHA

6. The Impact of Geopolitical Risk on International Trade: Evidence From Export Container Volume of
Tiirkiye - Asst. Prof. Dr. Kamil Ozden EFES, Assoc. Prof. Dr. Abdullah ACIK

7. Transgender Rights Under Bigotry and Ignorance - Asst.Prof.Dr. Muhammad YASEEN

8. The Effect of Human Capital Development, Transformational Leadership, Organizational Commitment
towards Employee Work Performance: Case Study of PT. Multi Beneficial Centralindo - Gilbert Putra
Amos, Sudarmawan Samidi, Cut Sjahrifa

9. Islamic Architecturul Management: Aanalyzing the Diverse Perspectives - Hamna AHSAN, Assoc.
Prof. Dr. Muhammad Zia-ur-REHMAN

10. The Impact of the Covid-19 Pandemic and the use of Social Media Towards the Changes of Farmer
Behaviors on Purchasing Patterns — Suhendi, Roy SEMBEL

11. The Fast Moving Consumer Good Industry Strategy To Increase Profitability to Facing Economic
Contraction and Survive in The Covid-19 Pandemic Era - Diego Lana Setiawan,S.E.,CHRP.,LOAP.,
Prof. Ir. Roy Sembel, MBA.,Ph.D.,CSA., CIB., CIIM, Dr. Melinda Malau,
S.E.,M.M.,CPA.,CBV.,CFRM.,CFA

12. The Moderating Role of Religious Belief in Influencing Individual Donor Attitude in Jabodetabek: As
Seen From The Evidence in an NGO in Indonesia - llyana HABSJAH, Dr. Amelia NAIM

13. A Study on Adolescent Girls for Socio-Economic Status & Education Challenges in Kota District - Dr

Ashish JORASIA, Dr Ashutosh KUMAR
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10 Dec 2022 11:30- Moderator | Assoc. Prof. Dr. Aksana CHMYHA
Session 8 13:00 Mr. Zohaib Hassan Sain

1. The Relationship between Organizational Culture and Employee Commitment, Job Satisfaction, and
Employee Retention Post Assets Acquisition A case study of Indonesian Oil and Gas Company - Dr.
Ir. Amelia Naim INDRAJAYA, Muhammad Satrio NURRAHMAN

2. The Influence of Digital Literacy on Retail Garment Traders' Intention to Use and Actual Usage of
Mobile Digital Application within Cipulir Thematic Market, Jakarta, Indonesia - Ricky Teja Murti,
B.Bus, Prof. Ir. H. M. Roy Sembel, MBA., Ph.D., CSA,, CIB., CIIM, Dr. Melinda Malau, SE.,
MM., CPA,, CBV., CFRM., CFA

3. Disciplinary Responsibility Of Members Of Parliaments Of Belarus And Poland - Assoc. Prof. Dr.
Aksana CHMYHA

4.  Work-life Balance on Turnover Intention and Job Satisfaction of Z Generation Employees in the
Banking Industry - Dr. Ir. Amelia Naim INDRAJAYA, Kim Daewoong

5. The Role of ESG in the Sustainability of Palm Oil Companies in Indonesia and the Effect on
Performance and Stock Return - Abdurrahman Wahid, Dety Nurfadilah, Ardo Ryan Dwitanto

6. Insurance Sectors -- its Impacts on Socio-Economic Structure of Civic Society - Gupta Amit

7. Kashmir as a Regional State under Lalitaditya Muktapid in the Early Medieval Age - Mr. Arindam
PARUA

8. Role of Atrtificial Intelligence (Ai) In Global Finance Related With Private Banking Sector - Aagib
Danish

Meeting Channel 1

https://us02web.zoom.us/|/5995309057?pwd=aS84 T3EzSU50aTIJNTWxqV2J0TEhwZz09

10 Dec 2022 11:30- Moderator | Prof. Sovik MUKHERJEE
Session 9 13:00 Amelia Naim INDRAJAYA
1. The Antecedents of Subscriber Intention of Indonesian Young Generations Upon Spotify - Mr. Bagawan
Kagurnita Krisatio SOENARJONO, Prof. Ir. M. Aman WIRAKARTAKUSUMAMH, PhD., Ms. Liza
Agustina Maureen NELLOH
2. The Role of E-WOM In The Theory of Planned Behavior of Customer Intention to Purchase Lubricant at
Shell Petrol Station - Fadhillah Indra BUDI, Amelia Naim INDRAJAYA
3. FDI, Economic Growth and Environmental Degradation Nexus: Evidence from BRICS - Prof. Sovik
MUKHERJEE
4. Analysis of Financial Performance on Pt. Mitra Keluarga Karyasehat Thk Before and During Pandemic
Covid-19 - Fauziyah Nafishah, Wiwiek Mardawiyah DARYANTO, Roy SEMBEL
5. The Coping Mechanism by Yazidi Female Survivors and Their Problems Inside Camps-Duhok - PhD
student Jabbar Abdulrahman QAHAR
6. The Obligation to Establish and Run a Limited Liability Company for Everyone who has the Passion to

Build a Financial Economy, a Decent Living, Advanced Competitiveness at Family, Local, National,
Regional, International Levels has Proven to Have a Fresh Impact on Civil Society - Dr. Michael
Mandang, MM, C. Fcs
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Meeting Channel 1 ‘ https://us02web.zoom.us/|/5995309057?pwd=aS84 T3EzSU50aTIJNTWxqV2J0TEhwZz09
10 Dec 2022 13:00- Moderator | Dr. Amelia NAIM
Session 10 14:30 Assoc Prof. Dr. Leonnard Ong, SE, M.Comm

1. Determining the Method of Calculating of Article 21 Income Tax in Tax Planning (Case Study at PT.

Khatulistiwa) - Defiani Nindasari, Tutty Nuryati, David Pangaribuan

2. The Hidden Magnitude of Intimate Partner Violence: Its Prevalence on Health Among Women in
Mainland Tanzania - Research Scholar Tarig Abubakar ALLY, Dr Ramesh KUMAR
3. Impact of Debt Policy, Corporate Activities and Risk Management Practices on Financial Distress
(Empirical Study on Mining Companies Listed on the IDX for the 2019-2021 Period) - David
Pangaribuan, Sumarno Hidayat, Luthfi Nofriansyah
4. Algorithms For Diagnostics of Technological States in Petrochemical Industry - Siddikov 1.Kx., Ganiev
AA.
5. Corporate Social Responsibility and Financial Aspects Towards Stock Returns With Firm Size as
Moderating Variable (Empirical Studies on Indonesia Telecommunication Companies Listed on Indonesia
Stock Exchange 2016-2021) - Rosada Tri ASNADA, Ir. Yulita Fairina SUSANTI, M.Sc, Ph.D
6. The Effect of Perceived Value, Service Quality, Reputation, and Trust to Customer Loyalty on
Independent Automotive Workshop in Greater Jakarta - Huger Dhanu ANGGORO, Rima
AGRISTINA, Assoc Prof. Dr. Leonnard Ong, SE, M.Comm
Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2JO0TEhwZz09
10 Dec 2022 13:00- Moderator | Prof. Dr. Roy Sembel
Session 11 14:30 Sanjib Kumar HALDAR
1. Comparative Analysis of Customer Handling Policies between Government and Private Banks - Shilpi
GANGULY
2. Management for Solutions: Social Anthropology of Managers - Sana SEHER, Dr. Muhammad Zia ur
REHMAN, Ms. Nikita PATE
3. Moderating Role of Financial Technology towards the Effects of Financial Performance, GCG and
Macroeconomic on Stock Returns of Indonesia Category 4 Banks - Melitta ARUAN, Roy SEMBEL,
Melinda MALAU
4. The Benefits of Blended Teaching - Sanjib Kumar HALDAR
5. MSME Loan Securitization and Bank Stability - Arfan WIRAGUNA, Prof. Rofikoh ROKHIM, Ph.D,

Dr. Buddi WIBOWO, Prof. Roy SEMBEL, Ph.D

316



https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU5oaTJNTWxqV2J0TEhwZz09
https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU5oaTJNTWxqV2J0TEhwZz09

G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxgV2JO0TEhwZz09
10 Dec 2022 14:30- Moderator | Dr. Muhammad Zia-ur-REHMAN
Session 12 16:00 Dr. Ir. Amelia Naim INDRAJAYA

1. Factors that Motivate Women to Become Entrepreneurs in Digital Business: Empirical Evidence in

Jabodetabek area, Indonesia - Salsabila Nur Fadhilah, Shafa Iglima Dzikro

2. A Review on The Effect of Leadership Style on Employee’s Behaviour - Halima Ali AHMADA, Dr.
Rubina FAKHR
3. Effect of User Interface and User Experience on Customer Satisfaction to PT. RST — Prof. Dr. Roy
SEMBEL, Irwan Hamdi
4. Understanding Communication Through Social Media Marketing Activities and Its Influence on Purchase
Intention - Dr. Ir. Amelia Naim INDRAJAYA
5. Empirical Analysis of Leadership And Managership: Imperative Contribution of Emotional Intelligence -
Hamna AHSAN, Dr. Muhammad Zia-ur-REHMAN, Mrs. Maria Zia
6. Juvenile delinquency:The Rising Phenomenon in Kebbi State, Nigeria - Umar Farouk Mohammed PhD,
Research Scholar Nelofar Ara
Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
10 Dec 2022 14:30- Moderator | Prof. Dr. Muhammad Zia-ur-Rehman
Session 13 16:00 Drant. Mehmet Metehan Cetintas
1. Measuring Financial Health Analysis Using Risk-Based Bank Rating (RRBR) Ratios: Evidence from
Syariah Bank Listed on Indonesia Stock Exchange (IDX) For Periods Of 2018-2020. - Agung
WIRAYOGlI, Oktofa Yudha SUDRAJAD, Wiwiek Mardawiyah DARYANTO
2. Impact of Vessel Inspections to Vessel Operations and Business (Case Study: Indonesian Ship Owner) -
Tenggar M Siregar
3. Emotional Exhaustion (EE) and its impact on Turnover Intention: The role of Organizational Commitment
- Maria Zia, Dr. Muhammad Zia-ur-Rehman, Syed Muhammad Wafa ur Rahman
4. Paradigmatic Analysis of Diversity Management and Organizational Performance in the periphery of
Developmental Projects - Muhammad SHAHBAZ, Dr. Muhammad Zia-ur-Rehman, Mrs. Maria Zia
5. Colonial Construction of the Subservient Gods of Tulunadu - Shashiraja.P. Balakkila
6. The Impact of Company Reputation, Service Quality and Customer Satisfaction toward Customer

Loyalty: In an Indonesia Mining and Construction Supply Company - Victor PAKPAHAN, Assoc Prof.
Dr. Leonnard Ong, SE, M.Comm, Tritjondro BASKORO
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Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
10 Dec 2022 16:00- Moderator | Prof. Dr. Roy SEMBEL
Session 14 18:00 Dr. Souvik Dasgupta

1. The Effect of Pre and Post-Merger and Acquisition Events (M&As) on the Stock Performance Evidence

on Banks Listed in Indonesia Stock Exchange for Periods 2011-2019 - Wiwiek Mardawiyah
DARYANTO, Shafa Iglima Dzikro

2. Shifting in Purchasing Behaviour at Online Food Delivery in Indonesia During and Post-pandemic from
the Perspective of Theory of Consumption Value - Astrid Zenia TANGGARA, Wiwiek Mardawiyah
DARYANTO, Roy SEMBEL

3. Business Process Improvement and Capital Budgeting Analysis to Develop the Digitalization Process of
Loan / Financing in Bank Sumsel Babel - Oktofa Yudha Sudrajad, Reza Rhamadany

4. Empirical Analysis of the Impact of Individual Performance on Overall Organizational Success:
Implications for Expatriates - Dr. Muhammad Zia-ur-Rehman, Abid H. BHUTTA, Syed Muhammad
Wafa Ur REHMAN

5. Paradigmatic Evaluation of Quality of Service: A Case Study of Service Oriented Organizations at
National Level - Mrs. Maria Zia, Dr. Muhammad Zia-ur-Rehman, Syed Muhammad Wafa ur
Rahman

6. Child Punishment and Maltreatment in the Kurdistan Region of Iraq: Causes and Consequences. A Field
Study in Erbil City - Hakim Taha

7. Exploring Colonial Architecture in India: A Comparative Study - Shoumanya MUKHERJEE

Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxqV2J0TEhwZz09
10 Dec 2022 16:00- Moderator | Prof. Dr. Med. Manole COJOCARU
Session 15 18:00 Prof. Dr. Irene GUMIRAN

1. Determinants of Feminization of Poverty in North Western Ethiopia: The Case of Dejen District
(Woreda), East Gojjam Zone of Amhara Regional State - Eyayu Kasseye Bayu

2. Conflict Management Styles of Deans of Public Higher Education Institutions: Bases For A Structural
Ethical Conflict Management Model - Prof. Dr. Irene GUMIRAN

3. Cash Withdrawals Using Debit Cards at POS Terminals in Kosovo, a New Method of Payment -
PhD(s).Marigona LAHU

4. Entrepreneur Video Essay - Gheorghe GIURGIU, Prof. Dr. Med. Manole COJOCARU

5. Economic Growth Performance and Economic Activities in Kosovo During The Covid-19 Pandemic in
Kosovo - Agim BERISHA

6. Implications of Technological Human Resource Management (THRM) in IT & ITES, India - Ankita
PRABHAKAR

7. Social Tolerance with Non-Muslims and thoughts of Syed Attaullah Shah Bukhari (Analytical analysis in

the light of the current Era) - Dr. Ammara REHMAN
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Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxqV2J0TEhwZz09
10 Dec 2022 18:00- Moderator | Nurlan ABBASOV
Session 16 19:30 Ph.D. Mariusz Tomczyk

1. Historical Issues in The Epos of “Kitabi-Dada Gorgud” - Nurlan ABBASOV
2. Evaluation of Corporate Non-Financial Performance: Evidence from India - Dr. Shikha Gupta, Associate
Professor

CBDC - (future) central bank digital currency? - Ph.D. Mariusz Tomczyk

Digital society as a simulator of e-government implementation - Ph.D. Krzysztof Gawkowski
Trafficking in women for sexual exploitation - an outline of the issues - Ph.D. Justyna Zylinska
Logistics as indispensable knowledge in management enterprise - Ph.D. Andrzej
Wojciechowski, Ph.D. Andrzej Wozniak

7. Limbus of Sikkim - Ms. Reendima GURUNG

o g~ w
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CEO Congress Zoom Meeting Channel 1
11 Dec 2022 , Sunday

Meeting Channel 1 ‘ https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
11 Dec 2022 08:00- Moderator | Dr. Melinda Malau
Session 17 10:00 Dr. Muhammad Zia-ur-Rehman

1. The Influence of Brand Image on Customer Experience and Actual Usage of Digital Health Applications:

Case Study of Halodoc, Alodokter, and Klikdokter in Jakarta, Indonesia - Alvina Michaela
CHRISTANTI, Dr. Ir. Amelia Naim INDRAJAYA, Dr. Rima AGRISTINA

2. Digital Entrepreneurial Intention among Business Students in Jakarta - Mr. Muhammad Ridho
HAFIDZ, Ms. Liza Agustina Maureen NELLOH, Mrs. Cut SJAHRIFA
3. Social Marketing and its Influence on the Environment - Rima BOSE
4. Stock Performance and Analysis of Market Capitalization and Fundamental Factors of Socially
Responsible Companies in Indonesia on Stock Return: A Study of SRI KEHATI Index - S.T. Dewi
Kurniawati, Prof. Ir. MBA, Ph.D, CSA, CIB, CIIM. Roy Sembel, Dr. SE, MM, CPA, CBV, CFRM,
CFA. Melinda Malau
5. Managing Human Resource Strategically: The Role of Supply Chain towards Flexibility Contingences and
Organizational Fit - Dr. Muhammad Zia-ur-Rehman, Abdullah NAEEM, Mrs. Maria ZIA
6. Evaluate the Impact of Online Grocery Trend to PT Supra Boga Lestari Tbk (RANC) from Financial
Perspective - Roy SEMBEL, Fanny KARIADI
7. Consumer Awareness Survey on Indonesian Digital Banks (Case study: LINE Bank of PT Bank KEB
Hana Indonesia) - Ira Fachira, Duhaeng Lee
8. Challenges Faced To Online Education & Learning In Pakistan During Covid-19 Pandemic - Mr. Zohaib
Hassan Sain
9. Evaluation of Anti-money Laundering in Azerbaijan - Dr. Gulnara SULEYMANOVA
Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxgV2J0TEhwZz09
11 Dec 2022 10:00- Moderator | Prof. Dr. Wiwiek M DARYANTO
Session 18 11:30 Cemil YILDIZCAN
1. Analysis of Bilateral Investment Agreements and their Impact on Cooperation Relations between
Indonesia and Timor Leste - Dr.Drs.Melkisedek N.B.C Neolaka,M.Si., Luigi Pio Leonardo Cavaliere,
Diana San Tabun,S.Pd.,M.IP, Esrah D.N.A. Benu S. Sos., M. Si.
2. Social and Solidarity Economy as a Bottom-up Strategy to Overcome Challenges in the Times of
Uncertainty - Cemil YILDIZCAN
3. Gender and strategic Political: Opportunities and Challenges for Women and Youth in Political Parties in
East Nusa Tenggara Indonesia - Diana San Tabun,S.Pd.,M.IP, Esrah D.N.A. Benu S. Sos., M. Si.,
Dr.Drs.Melkisedek N.B.C Neolaka,M.Si., Luigi Pio Leonardo Cavaliere
4. Role of NGOs in Rural Development in India: An Analytical Study - Research Scholar Mohd Younis
Mir
5. The Effect of Direct-to-Consumer (D2C) Business Model to Consumer Satisfaction and its impact to
Repurchase Intention in Fashion Industry - Mitha Novenscha Vidya, Wiwiek Mardawiyah Daryanto
6. Long-Term User Behavior Model to Understand The Beneficial Implementation of QR Code Payment
(QRIS) in Indonesian Sharia Banking: A Structural Equation Modeling Approach - Gilang Heru
KENCANA, Eko Agus PRASETIO
7. The Influence of Market-Based Assets and Marketing Capability Towards Sustainable Competitive

Advantage and Its Effect on Company’s Performance at Recycled Plastics Industry - Frederick
Ramadhani Samantha SAMAN, Wiwiek Mardawiyah DARYANTO, Roy SEMBEL
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Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSU50aTINTWxqV2J0TEhwZz09
11 Dec 2022 11:30- Moderator | Prof. Dr. Wiwiek Mardawiyah DARYANTO
Session 19 12:30 Lecturer Dr. Ebru KASNAK

1. The Role of Culture in Market Acceptance For New Products in Ice Cream Industry - Giovani Shanti

ELISABET, Wiwiek Mardawiyah DARYANTO, Roy SEMBEL

2. Analysis of Kaizen Based on 3 Sigma Application to Reduce Cost of Production in PT.XYZ - Tiarma
Uli SIDAURUK, Wiwiek Mardawiyah DARYANTO
3. Challenges In Quality Of Education In Higher Education Institutions (HEIs) Of Pakistan - Mr. Zohaib
Hassan Sain
4. Financial Performance Analysis and Financial Distress Prediction of Indonesia State-Owned Enterprises
in the Construction Industry Listed on IDX Before and During Economic Crisis in the Covid-19 Pandemic
Era (Period 2019 - 2021) - Raden Aswin RAHADI, Rachmadiosi MUHAMMAD
5. Change Management Aproach for Digital Transformation in the Healthcare Organizations - Lecturer Dr.
Ebru KASNAK
Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxgV2J0TEhwZz09
11 Dec 2022 12:30- Moderator | Prof. Ahmet SENGONUL
Session 20 13:30 Asst. Prof. Esengul SALIHOGLU
1. Organizational Culture Role on the Digital Transformation of Companies - Lecturer Dr. Ebru KASNAK
2. The Effect of Hedonic and Utilitarian Shopping Value to Impulsive Buying Behaviour to Airline
Passenger Moderated by Digital Airport Experience at Soekarno Hatta International Airport, Jakarta -
Rizky PRIYANDANI, Dr. Ir. Amelia Naim INDRAJAYA
3. Intention To Buy Non-Prescription Medicine Via E-Health Platform Using TPB Theory With Product
Knowledge As Moderator: A Case Study On Alodokter - Fathur Bhakti NUGRAHA
4. The Impact of Ore Export Ban and Macroeconomics Variables on Stock Returns of Nickel Mining
Companies - Adriansyah CHANIAGO, Roy SEMBEL, Melinda MALAU
5. Power Supply Measurement For Investment Decision Using Capital Budgeting Analysis and Monte Carlo
Analysis - Mr. Alvan Sukmawijaya
6. Analysis of the Interaction Between Exchange Rates and Selected Indicators with ARDL method: The

case of Turkiye - Prof. Ahmet SENGONUL, Asst. Prof. Esengul SALIHOGLU
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Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
11 Dec 2022 13:30- Moderator | Dr. Amalia E MAULANA
Session 21 15:00 Ms. Bidisha HALDER

1. State Support for the Development of Entrepreneurship in Azerbaijan - Assoc. Prof. Dr. Murteza

HASANOGLU, Master’s Student Aisha ALIYEVA

2. Evaluation of the Differentiation Value, Brand Meaning and Stopping Power of Indonesia Higher
Education Institutions’ Taglines as the Marketing Communication Brand Element - Amalia E
MAULANA

3. The Impact of Corporate Ownership and Dividend Policy to Risk Disclosure Practice and Stock Market
Performance of Indonesian Public Listed Companies During Pandemic - Tania Mentari DESRIYANI,
Roy SEMBEL, Melinda MALAU

4. The Effect of Employee Engagement on Turnover Intention: The Moderating and Mediating Role of
Person-Organization Fit at Banks in Jakarta - Mely PRIMAYANTY, Roy SEMBEL, Harris Turino
KURNIAWAN, Melinda MALAU

5. How to reduce work family conflict ? a methodological approach of employing the formula of
organizational support and performance incentives - Ribbat Khan, Phd Scholar-LMS., Assoc. Prof. Dr.
Muhammad Zia-ur-Rehman

6. Book Burning: Tracing the History of the Modern Information Warfare — Ms. Bidisha HALDER

Meeting Channel 1 https://us02web.zoom.us/j/5995309057?pwd=aS84T3EzSU50aTINTWxaV2J0TEhwZz09
11 Dec 2022 15:00- Moderator | Assoc. Prof. Dr. Murat Cemberci
Session 22 16:30 Dr. Ir. Amelia Naim INDRAJAYA

1. The Role of Innovativeness in Moderating Customer Purchase Intention to Buy Local Brand Perfume in
DKI Jakarta - Indana NABHAN, Dr. Ir. Amelia Naim INDRAJAYA

2. The Role of Knowledge Moderating a Farmer's Intention to Adopt Black Soldier Fly Farming: As Seen in
the Evidence in the Luzon Region of the Philippines - Camila Isabel LASTRILLA, Dr. Ir. Amelia
Naim INDRAJAYA

3. Transformational Leadership and Employee performance — Empirical Analysis of Higher Education
Institutions - Ribbat Khan, Phd Scholar-LMS., Assoc. Prof. Dr. Muhammad Zia-ur-Rehman

4. The Influence of NCT Dream’s Credibility as the Brand Ambassador in Consumptive Behaviour for
Lemonilo (A Survey toward @Lemonilo 1G) - Angelika Mandra, Retno Dyah Kusumastuti, Iswahyu
Pranawukir

5. Transitional Energy is an Opportunity for Indonesia in Global Competition in The G20, Especially in The
Fields of Biomass and Energy Storage - Dr. Erwin SUSANTO, Dr (cand). Endang SUSILOWATI

6. Exploring The Relationship Between Supply Chain Analytics Technology Capability and Firm
Performance: The Mediating Role of Supply Chain Resilience - Assoc. Prof. Dr. Murat Cemberci,
Tugba Karagiille

7. TFactors Affecting Pemba’s Adolescent’s Psychological Health - Halima Ali AHMADA, Dr. Rubina

FAKHR
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Meeting Channel 1

https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSU50aTINTWxqV2J0TEhwZz09

11 Dec 2022
Session 23

16:30-
18:00

Moderator

Assoc. Prof. Dr. Sule TUZLUKAYA
Asst. Prof. Dr. Sibani SARMAH

1. The Effect of Influencer Marketing on Consumer’s Brand Trust and Purchase Intention - Rachmat
Tauhid UNO, Dr. Ir. Amelia Naim INDRAJAYA

2. Economic Feasibility Study of a Chemical Enhanced Oil Recovery Project in Indonesia Based on
Conventional DCF And Real Option Valuation Model: Case Study at PT ABC. - Junita Taskia AMIN,
Oktofa Yudha SUDRAJAD

3. Role and Status of Khasi Females with special reference to Customary Inheritance System - Asst. Prof.
Dr. Sibani SARMAH

4. The Effect of KOSGEB Supports and Additional Finance Options on the Success of the Start-up - Res.
Asst., Biisra OZDEMIR, Yasemin KARABULUT, Dr. Burcu TOSUN, Assoc. Prof. Dr. Sule
TUZLUKAYA

5. Integration Of India: A Historical Study With Special Reference To Jammu & Kashmir And Role Of Shri
Golwalkar - Miss. Prachi Prabha GAUTAM

6. Analyzing the Effect of Risk-Based Bank Rating (RBBR) Ratio on Stock Returns: A Comparative Study
between Bank BUKU |11 and BUKU IV in Indonesia - Ms. Disotyani Nurrahma FITRI, Mrs. Wiwiek
Mardawiyah DARYANTO, Mrs. Dety NURFADILAH

Meeting Channel 1

https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSU50aTINTWxqV2J0TEhwZz09

11 Dec 2022
Session 24

18.00-
19.00

Moderator

Amelia Naim INDRAJAYA
Dr. Swati Mishra

1. A Study on the Intentions of Early Users of Metaverse As Learning Platforms Using the Technology
Acceptance Model: As Seen From in the Evidence From PT. Markplus Institute - Giovanni Alexander
PANUDJU, Amelia Naim INDRAJAYA

2. Indian Culinary/ Food Tourism- Past, Present and Future - Gaurav Gomase, Dr. Charuta Gajbhiye,
Merle Almeida

3. A Co-integration and Vector Error Correction Analysis of the Relationship Between Inflation and GDP
Per Capita Growth of Ghana - Research Scholar Collins Adu Takyi

4. Impact of Social And Ethical Values Of Academia In Behavioural Economics - Ms. Shalini Jadiya, Dr.
Swati Mishra
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CEO Congress Zoom Meeting Channel 2
9 Dec 2022, Friday

Meeting Channel 2 https://seu.zoom.us/j/5305888600
9 Dec 2022 12:00- Moderator | Assoc.Prof. Dr. Gillsen AKMAN
Session 1 13:30 Assoc. Prof. Dr. Pinar Unal-Aydin
1. Universite Ogrencilerinin Goniilliilik Calismalarina Iliskin Gériisleri: Bir Fenomenoji Arastirmasi -

Lecturer Yasemin iBi$S

2. Tiirkiye'de Covid 19'un E-Ticaret Uzerindeki Etkileri - Assoc.Prof. Dr. Giilsen AKMAN, ilyas Cem
YILMAZ, Ars.Gor. Cagin KARABICAK
3. Depresif Bozuklugu Olan Hastalarda I¢sellestirilmis Damgalanmanin Belirleyicileri - Assoc. Prof. Dr.
Pmnar Unal-Aydin, Assoc. Prof. Dr. Oryal Tagkin
4. Ascilik Ogrencilerinin Turizm Sektoriinde Calismaya Yonelik Goriisleri - Ogr. Gor. Dr. Hact Ahmet
CAKIR, Riimeysa AKYUZ
5. Tiirkiye Biiyiikelgiliklerinin Yumusak Gii¢ Séylemleri: Paris, Madrid, Pekin Ornegi - Erdal BILICI,
Simge UNLU, Liitfiye YASAR
6. Kalite Yoneticilerinin Goziinden Yiiksekogretimde Kalite Calismalarinin Nedenleri- Dr. Kiirsat
TASTAN, Dr. Ogr. Uyesi Nalan SABIR TASTAN
Meeting Channel 2 https://seu.zoom.us/j/5305888600
9 Dec 2022 13:30- Moderator | Prof. Dr. Deniz ZEREN
Session 2 15:00 Assoc. Prof. Dr. Ali KONAK
1. Cagimizin Yeni Sorunu Teknoloji Bagimliligi - Assoc. Prof. Dr. Fadime DILBER
2. Gergek Zamanl Pazarlamanin Potansiyeli A¢isindan Incelenmesi - Dr. Durmus KOCAK, Prof. Dr.
Deniz ZEREN
3. Sosyal Siirdiiriilebilirlik Kaygis1 ve Lojistik Siireci - Asst. Prof. Dr. ipek OZENIR, Assoc. Prof. Dr.
Giilsiin NAKIBOGLU
4, Duygusal Bulagma: Orgiitsel Yansimalari, Yapilmig Caligmalar ve Gelecek Arastirmalar i¢in Oneriler -
Sefa GULTEPE, Assoc.Prof.Dr.N.Derya ERGUN OZLER
5. Secilmis Afrika Ulkelerinde Tiirkiye’nin Pazar Paymin Gelisimi - Prof. Dr. Serkan DILEK, Assoc.
Prof. Dr. Ali KONAK
6. Ekonomik Is Birligi Orgiitlerinin Tiirkiye’nin D1s Ticaret ve Ekonomik Biiyiime Performansi Uzerine

Etkileri - Assoc. Prof. Dr. Ali KONAK, Omer Faruk AYYILDIZ
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Meeting Channel 2 https://seu.zoom.us/j/5305888600
9 Dec 2022 15:00- Moderator | Assoc. Prof. Dr. Sevgi SUMERLi SARIGUL
Session 3 16:30 Assoc. Prof. Dr. Betiil ALTAY TOPCU

1. Is Yasaminda Kadina Yonelik Psikolojik Siddet: Kralice Ar1 Sendromu-Pembe Taciz - Merve

YILDIRIMOGLU, Assoc. Prof. Dr. Ebru ERTURK

2. Tiirkiye’deki Cevresel Bozulmada Finansal Sektor Gelisiminin, Temiz Enerji Tiiketiminin ve Beseri
Sermayenin Roli - Ogr.Gér.Dr. Pmar AVCI, Ogr.Gor. Esra YASAR, Do¢ Dr. Sevgi SUMERLI
SARIGUL

3. Tahmin Algoritmasi Kullanilarak Yerel Yénetimlerin Kat1 Atik Toplama Maliyetleripin Etkinlestirilmesi -
Assoc. Prof. Dr. Sevgi SUMERLI SARIGUL, Asst. Prof. Dr. Ramazan ALDEMIR, Assoc. Prof. Dr.
Betiil ALTAY TOPCU

4. AR-GE’de Calisan Arastirmaci Sayis1 ve Patent Basvurular: Yenilenebilir Enerji Uretimini Tesvik Eder
Mi? Tiirkiye’den Kanitlar - Assoc. Prof. Dr. Betiil ALTAY TOPCU

5. Havacilik Sektoriinde Risk Faktorii: Havacilik Sigortasi Kapsaminda Bir inceleme - Ayse SUSUZ, ilinay
GULLU, Sevim YILMAZ, Siimeyye YAVUZ

6. Havacilik Sektoriinde letisimin Onemi ve Vaka incelemesi - Emine Giil SAHIN, Zehra EGINKAYA,
Biisra YILDIRIM

7. Havacilik ‘Sektérﬁnde Zva.man ve Stres Yonetiminin Personel ve Sektore Etkisi - Jale ERDEM, Emine
Giil SAHIN, Zehra EGINKAYA, Biisra YILDIRIM

Meeting Channel 2 https://seu.zoom.us/j/5305888600
9 Dec 2022 16:30- Moderator | Assoc. Prof. Dr. inci ERDOGAN TARAKGI
Session 4 18:00 Dr. Ogr. Uyesi Nur OZER CANARSLAN

1. Gelecegin Pazarlamasi: Metaverse Pazarlama - Assoc. Prof. Dr. inci ERDOGAN TARAKCI, Assist.
Prof. Dr. Ramazan ASLAN

2. Agizdan Agiza Pazarlama Stratejisinin Universite Ogrencilerinin Magaza Tercihlerine Etkisi Uzerine Bir
Arastirma: Adiyaman Universitesi Ornegi - Assoc. Prof. Dr. inci ERDOGAN TARAKCI, Assist. Prof.
Dr. Ramazan ASLAN

3. Mermer Sektériinde Bélgesel Kiimelenme: Bilecik Ilinde Mermer Isletmeleri Uzerine Nitel Bir Arastirma
- Assoc. Prof. Dr. inci ERDOGAN TARAKCI, Assoc. Prof. Dr. Bora GOKTAS

4. Maliye Biliminin Oznesi Olarak “Sehir” ve “Sehir Maliyesi” - Assoc. Prof. Dr. Recep TEMEL

5. Kiiltiirel Bir Miras Olarak Mali icerikli Tiirk Ataszleri ve Maliye Disiplini Uzerindeki Etkileri - Assoc.
Prof. Dr. Recep TEMEL

6. Mobil Alisveris Uygulamalarinda Hizmet Kalitesinin Miisteri Baglilig1 Uzerindeki Etkisi - Dr. Ogr.
Uyesi Nur OZER CANARSLAN

7. Tek Cocuklu ve Cok Cocuklu Annelerin Cocuklarna Yénelik Aligveris Metaforlari: Kelime Bulutu

Analizi - Dr. Ogr. Uyesi Nur OZER CANARSLAN

325



https://seu.zoom.us/j/5305888600
https://seu.zoom.us/j/5305888600

G

5" International CEO Communication, Economics, Organization & Social Sciences Congress

Meeting Channel 2 https://seu.zoom.us/j/5305888600
9 Dec 2022 18:00- Moderator | Assoc. Prof. Dr. Siireyya Geng
Session 5 19:30 Asst. Prof. Dr. Yusuf YILDIRIM
1. Orgiitsel Giivenin Orgiitsel Baglilik Uzerine Etkisi: Cagr1 Merkezi Calisanlarina Yénelik Bir Arastirma -
Dr. Ogr. Uyesi Ahmet USLU, Zavil Giiltekin TUMA
2. Cok Kiiltiirlii is Ortamlarinin Yonetimi: Stratejik Bir Ara¢ Olarak Kiiltiirel Zeka - Asst. Prof. Dr. Yusuf
YILDIRIM
3. Kariyer Uyum Yeteneklerinin Girisimcilik Niyetine Etkisinde Digsal Giidiilenmenin Rolii - Dr.
Muhammet Ali CELEBI
4. Lisans Diizeyindeki Ogrencilerin Kinetik Sanata Olan Algilarinin incelenmesi - Assoc. Prof. Dr.
Siireyya Geng, Sema Nur YUCEL
5. Altin Susam- Egem ZAGRALI CAKIR
6. Petroliin Deniz Ortan1 Uzerindeki Etkileri: Meksika Kérfezi - Dr. Ogr. Uyesi Ezgi KOVANCI
7. Rusya-Ukrayna Savasi: Haber Gorsellerinde Liderlerin Temsili - Dr. Aydin KAYMAK, Dr. Ogr. Uyesi

Aziz COSKUN
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CEO Congress Zoom Meeting Channel 2
10 Dec 2022 , Saturday

Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 08:30- Moderator | Prof. Dr. Eyiip ARTVINLI .
Session 6 10:30 Assoc. Prof. Dr. Esin SEZGIN

1. Tiirkiye’deki Ortaokul Sosyal Bilgiler Dersi Ogretim Programlarinda ve Ders Kitaplarinda Iklim

Degisikligi: Taksonomik Bir Analiz - Prof. Dr. Eyiip ARTVINLI, Aras. Gor. Leyla DONMEZ

2. CEO Brand And CEO Branding: A Conceptual Framework - Prof. Dr. Emet Giirel, Ars. Gor. Azra
K. Nazli, Ars. Gor. Neslihan Ozmelek Tas, Biisra Cetin
3. Tibbi Dokiimantasyon ve Sekreterlik Boliimii Ogrencilerinde E-Saglik Okuryazarligi - Dr. Ogr. Uyesi
Okan KOC
4. Saglik Bilimleri Ogrencilerinde OPAC Kullanimi: Balikesir Universitesi Ornegi - Dr. Ogr. Uyesi
Okan KOC
5. Karbon Emisyonunun Isletmelerin Temerriit Riski Uzerindeki Etkisi - Dr. Ogr. Uyesi Selin OZEN,
Dr. Ogr. Uyesi Meltem ECE COKMUTLU
6. Pandemi Siirecinde Ergenlerdeki Gelecek Kaygisi ve Stresle Basa Cikma Yontemleri Arasindaki
[liskinin Incelenmesi - Fulya GOKCELER, Assoc. Prof. Dr. Esin SEZGIN
7. Tirkiye’de Erken Yasta Evlilik Konulu Bilimsel Calismalarin Bibliyometrik Analizi - Fulya
GOKCELER, Assoc. Prof. Dr. Esin SEZGIN
Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 10:30- Moderator | Prof. Dr. Eyiip ARTVINLI
Session 7 12:00 Dr. Ogr. Uyesi Caglar SOZEN
1. Investigation of the Relationship Between Non-Residents' Stock Portfolio and CDS Premium by
Econometric Methods - Dr. Ogr. Uyesi Caglar SOZEN, Ogr. Gor. Dr. Onur SEYRANLIOGLU,
Dr. Ogr. Uyesi Ferhat iISPIROGLU
2. Bolgesel Kalkinma Araci Olarak Universiteler: Harran Universitesi Ornegi - Dr. Thsan KURAN
3. Portféyii Yar1 Varyansa Gore Diizenlemek Mantikli mi1? - Kartal SOMUNCU
4. Avrupa Enerji Krizi ve Tiirkiye’ye Olas1 Etkileri - Dr. Ogr. Uyesi Fatma Merve EKiZ
5. Tiirkiye’deki Lise Cografya Dersi Ogretim Programlarinda ve Ders Kitaplarinda Iklim Degisikligi:

Taksonomik Bir Analiz - Prof. Dr. Eyiip ARTVINLI, Aras. Gor. Leyla DONMEZ
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Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 12:00- Moderator | Prof. Dr. Mehmet Nuri GOMLEKSiz
Session 8 13:00 Prof. Dr. Ramazan SENGUL

1. Bebek Besikte Ceyiz Sandikta Deyimi Uzerine - Dr. Mukadder GUNERI

2. Egitim Fakiiltesi Ogrencilerinin Uzaktan Egitime Iliskin Goriisleri - Prof. Dr. Mehmet Nuri
GOMLEKSIiZ, Guidence Counselor Elif CURO

3. Egitim Fakiiltesi Ogrencilerinin Smif Yonetiminde Yeterliklerine iliskin Gériisleri - Prof. Dr. Mehmet
Nuri GOMLEKSIZ, Guidence Counselor Elif CURO

4. Kamu Denetgiligi Kurumu Kararlarinda Yénetsel Seffaflik - Prof. Dr. Ramazan SENGUL, Ars. Gor.
Cihan Necmi GUNAL

Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 13:00- Moderator | Prof. Dr. Orhan ELMACI
Session 9 14:00 Assist. Prof. Dr. Ozlem ATAN

1. Siireklilikten Siirdiiriilebilirlige Entegre Diisiinceden Deger Yaratmaya Gegiste Faaliyet Raporlarinin
Rolii: Imalat Sektoriiniin Ampirik Analiz Sonuglari - Prof. Dr. Orhan ELMACI

2. Kurgulama Diizeyi Teorisi Perspektifinden Tiiketicilerin Cevresel Sorunlara Yonelik Tutumlarima iliskin

Kavramsal Bir Tartigma - Dr. Ogr. Uyesi Ali Emre AYDIN
3. BIST Siirdiiriilebilirlik Endeksinde Dongiisel Performans Olgiimii - Murat SURMEN, Dr. Ogr. Uyesi.
Meltem ECE COKMUTLU
4. Stratejik Kalite Yonetimi Baglaminda Akademisyenlerin Ise Yénelik Memnuniyetlerinin Orgiitsel
Vatandaslik Davranisina Etkisi ile Oz-Yeterliligin Araci Rolii Uzerine Bir Arastirma - Assist. Prof. Dr.

Ozlem ATAN
Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 14:00- Moderator | Prof. Dr. Sevki OZGENER
Session 10 15:30 Prof. Dr. Ozlem BALABAN

1. Yonetsel Ozyeterlik Araciligiyla Otantik Liderlik ve Etkilesimsel Adalet Psikolojik Performansi Etkiler
mi? - Yiiksek Lisans Ogrencisi Hatice YILAR, Prof. Dr. Sevki OZGENER

2. Azerbaycan'da Kiiltiir Turizminin Gelismesi I¢in Firsatlar ve Onun Tiirk Halklarmi Birbirine
Yakinlastirmada Rolii - Assoc. Prof. Dr. Arzu Alim kizi Hiiseyn

3. Saglik Calisanlarinin Yasadig1 Yengec Sepeti Sendromunun Orgiitsel Sinizm Algilar1 Uzerindeki Etkisi -

Nida SAK, Prof. Dr. Ali ERBASI
4. Sivil Toplum Kuruluslarinda Otantik Liderlik Algis1 Uzerine Bir Arastirma - Abdulkadir TASKIN,
Assoc. Prof. Dr. Ozlem BALABAN

5. Banka Calisanlarinda Is Stresi: Tiirkiye Cumhuriyet Merkez Bankas1 Calisanlarina Yonelik Bir Arastirma

- Sinan TEMUR, Assoc. Prof. Dr. Ozlem BALABAN

6. Tiiketimde Sadelik Davranisinin Sosyal Kimlik Kurami Cergevesinde Incelenmesi - Dilara SATLI, Asst.

Prof. Dr. Giingér HACIOGLU
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Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 15:30- Moderator | Assoc. Prof. Dr. Jale SAGLAR
Session 11 17:00 Assoc. Prof. Dr. Mutlu UYGUN
1. Covid 19 Salgininda isletmelerin Karlilik Oranlar1 Degisimi: Borsa Istanbul’da Islem Géren Isletmeler

Uzerine Bir Arastirma - Assoc. Prof. Dr. Jale SAGLAR, Assoc. Prof. Dr. Elif N. DEMIRCIOGLU

2. Covid 19 Pandemi Dénemi ve Sonrasinda Havayolu Sirketlerinin Finansal Yapist Uzerine Bir Inceleme -
Assoc. Prof. Dr. Jale SAGLAR
3. Tiiketici Temelli Yesil Marka Degerinin Gelisiminde Kilit Yesil Tutum ve Davranis Egilimlerinin Rolii -
Assoc. Prof. Dr. Mutlu UYGUN, Hande GULGEC
4. Calisanlarm igsel Pazarlama ve Yalin Uretim Uygulamalarina Yonelik Algilar1 Arasindaki {liskiler -
Assoc. Prof. Dr. Mutlu UYGUN, Nermin ADAS
5. Elektronik Perakende Sektoriinde Tiiketici Temelli Marka Degerinin Satin Alma Davranigina Etkisi -
Merve KARA, Assoc. Prof. Dr. Umran SENGUL
6. Yeni Ekonomik Iliskiler Sartlarinda inovasyon Yénetiminin Yeri ve Rolii - Dr. Parviz RUSTAMOV
HACI OGLU
Meeting Channel 2 https://seu.zoom.us/j/5305888600
10 Dec 2022 17:00- Moderator | Prof. Dr. Behget ORAL
Session 12 18:30 Assoc. Prof. Dr. Mehmet KAPLAN
1. Herkes Geri Dondii Ama O(nlar) Dénmedi... Isyerine Geri Dénmeyen Miihendisler Uzerine Bir
Aragtirma - Asst. Prof. Dr. Berna Turak KAPLAN, Assoc. Prof. Dr. Mehmet KAPLAN
2. Ceo Nasil Baslad1? letisim, Ekonomi, Organizasyon Odakli Ilk Kongrenin Anatomisi - Asst. Prof. Dr.
Berna Turak KAPLAN, Assoc. Prof. Dr. Mehmet KAPLAN
3. Tiirkiye’de Kentlesme Siirecinde Gecekondulagsma - Assoc. Prof. Dr. Vedat YILMAZ
4. Tiirkiye’de Biiyiiksehir Belediyelerinin Tarihi Uzerine Bir Aragtirma - Assoc. Prof. Dr. Vedat YILMAZ
5. Yoneticilerin Yesil Déniisiimcii Liderligini_I} Firr_r_lamn Yesil Imajima Etkisi: Yesil Siire¢ Inovasyonunun
Roliinii Anlamak - Asst. Prof. Dr. Burcu OZGUL
6. Enerji Tiiketiminin Hisse Senedi Fiyatlarina Etkisi; OECD Ulkeleri Icin Panel Veri Analizi - Assoc. Prof.
Dr. Sahin BULUT
7. ARCS Ogretim Tasarrmi1 Modeli Temelinde ingilizce Dersi igin Bir Ogretim Tasarimi Ornegi - PhD

Student Turan PALABIYIK, Prof. Dr. Behcet ORAL
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CEO Congress Zoom Meeting Channel 2
11 Dec 2022, Sunday

Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 08:00- Moderator | EVA SETIA RINI DAMANIK
Session 13 10:00 S.E.,M.S.Ak
1. The Relationship of Level of Competence and Communication on the Job Satisfaction: A Case Study of

Regional Government Legislative, or DPRD of the Batang Hari Regency Secretariat Employees - EVA
SETIA RINI DAMANIK S.E.,M.S.Ak, SRI ROSMAWATI S.E.,M.Si, SITI MAISARAH
S.Pd.1.M.Pd

2. Increasing Farmer Income with Application of Organic and In-Organic Fertilizer at Oil Palm Seedling —
Enita, Sri Harimurti, Bangun Joko Laksono

3. Pengaruh Jumlah Penduduk terhadap Pertumbuhan Ekonomi Provinsi Jambi Periode 2017-2021 -
Kasiyati Yunita Wulansari, SE., MM, Budi Darma, SE., MM, Miftahul Choiri, S.Sos.l., MM

4. Analisis Tingkat Kesehatan Bank Syariah dengan Metode CAMEL (Studi Kasus Bank Syariah Mandiri
Periode 2016-2020) - Niki Kosasih, Akhmadi, Azwar Anas

5. Comparative Analysis of Oil Palm Smallholder’ Income in Indonesia - Dr. Firna Varina, Tukidi,
SP.,MSi., Ratna Dewi, SP.,MP.

6. The Influence of Price and Product Quality on Consumer Purchase Intention: Empirical Evidence on
“Sumber Rezeki” Aluminum/Glass Shop - Dra. Muryati,M.Si, Nadiatul Khoiroh,S.Pd,MM,
Ratna,SE,MM

Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 10:00- Moderator | Wahya Iffa Lubis, Fauziah
Session 14 11:00

1. Dominant Factor Analysis That Affects The Income Level Of Palm Oil Farmers in Koto Boyo Village,
Batin Xxiv District, Batang Hari District - Siti Marlina.AZ, Wahya Iffa Lubis, Fauziah

2. How to Process Rubber Processing Materials With The Income of People's Rubber Farming in Muaro
Jambi Regency - Ms. Sophia, Mr. Epit Erwandri

3. Analysis of The Condition of The Dimensions of Service Qualityon Patient Satisfaction at Puskesmas
Maro Sebo ILIR District - Endang Meiliani, Afriantoni, Sopian

4. Feasibility Analysis of Dragon Fruit Agriculture In The Village of The River Buluh, Subdistrict of Muara

Bulian Batanghari District - Ade Jermawinsyah Zebua, SE, MM, Rusnani,S.Si,M.Si, Uliya, S.Pt,M.Si
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Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 11:00- Moderator | Asst. Prof. Dr. Hatice GENC KAVAS
Session 15 12:30 Prof. Dr. Ahmet SENGONUL
1. The Effect of the Covid-19 Pandemic Distress on the Visits of Psychiatry Polyclinics of Children Under

18: A Case of Sivas - Asst. Prof. Dr. Hatice GENC KAVAS, Prof. Dr. Ahmet SENGONUL

2. Building Anti-Corruption Characteristics by Using the Pentahelix Approach Model at Children's Forum in
Indonesia - Putri Hergianasari,S.IP.,M.IP, Rizki Amalia Yanuartha,S.l.Kom.,M.Sos., Novriest
Umbu Walangara Nau,S.Hub.Int., M.A, Luigi Pio Leonardo Cavaliere
3. Creating History & Culture: Perspectives on the Punjabi Diaspora in United Kingdom - Dr. Harry
4. The Effect of Customer Trust in Moderating Business Model Innovation on Competitive Advantage: A
Case of Industrial Water Treatment Companies in Indonesia - Bayu Rachmanul Hakim, Ir Yulita
Fairina Susanti, M.Sc, Ph.D., Dr. Ir. Firdaus BASBETH, M.M., Prof. Dr. Ir Dedi Fardiaz, M.Sc.
5. Women in Stem: A Multimodal Analysis - Ravindra Singh
Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 12:30- Moderator | Dr. Muhammad Zia ur REHMAN
Session 16 13:30 Dr. Melinda Malau
1. The Effectiveness of Technological Transfer in Indonesia Aquaculture Industry Case Study of Efishery
Indonesia - Muhammad Lugman BESAR
2. The Effect of Digital Transformation and Product Innovation on Customer Engagement: The Mediating
Role of Organizational Culture A Case Study at Beverage Company in Jakarta - Mr. Albert Yuda
Sunanto, Mrs. Firdaus Basbeth, Mr. Samuel PD Anantadjaya
3. Financial Performance Analysis and the Effect of Profitability and Market Return on the Stock Return of
PT. Adaro Energy Indonesia Thk - A Coal Mining Company in Indonesia - Benny Halim, Prof. Roy
Sembel, Dr. Melinda Malau
4. Intercultural and Transcultural Knowledge Management: Anthropology of Teaching - Dr. Muhammad
Zia ur REHMAN, Ms. Nikita PATE, Sana SEHER
Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 13:30- Moderator | Eka Sri Dana Afriza, MBA, CWM, CRM
Session 17 15:00 Hameed Ur REHMAN
1. Business Intelligence Strategy Wins Market Competition (Case Study on Video Streaming Platform
Products) - Mr. Harsono, Mega Aswiputri, Dewi Puspaningtyas Faeni
2. Price, E-Servqual Cose To Customer Satisfaction (Study Case of Online Application in Indonesia) - Dewi
Puspaningtyas Faeni, Wastam Wahyu Hidayat, Ery Teguh Prasetyo, Ratih Puspitaningtias Faeni
3. Company Ownership and Disclosure of Sustainability Report. Empirical Study on Companies in the
Primary Consumer Goods sector that are Listed on the Indonesia Stock Exchange - Dr. Idel Eprianto,
SE.MM, Dr. Uswatun Khasanah, S.E., M.M., M.Ak, Dr. Dewi Puspaningtyas Faeni, SE.MBA
4. Logistique Urbaine et Mobilité Urbaine Dans la Ville de Yaoundé - Julien Grégoire ONGUENE
ATEBA
5. The Role of Gold Nanoparticles For The Photo Thermal Cancer Therapy - Uzma AYAZ, Hameed Ur
REHMAN
6. Metaverse and Generation Z: How the Fusion of Virtual and Real Worlds will Affecting Digital Residents

- Eka Sri Dana AFRIZA
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Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 15:00- Moderator | Liza Agustina Maureen Nelloh
Session 18 16:30 Dana Afriza
1. The Impact of Perceived Usefulness and Perceived Ease of Use Toward Intention to Buy Food Online By

Menu Informativeness as Moderator of Pizza Hut Indonesia Native Application - Dwi Rendra Jaya, Dr.
Ir. Amelia Naim INDRAJAYA

2. Factors That Influence Buying Decisions of Generation Z Towards Burger Delivery Restaurants in DKI
Jakarta: A Case of GoFood - Ryan Rivaldi, Yulita Fairina Susanti, Dana Afriza
3. Digital Platform for Information Seeking Behaviour: Case Study of Parental Involvement in Children’s
Distance Learning During Covid-19 - Gana Royana Putri, M.HUM, Dwi Selviyana, S.IP
4. Does Graphic Design Elements on Product Packaging Affect Gen Z’s Buying Decisions?: Evidence from
Wellness Products - Lintang Tiara, Dety Nurfadilah, Liza Agustina Maureen Nelloh
5. Analysis of Financial Performance and Special Notation To Stock Returns of Enterprises on Indonesia
Stock Exchange For Periods of 2019-2022 - Aswin Tresna NUGRAHA, Wiwiek Mardawiyah
DARYANTO
6. Effects of Intellectual Capital and Corporate Social Responsibility on the Value of Go Public Banking
Companies in Indonesia - Dr. Idel Eprianto, SE.MM, Dr. Hadita, SE.MM, Dr. Amor Marundha, SE.,
M.Ak., Ak., CA
7. The Effect of Management Information Systems (MIS), Work Environment, And Motivation on
Employee Performance in PT Citra Bathara Bersaudara, South Tangerang Branch, Banten, Indonesia -
Ivan Noviandrie Falisha, Yulita Fairina Susanti, PhD
Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 16:30- Moderator | Dr. Amelia NAIM
Session 19 18:00 Dr. Mehmet Metehan Cetintas
1. Study of Customer Satisfaction and Service Quality in Post Merger Acqusition Situation in a Global Food
Ingredient Company Located in Indonesia with Moderating Role of Integrated Product Portfolio Benefit -
Mario Santoso, S.Si, Prof. Ir. H. M. Roy Sembel, MBA., Ph.D., CSA., CIB., CIIM, Dr. Melinda
Malau, SE., MM., CPA., CBV., CFRM., CFA
2. The Effect of Marketing Mix (7p) and Buying Decision Process on Foreign’s People Buying Decision’s
Behaviour towards Travelling Domestically in Indonesia - Dr. Ir. Amelia Naim INDRAJAYA, Desfika
Sukmawinata
3. The Moderating Role Of E-Customer Trust on The Relationship Between E-Customer Satisfaction and
Perceived Website Quality toward Repurchase Intention: A Case Study in Semen Indonesia Official Store
- Dede KUSNAWAN, Dr. Ir. Amelia Naim INDRAJAYA, Dr. Rima AGRISTINA
4. Influence of Customer Experience, Customer Satisfaction and Promotion Toward Customer Loyalty in
Shopee E-Commerce: The Moderating Role of Live Chat Agent - Ariela Oktafira Lay, Rima Agristina
5. The Effect of Hybrid working on Millennial's Employee Engagement and its’ Effect on Turnover Intention
A case study of Indonesian Financial non-Bank Company - Yulita Fairina Susanti, Ph.D, Troy Steve
Kipuw
6. The Implementation of Marketing Mix With 7p For a Coffee Shop Surviving The Pandemic Situation -

Baby Brenda FRIEDA, Dr. Ir. Amelia Naim INDRAJAYA, Ir. Sasotya PRATAMA, MTE.,PMA
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Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 18.00- Moderator | Dr. ilhan Alyay
Session 20 19.00 Yulita Fairina Susanti, PhD
1. The Impact of Social Network Marketing and Gen Z Customers’ Perception on Purchase Intention:

Evidence from Coffee Shops Industry in South Jakarta - Alessi Alamsjah, Yulita Fairina Susanti,
Sasotya Pratama

2. Effect of reward and punishment on employee performance of PT Cahaya Merah Delima (A case study on
injection department employees of Cahaya Merah Delima) - Dian Sudiantini, Kardinah Indrianna
Meutia, Bintang Narpati

3. Green Marketing Strategy And Green Supply Chain Management On Green Purchase intention: Empirical
Study Of Semarang Municipality - Kesi Widjajanti Eviatiwi, Kusumaningtyas Sugiyanto

Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 18.00- Moderator | Dr. Ziya Att Tamhid Ahmed Khan
Session 21 19.00 Pathan

Mr. Souvik Dasgupta

1. Green Tourism In India: The Development Of A Special Sustainable Way Of Forest Management With
Particular Reference to Assam - Mr. Souvik Dasgupta

2. “The Relationship Between Illness And Culture: A Sociological Analysis” - Dr. Ziya Att Tamhid
Ahmed Khan Pathan, Ms. Neliswa Nontsetselelo Hadzebe

3. Notes on Educational Management For The Inclusion of Students With Disabilities - Ms C. Deysi Turcas
Robert Profesor Auxiliar, Dr. C. Niurka Tellez Rodriguez P.T, Dr. C. Eduardo Nicolds Bonne
Falcon P.T

4. From Insignificance to Paramountcy: The Gradual Rise and Eventual Fall of the ‘Turkish’ Bandagan in
the Delhi Sultanate (1206-1266) - Ms. Kritika PAREEK

Meeting Channel 2 https://seu.zoom.us/j/5305888600
11 Dec 2022 17.00- Moderator | Dr. ilhan Alyay
Session 22 19.00 Mr. Souvik Dasgupta

1. Green entrepreneurship and its determinants- the case of Poland - Ph.D. Anna Misztal

2. Logistic potential for crisis situations - Ph.D. Wojciech Sokolowski

3. Innovation Orientation and Organization Performance. How to Measure the Relation? - Ph. D. Joanna
Rudawska

4. E-Spoteczenstwo XXI wieku. Zarzadzanie sprzedaza produktéw w Internecie i komunikacjg kluczem do
sukcesu firmy - Ph.D. Maciej Sikorski

5. Security of local communities - legal aspects - Ph.D. Artur Lis

6. Rola funkcjonariuszy Stuzby wigziennej w zapewnieniu prawidtowego toku postgpowania karnego w
odniesieniu do stosowania tymczasowo aresztowania - Major Ph.D. Pawel Luszcz, Lieutnant
Malgorzata Klimek

7. The worrying problem of recurrent repression in Polish criminal law - M.Sc. Malgorzata Czerwinska
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5th CEO Congress English Channel
11 Dec 2022 , Sunday

Meeting Channel 1 | https://us02web.zoom.us/j/5995309057?pwd=aS84 T3EzSU50aTINTWxqV2J0TEhwZz09
11 Dec 2022 19.00- Moderator | Prof.Dr. Wiwiek Mardawiyah DARYANTO
Closing Session 19.30 Prof. Dr. Sevki OZGENER

Closing Session
All congress participants are required to attend this session.

The best paper award will be given.
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