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RESUMEN

La frustracion es un estado conductual y emocional aversivo gene-
rado por la discrepancia negativa entre los reforzadores esperados
y obtenidos. El objetivo del trabajo fue indagar si la frustracion por
la demora de una recompensa esperada vigoriza el consumo ante
su reencuentro en ratas adultas. La variable dependiente fue el
tiempo de contacto con el bebedero (TB). En el Experimento 1 el en-
trenamiento consistié en 5 ensayos diarios de 5 min ¢/u. En el sexto
ensayo, el grupo experimental recibi6 el 32% luego de una espera
de dos minutos en la caja de condicionamiento (i.e., demora del
refuerzo), mientras que el control esperd en su jaula hogar. El grupo
experimental mostré un TB mayor en la prueba, en comparacion
con el control. En el Experimento 2 se afiadid un grupo entrenado
con 16%. En este caso se halld vigorizacion del consumo en la con-
dicion que recibia 32%, mientras que este efecto estuvo ausente
en la que recibia 16%. Estos datos muestran que la frustracion por
demora incrementaria el valor de incentivo del refuerzo esperado, y
que tal efecto es dependiente del estado de frustracion vivenciado,
ya que una condicion con menor frustracion (animales entrenados
con 16%) no mostro el fendomeno.
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ABSTRACT

| JUST VALUE WHAT | HAVE LOST: MOTIVATIONAL INCREASE AFTER
A REWARD DELAY IN RATS

Frustration is an aversive behavioral and emotional state generated
by a negative discrepancy between expected and obtained rewards.
The objective of the present study was to investigate whether frus-
tration generated by an expected reward delay invigorates its con-
sumption during the reunion, in adult rats. The dependent variable
was the goal tracking time (GTT). In Experiment 1 training consisted
of 5 daily trials of 5 min each one. In the sixth test, the experimental
group received 32% after a wait of two minutes in the conditioning
chamber (i.e., reward delay), while the control one waited in their
home cage. The experimental group showed a higher GTT in the
test compared to the control. In Experiment 2 a group trained with
16% was added to the previous design. In this case invigoration
of consumption was found in the condition received 32%, while
this effect was absent in group that was trained with 16%. These
data show that frustration by a reward delay would increase the
incentive value of the expected reinforcement, and that this effect
is dependent on the state of frustration experienced, since a less
frustrated condition (animals trained with 16%) did not show the
phenomenon.
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